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Introduction
       Global tourism is one of the biggest and rapidly growing industries in this era of the modern world due to the frequent advancements in the field of business. The tourism sector, a strong engine that drives the economic growth of a country is regarded as one of the greatest patrons in the world economy and sets up to one-third of the total world economy due to huge revenue generation. The tourism sector is made up of infrastructure, attraction factor, support and accommodation facilities, and accessibility to the destination that enhances the quality of life, culture, and heritage, and also helps in increasing the environmental conservation awareness of each country across the globe (Cornelissen, 2017). The sector of the tourism service industry is known to make about 9.9% of the total global employment and is recognized as one of the industrial fields where the socio-economic situations of a country are transformed. International tourism which comprises both the inbound type and outbound type of tourism is described as a leisure activity across the countries in the globe enhances the cultural traditions and heritage of each country. Global tourism grants opportunities for various businesses and dwellers in travel destination regions. A destination marketing organization promotes the development and retailing of a tourist destination by primarily concentrating on the commercial aspects and marketing services of the country's tourism sector (Varghese, 2016). 
        The travel and tourism sector is considered to be one of the biggest service sectors in India which enhances the country's economic growth (National Portal of India, 2020). Incredible India, which is the recent branding of the country as a popular tourist destination is known to help the country grow economically in the future days concerning the tourism service sector. India with its heterogeneous mix of heritage, culture, and traditions serves as a significant tourist spot for most of the travelers across the globe. This assignment mainly focuses on the identification and evaluation of the growth and various trends of global tourism with the analysis of various typologies and strategic tourism management and issues that are of great advantage to the tourism professionals about the country, India.
India- An Overview
India, a country identified as one of the best spots for travel destinations because of its holistic policies and innovative tourism approaches, is considered to be one of the countries that possess the oldest culture and civilizations (Baporikar, 2017). It is the splendid monuments in India, which are known to fascinate the tourists from all over the world to the country. The country’s serene and lush natural environment, architectonic models, dance, tradition, music, culture, crafts, languages, and heritage are all known to recognize India as a traveler’s paradise. The era of ancient India lacked proper traveling procedures and hence, travel across the country was disorganized during that period which then during the British reign started to develop and organize. 
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Figure 1: The Back Waters of Alleppey, Kerala
India is the world’s seventh biggest country is located between the eastern and the northern hemispheres of the equator and is separated into two equal divisions namely the Northern upper half region with the temperate climate and the Southern lower half regions with the tropical climate by the Tropic of Cancer. India occupies around 2.4% of the total global area with 3.28 million square kilometers. The country with its vast landscape extends from Jammu Kashmir in the north to the southern tip by Kanyakumari with Arunachal Pradesh in the east and Kutch in the west. India, a south extension part of the Asian continent is a country with a wide range of geographical diversity and natural heritage which includes attractive hill stations, beaches, rivers, waterfalls, forests, sanctuaries, the wetlands, wildlife resources, forts, traditional monuments, parks, and terrestrial and aquatic flora and fauna species. The Indian subcontinent comprises various geographical regions of different climatic conditions such as the northern Himalayas, the Peninsular Plateau, the Indian Desert, the coastal plains, islands, and the Indo-Gangetic plains. The northern landscape of the country is surrounded by the Himalayas which is the loftiest mountain in the world.  The Peninsular plateau is regarded as the most aged landmass in the country that occurred due to the tectonic plate shift process of the earth. The Indian desert with its sandy plains and  dunes are found to be with less greenery and minimum rainfall. The coastal plains include the Eastern Bay of Bengal and the Western Arabian Sea. The islands that are known to enclose the major landmass of the country include the Andaman and the Nicobar Islands and the Lakshadweep islands. The Indo-Gangetic plain which is a fertile region comprises most of central India along with the northern and the eastern parts of the country (Mukhopadhyay & Devi, 2017). The key regions include central India, North India, South India, West India, and East India. Some of the most popular tourist destination spots in India includes Delhi, Agra, Jaipur, Varanasi, Kashmir, Darjeeling, Assam, Nainital, Kolkata, Amritsar, Cherrapunji, Mumbai, Ajanta Ellora, Goa, Mysore, Kerala, and Kanyakumari.
