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Introduction
For this paper I have chosen to look at Starbucks and what contribution they have been making to become a more sustainable business. What is sustainability? Sustainability consists of three things the environmental, the economic and social, such as people, the planet and profit. Businesses are encouraged to think long term rather than profit right now.                                                                                                                        Starbuck’s started in 1971 when they first opened in Seattle’s Pike Place Market. Since then they have grown with a number of stores located throughout the world. As of 28th June 2015 it has been recorded that there are 22,519 stores. In 1982 Howard Schultz joined Starbucks as director of retail operations and marketing. They also became the first privately owned U.S company to offer a stock option programme in 1991. And in Kent, Wash in 1993 they opened a roasting plant. The music chosen to be played in their stores is chosen for it´s artistry and appeal. Starbucks then extended their brand into grocery, opened in underserved neighbourhoods and launched Starbucks.com in 1998. (Starbucks,2019). Starbucks are well known for the coffee which they pride themselves for, but also have a selection of teas and pastries.  
Main Body
 When looking into Starbucks and researching what they are about and what contributions they make to become more sustainable it was clear they have made a difference so far. Even with what they have done so far they want to improve on that and make more of difference.                                                                                                     Starbucks have developed new straw less lids to reduce plastic by 9% which will see the use of straws eliminated. And their hot cups currently contain 10% post-consumer fibre. Over the past three years farmers in Mexico, Guatemala and El Salvador had over 31 million coffee trees donated to them by Starbucks. Their tea is also verified as 95% ethically sourced by third party organizations such as Ethical Tea Partnership and Rainforest Alliance. Starbucks has partnered with Conservation International on C.A.F.E. Practices, which is an ethical coffee sourcing programme. Which has led them being able to source 99% of their coffee this way for the past four years. Starbucks operates more than 1,600 leed-certified stores around the world, which makes them the worlds largest green retailer. They also committed to more than $140 million in renewable energy to power their stores. Which has reduced the impact on the environment. (Starbucks,2019). Looking further into the straw free lids that they have developed has shown it is made up of more plastic but the plastic it is made from is an acceptable recyclable plastic. They estimated that more than 1billion plastic straws a year will be eliminated across their 28,000 stores around the world. (The Guardian,2018). So is using more plastic in their lids a good or bad idea? Looking at it as a whole the number of straws that will be eliminated is a high number which is a good thing and the amount of plastic in the new lids is high but at least they are an acceptable recyclable plastic which is a step in the right direction at this present time. Where there were over 2,500 hectares of farmland rehabilitated and more than 6,200 farming families receiving new coffee trees which also provided around 800 jobs to support the initial distribution of these coffee trees, can only be a good thing. I think that if you want to succeed in this business you have to look at the future and make sure that the constant supply that you need for this to succeed doesn’t run out, and by donating these coffee trees are ensuring that business can carry on for years to come. With their coffee being 99% ethically sourced they are having a positive impact on the lives and livelihoods of coffee farmers and their communities. Starbucks works with Ethical Tea Partnership to make sure their tea products is produced with sustainable practices and under safe, transparent and humane working conditions. They are on a journey to improve overall sustainability and transparency of the tea supply chain. They want to improve the environment in which the tea is produced and also the lives of their tea workers along with their communities (Starbucks,2019). Starbucks goal is to become the largest green retailer in the world. They have recently brought a renewable energy portfolio of wind and solar farms in North Carolina, Oklahoma and Texas. This new portfolio will deliver clean energy to over 3,000 stores, and will support new solar and wind farms. This new wind power was developed by Apex and represents the largest wind PPA transacted to date by Starbucks, delivering over 180,000 megawatt hours annually. Starbucks will be able to monitor a number of things such as it´s renewable energy, track it´s portfolio performance and streamline it´s contract management with all this helping 3,000 stores become even greener (energy pages,2019). Looking further at what Starbucks does to become the largest green retailer it was shown that in the US was where they started to build sustainable stores which then expanded worldwide. They do all this work through US Green Building Council´s (USGBC) LEED programme. They provide the framework for this which ensures the growths ambitions have a minimum effect on the environment. Starbuck incorporates everything from responsible building materials and furnishings to energy and water efficiency into their stores. Here are a few examples of some of the things that Starbucks does to contribute to sustainability. They use LED lighting, Heat recovery units to provide efficient heating and cooling into their stores, Zonal temperature controls within their stores, Energy star qualified equipment, Recycled floor tiles, Wood products that are Forest Stewardship Council-Certified, Using paints with lower amounts of volatile organic chemicals and installation of low-flow valves throughout their stores.          
Conclusion       
After looking at Starbucks and how they are contributing to sustainability use in their business there is a lot of positive, and a difference has been made. With all the effort they have put in to this it shows, which gives them a good reputation and a thriving business. It seems that they are building to achieve success through wanting to improve on everything they do. And in my eyes I think that if they have a goal and want it bad enough then they will work hard to achieve this or get as close as they can. To me I think this business is a good example of sustainability. They have a lot to offer with room for improvement with some things but with job creation and also the constant goals they want to achieve this business will do good. And they don´t just claim to be doing these things they work closer with organizations to ensure that the task they are carrying out goes well and goes the right way. There isn´t just one way that Starbucks is trying to improve, it is more than one way which means a greater achievement which makes them seem more serious about becoming more sustainable and wanting it to succeed and make a difference. And so far with everything that they have been doing it all seems to be going in the right direction for them. As a business as a whole it is definitely one that has impressed me, it´s a popular worldwide stores that is known by everyone, it has a good reputation and the efforts they have made have made a big impact on the environment with communities being supported and jobs being given overall a good company with good values.
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