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This paper will look at fashion from a tribal perspective, concentrating on the differences between fast and slow fashion and how each of these fashion production methods effect the environment and what can be done to change these effects for the future generations to come.



























Introduction


This dissertation will consider sustainability within fashion considering the role of synthetic materials and the damage caused to the environment through mass production and consumerist culture. Ethically sourced organic materials will be considered in terms of environmental impact and the underlying effect it is having on the fashion industry as more fashion designers are becoming eco-conscious. I shall reflect upon the nature of tribes and the belief systems/ symbolism that accompanies this way of life as I reflect upon the fact that in the 21st century people have lost respect for the world we live in and no longer feel responsible for it.

Research has come from secondary sources from both the university library including books and articles and also primary research through online documentaries, which investigate environmental issues that are linked to the fashion industry. 

Firstly Chapter 1 will look at Tribes and their role within their communities, particularity their fashion choices and the effect these choices make to the natural world around them.
Secondly Chapter 2 will consider unsustainable fashion and the harmful effects that this has on our eco-systems. This also includes an in-depth analysis of the various methods of pollution, these are broken down into various agricultural pollutants, both natural and manmade fashion methods.  This area also explores changes in attitude through marketing and the response to fast fashion.  
Thirdly Chapter 3 will examine the perspective of sustainable fashion and how this could be encouraged by better choices of materials used, made by the consumers and the positive effects this can have on the environment. Also this investigation will look at how sustainable themes have been adopted by different fashion designers to inspire their collections and influence their customers.
Finally through this investigation I am to discuss the repercussions of choices reason the negatives and benefits to the long-term costs to our planet.  

Chapter 1 TRIBES


Tribes are described as a communities linked by mutual social understandings especially that of the one with nature itself. They lived off the land and in turn respected it.

   A tribe is “A social division in a traditional society consisting of families or communities linked by social, economic, religious, or blood ties, with a common culture and dialect, typically having a recognized leader”. This term is hard to define, understood by anthropologists in many different ways according to each grouping but relating to a more natural existence.
https://en.oxforddictionaries.com/definition/tribe


 The tribal fashions of primitive people from many different cultures around the world all share a number of different similarities. Firstly the majority use mainly natural materials to create their objects of craft, usually bi-products from meal kills, all plants, bark and botanicals from the land around them, stains and dyes can be made from many natural growing plants, the extraction methods used to obtain these natural pigments were simple and left little harm to the environment.  

Within these tribes, essentials such as clothing were handcrafted by members of the tribe, the ancient traditions and making skills were passed down through the generations, making certain “fashions” through the use of pattern making and also through the use of colour. This was a way of marking their territory and a way of showing where they were from, and perceived status within each groups of peoples. True artisans, treating and preserving animal skins that could be used for many useful artifacts, Clothing and shoes were also made from this hard wearing organic material, it was long lasting, and warm, each of these objects whether it be an object or an pigment, carried status and different ranks of importance in the context of symbolism. Animal bones would be often used as adornments as a mark of respect, honor and strength.  All of these objects were organic and from the earth itself.  By having this approach to creating clothing from natural materials, this respect for the earth and zero waste policy was always apparent; a human beings only obligation was spiritual realization, which was respectful to the land. Through the use of these methods pollution is minimal. Different ethnic cultures stood up for the land that they were part of and lived in because it was that same land that provided for them, which created a the mutual respect for nature. They believed in working with the environment and celebrated the seasons because it brought them different qualities of life and abundance. 




Section 1

This section will investigate the different objects used as symbolism within tribal cultures, if we firstly look at the native tribes of north America, many of the tribes people within these communities use birds feathers to decorate their bodies, while people of less importance within the tribe may wear a decorated arm band with a few feathers, the chief of the tribe would wear a full headdress made from birds feathers , this shows that he is the leader of the tribe and is of a higher importance . 
Section 2 

In contrast to the north American tribes if we look at the tribes of different areas in Africa , many people within  these tribes will decorate their bodies with markings (usually inspired by natural forms) these markings are applied to the body using natural pigments that are made from plants and water. These tribes tend to choose pigment used as paint instead of actual clothes , probably due to the weather and climate in that area, and also the materials that are available to them. 
This evidence highlights that the different cultural communities around the globe share similarities with the use of symbolism and natural raw materials however, there are continental differences, and symbolic motifs  are also different depending on the tribe which create individual  tribal identities.