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Figure 2: The Himalayas
Cultural Aspects in India
Culture in India is known to vary from state to state in terms of language, costumes, religion, food, festivals, and traditional practices. The Indian cultural aspects with its alluring heritage, aesthetic surroundings, various natural resources, and wildlife sanctuaries are the basic components that attract a tourist to India. Indian culture with its exceptional customs is known to be originated from the ancient Vedic civilizations. Some of the captivating cultural practices in India are the form of expressing greetings, family structure and marriage rituals, symbols, dance, epics and mythology, paintings, and martial arts. Because of the vast range of geographical areas, varied climate, different types of soil, perennial rivers, and serene environment, India is known to have a rich heritage of a vast species of flora and fauna thereby making India a hotspot for the biodiversity-rich country. India with its total of 28 states and 8 union territories is regarded as the world’s top second-largest country in terms of population growth. The population in India is known to be recorded as 1.36 billion and life expectancy was found to be as 69 years in 2019 (PTI United Nations, 2019). According to the report by Statistics Times (2020), the highly populated state in India is Uttar Pradesh, which is followed by the state of Maharashtra, Bihar, and with the less populated state like Sikkim. Among the different languages, the top five languages that are widely spoken across the different states in India are Hindi, Bengali, Marathi, Telugu, and Tamil (Goyal, 2020). The social life of Indians is also found to be diverse to their varied diversities in customs, traditions, caste, and practices. Clear differences are observed between the northern and the southern regions of India in terms of socialization. 
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Figure 3: Custom of Greetings

Tourism as an Industry in India
India being the most advanced country about the travel and tourism sector development, recorded the total tourist’s arrival from foreign countries as 10.89 million in 2019 and sanctioned 4.2 crore jobs thereby making the total employment opportunities to be around 8.1% of the total country’s population in 2019 from the reports submitted by the India Brand Equity Foundation (IBEF, 2020). The current size and scale of tourism in India is found to be improved tremendously for both the inbound and the outbound tourists as well as for the domestic tourists and is found to arise from being in the 65th position in 2013 to the 40th position in 2017 (World Economic Forum, 2017) and ranked 34th position in 2019 (IBEF, 2020).  Heavy investment and growth in the tourism sector were primarily made through direct foreign investments and liberalization in India. Tourism is widely promoted by the public sector, private sector, voluntary sector, and the combined public-private tourism sectors. The private organization of the tourism sector is known to make a profit to the shareowners and the private firm owners whereas the public organization run by the governmental tourism bodies promotes tourism destinations and enhances the development of tourism. One popular example for the public sector organization is the largest and the very earliest airlines in India namely Air India. Public sector tourism is known to receive funding from the central government and possess a minimal investment of capital share. The voluntary sectors are known to promote tourism by providing human touch in tourism activities and cultivate the local initiatives that were taken by the government and the private tourism sectors. 
The system of tourism being a highly fragmented sector comprises various tourism concepts, principles, approaches, and theories involved in psychology, economics, and business marketing areas that are known to widely influence the tourism division. Tourism in India is promoted by various domestic and international campaigns.  Some of the common agencies of tourism promotion in India are the Ministry of Tourism (MoT), India Tourism Development Corporation (ITDC), and the Indian Institute of Tourism and Travel Management (IITTM). One of the most popular tourism brandings of India is the ‘Incredible India’ campaign propagated through different modes of advertisements across the globe. Incredible India is a marketing campaign launched in 2002 as a major initiative by the Indian government to enhance the tourism destination in India that focuses on the challenges and opportunities faced by the Indian tourism industry. According to the article in Business Line (2018), “Incredible India 2.0 campaign on Adopt a heritage project” was launched as promotional plans on the rich and diverse heritage site for medical and spiritual tourism in India in 2017 and was entrusted to the public and private tourism sectors. 
