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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 

The Yoga Reading webpage takes a few seconds to load, during which a small loading icon appears in the centre of a blank screen. Before accessing the content, users must accept cookies to ensure the best browsing experience.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 

Yoga Reading features clearly structured subpages with easy-to-follow instructions, including a prominently displayed “Start Here” section on the homepage.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 

Customers can book classes online through the Yoga Reading website. The homepage features a “Book Now” option that allows users to view available dates. The booking page also includes class timetables, an overview for those new to Yoga Reading, and information on introductory offers for beginners.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The webpage is clear and easy to use; however, the loading indicator between pages could be improved in order to enhance the overall user experience.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 

The Yoga Reading website and mobile browser interface are intuitive and easy to navigate, offering clear guidance on site usage and the services provided by Yoga Reading. In addition, the online booking system is simple to use, with accessible information that effectively supports both new and existing customers.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 

The yoga reading website employs a range of visual elements, including varied imagery, typography, and a carefully selected colour scheme, which together create a calm and balanced user experience. The layout is clear and intuitive, ensuring users are not confused about navigation. Overall, the design effectively reflects the core principles of yoga and reading, namely peace, clarity, and balance.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 

There is no webchat facility available on the Yoga Reading webpage. While online booking is supported, any additional assistance must be accessed via telephone or email.



	Question 2d – How effective are the social media links on the website?


	Answer:  
Yoga reading has access to both Facebook and Instagram, Facebook contains a high volume of posts; however, levels of user engagement are low, with most posts receiving only one or two likes or comments, despite the platform having 19 reviews. In contrast, Instagram demonstrates higher levels of interaction, supported by over 2,211 posts and a follower base of 3,071. 




	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:

The services are clearly offered to the customers on the yoga reading webpage with tabs giving details to the customer.  some of the tabs included are timetables, location, testimonials, and prices.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:

 Customer reviews are easily accessible through social media platforms recently posted, and via the ‘Testimonials’ tab on the Yoga Reading website. In addition, the website includes a dedicated section that allows new reviews to be submitted directly to the webpage.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Yoga Reading provides clear and detailed information about its services and the associated benefits, which is supported by a high volume of positive customer reviews. In addition, the website demonstrates good security practices through the use of an HTTPS address, indicated by the padlock symbol. 




	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:

When booking a Yoga Reading session, customers are offered a choice of different class types and instructors. Some classes can be booked online at a cost of approximately £10, while others are available for booking only in person. The company also uses the Punchpass booking system and there is access to a WhatsApp chat function; however, the link to this feature does not appear to be operational.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga reading 

	
	2. yoga studios near me

	
	3.  Yoga workshops

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When searching via Google, Yoga Reading appears prominently only when the specific term ‘Yoga Reading’ is used, suggesting limited visibility for broader or more generic search queries.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The Yoga Reading website conveys a relatively traditional design aesthetic; however, it incorporates several modern features and remains easy to navigate, allowing users to locate necessary information efficiently. The site includes multiple subpages containing detailed information about the services offered, functioning similarly to a digital brochure. Although the overall design appears basic, the website demonstrates modern functionality through its prioritisation of mobile usability, with navigation adapting effectively to smaller screens. According to (Bandaru., 2025). Security involves protecting data availability, confidentiality, and integrity, and requires potential vulnerabilities to be addressed from the earliest stages of system design. Yoga Reading applies this modern security approach by ensuring secure communication through its HTTPS‑enabled website.
 The website maintains minimal visual clutter and employs clear call‑to‑action features such as prominent ‘Book Now’ buttons. Nevertheless, the website lacks high‑performance page loading speeds and does not offer interactive features such as a live web chat, which may limit user engagement. In an increasingly competitive and digitally driven marketplace, e‑commerce organisations are adopting Artificial Intelligence (AI) technologies to enhance operational efficiency and improve customer experience. Among these technologies, AI‑powered chatbots have emerged as a key tool for increasing customer satisfaction by providing immediate, accurate, and personalised responses (Megdadi et al., 2025).




	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Yoga Reading provides extensive information about its services and the associated benefits, which may enhance customer confidence; however, the heavy reliance on positive customer reviews could indicate a lack of balanced or critical feedback, potentially limiting the objectivity of the information presented. The webpage is clear and easy to navigate, which supports usability; however, the presence of a loading indicator between pages may disrupt user flow and could be improved to enhance the overall user experience.







Reference List 
	
Bandaru, S.P., 2025. The role of APIs in modern web development: Enhancing system integrations. International Journal of Computer Science and Mobile Computing, 14(3), pp.11-19.

Megdadi, O., Al‑Ahmed, H., Ashour, M.L., Shriedeh, F.B. and Alshaketheep, K. (2025) The impact of chatbots on customer experience in e‑commerce: Examining responsiveness, ease of use, and personalisation. Journal of Logistics, Informatics and Service Science, 12(7), pp. 147–163

Major, K., 2026. Reading Yoga. Available at: https://yogareading.co.uk (Accessed: 22 March 2026).





