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[bookmark: _heading=h.tyjcwt]Introduction
The hospitality industry is considered to be one of the major contributors to the overall greenhouse emissions which is primarily due to the energy consumption perspective, waste generation and the overall transportation perspective (Fatima and Elbanna, 2020). Those green practices could be helpful for reducing environmental impact while saving costs and also attracting more eco-conscious customers or overall consumers (Achmad and Yulianah, 2022). However, it could be profound that there are more green and eco-friendly practices that could be undertaken by the companies. Furthermore, this report will also focus on the granted sustainable accreditation, advantages and disadvantages disadvantages related to the sustainability measurement and also the future perspective of the hospitality and hotel organisations. 
[bookmark: _heading=h.3dy6vkm]Consider what hotels need to implement and comply with in order to be granted sustainable accreditation.
There are different activities which could be undertaken by different companies or business organisations in the United Kingdom coming from the overall hotel and hospitality sector. 
As per the opinion of Inkson and Minnaert (2018), one of the activities could be identified as creating the green team and it is all about asking the employees from different departments to participate in different green programs or the overall activities and having the lead in suggesting eco-friendly best practices throughout the existing area or the overall geographical region. It provides the employees with a sense of ownership for different types of green strategies and has more of a commitment towards the overall long-term adoption perspective. It should not be forgotten that all the efforts should be properly acknowledged like with a special luncheon, gift cards and the overall small stipend processes. 
On the contrary, in the opinion of Cooper (2021), another type of targeting the low-hanging fruit to start it identifies chances that a hotel has adopted different eco-friendly programs or relative events. However, there should be rooms which need different improvements while cutting down the overall usage of plastic bottles and offering different reward programs for a reusable branded bottle (Becker and McClintock, 2020). Moreover, another type of effort from the company could be measured by adding one of the water-filling stations in each of the rooms or the overall lobby. It would increase the overall acceptance and the overall reachability and the customers could have more of the access towards the drinking water.
Furthermore, another type of green activity by the eco-hotels could be measured as making the training and hiring process more green than before (Han, 2021). Using different phone calls for initial interviews could be useful instead of asking the candidates about the overall swing-by. It could be also stated that it is useful for cutting down fossil fuels and also using Skype or Facetime for face-to-face interviews. Instead of printing lengthy employee manuals for the hiring forms, the employees should be provided with the links of documentation regarding the electronic format or the overall proof of computer access in the outside environment and also in their home environment. 
Lastly, upgrading the transportation offerings and services with sustainability would be useful while keeping sustainability in mind could be another initiative for having more effectiveness and efficiency (Cruz and Sarmento, 2020). It could be stated that adding the electronic vehicle charging station for the guests would be appropriate for adopting more of Sustainable activities and the overall commitments. Moreover, considering the eScooter and eBike for the rental option could be done to promote different sustainable transportation. It could be stated that providing different groups of shuttles towards the public hubs would be more useful for cutting down the total number of low-occupancy car trips and would be more appropriate for hotel organisations or hospitality organisations.
[bookmark: _heading=h.1t3h5sf]What are the benefits and challenges associated with integrating sustainability into their daily operations?
There are different benefits which could be implemented for integrating sustainability in the form of daily operations. Companies coming from the same industry or the sector would be impacted same measuring the environmental perspective and the overall measured environment.
As per the opinion of Haski-Leventhal (2018), one of the benefits could be identified as environmental benefits where it addresses the overall reduction of emissions and waste, minimising the overall carbon footprint and also protecting from different environments would be helpful for the organisations while undertaking more of the sustainability commitments. On the other hand, as per Sloan et al. (2017), another type of benefit could be measured as economic benefits where support should be done for a better economy by having fewer emissions and making the overall distribution of health and the individual perspective. It would increase the overall overall GDP of the individual country and the overall economic perspective of the company would also be increased based on the overall indoor environment and the overall outdoor perspective. Moreover, another type of benefit could be determined as individual benefits. It refers to supporting the overall improvement from the health and well-being perspective while reducing the overall energy costs and also enhancing community involvement (Ugochukwu et al., 2024). It would be more helpful for the individual hotel or the hospitality organisations for a break from the existing environment and differentiate between different positive and overall negative forces. Some of the companies or organisations could be mentioned as Premier Inn, Travelodge, Cosmos and many more of the others. 
However, there are different challenges which could faced by the business organisations from the overall existing environment and those challenges might prevent the business organisation from sustaining more of the daily operations or the relevant activities (Osman et al., 2022). 
As depicted by Fallah Shayan et al. (2022), one of the challenges could be a lack of knowledge. It could be further elaborated as the lack of knowledge about the different government regulations and the overall knowledge of integrating different corporate social responsibility strategies in the overall organisational Strategy would be more impactful based on different organisational Environments and the overall activities. While having the lack of knowledge, the company would not be able to apply the same knowledge in the overall organisational working environment could not be applied at all and this could be measured in terms of low efficiency and low productivity. 