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Figure 4: Incredible India Campaign
Policies in the field of tourism are found to play a great role in the tourism sector because of its prime importance in theoretical and practical aspects. Policies were framed by the government to expand tourism within the country as well as within the world. With the implementation of the National tourism policy, tourism growth and the employment rate were found to be increased in the country. The year 2017 was declared as the International year for sustainable tourism in India with new policies on sustainable tourism development. The hospitality sector of the tourism department in India is known to contribute a GDP of around 8-9%. India’s hotel industry is found to be prone to various kinds of specific challenges in its growth and progress about its increased price in land procurements and license issues. The hospitality sector is also found to be impacted because of high competition in the global economy aspects due to globalization, advancements in technology, communication, and political barriers, and various other such developments that hinder the growth of the country’s economy (Chen & Lin, 2015). Some of the common challenges faced by the tourism industry are lack of a stable infrastructure, human resource management, lack of proper promotion, and aggressive tourism marketing strategies, taxation, and security issues. These kinds of challenges are the result of the improper fund and financial resource allocation for the tourism sector in India (Haq & Medhekar, 2019). 
Suitability of India for Future Tourism Growth and Development 
India is known to possess an excellent potential to occupy the top leading position as the tourist destination. Because of its recognition in partnership with other countries such as the US with the “India-US travel and tourism partnership” in 2017, the Indian tourism industry is known to be widely promoted across the world (Legal, 2018). The growth and development of tourism and the travel division of the country is directly associated with the advancement in the hospitality sector. The implementation of futuristic tourism policy based on the economic, environments, and the employment factors are known to create sustainable development in Indian tourism (Destination Reporter, 2018). The contribution of India’s tourism sector about employment opportunities and GDP in the future is predicted to rise with an improved infrastructure and funding allowances (Sengupta, 2017). The new campaign, Incredible India 2.0 is known to promote different kinds of tourism in the country such as the adventure tourism, spiritual tourism, medical tourism, ecotourism, cruise tourism, rural tourism and the wellness tourism which facilitates the increase in the entry of tourists from different parts of the world to India. Apart from this campaign, the ‘Swatch Bharat’ mission on clean India launched in 2014 also enhances the arrival of foreign travelers to India (Legal, 2018). Holistic approaches using proper advertisements and communication strategies apart from campaigns in the tourism industry that are based on the demographics, marketing strategies, and tourist product development such as food and accommodation services, transportation, cultural and recreational service products are all known to facilitate India to make it suitable as one of the top leading positions as a tourist destination spot. 
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Figure 5: Cultural Tourism- Nepal

Evaluation of Tourism-based Theory in India
The tourism sector is based on various theories that describe the behavior of a tourist, motivation, prime activities, and role in the tourism sector. Some of the most common theories of tourism are the Plog’s tourism theory, Eric Cohen’s theory of tourist behavior concepts in tourism, Butler’s model of tourist area life cycle, Leiper’s model of tourism attraction system, and the theory of sustainable tourism (Mason, 2020). Sustainable development theory was found to emerge during the 1960s as a replacement for the present approaches which were found to be ineffective in promoting the development of the tourism sector. The theory of sustainable tourism is the most popular theory employed in improving the tourist sector in the country. Sustainable tourism primarily deals with ecotourism and community-related tourism. The theory of sustainable tourism includes the social, environmental, traditional, and cultural aspects of a country. Sustainable tourism encourages the farmers to cultivate superfoods using supply chain management thereby enhancing the culture of people in villages by preserving the culture and heritage of various village regions such as in Himalayas and Karnataka. Through the concepts of sustainable tourism, plastic-free zones are developed thereby promoting an eco-friendly tourism destination. Various sustainable tourism projects that focus on eco-friendly insights were initiated by the country which was found to attract tourists to go for trekking, wildlife adventures, traditional carnivals, and wildlife photography. In India, sustainable tourism is steered by various social activities and private travel companies (Weaver, 2015).
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Figure 6: Ecotourism
Conclusion
India is a country full of rich heritage and culture that is known to have a rapid advancement in the tourism sector with its popularity increasing tremendously across the globe. The key to the further development of the tourism industry in India is known to be with the sound implementation of various efforts and policies taken by the government with effective marketing strategies. Advancement in the tourism sector promotes the economy of the country and helps in eliminating the rate of poverty through increased employment opportunities. Based on the various new implementation policies in the Incredible India 2.0 campaign, more tourists are expected to visit India in the future days. Thus, the tourism sector in India is considered to be a major department that is rapidly developing to preserve the culture and heritage of the country and promotes foreign exchange earnings as well as assists to reach the top leading position as a global tourist destination spot. 
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