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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website opened straight away within seconds The homepage loaded quickly, with subheadings —like “Book Now” buttons, offers, and navigation links—appearing almost instantly. This suggests the site is good for speed, offering a smooth user experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website includes numerous sub-pages such as Contact, , Food & Drink, Gift Vouchers, and more. These are accessible via a clear navigation bar 
Important information—such as opening times, pricing, and location requires several clicks to find. Adding quick‑access panels or a homepage information section would reduce navigation time and improve overall usability.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: customers can make a booking online via the webpage clicking on the booking link and the process is straightforward and user friendly  The booking system allows users to choose from a range of options, including standard bowling sessions, family deals, party packages, group bookings, and promotional offers such as “2 games and a drink.” Once a customer selects their preferred centre, date, and time, the site guides them through the remaining steps, including choosing the number of players and confirming payment. This makes the. Website fully serviceable for online booking and supports a self-service customer service.

	Question 1d - What improvements could be made to the usability of the website? 

	Answer:
Important details such as opening times, pricing, and location information require several clicks to find, which slows down the user journey, adding quick‑access panels would make navigation more effective. The mobile version, although visually appealing, can feel cramped, making some pages harder to locate, so simplifying the mobile menu or improving spacing would enhance accessibility for users on smaller screens. Adding a chat tool would make the booking process faster, finally customers reviews Are not clearly displayed which may reduce trust for new visitors 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has a bright appealing design using a clear colour scheme on the desktop the layout feels spacious   and easy to read on the mobile phone the design remains attractive but becomes more compact with menus often hidden into icons and features displayed in a vertical layout. This makes the mobile version slightly harder to go through 


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
the website uses bright, high‑quality imagery to create  a lively atmosphere that reflects the fun of the Hollywood Bowl experience. Photos of bowling lanes, food, and groups enjoying themselves help customers visualise their visit. Strong colours like pink, blue, and purple make the design eye‑catching and guide attention to key buttons. The site does not use video, which keeps pages uncluttered and ensures fast loading while still maintaining a vibrant visual style.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Hollywood Bowl website does not use an online chat tool, which means customers cannot get answers straight away while browsing or booking. Without support, users must search through different pages or contact the centre directly, which can slow down the process and make enquiries about pricing, party packages, or availability less convenient. A live chat feature would be far more effective because it provides immediate support, reduces confusion, and helps customers feel more confident when deciding whether to book or not .


	Question 2d – How effective are the social media links on the website?


	The social media links on the Hollywood Bowl website are usable but only partly effective because they are in the footer , making them easy to miss unless users scroll to the bottom of the page. The icons link directly to active platforms like Facebook, Instagram, TikTok, and YouTube, which provide regular updates and promotional offers. However, the lack of on‑page previews limits how engaging these links feel to visitors.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services offered by Hollywood Bowl are easy for customers to understand because are made clear through bold navigation labels, bright imagery, and well‑organised service pages that explain bowling sessions, party packages, food options, and special offers. Large homepage banners highlight key activities, while simple menu headings guide users directly to what they need. Each service page includes short descriptions, visuals, and clear details, helping customers quickly understand what is available before deciding to book.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:

Customer reviews for Hollywood Bowl are mainly available through each bowling alleys  Google Reviews page, which appears when users search for their local venue. These reviews include star ratings, comments, and photos, giving customers a clear idea of recent experiences. Because Google Reviews update continuously, the feedback is usually current and reflects how each center is performing. This helps customers judge service quality, cleanliness, staff friendliness, and overall atmosphere before deciding to book.
Relying on third party platforms keeps reviews reliable and up to date, but it also means users must leave the website to read them. This can influence how confident customers feel during the booking journey.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Hollywood Bowl presents its service as high quality through bright visuals, clean venues, friendly staff, and clear content about what customers can expect. The website highlights well maintained lanes, a fun atmosphere, and well-organized party packages, which help build trust. I would recommend the service because it offers reliable, family‑friendly experience with good facilities, easy online booking, and ongoing customer reviews that show genuine satisfaction across different locations.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices on the Hollywood Bowl website become clear once customers choose their local centre and select a date and time, however full pricing detail may require several clicks This keeps the website simple but means users must click further to view costs. The prices generally match the quality of service shown, including modern venues and organised activities. When prices are not displayed upfront, it is likely because costs vary by location and time, preventing Misunderstanding.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling alleys near me 

	
	2.bowling party packages 

	
	Hollywood bowling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Hollywood Bowl does not usually appear in the top ten results when people search “bowling alley near me,” because Google usually puts  the closest venues to the user’s location. However, when the exact phrase “Hollywood Bowl” is searched, the company appears immediately in the top results, showing effective brand visibility. This means the website is easy to find for users who already know the name, but less visible for general local searches.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are very important for businesses overall  because customers can find the  resources and information they need, even though social media is in high demand it cannot replace a website   websites offer more detail and are easier to trust, customers still use websites to check prices, opening times, policies, and reviews before making decisions. Websites also support bookings, payments, and accessibility features that social platforms cannot overtake, making them a key part of a company’s online identity. Websites continue to play a key role in how companies communicate and run

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I think the most valuable improvement for Hollywood Bowl’s website would be to get key information such as prices, offers, and availability—visible earlier in the customer journey. Now users must click through several steps before they can see costs or compare options. This slows decision‑making and may cause some visitors to get frustrated and leave the site before booking. A clear menu and better structured pages would make it so much easier for people with different needs. 
This improvement would develop a smooth customer experience more confident and encourage people to stay on the site longer as a result the business could attract more customers and increase sales.
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