When will advertising embrace diversity, gender, and race equality, and start reflecting the real world?

In today’s society, most individuals like to include people of all ethnicities, religions, gender, sexuality, and upbringings. So why is it that in the advertising media they are not seen as much? In recent years people have been standing up and using their voices to express the industry's lack of involvement in all of these different groups of people and saying how they can improve on this. “82.6% of those working in the industry are white” (Miller, 2021) this suggests that there isn’t much thought going into whom they cast and if they are all white then there is no one to step in and give creative guidance when it comes to putting a person of colour or a person who is trans in the ad. 
	Reflecting on the history of advertising brings up information that is not the most positive. Women were made out to look like sex symbols for the male gaze “women are more often portrayed as young and concerned with physical attractiveness than their male counterparts” (ARTZ, N., MUNGER, J. and PURDY, W., 1999.) Gender issues in advertising language: WL. Women and Language, 22(2), pp. 20-26.) This highlights that women were seen as objects and nothing more than to grab the attention of men. By doing this the companies gained more and saw it as a money making deal. The more they showed women half dressed the more attention their ad was getting. In Ireland, the IAPI stated, “it makes, no commercial sense for advertisers to promote negative images of women” (O'Malley & Maurice, 2009) This shows that high power in Ireland at the time did not think what the ad agencies were doing was right. Another point I would like to address is the racial differences used in advertising back when racism was at its all time high.  (I need to add more here but moved on to the next topic)

Next, I would like to talk about how sexual orientation is not shown as much as it should be in advertisements. After doing some research I found that “Homosexuals were more concerned with sexuality, while heterosexuals specified a broader range of characteristics.” (Deaux & Hanna) this highlights that heterosexuals were more carefree when on set compared to homosexuals this might be because they weren't comfortable in their surroundings as they might feel judged by some people on set. This also shows that they might be harder to work with if they are not outgoing as it might take longer to shoot the ad which would cost the company more money compared to if they used a heterosexual couple as they are more confident because being straight is more common. On the other hand Virgin Atlantic has pulled out all of the stops when rebranding their company within the last month Virgin have come out with a new advert campaign (Virgin Atlantic 2022) it shows their flight crew wearing the uniform they feel most comfortable in which makes their staff feel more comfortable when working and having a more positive work environment on board. Next, people with disabilities are not shown as much as they should in tv ads which might make disabled people not feel included in the brands they are seeing on the tv screen and also might make them feel that having a disability is a bad thing “Some people with disabilities may try to mask or minimize their disabilities for fear of social and professional exclusion” this highlights on how advertisements whether that be print or filmed need to change and in some cases they have because people with fame behind them have spoken up such as blind musician and songwriter Stevie Wonder. He did a campaign with Sustainable Development and also with “Support for the United Nations Convention on the Rights of Persons with Disabilities (CRPD)” (Timke, 2019) in order to raise awareness for disabilities around the world. A video of one of his songs played showing videos of people with disabilities playing football and other activities showing they can do the same things as us too. I found another advert for Apple which came up when watching a video (Apple,2016) it showed how people could use their phones and apple watches to help them in their daily tasks such as opening the blinds, turning the lights on and controlling someone’s hearing aid settings when out on a walk. And you find that the person narrating the advert is a woman in a wheelchair who is non-verbal and editing the video with a button on her headrest. It was a really uplifting video to watch and I bet it gave people who are disabled a boost whether they needed it or not.  
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