Humanity has been using “fashion” to manage identity for thousands of years, starting with body painting in tribal cultures. These indigenous people used colour and creativity as a way of expressing their individuality within their cultural communities. Nearly all tribal cultures use nature to influence their styles of “fashion”; the patterns they decorate themselves with, and the colour’s they choose to use all come from the natural patterns within the natural world around them, the paints were often made up from plants, mud and even animal blood When analyzing a community’s identity Spicer suggests that one must consider their symbols and the understanding associated with them.


Within these native communities fashion as a necessity is crafted using natural organic materials and given importance through symbolism. Fashion as a symbol is created in non-verbal communication and mutual social understanding. This is symbolic social consumption with an aim to manage identity.


Over the years little has changed, with material property still being used to express one’s social status. (pg 12, durable design) The success and progression of all cultural traditions is determined by the proficiency of different belief systems followed by these ‘tribes’; their national symbols are the tools they use in order to demonstrate their particular ethnic community. (page 5, native Americans. ethnic identity)
“The tendencies to categorize and prioritize are fundamental to cognition. The ways in which humans understand their own place in the scheme of creation in the social (and spiritual) order of culture” (Dormer, 1997, p.55)
=
The nature and aesthetics of tribal people has close connections with symbolism. Anthropological researchers have found that ideologies surrounding the nature of life have a fundamental role in social understanding often determining behavior. Within ‘The Culture of Craft’ Dormer argues for evidence suggestive of a “universal human nature”, created by an evolution of the human mind; more recent thinking rejects this however:
‘nature’ is eliminated completely in favor of ‘nurture’…the postmodern position typically declares the primacy of culture, and particularly the primacy of language. (Dormer, 1997, p.73)

The traditional values of human nature have been tarnished over time and it has now come to the point where the majority of the people in the world seem to have no regard for the natural world around us and many people are going against what is innate in all of us , a feeling of compassion for all living things and our natural environment, now many people have become less interested in caring for the land by the primacy of language and have allowed themselves to be dictated by a consumerist culture that has no regard for the natural world  




 Symbolism plays an essential role in the life of tribe’s people as they use markings, colour and objects to show status , through their choices of fashion.
“A symbol is indeed the only possible expression of some invisible essence, a transparent lamp about a spiritual flame, while all egory is one of many possible representations of an embodied thing. And belongs to fancy and not imagination.”(pg 99, material perceptions) Tribal customs are combined with spirituality and symbolism, it has been argued that they form a significant role in ethnological activities, including the habitual, ritualistic traditions they engage with through performance, bonding and the deliverance of self-expression through style, which in turn displays a non-verbal communication of mutual understanding. (pg 356, journal of consumer behavior)


He concludes the continuity of a people in a growth and development of a picture of themselves, which arises out of their unique experiences. (pg 2, American Indian Quarterly)

He argued for the community as a ‘distinct social entity’ and to truly understand this, their experiences, symbols attached with their culture and their own perception and understanding of community must be considered.










Fast fashion- global impact

The rising demands of the fashion industry, are having a devastating global effect on our natural world. This section will investigate the harmful effect fashion is having on the world currently, in direct comparison to the more natural life of the tribes. 

In the current fashion world we live in, The growing damaging effects of plastic use is having a major negative impact on our natural world. The use of polyester based products that are being used to produce clothing and these unnatural materials breaking down their poisonous matters, are causing devastating effects to the wildlife around the globe. Living things including plants, animals, fish and other marine life are all dying on a large scale. It has now been confirmed that the breakdown of these synthetic materials is now finding its way into the water and food systems around the world that are consumed by humans. If these harmful materials are not exchanged for more organic alternatives soon, Over time this growing epidemic will only get worse and eventually the human species will also start to experience the same detrimental effects on their lifespan. Due to our own careless decisions in the context of fashion production methods it is also vital that consumers make the choice to change their habitual fashion consumption. With both manufacturers and consumers adopting a more ecological approach to consumerism and the production of new materials from raw materials, we can attempt to make more positive outcomes from and for the environment we must inhabit and in turn provide a safer world for us all to live in. Empathy and respect for all materials consumed should become more prevalent in the choices we all make as creatures of this planet. Humans arguably have become a naturally selfish tribe, as necessity has been overcome by greed and the tribal nature of basic instinct has been replaced.


