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AIM(S)
· To develop in the student an understanding of the application of research methodologies, and an ability to frame a research proposal. 
· To develop in the student the ability to report research results in written format to an academic and/or professional audience, and to further develop the student’s capacity for critical analysis and independent thought.
 
LEARNING OUTCOMES
Upon the successful completion of this module, the student should be able to:
demonstrate systematic knowledge and understanding of how key organisational processes, practices and function can be underpinned through systems thinking.
systematically evaluate approaches to responsibility in business through stakeholder engagement within one’s own professional practice.
prepare an original research/independent study proposal that provides evidence that the topic to be studied is worth addressing; that the way the proposal addresses the topic is both appropriate and feasible in terms of intended activities, outcomes, and resources, and thus establishes its importance to both academic and professional communities; 
systematically plan, manage and execute in-depth research, inquiry or investigation with a sustainability business and/or management focus by applying the principles of research design to the formulation of a research question plan;
demonstrate the ability to conduct research including the ability to: critically review published literature; show conceptual and comprehensive understanding.
use project management skills to budget, manage time and other resources, handle data, interpret results and disseminate findings in a way that is consistent with professional business and management practice, and normal principles of sustainability research ethics;
exhibit advanced scholarship including analytical, numerical, literacy, communication, and computer skills to enable critical research to be undertaken, and be able to apply those transferable skills to develop research based inquiry in future employment settings.


INDICATIVE CONTENT
It is an expectation of this module that students participate in independent research to enhance their professional competencies necessary for this purpose. This will ensure that students will have:
developed a clear focus for their research, inquiry or investigation; 
identified the context, boundaries and stakeholder interests;
justified a methodological approach;
considered research perspectives and ethical concerns and procedures;
considered research perspectives and ethical concerns and procedures; are informed about data collection and analysis, and are in a position to successfully complete their research project. 

Only on the successful completion of Part I at a sufficient level, and with a suitable independent project proposal, will the student be formally invited to continue with Part II.

Indicative content:
· The complexities and practical issues of sustainability business and management research: independent learning and development; stakeholder interests and ethical considerations; the investigative process; philosophical considerations; the use of theory; the importance of on-going clear communication.
· The importance of clear aims and objectives: project management, use of project management skills to budget, manage time and other resources, building and managing relationships; learning and reflection, reviewing and judging.
· Exploring the literature, writing a literature review, critically reviewing published literature, showing conceptual and theoretical understanding, identifying research problems and questions.
· Choosing a research method, data collection and sampling, data analysis and interpreting results, reliability and validity of data, evidence based approach; disseminating findings in a way that is consistent with professional business and management practice. Drawing valid conclusions and recommendations. Reflecting on the study process and outcomes, and the learning experience.



Study Time Allocation

The study time for the module is divided as follows:

	Activity type
	Hours
	Percentage

	Scheduled learning
	20
	3%

	Independent learning
	580
	97%

	Placement learning
	0
	0%

	TOTAL
	600
	100%









ASSESSMENT

Assessment Component 1
(Tick one)
	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Portfolio
	15,000 words
	100%



Assessment Summary
	Activity type
	Percentage

	Written exam
	0%

	Coursework
	100%

	Practical
	0%

	TOTAL
	100%
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