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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The time loading for the website is very quick, the web page is loading in less than 2 seconds to load the entire page.I found that an average website takes 1.9 seconds to load the main page content on mobile. On desktop pages load a little faster, within 1.7 seconds. Zeunert, M. (2025).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The webpage contains a significant number of sub-pages, which suggests a complex and well-developed informational structure. This type of organization enables the distribution of content into distinct categories, thereby facilitating users’ access to specific information to their interests. Moody, R. (2024).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The possibility for a customer to make a booking via the webpage is contingent upon the presence and sophistication of integrated digital functionalities within the site’s architecture. Specifically, the inclusion of an embedded system such as an online reservation interface, interactive scheduling tool, or transactional e-commerce modules, enables users to autonomously complete the booking process in a efficient manner. Bistricer, R. (2025).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The usability of the website may be enhanced through a series of strategic design aimed at optimizing user experience. The implementation of a more coherent and intuitive navigation structure, including concise textual elements, and visually distinguishable sections and finally the incorporation of iterative usability evaluation methods,including empirical user testing and feedback analysis. Schecter, M. (2025).


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks visually pleasant. It has a clean layout with well-spaced sections, a consistent colour scheme, and easy to read fonts. Images are clear and relevant, making the page feel welcoming and professional. The differences between computer and phone, on a computer the website displays multiple columns and a full navigation bar, while on a mobile phone, the layout becomes single-column and the menu collapses into a “hamburger” icon. Images and text resize appropriately, ensuring the content remains readable on smaller screens, the menu button is easy to tap on mobile. 
Anon, (2022). What is the Difference Between Mobile Website Vs? Desktop Website?


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images that match the content, such as product photos and banners. The icons help to guide the user and images are not overwhelming, keeping the page clean and visually appealing. The site includes a short introductory on the webpage that explains the company service. The website uses a consistent color palette of purple, blue and white which feels professional and clean.  C. by (2021).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not include an online chat tool. While users can still navigate and access information, the absence of a chat feature means there is no immediate option for live support or quick answer to questions, which could affect user convenience.


	


	Answer: The website allows users to enquire about product of service through a contact form and listed email/phone details. While these methods are functional, they are not immediate, so users may have to wait for a response. The lack of a live chat tool or instant messaging feature makes the enquiry process slower, which may reduce convenience for users seeking quick answer. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website makes the company service clear through well-organized sections and headings. Each service has a brief description explaining his purpose and benefits. Images and icons are used to illustrate services, making them easier to understand. Navigation is straight-forward, allowing users to quickly access different service pages from the menu or homepage highlights.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not provide any customer reviews or testimonials. As a result, users cannot see feedback from previous customers, which may make it harder for them to assess the quality or reliability of the company products or services. Including up-to-date reviews could improve credibility and help potential customers make informed decisions.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents it’s services as high quality through a professional, well-organised layout, clear service descriptions, and high-quality images. These elements convey that the company is trust-worthly and knowledgeable in it’s field.
I would consider using or recommending the company’s service because the website clearly explains what is offered, is easy to navigate, and presents the services in a professional manner. Even without reviews, the site gives enough information to feel confident in the company reliability.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website makes prices clear to customers, listing them alongside the corresponding services. The pricing appears consistent with the quality of service presented, given the professional layout, detailed service descriptions, and high-quality visuals. Providing transparent pricing helps users to make informed decisions and adds to the overall trustworthiness of the company. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Hollywoodbowl

	
	3. Funbowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when typing the selected keywords into Google, the company website appears in the top ten search results. This indicates good search visibility and makes it easy for potential customers to find the service online. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business. They provide a central point for customers to find information, contact the company, or make bookings. A professional well-organized website builds trust, improves credibility, and enhances visibility through search engines. Even with social media and apps, a website is essential for reaching new customers and providing detailed information. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding an online chat tool or live chat feature to the website. Adding a live chat would allow customers to ask questions and get immediate answer about booking lanes, pricing, or available services. This would improve user experience, make the enquiry process faster, and increase customer satisfaction. It could also help convert more website visitors into actual customers by providing instant support. 
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