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Assessment 1 – Reading Assessment Template 


Assessment 1 – Reading Assessment Template 
PART 1: Upload your photo of your A3 in-class notes here: 
Mind Map: BBC Social Media Text
Business success through sales growth and profitability 

PART 2: 
Questions 
A. What is the main idea of the whole text?
This article asserts that contemporary small businesses are leveraging the potential of social media to transform viral posts into sales growth (BBC, 2026). The author attributes this potential to the authenticity of user-generated content on social media and its global reach. Thus, viral posts act as an advantage for small businesses, allowing them to compete with larger businesses. 
B. What is one key point that supports the main idea, and which specific example from the text shows 
This?
Customers rely more on the authentic experiences of other customers who have already used a product or service than on inorganic promotional content. This is a key point from the article that supports the main idea. The author provides the example of how viral posts on TikTok increased the sales of Binley Mega Chippy in Coventry, UK by ten times (BBC, 2026). 
C. What is a different key point that supports the main idea, and which specific example from the text shows this?
Another key point from the article relates to how lively and entertaining videos on social media engage customers. Such customers then get so attracted to a brand that they are prepared to travel for hours to purchase its products. To substantiate this assertion, the author provides the example of Little Love's Pamper Bus service owners posting videos of their children's pamper parties on TikTok, Instagram and Facebook (BBC, 2026). The business transformed from a weekend side hustle to a popular daily service in the US when these videos went viral. 
D. Which part of the text do you think is most important, and why?
I think the concluding part of the article, which states that people buy from people, is most important. This is because the author concludes by reinforcing the authenticity of user-generated content as a key factor in social media’s business potential. Nowadays, customers are used to paid promotional content and are hence reluctant to rely on it completely. They turn to the real experiences of other customers with a product or service to make purchase decisions.  
Reflection: 
E. What did you find difficult in this Assessment (including in-class components), and why was it difficult?
For me, developing the mind map on the BBC social media article was the most difficult part of this assessment. I regularly apply the academic skills of note-taking, analysis and critical thinking in my university assignments. Therefore, answering the questions in the template based on my notes was not difficult. However, I am not that good at artwork and hence found the task of making the mind map more difficult. Also, I am not an expert in using online tools such as Canva, which are highly effective for developing visual aids such as mind maps. 
F. What helped you with this difficulty, and how did it help you?
Eventually, I had to choose a simpler tool for developing the mind map and I fell back on MS Word, which I use regularly. Therefore, I took help from the SmartArt feature in MS Word to make the mind map for the BBC social media article.
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Authenticity of user-generated content on social media


Accessible by millions of customers across the world
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Customers trust the experiences of other customers more than paid  promotional content
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