Fashion is merely a product of social demands, even though the individual object which it creates or recreates may represent a more or less individual need. (Simmel, 1957, p544)

The production of unnatural materials must be banned, the growing number of plastic based products being produced around the world, including those used in fashion and cosmetics is causing a global warming effect, the emissions from the processes used in the fashion industry is generating climate change which is causing a damaging effect to our eco systems, since the early 1980’s a threat to the oceans and reefs have been seen, as the temperature of the earth and its waters are rising. Marine biologists have found through studies that “the corals in Florida are dying”(the true cost movie.,Netflix,2018 ) the ocean makes up twenty percent of the earth’s surface and the world relies on the ocean for a percent of its food supply, with more plastic being predicted to reach our oceans each year, the advancements on issues with regards to the pollution crisis we face on our planet are more apparent now than ever. The past few years have seen a major increase in the deaths of marine life, birds and sophisticated organisms, linked to plastic exposure and digestion. It is now apparent that small particles are finding their way into our own food supply and cosmetics. It is known that plastic is damaging to public health, the fumes it produces when burnt are toxic and the BPA chemicals that are released from the material are damaging public health. Surely this evidence would , the spraying  of chemicals used on cotton farms to reduce pesticides, in fact increasing the pesticides which in turn means the use of more sprays, ”the more you spray, the more you need to spray” (ref)  These chemicals have been linked to cancers and tumors and are harmful to both plants and humans. People who live in areas where these fibers are not grown organically, there is a large percentage of health problems in the areas of birth defects, growth, development and re-production which arguably is the true cost of producing un- ethical synthetic materials. It is questionable therefore that these chemicals are causing a decline in overall world health; the increase in environmental issues, and decline in the health of the planet. Impacts such as the death of thousands of birds and marine life and the growing number of cancers and illnesses in human life can all be attributed to this unsustainable fashion production. In the name of global industrial expansion and consumer capitalism, this increased usage of gross domestic capitalism has seen landfill increasing over the last ten years at the same time consumer advertisements have increased. 

Nature’s economy and people’s economy is not accounted for but instead an economic system of consumer capitalism. Values have been lost and profit is now more important than the impact on people and their community health. The natural world has limits and is showing signs of stress, struggling to keep up with the demands of this fast fashion world. “The land becomes reconfigured as if it’s a factory”(the true cost, Netflix,2018)
“Consider them both the sea and the land, and you do not find a strange analogy to something in yourself”(Heman Melville, Moby Dick)

in the name of progress and civilization
 economic system, consumer capitalism 
.
(The True Cost Movie NETFLIX) 


http://issuu.com/fashionrevolution/docs/fr_fashiontransparencyindex2018?e=25766662/60458846
https://truecostmovie.com/



Sustainability within fashion

With the rise of a consumerist culture, the values and traditions of sustainable living have been lost. Caring for the environment is now the last priority for the fashion world we live in. “the sustainability issues in fashion and textiles from the perspective of design” (Fletcher, p.g. 1, 2014) is having a detrimental effect on our natural habitat and eco systems. The ancient ethical morals and respect we as a human species, have for the world we live in, has been debilitated. The use of natural materials has been exhausted to such an extent that it has caused a catastrophic negative impact to our environment. With an overwhelming desire for a constantly changing fashion cultism, necessity has been replaced with greed which in turn is resulting in overfilled shops feeding the consumerist ‘greedy’ nature of society. This mass waste is polluting the earth and the atmosphere alike. The throw-away fashion transient world as it is now, has moved away from cultural belief systems that were utilized in the past, resulting in a lost symbolic meaning in the things that we design. Since the rise of the consumerist culture the world has become less sustainable and more than ever polluted.


Fifty-two seasons a year has replaced the traditional two seasons, which were far kinder to the environment. This fast fashion high street revolution has seen a new trend emerge every week with people now buying a new outfit for every occasion, working cohesively with the natural cycles of the year and seasons. The old ways of farming were dedicated to the future of agriculture and growth, old innovations that produced whilst conserving, the land and environment was also considered. People’s respect for the earth and values in helping the environment were more important than gross domestic product. Over the years however fashion has become a ‘disposable product’ which is arguably very concerning, as most of this “disposable fashion” is usually made from materials that are actually non bio-degradable. This throw away fashion that has emerged over recent years cannot be thrown away. There is a great need for a complete systemic change, a complete revolution of values that does not demoralize our ancient values, we need to create a mutually beneficial relationship with the world. If we start at the beginning, like where and how these materials are sourced and produced, and change the ways these big companies work, only then can a difference be made. The consumers will buy what is most easily accessible to them, even though without the consumer the system would not work. 



