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Marketing is significant dimension of any business in today’s highly competitive environment and financial success is often depended on marketing ability. Finance, operation, accounting, administration and other business functions will not really matter if companies do not understand customers’ needs and identify sufficient demand for their product and service for them to make a profit! (Kotler, 2009)
Revfine (2021) was a useful source of information, Hotel marketing is an umbrella term, which refers to the various marketing strategies and techniques that hotel use. In order to promote their business and make a positive impression on customer, to attract as many guests as possible.
However, the essay has been organised in the following way to introducing the subject of marketing, specially comparing the marketing method and strategy of two multinational Hotel chain which is world famous Hilton and Premier Inn. The reason of choose of these brands because one of famous for his world-wide brand recognition and other one main base of UK market. It will also engage with other academic theories and literatures to substantiate the argument.

In 1925, Conrad Hilton debuted the first Hilton hotel in Dallas, USA. Today there are 923000 Hilton brand hotel rooms around the world. The provided marketing strategies that support 18 different hotel brands in competitive global market. (Paul, 2019). Hilton hotels have their enterprise and individual brand marketing strategy to reach their customer.
Hilton presence is worldwide with 18 brands, 119 countries with more than 6500 properties. (Hilton.com). 
Service differentiation can be specified as the cornerstone of Hilton Hotel business strategy. Specifically, the company differentiates its service on the basis of quality, maintaining the highest level of standers and integrating IT system into various aspects of service provision. (Skilton,2015).
On other hand, the chief Executive of Premier Inn explains,” Premier Inn is one of the UK’s leading hospitality businesses and we are passionate about using our scale and size to make a positive difference to people’s live, our communities and the world in which we operate” (Brittain,2020).
At the financial year in 2021, there were 817 premier Inn hotels in the United Kingdom. The majority of Premier Inns hotels are in the UK although the company has begun to expand into international market. The brand has over 78 thousand hotel rooms worldwide. (Statista.com)
Premier Inn’s unique operating model provides a clear competitive advantage. The key components of the model that drive their competitive advantage, combined with their strong brand and direct distribution, are Brand strength, Scale advantage, Direct digital distribution, operation control, property flexibility and everyday efficiency. (Whitbred.co.uk) 

Hilton hotels sell service to individuals as well as corporations. Most of their service are offered based on availability. The competitiveness of the hotel is boosted by its ability to provide service beyond the customer expectations (Enz,2009).
For expanding the business Hilton have collaborated with airlines, car rental, online platform, cruises, shopping and dining outlets, rail travels and financial institutions.
With different tier membership of blue, Silver, Gold and Diamond, guest can access Hilton’s service at subsidized prices. Premium pricing strategy involves charging high level prices for products and service that are perceived to have excellent quality and additional characteristics and features.
Premier Inn’s provides various feature of service across the UK. More than 800 hotels in great locations such as main cities, national parks, Artistic cities, costal breaks etc.
The product variety gives option to find out yourself most comfortable zone. All the latest from Premier Inn, hub by Premier Inn and Zip by Premier inn most attractive features in their brand. Premier Plus service gives more comfort, convenience and more connectivity.

Hilton hotels has four distinct business segment, hotel ownership, leased hotels, hotel management and franchise or brand ownership. 
Professional training thus plays an important role in articulating goals and objective of an organization. Professional training also acts as a vehicle of communication and leading change (Robbins & judge,2013)

In 2019, there are over 700,000 hotels and resorts worldwide. The industry is thriving and worth over $570 billion and over 173 million people are employed in hotel and motel industry. (Statista.com). 
With time the Hilton group is focusing on new emerging market like India and China. With different brands, Hilton group has different marketing as well as distribution strategies. 
Although Premier Inn is the best loved hotel chain in the UK, right now they are going to grow their business internationally.as a highly transferable brand, that will be equally successful in other market and valued by guest worldwide. In 2016 Premier Inn opened their first German hotel in Frankfurt, followed by Hamburg in early 2019 and Munich in summer 2019. Next up Leipzig, Stuttgart and Nuremburg with several other prime location to follow. (Premier Inn.com)
The hotel applies skimming pricing strategy during peak periods operating a high price. This allows to company to maximize its profits during the pick seasons (Chon,2012). During low seasons, the hotel applies marketing penetration price, where the hotel accepts customer’s request at reduced prices.
Hilton offers only five star and four-star rooms, and the company able to charge its customers at premium levels because beyond the core product, Hilton also sells a set of intangible benefits such as sense of achievement, high status and luxury. (Dudovskie,2016)

