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Introduction

Aarong is a popular lifestyle brand with deep roots
in traditional crafts. Adding cafés will improve the
customer experience and enhance modern retail

engagement (Aarong, 2024).

The inclusion of cafés will extend Aarong into the

lifestyle business, improving engagement and
diversifying revenue (Kotler & Keller, 2016).

Brand Extension & Current Trends

Consumers prefer experiential shopping. Café integration aligns with global retail trends of combining food, leisure, and
shopping in one space also adding live music which is very trendy now in cafe (Deloitte, 2023).

N

ﬁ Conclusion

The strategy will help improve brand extension, attract new
segments, and make Aarong a lifestyle destination (Kotler &
Keller, 2016).
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