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Introduction
Brightwave café is a small business they could benefit from using digital tools to communicate with customers and make some everyday tasks easier. Nowadays, many customers used their phones and social media to find cafes/ check menus and look for offers. By using digital tools in the right way, Brightwave café could attract new customers, keep existing customers interested and save staff time.

Email newsletters
One useful digital tool for Brightwave café would be email newsletters. The café could send customers regular updates about new drinks, food, special offers or upcoming events. For example, a monthly email could tell customers about a new seasonal drink or offer a small discount.
Email newsletters could also help the café build a stronger relationship with regular customers. However, the café should make sure the customers have agreed to receive marketing emails and should avoid sending to many messages. Ai could help staff come up with ideas for newsletters and write a first draft, but a member of staff should always check and edit it before sending it.

Social media
Social media would also be a good way for bright wave café to communicate with customers. The café could use platforms such as Instagram or Facebook to share pictures of food and drinks, advertise special offers and show what happens behind the scenes.
For example, staff could post a picture of a new cake and ask customers what they think. This could encourage people to comment and interact with the café. Ai could help create ideas for social media posts and captions, which could save staff time. However, the final posts should be edited by a person so the sound natural and fit the cafes personality.

Automated customer response
Another useful tool would be automated responses. These could answer simple questions such as opening times, location, menu items and takeaway services. This could be especially helpful when staff are busy serving customers.
However, automation should not replace people completely. If someone has a complaint or asks a more complicated question, they should be able to speak to a member of staff. This would make the customer feel that their issue is being taken seriously.

Digital menus
A digital menu could also make things easier for both the café and its customers. Customers could scan a QR code with their phones and view the menu without needing a physical copy. The café could update the digital menu quickly if a product or price changes.
The menu could also provide information about allergens, and different dietary options. This information would need to be checked carefully because incorrect allergen information could put customers at risk.

Conclusion
Overall, digital tools could be very useful for Brightwave café. Email newsletters could help keep regular customers informed, while social media could help the café reach more people. Automated responses could save staff time when answering simple questions, and digital menus could make it easier for customers to find up to date information. 
Ai could also support the café by coming up with ideas and creating first drafts. However, ai should not be relied on completely. Staff should check the information and ensure everything published is accurate, and suitable for the café and its customers.

My reflection
I used ai to do this report and it helped me but some of the information ai gave me was not something I found helpful.
Problem with ai is it can sometimes give information the is not completely correct, it can also give general answers which is not suitable to every business. I think ai should be used responsibly and you should not share private information with Ai tools. Ai should help staff but not replace them.

I think social media is a very good idea as café and customers can engage with each other and customers can post photos of food and drink which could in turn catch people’s attention and brin more customers to the café.

