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In this essay I will be researching the influence of retro design in modern day culture. Why am I as a designer so influenced by the aesthetics of previous decades? patterns, motifs, textile designers, pop icons and fashion? There seems to be a correlation between youth culture and these past eras and their link to individuality. As “Authenticity is fashionable today. It is important to present oneself as an individual who stands out from the crowd.” (Smejjk, A, 2015, p.77)  I believe part of this longing for this era is the lack of identity, culture and experimentation so thus appropriation is made from the past. This is what is known as ‘Postmodernism’. I will also be looking at the influences of culture, politics, identity and the designer. My three keywords are Retro, Nostalgia and authenticity. 

‘Retro’ is a term that is used quite frequently to describe an “Imitative of a style or fashion from the recent past” (Oxford, 2019). ‘Retro’ is an abbreviation and origins can be found in “1960s: from French rétro, abbreviation of rétrograde ‘retrograde” (Oxford,2019). Or more interestingly its prefix “is going backwards” (Cambridge,2019). I think this is an interesting definition as this seems regressive and counter intuitive in design as the designer is continually looking for new problems and new solutions to push design possibilities. My understanding of Retro as a term has its association with the era from 1930’s – 1990’s. Retro also has its association with the “stylistic trends in music, film, and fashion” (Encyclopedia, 2019) though my key focuses are within textiles for fashion and trends for fashion. 
So why is Retro design so popular for many textile designers and fashion designers? Philips says, “the thing about clothes in the 1940s to 1970’s is that there was a great deal of experimentation going on” (Philips, 2006). In this period of design especially in the mid 1960’s the “Textile designer were inspired by abstract art focused on Op Art illusions and bold black and white graphics” (Cadigan. 2014) they were not afraid to look to fine art and be inspired by new visuals and new ideas. This period was also a time where great innovations in technology were being made in contrast to as little as ten years prior “The world was focused on the arms race and getting to the moon. In fashion this translated to perceived futuristic silhouettes, prints and materials.” (Cadigan, 2014). This began a wave of modern design and modern thinking which wasn’t seen before the end of this decade (1969). Therefore, it’s easy to see why the modern day designer might feel inclined to seek inspiration from a time where innovation was rife. 
Although much of this innovation doesn’t seem to have much bearing on the textile designer, but more on what is perceived. Pritchett says, (of the millennial generation) “Yet, many of the trends of this generation don’t emulate the sci-fi world that the future was is imagined to be. Rather, they reflect the past” (Pritchett, 2017). Perhaps the reason that this era is so iconic is because there was a great deal of fascination and enthusiasm of the future much like our enthusiasm with the past. This pastiche of time has been exercised for the past 50+ years and has proven successful, and therefore we see it acceptable to appropriate design in this way.
Such designers like Orla Kiely who is synonymous with taking and appropriating retro patterns and designs. Her designs branch many contexts like “ready-to-wear, homeware, furnishings, luggage and accessories, all emblazoned with her instantly recognisable '70s-inspired graphics” (Evening Standard, 2018). However, much of her client base are that of the older generation or y generation. This may have been a direct result of her latter liquidation as of her lack of marketing to the younger demographic like millennials of which this era is very popular with.  
Figure 1. Orla Kiely signature Stem print (2000) 
[image: ]Her design harks back to that quintessential 1970’s aesthetic even down to her choice of colour. However this is an assumed representation of 1970’s pattern design as its through a future reimagination of that era ‘Appropriation itself, make reference to the assumed authenticity of an original’ (Schneider, 2006) meaning that this design even though assumed to be retro may not be an accurate representation of a stereotypical design of the time in colour, composition and fabrication.