Premier Inn provides most affordable and comfortable pricing for their guest. Organised the price vary for business booker, business account, travel management company, TMC Partner and Premier meeting rooms etc. (Premier Inn.com).
Premier Inn feathers alongside Hilton in the award for Global “Most Excellent” large Hotel chains- Which rooms starting from £19 pr night. Meanwhile at The Hilton, rooms vary depending on date and brand but start at £109 per night at its Wembley branch for a king guest room in November, (Gizauskas,2018, The Sun).

Both Hilton and Premier Inn organised their digital marketing to building and maintaining hotel presence online. This includes social media platforms like Facebook, Tweeter, Instagram and in addition to Google and other search engine.
Direct text and email also useful to let people know about any promotion. Consequently, the fact that hotel digital marketing gets you more booking, better visibility and of course a stable brand name in the market.
The green marketing concept emerged in the late 1980s (Peattie and Crane,2005) and many hotels have since implemented a variety of green marketing strategies, such as use of the “green hotel” label to project a green image and attract potential customers.
They have done so far, the protection of environment, for cost saving or for a better and environmentally friendly image. (Chan,2008) 
Incorporating sustainability into the design and building of the home2 Suites by Hilton is a key commitment by the hospitality company. Which should help it meet several environmental goals set in 2008, reducing energy consumption, co2 emissions and waste output, all by 20 percent, and cutting water use 10 percent by 2014. (Ross,2008).
Premier Inn made an industry-leading sustainability commitment which will see carbon emissions intensity cut in half by 2025 and as much as 88% by 2050. It includes innovative technology and equipment to reduce overall energy consumption, Low energy Design Philosophy and thermal efficiency, 100% renewable electricity, Driving down waste, single use plastic reduction and new battery power cells. (PremierInn.com)

“50 million jobs globally are at risk, the travel and tourism sector are already facing collapse, and is in the fight for survival due to the COVID-19 global health crisis. (Guevara,2020).
Hilton hotel introduced new cleaning and sterilization policies, often in partnership with health care providers. Flexible change, cancellation policies, health and social distancing policies, Rooms blocked, Low contact check-in/out, wear masks, trained local health leader, staff health checks and Enhanced cleaning procedures every single stage Hilton had the maximum step of solution. (Kemmis,2021).
The premier Inn also has taken decisive action in response to the COVID-19 pandemic, to protect its team, guest and the business. Premier Inn launched a new rigorous, daily cleaning regime in hotels called Premier Inn CleanProtect.
Minimising contact at reception with protective screens, keeping social distancing measures, auto-dispense hand sanitiser, Diversey-approved disinfectants to the European standers of EN14476, Well-trained of Premier Inn CleanProtect team and protective equipment to keep everyone safe.

The purpose of the current study was to determine that the two popular Hotel brand Hilton and Premier Inn establish their essentiality with popular response.
According to Hilton’s global image they keep their promise to their customer during pandemic and well respond to ‘green’ message. Although the Hilton has greater brand recognition than Premier Inn still Premier Inn is good competitor for any other brand. Generally, the current marketing strategy adopted by the hotel is efficient in maintaining its competitiveness in the upper upscale market. However, the opportunities that are emerging as a result of increasing numbers of middle-class income earners globally are challenging to the hotel as its strategy will not be able to tap into those opportunities fully (Clarke & Chen,2012). Excellent service, complimentary breakfast and Wi-Fi, sustainable practice, and great hotel design are just some of the reasons that make Hilton brands stand out.
On other side, Premier Inn gets consistently good rating with a full five stars for customer service and four-star rating for cleanliness and value for money, Premier Inn is a worthy WRP for the eighth year in a row. (Bell.2021). Keep consisting of brand value is harder to continue. Managing experience, understanding the audience, demand of market value and
acknowledge of post-pandemic situation could make more stable and successful hospitality marketing system.
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