BMHP5014 Changemakers: Creativity and Value Creation
 Component 2 – Academic Poster & Written Pitch Guidance

For this assignment, you will propose an innovation that can be implemented within a UK health or social care context to improve the experience of patients/service users and/or professionals.
Your innovation may address:
· A public health challenge (e.g., prevention, awareness, access), or
· A service delivery/efficiency challenge (e.g., communication, workflow, resource use)
Your submission includes:
1. A professionally designed academic poster
2. A written pitch (1000 words) 
You must also include one reference list to support both components, using Harvard referencing.

Academic Poster Guidelines
Your academic poster should be:
· Professional in layout and design – use consistent fonts, clear sections, and logical flow
· Visually appealing – incorporate graphics, colours, icons, infographics, logos, and timelines
· Well-referenced – use in-text citations (either traditional Harvard style or numbered), with full citations in the reference list
Suggested Content Areas:
1. Title & Branding
a. Project title, your name, and a tagline or mission statement
b. Optional: A logo or visual brand for your innovation
2. Context & Problem Identification
a. Define the issue your innovation addresses (public health or service efficiency)
b. Support it with evidence (statistics, research, or reports)
3. Your Innovation
a. Describe your idea (e.g., product, service, campaign, advocacy initiative)
b. Explain its purpose and how it addresses the identified issue
c. Include creative details like name, messaging, partnerships
4. Target Demographic & Impact
a. Who will benefit, and in what way?
b. How does your idea support the common good or reduce inequalities?
c. Mention communication methods or strategies for reaching target groups
5. Technology Integration
a. Explain how technology supports your idea’s creation or delivery
b. Incorporate technology discussed in class or relevant to your sector e.g. apps, wearable devices, social media, 

Written Pitch (1000 Words)
Your pitch is a first-person written statement (maximum 1000 words) directed at either:
· A relevant stakeholder (e.g., NHS leader, policymaker, organisation head), or
· Your target demographic (e.g., patients, community members)
It should:
· Open with a clear summary of the issue and the innovation you are proposing
· Highlight its key components and how it works
· Explain the expected impact and why it's relevant now
· Implementation Plan
· Outline the steps needed for implementation (design, testing, launch) 
· Include a visual or written timeline
· Identify key stakeholders, partnerships and resources needed
· Relevant regulations that must be considered or adhered to.
· Value, Feasibility & Recommendations
· Reinforce the innovation’s benefit and alignment with current healthcare goals
· Address barriers and provide realistic solutions
· Suggest potential for future scaling or adaptation

· Reference supporting evidence or alignment with existing strategies or policies
· End with a strong call to action – what do you want your audience to do next?

Referencing
· Use a single reference list for both the poster and the pitch
· Cite at least 10 credible sources (academic, policy, or industry-based)
· Use Harvard referencing style throughout
· Poster In-text citations can be:
· Traditional (Author, Year) style, or
· Numbered, with corresponding full entries in your reference list

This is a suggested structure. You may adapt the format and visual style of your poster and pitch, as long as you meet the assignment brief and address all criteria clearly and professionally.