“Retro considers the recent past with an unsentimental nostalgia. It is unconcerned with the the sanctity of tradition or reinforcing social values; indeed, it often insinuates a form of subversion while side stepping historical accuracy.” (Guffey, 2006)

Brands like Marimekko who were famous for their Unikko or ‘poppy’ print which Maija Isola had designed in 1964. Show a modern and contemporary take of floral at the time and even to today’s standards. This further instils the idea that Retro is very much stylised for modern textile design or any other design. This makes me believe that retro is appropriated and fashioned and therefore has been given a modern definition for our convenience or if nothing else to be commercialised. 
Figure 2. Unikko, the rebel flower, designed by Maija Isola 1964.


[image: ]                                                                          ‘Authenticity’ Origins are in “Late Middle English: via Old French from late Latin authenticus, from Greek authentikos ‘principal, genuine.” (Oxford,2019) it Is also defined as the noun of “The quality of being authentic.” (Oxford, 2019) or as the adjective “Made or done in the traditional or original way, or in a way that faithfully resembles an original.” (Oxford, 2019) and “Based on facts; accurate or reliable.” (Oxford, 2019). I mostly associate the word with a true representation of an original and this is the context in which I will be discussing. 
 As previously touched upon, authenticity is an area of interest when applied to the idea of Retro because of its tendency in its perceived lack of creativity and its use of recycled idea/ trends. Values such as exclusivity, authenticity and rarity all embody a type of individualism and uniqueness which is more appealing than ever in an age where everything is very mainstream and downloadable. Jenss explains these ideas as “the key values and historical ideas or desires on which fashion thrives” (Jenss, 2015).  So, when appropriating designs that already existed this may hinder authenticity and the key values mentioned. I think about this in the context of my own work as often I feel that I’m not being more inventive and forward facing about my design inspiration as I continuously hark back to retro sensibilities
Although, there is also the argument that all design is recycled  Fogg says in context of vintage, “Vintage fashion, can describe a romantic connection to fashion history, with which designers borrowing ideas from the past as a source of inspiration for contemporary collections, which may consequently evoke a certain mood of time and place, or a quality of craftsmanship”(Fogg,2019). The designer is often telling some type of narrative or conveying an emotive connection to their products and consumer. Or that if it’s Retro it must be of a better quality. 
 This is the case of the fashion designer Marc Jacobs he often takes inspiration from ‘vintage’ styles in his shows but sees this as non-appropriation of those era’s, in fact dismissing the idea of retro altogether stating, “Today, it’s not about retro. You can be dressed in sixties, seventies, forties, fifties, thirties, and not look like you’re trying to recreate the past if you have that kind of sensibility” (Marc Jacobs ,2006, cited in Print in fashion pp. 156) Jacobs in other words feels that when a design or personal style is taken from the source for inspiration and made one’s own, it evokes a lack of creativity and conversely is an interpretation of that time which in itself is a creative process. This allowing a ‘new retro’ to occur, which is the same suggestion made by (Van De Peer, 2014)  of the “Fashioned” where design, past memories and time are all mixed and  continuously re-defined to meet modern day requirement and standards keeping up with the present. I think therefore retro seems so appealing to me as a designer because of its allowance to meet the old world and the new to create a new genre of textile design, whether that be through process, fabrication or a textile designer long forgotten. As if in homage to that time in respect. There is also the argument that why bother when there is so much material to take from the past. “Designs are stolen because popular taste is quirky. In a highly competitive market, why waste time and money advancing original ideas when someone else has done the initial research and development” (Heller, S. and Lasky, J. (1992) this concept maybe lazy but ultimately a textile designer is not reinventing the wheel. So as much as I or any other textile designer desires to be progressive, the industry relies on what sells and what is trend “Todays frenzy of revivals that is part of Postmodernism” (Heller, S. and Lasky, J. (1992).
Figure 4. David Bowie, Gig in earls court, 1973
Figure 3 “My twisted reality” designed by Marc Jacobs 2017.