links between fashion and nature, and why for centuries, to this day; tribal people and more recent contemporary designers have been drawing a rich source of inspiration from the beauty and diversity of the natural world. Highlighting how we can all as consumers make better choices, to engage in ethical fashion consumption, with an aim to help protect our lands and what determines our future, populist ideas surrounding the production and use of eco-friendly, fair trade and rapidly renewable resources continue to lead the way, with many companies now basing their collections on strong ethics about sustainability and innovations through a better choice of materials. 
Natural fibers such as cotton, wool, hemp and flax all share a particular fundamental role. These renewable resources are each bio-degradable, leading to less damaging effects on the environment after its life span. When approaching the main concerns surrounding fashion production, consumption and material usage. “replacing some conventional cotton production with alternatives  such as organic cotton, flax, hemp and lyocell could bring benefits by reducing pesticides and water use” (fletcher, 2008, pg 9) investigations also suggest choosing to use natural biodegradable materials like wool and fibers made from corn starch instead of synthetic alternatives could be kinder to the environment as they reduce their energy and resource use, while also eliminating the risks to the natural world carried with landfill growth.

Many earth conscious fashion designers are now trying to make a change in the way that they design their collections, swapping cheaply made fast fashion contenders, with high quality products made from luxurious natural materials that are long lasting, recyclable and biodegradable. 

“Materials play an empathetic role in our current understanding of the ways in which fashion and textiles contribute towards sustainability. They are more often or not our starting point for change and also a valuable commodity for farmer, designer, manufacturing industry, consumer and recycler which works to reinforce their role”(Fletcher, p7, 2014)

This ecological green approach to design is not only sustainable but also carries some of the ethical morals and symbolic meaning that have arguably been lost in consumerism. Returning to this way of thinking and designing would have a major environmental impact. Not only that but it would also have a more positive effect on the social impact within society. With sustainability being a ‘choice’ and a positive choice at that, choosing to buy into brands that support the natural world, rather than destroy it, is the least we can all do as fashion designers and consumers. Although all fashion will at some level damage the environment, the world is moving towards designing and consuming products that are durable, made well and made to last. “Best practice that is the processing choices that cause least impact involves inventing impacts from arising in the first place, yet not all processes or chemical treatments can be avoided indeed many are essential to producing useful and usable fashion and textiles”(Fletcher, p.g. 56, 2014) 

Choosing to connect and consume from designers that use organic materials, which are easily recycled and so less damaging to the world, ‘this sustainable tribe’ of consumers are engaging in a collective, symbolic consumption with an aim to manage identity, by exiting from, the big chain, high street fast fashion brands that create social conformity. Their image is instead based on individual and cultural beliefs and uniqueness. These supporters of slow fashion brands are at the forefront of cultivating social change towards sustainability.


Since the industrial revolution society has been producing clothes faster and more cheaply through technological increases and this has been compounded by the world moving at a faster overall speed. Fletcher argues that we are choosing fast fashion over individual and personal values and this is having a detrimental impact on the environment. (Fletcher, p.g. 53, 2014)

[image: Image result for fashion from waste]
Figure 1 

Highlighting the fashion waste world we live in by bringing catwalk models into piles of clothes waste- highlights environmental impact

[image: Image result for fashion from waste]
Figure 2.


Fashion and Nature

This section will attempt to explore the relationship between fashion and nature, displaying the influences fashion draws from nature highlighting the catastrophic effects it has on the natural environment caused by the increasing scale of the clothing industry and how we can all make a more positive change to engage in ethical fashion consumption. Since prehistoric times primitive people have been inspired by the beauty and diversity of the natural world around them and for many years textile designers have followed in the footsteps of the ancients using the same aesthetics as a rich source of inspiration. Still to this day many companies are choosing to use alternative materials as the foundations for their collections. Organic, fair-trade and infinite fibres remain top rank for common ideas about renewable resources and innovations (p7 Fletcher). Natural fibres such as cotton wool, hemp and flax all share an important fundamental role they are all sustainable and biodegradable resources. To minimise the energy and resources used of these materials a responsibility of developing better methods of manufacturing is needed to achieve the same results. There could be a significant reduction in the amount of water used in these processes if manufacturing companies were to move to alternatives such as organic or low chemical cotton, flax, hemp and lyocell. This would also bring about benefits like reducing pesticides alike. Also a shift away from using synthetic materials such as polyester and replacing these with more renewable and biodegradable fibres like wool and those made from corn starch. 

Italian fabric designer Camilla Mendini’s  and her Eco friendly brand Amorillas, ethical and sustainable collections are focused on bringing back textile practices such as the production of hand spun paddy cotton. This type of cotton originates in India and is hand spun and woven. It was the Indian activist Mahatma Ghandi who led his country to independence who firstly promoted this special sort of cotton(p50, Trends magazine). Then fundamental shifts in behaviour by consumers and in design manufacturing and economic processes have now become essential as there is a huge potential for more sustainable products to be developed which will impact the fashion industry now and in the long term future 9p56-57, sandy black). This growing awareness among high profile designers and the media in developed countries is setting trends 9p34, the international value chain of ethical fashion). If more of these influential designer icons would adopt this way of thinking about producing clothing and technologies this could quickly become the future of making and designing alike. 