Furthermore, it could be also stated that another type of challenge is short-term thinking and this refers to the overall prevalence of short-term thinking and the overall decision-making process or procedure (Krznaric, 2020). This short-term thinking would lead towards the repetition of the same business idea on a daily basis and the overall structure would be the same for each of the business activities or the business principles. The majority of the business organisations from the UK Hospitality industry like Travelodge, Premier Inn, and Marriott International would have the same negative implications and all the companies could be prevented from operating effectively and accurately daily.
[bookmark: _heading=h.4d34og8]What does the future look like within the hotel & hospitality industry?
In the upcoming period, the overall UK hospitality and hotel industry is assumed to follow different trends and those trends could have more productivity and efficiency on the overall business outcomes (Ushakov et al., 2020). Those could be helpful for the business organisations while identifying the cooperating with different acknowledgements and overall commitments. 
One of the future trends could be identified as more sustainability where the majority of the hotel organisations would more focus on different types of eco-friendly practices or overall activities. Sustainability could not be only derived by increasing more sustainable practices but also by reducing the waste and overall usage of raw materials to sustain more of the positive implications on the individual process or the procedures (Soust-Verdaguer et al., 2022). By commiting more to sustainability, more customers or consumers could be attracted and hence the overall brand value of the company would have been also enhanced. Different hospitality organisations like Travelodge, Premier Inn and Marriott International already have high brand awareness and brand value but it is only bound to the overall national region and throughout the country. However, those companies would face a major amount of challenges while expanding to other countries and in this aspect, the need for sustainability becomes much more significant.
On the other hand, another type of future trend could be determined as the implementation of technological advancements where different technologies should be effectively used and utilised while personalising between different guest experiences. Different technological aspects could be considered as Artificial Intelligence, smart sensors, and overall data analytics procedures could be also considered here (Yu et al., 2021). It could be also stated that those technologies could be more beneficial for analysing the different customer behavioural patterns and their overall needs or requirements. Those technologies not only increase the guest experience and the acceptability of the customers or the overall consumers.
Another type of trend in the future time perspective could be identified as niche establishments and boutiques where there would be more rise in the boutique and the overall niche segment (Sarkis, 2020). This individual boutique or the overall niche segment would target the customers who are more interested in fashion segments artistic segments, they would be more interested in the upcoming trends or overall activities. Hence, this could be measured as one of the positive trends affecting the business operation of different companies or business organisations.
One of the future trends could be identified as smart mobile technology and it would make the procedures easier for the overall hoteliers as the ticket booking process would help integrate with different environmental commitments or activities. Moreover, smart mobile technology could also be used to have more efficient and overall transparency processes and procedures. Moreover, it would be easier for the business organisations to integrate the tracking process for the customers where it would be overall daily activities for each of the companies or the business organisations would become easier and more acceptable than before. Furthermore, smart mobile technology would also help break down a large amount of tasks into relatively small tasks and it would be easier for the overall execution of the tasks or the overall activities (Schöggl et al., 2020). Hence, this would be another impactful trend in the upcoming period in the overall hospitality and sector industry.
Besides that, another type of hospitality industry trend for the betterment of the future could be identified as culinary experiences where it could be stated that the majority of the hotels would offer a variety of dining options for different suits and different tastes (Vargas-Sanchez and López-Guzmán, 2022). It could be identified that there are different people who would be working in the organisational work environment and the culture would also be differentiated from each other. Their overall ethnicity and cultural diversity would be different from each other. Hence, it is very important to convince the people with that proportion of language which would be better suitable and understandable for each of the individuals. Hence, the overall culinary experience would be necessary for addressing employees coming from different cultural backgrounds or the overall cultural diversity.  While belonging to the same hospitality industry, companies like Travelodge, Marriott and the Premier Inn, would be useful for measuring the perspective for different aspects.
Lastly, another type of trend could be determined as augmented reality and virtual reality and this could be utilised and used for the overall marketing purpose while enhancing the overall guest experience and the alternative guest satisfaction (Jang et al., 2021). More usage of augmented reality and virtual reality could increase the advancement in terms of enhancing their throughout experience in the respective environment and the overall outdoor environment. Hence, those are some of the trends that could be determined for making the future UK hospitality industry more efficient and effective than before. 
[bookmark: _heading=h.2s8eyo1]Conclusion
To conclude, it could be stated that sustainability commitments are supposed to be one of the major aspects for achieving further success in terms of more efficiency and the overall transparency process. Based on this write-up process, some of the chosen organisations like Travelodge, Premier Inn and the overall Marriott International and others. Different technological trends for the overall hospitality industry have been also identified here. 
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