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Figure 3. Marc Jacobs collection took influence from cultural references and pop icons “Marc's girls looked part Harajuku, part Bowie, part raver, and controversially a little rasta” (H. K 2016).  Next is an Image of David Bowie performing at Earls Court in 1973 dresses in a similar style dress which has been directly inspired/ appropriated.

[bookmark: _Hlk8056751]‘Nostalgia’ is a term that is often used as the noun in the context of “A sentimental longing or wistful affection for a period in the past.” (Oxford,2019) or “Something done or presented in order to evoke feelings of nostalgia.” (Oxford,2019) and its origins formed from the “Late 18th century (in the sense ‘acute homesickness’): modern Latin (translating German Heimweh ‘homesickness’), from Greek nostos ‘return home’ + algos ‘pain’.” (Oxford,2019). I associate Nostalgia as a feeling of memories or happy and sad emotions. But mostly a feeling of lust for a past time ‘nostalgia describes an acute longing to return to one’s origins’ (Heller, S. and Lasky, J ,1992).  I’m particularly interested in the mention of evoking a feeling of nostalgia as a tangible object and a desire to feel nostalgia. This would give sense that nostalgia is something that is wanted to be felt even if it’s a sad memory, object, textile or clothing.
However, in some cases ‘Nostalgia is about nuances—history bent to emotional needs and, by extension, to the will of manufacturers and marketers who exploit its emotional power’ (Heller, S. and Lasky, J. (1992).  As briefly mentioned, textile design/ fashion is created to ultimately sell and by harnessing nostalgia to emotively persuade the consumer to buy it can ultimately drive more sales and even trends.  As an extension of this it is probably the most used tactic by brands and the most successful as its driven designers to cash in on doing the same. 
Nostalgia is one of my keywords because it encompasses how and perhaps why retro design is so popular decades on. Its more of a feeling and is intrinsically personal.  Fogg states, ‘Nostalgia is rooted in sentiment, and this wistful affection for the past animates the yearning for its trappings’ (Fogg,2006) almost nostalgia in the context of textiles/ fashion ‘animates’ past times and memories of those who remembers and those who wish they could. “the word once bespoke a desire to go to a familiar place, it now refers to a longing for a past one may never have experienced, or that in all probability never existed” (Heller, S. and Lasky, J. (1992). It almost by its nature creates a sense of bond or a oneness a recognition of a common aim or its power to creates feelings of ‘Humankinds innate desire to return to a place of imagined serenity and safety’ (Fogg, 2006) even if that’s looking to the past. This in the case of my practice is seen in my designs which are often dreamlike and kitsch which are inspired/ appropriated from Fashion designers like Moschino, irregular choice, Meadham Kirchkoff and illustrators like Bijou Karman.  
Kitsch is a term that I have more recently been associating with my designs and “kitsch, like nostalgia confers history after the fact” (Heller, S. and Lasky, J. (1992). Nostalgia is more factual and has a grave sense of itself conversely with Kitsch that is more of a parody and a character couture of past times. However, kitsch is more closely used as a type of style and has its association with being experimental and quirky and nostalgia is more of a feeling. Kitsch is conscious of its survival from past times and has “a silly kind of dignity for having outlived the society that brought it into being” (Heller, S. and Lasky, J. (1992). This something that I see myself recreating in my design process I’m really interested in the least recognised historical references or the macabre/otherworldly and unusual like the Pierrot clowns of the 1980’s or the Victorian dolls of the 1900’s. I think my reason for the inspiration of this is because it is  unexpected or distasteful which I think makes my designs special to me in a way because there is something about designing a print that is not for everyone and has a particular kind of consumer in mind. 
Through this body of research, I would like to investigate Nostalgia’s role in Retro design and authenticity. And how nostalgia embodies both key ideas in modern design? In order to do this, I will be looking further into these three themes and designers such as Celia Birtwell, Moschino, Meadham Kirchkoff, Zhandra Rhodes and more. A key book is ‘Borrowed design’ by Steven and Julie Lasky.  
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