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[bookmark: _Toc128340431]Introduction 
According to Kohli, et al. (2008), marketing defines as the technique to promote goods and services to the customers that add value to the business organisation. It is the technique that allows organisation to add value to its goods, connect potential customers and build a good connection with the consumers that result gaining business profitability (Anderson, 2012).  For the hotel and service industry, marketing has become of the key integral part that promotes businesses service, offers and quality which build a good image and support creating brand image to the potential customers. However, there has been a strong competition in the hotel industry among the businesses while marketing is playing strong role to attract the business, travellers, locals and others who are continuously using the services for different reasons. 
Six Senses
The Six Senses ethos was established in 1995 with our first resort and a whole lot of questions. The goals and objectives of the hotel is to take people beyond destinations and reawaken their senses so they can disconnect, yet be reconnected to themselves, others, and the world around them. The key attention and service offer by the hotel chain is regarding travellers and the meetings and conventions market.
Novotel
Novotel is a French midscale hotel brand owned by Accor. Created in 1967 in France, the company grew into what became the Accor group in 1983  (Novotel, 2022). Novotel is widely known for the affordable room service with the best experience that has been supporting as the brand image for the retail chain. 
In this assignment, the marketing strategies and respond to different situation will be compared in terms of both of the hotel chain. 


[bookmark: _Toc128340432]Marketing strategies follows by these hotel chain
Marketing strategies are the technique to follow the business planning and achieving business target for the business achievement and goals (Kotler, 2015). However, in terms of Six Senses and Novotel, the marketing strategies follows by the businesses are discussed in the following:
Marketing strategies: Six Senses, one of the high end and luxury retail chain follows pricing strategy and differentiation technique on the market that highly attract the businesses, meetings and high-end consumers in world market (Madaan, 2022). The business follows the high-end products and services that attract the consumers who are willing to spend more on the best quality services. In addition, using differentiation strategy includes unique products, services and creative experience on the hotels has been highly supporting to Six Senses (Samuel, 2019). 
Marketing strategies: The key marketing strategies follows by Novotel is focused advertising; increased sales activity; Novotel Offers; and widening reservation distribution. In addition, affordable service with the best customer experience has been the key strategies for the retail chain which is attracting larger number of the people from middle class and families all over the world (Trustpilot, 2021).
[bookmark: _Toc128340433]Social media and digital marketing versus traditional advertising and marketing technique
Social media and digital marketing are highly emphasized by the management of Six Senses. The business focuses on different kinds of social media marketing using social platform like Facebook, Instagram and twitter. Also, using social media influencer and their promotion is also highly practiced by the hotel. On the other hand, traditional marketing like advertisement, newspapers and magazines are used by Novotel (Rob, 2021). This help to attract wide range of local and families towards the business. Also, different kinds of online travel agencies are also key tools for the business to offer discount and offers to the consumers. 
[bookmark: _Toc128340434]Target market analysis 
Target market is the key significant issues for business organisation. It defines as the technique to identify the key consumers for the organisation who will be suitable and fit for offering the goods and services (Kohli, 2008). In relation to hotel business service, it is important to choose the target market based on business product and power of affordability by the consumers (Trustpilot, 2021). The consumers market for the businesses are business in the following: 
· The key target market for Six Senses is the business people, seminars, high end travellers, upper class who want a unique and luxury experience on hotel services are key consumers for the hotel chain. Also, use of highly advance technology and highly trained professionals are offered by the hotel giant to make sure the service remains quality and memorable for the consumers (Anon, 2022). Moreover, the age group between 25-55 is the key target group for Six Senses. 
· In terms of target market, Novotel has been targeting the middle class and the people who are looking for quality services with reasonable prices are the key consumers for Novotel. The hotel chain also focuses on families and seasonal travellers who are expecting quality services with a good range of price are also important target consumers for Novotel (Wickens, 2021). It helps to keep the brand image at higher place through offering high services with the best customers service experience that attract all class of people. 
[bookmark: _Toc128340435]Promotional strategies: considering sustainability and green messaging.
Promotional strategies highly support keep the brand image and strong image on the market. However, based on business goals and objectives, there are different kinds of promotional strategies are follows by business (Anderson, 2012). In relation to two of the hotels, there promotional strategies are discussed in the following. 
Sustainability in Six Senses
Six Senses has been heavily focusing on introducing highly innovative and environment friendly products while the business is promoting its different products to support the green energy. The hotel giant is making sure that the reduction its carbon footprint and managing its environmental impact to achieve the carbon footprint benchmark.” It is reported that the business has targeted a 6% reduction in 2019, “but our Green Team managed 17.6%. also, use of the natural resources like gas, oil and electricity, Six Senses is cutting the energy as well as making sure the guest experience remains the same (Morch, 2019). 
Green messaging by Novotel
Novotel has been focusing on introducing the technology and products that are recyclable, cutting the energy and electricity and using environment friendly products that help to support the environment and maintain the sustainability for the future (Trustpilot, 2021). In addition, the hotel chain is focusing on creating an environment while less use of carbon and promoting goods that relates to supporting to the social and environmental benefits as well (Novotel, 2022).
[bookmark: _Toc128340436]Marketing strategies: Post Pandemic strategy 
Hotel industry is one of the businesses that has been heavily affected by covid-19. Use of the rooms, travelling and travel ban on the key locations all over the world has been the issues that hotel businesses have been highly affected in the market. However, to adapt the situation and attract the potential consumers, hotel businesses has been taking initiative and action to make sure guest safety and offering the best customer service for the consumers. In relation to Six Senses, the business has been setting new strategies and way of conducting the consumers to make sure the business sustainability as well as offering the safety of the consumers (Madaan, 2022). It includes use of the best tools to maintain the hygiene, checking up of the guest health, maintaining the distances and covering up the face etc. has been using in an effective way the consumers feel safe and enjoy their stay. Also, using different kinds of promotional strategies on discounts and cutting the price is also effectively followed by the business (Morch, 2019).
On the other hand, Novotel has also been offering different kinds of health supports, making sure Checking-in and social distancing, face cover etc. that make sure the quality and service for the consumers. On the other hand, Hygiene and anti-viral sanitising spray, Protective equipment for teams and offering training and development programs to maintain hygiene standards, which is why the restaurant has launched CleanProtect, rigorous, daily cleaning regime that’s used throughout all over the UK & Ireland hotels (Novotel, 2022).
[bookmark: _Toc128340437]Recommendations 
In nutshell, it can be said there are significant issues that he hotel businesses needs to make sure and take initiative to maintain the post-pandemic barriers and continue business operation. One of the significant issues that the hotel businesses need to sure is safety and security of the guests and offering healthy environment which make them feel comfortable. In addition, continuous discounts on reservation and facilities needs to be promoted so that it supports the businesses to get to the flow of operation. 
[bookmark: _Toc128340438]Conclusion
There has been a strong competition in the hotel industry among the businesses while marketing is playing strong role to attract the business, travellers, locals and others who are continuously using the services for different reasons. Therefore, business organisations should introduce unique and quality service so that it creates a good attention to the consumers. 
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