[image: ]

Proposal 
                                                        on
“An investigation into the challenges of online shopping for international students in the UK: A case study on Amazon UK.”
 
Program: MBA-International Business
Dissertation Proposal: Marketing
Module: LCMB7035

 
Submitted To: 					                              Submitted By:
Dr. Charles Oham                                                                                 Farjana Yeasmin
Lecturer in Strategic Management		                              Id: 2420025           	



			Submitted date: 27th October, 2025

1. Introduction
In recent years, online shopping has completely transformed the retail industry, providing customers with access to a vast array of goods and unprecedented convenience. International students comprise a sizable and diverse consumer sector in the UK. However, some obstacles, such as logistical problems, technological impediments, and cultural differences, can make their online purchasing experiences difficult. These barriers may prevent them from using e-commerce platforms to their full potential, which may have an impact on their satisfaction and buying habits (Edghiem, 2023; Bao, 2025). Hence, understanding these challenges is vital to improving international students’ online shopping experience in the UK.
An up-and-coming e-commerce site called Amazon-UK wants to solve these issues by customizing its offerings to fit the unique requirements of overseas students. Using Amazon-UK as a case study, this research aims to examine the challenges experienced by international students in the UK when they shop online. By comprehending these difficulties, the study seeks to shed light on how e-commerce sites can improve their products to better cater to this market (Setyowati, 2024; Al-Tit, 2020). This study ultimately aims to help e-commerce platforms better serve the needs of international students in the UK.
This study's main goals are to determine the main obstacles faced by international students, evaluate how these obstacles affect their online buying habits, investigate solutions used by websites such as Amazon-UK to address these problems, and determine how important cultural and technological barriers are in influencing online shopping experiences (Setyowati, 2024; Bao, 2025). Overall, the study aims to enhance understanding of how international students navigate and adapt to online shopping in the UK.
2. Literature Review
2.1E-commerce Adoption Among International Students
International students' adoption of e-commerce is impacted by a number of variables, such as limited funds, a lack of experience with regional online marketplaces, and problems with retailer confidence. Online buying presents a number of issues for international students, such as figuring out payment methods, logistics of delivery, and navigating new e-commerce platforms (Oduwaye, 2023). In the UK, international students have unique online shopping habits that are frequently impacted by trust, familiarity with local platforms, and past shopping experiences (Roberts & Jones, 2020). Online shopping is further discouraged by worries about payment security, product returns, and shipping procedures. Perceived convenience, trust, and familiarity with online platforms drive consumer behavior in e-commerce and can have a big impact on international students' adoption (Shukla, 2023). Due to concerns about the quality and dependability of products purchased online, research shows that international students frequently choose to shop in person (Edghiem, 2023; Al-Tit, 2020). Online buying is further discouraged by worries about payment security, product returns, and shipping procedures (Setyowati, 2024; Bao, 2025). Therefore, building trust and improving reliability are essential to encourage greater e-commerce adoption among international students in the UK.
2.2Cultural Barriers
Cultural variations have a big influence on how people shop online. Cultural variations have a big influence on how people shop online. International students may be deterred from using online platforms by language issues, differing expectations about the quality of the products and customer service, and a lack of awareness about their rights as consumers. Cultural characteristics, such as language proficiency, consumer standards, and dependence on peer recommendations, have a significant impact on the internet buying habits of international students (Johnson & Lee, 2021). International students may be deterred from using online platforms by language issues, differing expectations about the quality of the products and customer service, and a lack of awareness about their rights as consumers. The significance of cultural familiarity in influencing online shopping habits was highlighted by Johnson and Lee (2021), who noted that international students frequently rely on peer recommendations and past experiences from their home countries to navigate UK e-commerce platforms (Edghiem, 2023; Al-Tit, 2020). Thus, understanding cultural influences is crucial for improving international students’ engagement with online shopping platforms in the UK.

2.3Technological and logistical Barriers
Technological and logistical issues also influence online shopping behaviors. Students may face difficulties with payment methods, including limited access to credit cards, unfamiliarity with local online payment systems such as PayPal or Apple Pay, and concerns over online banking security. Challenges with unfamiliar payment systems and online banking security often lead international students to delay or avoid online purchases (Lee & Kim, 2023). Delays in delivery and complicated return processes significantly affect customer satisfaction and can discourage continued engagement with online platforms (Harris & Dennis, 2024). Furthermore, delivery and return logistics pose significant challenges. Students may face difficulties with payment methods, including limited access to credit cards, unfamiliarity with local online payment systems such as PayPal or Apple Pay, and concerns over online banking security. Lee and Kim (2023) found that such technological barriers often lead students to delay or avoid online purchases. Furthermore, delivery and return logistics pose significant challenges. Delays in shipping, difficulties in tracking orders, and a lack of convenient return processes can discourage students from trusting online retailers (Setyowati, 2024; Bao, 2025). Therefore, addressing technological and logistical barriers is essential to improve international students’ online shopping experiences.
2.4Role of Localized E-commerce Platforms
Platforms like Amazon-UK, which are personalized for student needs, have the ability to decrease these hurdles. These platforms can improve user experiences and promote long-term engagement by providing culturally relevant product options, student discounts, streamlined interfaces, and localized services. Localization tactics, such as offering language assistance, region-specific payment alternatives, and carefully chosen product recommendations, can have a favorable impact on student happiness and loyalty, according to Walker and Smith (2021) (Setyowati, 2024; Bao, 2025). Thus, tailored platforms like Amazon-UK can significantly enhance international students’ online shopping experiences.
Research Objectives
The following objectives are intended to be accomplished by the study: 
· To determine the specific difficulties that international students in the UK face when shopping online and to investigate how these challenges affect their overall shopping habits and purchasing decisions.
· To assess how well Amazon-UK's tactics are working to overcome these obstacles.
· To offer useful suggestions for e-commerce platforms in order to enhance international students' online buying experiences.
Research Questions
The following important questions will direct the research: 
· What are the main obstacles to internet buying that international students in the UK face? 
· What effects do these difficulties have on their choices and behaviors when they purchase online?
· How much do technology and cultural aspects influence international students' online buying experiences?
· What strategies can Amazon-UK and other e-commerce platforms implement to effectively address the online shopping challenges faced by international students in the UK?