In the context of being more aware of global challenges, the fashion industries struggles with ethics, growth and mass production, speed and waste lead to critical and innovative thinking. It is now becoming more fashionable to take responsibility for a more sustainable future and start rethinking material usage.  For example Stella McCartney’s “bolt threads” A new development, not yet available on the high-street is just one of the ground breaking discoveries that have been made by scientists and textile manufacturers. This form of silk is produced using very little and possibly, water free processes, less water usage also means less dye products, six times less to be exact. A biodegradable material. The fiber strands are genetically modified from a brewed protein and no petrochemicals are used in the procedure, these high levels of sustainable credentials is becoming increasingly attractive to many fashion designers. (pg. 275, textile view, 2018) Many different sports wear companies are interested in this new innovative material with its high levels of sustainability credentials, however the products are still being developed and are not available in shopping centers as yet.  
    
In the context of being more aware of global challenges, the fashion industry struggles with ethics, growth and mass production, speed and waste lead to critical and innovative thinking. It is now becoming more fashionable to take responsibility for a more sustainable future and start rethinking material usage.  

Compromises affecting sustainability had to be made in the fast commercial world of fashion bound by constraints of cost and timing in one of the most time sensitive commercial industries (p57 sandy black). Growing awareness of malpractice, ethical and environmental issues in fashion and textiles has also led to a greater appreciation of craft traditions and indigenous skills (p88, sandy black). Granted higher quality materials means higher cost in clothing but there is a definite positive to this. If clothing was to become more exclusive and more expensive less people would be quick to discard their items. Add in p84 Sandy. If clothing was to become worn or damaged, people would be more inclined to then repair these items or even upcycle things into new reclaimed items meaning less would go to landfill. Add in p154 sandy black. “The meaning of material is full of ambiguity” (p137, material perceptions).  Today’s internet deprives us of a connection with things, obsessed with surfing images we consume superficially and judge prejudicially. This essay proposes that practices engaged with tangible materiality through the lens of the elemental, desirable, ephemeral and sustainable illuminate our current existence. It is through the aesthetics of material that ethics and politics come to light. Add something that relates to emotional ethics.

A study that employ the Fritzshe model which states that an individual’s values are related to his or her intentions to engage in ethical behaviour for example green consumption is strongly associated with environmental concerns. By redesigning this fast fashion world we live in currently taking a slower pace approach and only having 2 fashion trends per years, autumn, winter, spring and summer, instead of the constant updated fashion changes that are disposed of to and fill thoughtlessly. Slowing down the overall process would mean that the changes in seasonal wear would become more exclusive changing the materials used to more organic fibres, would make the high quality materials more of a luxury product not only would they feel better to wear they would also last longer in turn becoming better for the environment. These high quality luxury items are likely to be kept and maintained longer than more cheaply made competitors even handed down through generations, the benefits of which can be less speculative production and less waste in the clothing cycle. (Sandy Black, p84)

The beauty and diversity of the natural world have been a rich source of inspiration for textile designers for centuries. Still to this day organic, fair-trade and rapidly renewable companies now basing their collections on choice of alternative materials (EXAMPLES ref).
Each of these raw materials have the ability to approach the concerns of improving production processes by minimizing their energy and resource use. For example  “replacing some conventional cotton production with alternatives such as organic or low chemical cotton, flax, hemp and lyocell could bring benefits by reducing pesticides and water use”(fletcher 2008, pg 9), likewise a shift away from polyester to renewable and bio degradable fibers such as wool and those made from corn starch could also bring benefits.




Conclusion

After examining each of these fashion theories I have come to the conclusion that the fashion choices  we make and how we consume these,  have a major impact on our identities, how we perceive ourselves to be, and most importantly how we see our own identities by demonstrating the differences we can all make to the world we live in by making more ethically sound choices when it comes to consuming fashion. Fashion designers can still express their creativity through Design while still looking after the environment, this seems to be something that is becoming ‘trendy” again and this green approach to fashion design seems to be taking place on a global scale, however more can be done to encourage all designers to adapt to this way of thinking and designing, and just maybe we could all do something to try to change the world for future generations to come and hope they will follow in these more ethical, sustainable ideologies surrounding fashion, fashion consumption and the impacts on the environment  relating to these. 
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