3. Methodology
3.1Research Design
This research adopts a qualitative research approach to explore the challenges faced by international students in the UK when shopping online, focusing on Amazon UK as a case study. Following the research onion framework, the study is designed with the following considerations:
Research Philosophy, The study is in line with interpretivist philosophy, which emphasizes people's experiences and perceptions in order to comprehend social phenomena from their point of view (Bao, 2025; Setyowati, 2024). The study adopts an interpretivist approach, focusing on understanding individuals’ experiences and perspectives. Approach: Since the research seeks to investigate trends and insights about the difficulties associated with online buying without imposing predetermined hypotheses, an inductive approach is used. This makes it possible to develop a theory based on overseas students' experiences. Research Strategy: To gain a thorough grasp of the unique difficulties and contextual elements affecting international students' online buying experiences, a case study approach is used, with a special focus on Amazon UK (Edghiem, 2023; Al-Tit, 2020). This approach provides in-depth insights into their online shopping challenges.
Time Horizon: To capture current trends and experiences of international students in the UK, the study uses a cross-sectional approach, gathering data from pre-existing secondary sources at a specific moment in time.
3.2Data Collection Methods
Academic journals, business reports, government publications, and reliable internet sites are the only sources of secondary data used in this study. This method is suitable for identifying important issues, investigating how Amazon UK meets the demands of international students, and analyzing trends in customer behavior (Bao, 2025; Setyowati, 2024). This ensures a comprehensive understanding of international students’ online shopping experiences.
Justification: By using a qualitative, secondary data technique, the research is guaranteed to be possible under time and cost restrictions while offering significant insights into logistical obstacles, cultural and technological barriers, and behavioral trends.
4. Data Analysis
Thematic analysis, which entails finding, examining, and summarizing patterns (themes) in the gathered literature and reports, will be used to analyze secondary qualitative data. This approach enables the researcher to methodically arrange data and analyze important findings about the online buying experiences of international students (Edghiem, 2023; Al-Tit, 2020). This allows for clear identification of key challenges and insights from the data.
4.1Expected Findings
It is anticipated that the survey will show that overseas students in the UK encounter a number of significant difficulties when using Amazon UK for online shopping. These include practical problems like delivery delays, challenges with university lodgings, and complicated return procedures, as well as technological obstacles like restricted access to UK-based payment options and worries about online banking security. Language and cultural barriers are also expected to have an impact on consumer behavior, including trust, platform familiarity, and the general uptake of e-commerce services (Edghiem, 2023; Al-Tit, 2020; Bao, 2025; Setyowati, 2024). These factors are likely to significantly influence their online shopping habits and experiences.
Students' purchasing habits may be affected by these difficulties, which may result in cautious online behavior, selective product selections, or a preference for in-person shopping. The report may also pinpoint tactics used by Amazon UK to lessen some of these problems, like regionalized payment methods, expedited delivery, and transparent return guidelines. In general, the study is anticipated to offer practical suggestions for enhancing e-commerce accessibility and satisfaction as well as insights into how technological, logistical, and cultural aspects influence international students' online buying experiences (Edghiem, 2023; Al-Tit, 2020). Overall, the study aims to provide actionable insights to improve international students’ online shopping experiences.
5. Limitations
This research is expected to have a number of limitations. The findings' applicability to the whole population of overseas students in the UK may be limited by the sample size's potential smallness. Due to the study's primary focus on students at particular universities, it might not fully represent the range of experiences that international students have. Furthermore, because Amazon-UK is the exclusive subject of the study, its conclusions might not be entirely generalizable to other e-commerce platforms. Lastly, because this is a qualitative study, subjective interpretations may affect the results; nonetheless, methodological rigor will be upheld to reduce bias (Setyowati, 2024; Bao, 2025). Despite these limitations, the study will provide valuable insights into international students’ online shopping experiences.
6. Timeframe
Over the course of four months, the research will be carried out. As a proposal for one month, after a month or so for the literature review, one month will be needed for data collection. One month will be needed for data analysis, and another month for report authoring. The dissertation will be reviewed and improved over the last two weeks prior to submission. A thorough schedule will guarantee that every stage is finished methodically and on schedule (Edghiem, 2023; Al-Tit, 2020). This timeline ensures the research is completed systematically and on schedule.
7. Conclusion
The goal of this dissertation is to give a thorough investigation of the difficulties that international students in the UK encounter when they shop online. The research will offer useful insights into how e-commerce platforms might customize services to match the particular requirements of this group by using Amazon-UK as a case study. By adding to the body of knowledge on global consumer behavior and providing suggestions for improving international students' online buying experiences, the findings will contribute to both academic knowledge and real-world tactics. In order to direct future research and business practices in student-focused e-commerce, the study will also emphasize the relative significance of cultural and technological variables (Setyowati, 2024; Bao, 2025). Ultimately, the study aims to inform better practices and future research in student-focused e-commerce.
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