Reflexive Journal
 
The key tenet of a Reflexive Journal is self-reflective, which is then used for the understanding of others. However, this concept has been hindered as the way in which we interact inter-personally is noticeably different. As we are forced apart currently it is likely that attitudes undergo shifts also. I found myself slightly detached from the process, the lines between participant and observer have become more blurred than perhaps before. My analysis and observations may be not be as ‘clear-cut’ as if I were directly involved in the participant observation. It is important to note that conducted reflections of a digital age/society are not new, as seen by the instrumental works of Anthropologists like Miller (2012) and Turkle (2011). I acknowledge the fact that Digital Anthropology is obviously a relatively new concept. As technology grows so does the rate at which Anthropology has to keep up. Perhaps this ‘global pause’ will enable us to grasp this multifaceted, exponential genre further?

This autoethnography explores YouTube (specifically the ‘Korean Englishman/Jolly’ Channel)  a source that has already been well documented but mainly explored in the role that the ‘vlogger’ has to their audience, of relationality (Wesch 2009). However, I will look at it in the sense of my personal response. I decided to broaden the concept of relationality extending it beyond the sole intimacy of the ‘presenter and the viewer’ to the surrounding people I associate with, using sociological or anthropological theorem to explain this media on a mass level. I was keen to explore the role of the channel, how it acted as an enabler especially during these times. I was drawn by an interest in food and a desire to learn a new language. Our church Minister is Korean and as a way of integrating with him and his family, I decided to learn more about their culture. Their channel is described ‘describing the reactions of British people to aspects of Korean culture and food’. [1].  

I am going to look at my parent’s reactions to a YouTube channel, which does not operate on a linear path, the content varies constantly. What is key to glean from this is the varying emotional response, which could not be viewed as consistent. As a result of this, I aim to be inclusive in recording a multitude of responses to create a correct and undulating account, recreating the organic nature of this channel. As I cannot be physically observing them, I must resort to watching via a digital media. This does cause an issue. I am basing this on my responses (and my parents’) and I must be careful not to over emphasise feelings and experiences which can take away from the full potential of the research (Reed-Danahay 1997). The auto ethnographic method relies on my own personal observations which I shall use to compare to that of my parents, allowing me to understand the response to YouTube on a cross generational basis.

A theory of community
I directly relate YouTube to the concept of community. It conjures up images of a pan-continental outreach as a heavily globalised network. The internet, although not entirely universal, seems to touch the vast majorities of the world. It provides an insight into countries, households, families, and individuals. In observing this channel, I saw a personification of this theme. I found myself particularly enthralled with the ‘mail time’ segment occasionally featured. In it the two presenters open mail received from viewers in many countries, some surprisingly far afield, e.g. Trinidad & Tobago. In this segment there is clear signs of Cultural Relativism, as they try international food often drawing comparisons to their own British culture/tendencies. As they sample such a plethora of food, it is natural that they may link back to their own culture, to gain an understanding not for just themselves, but also the viewers too. Regarding the Anthro Base dictionary website, the compiler asserts that its strengths lies in a methodological sense, incorporating your own values and reactions to a certain situation. Critically, the author notes that without the possibility of cultural comparison, you will not learn to understand the people under study. Then, they argue, it will be impossible to establish mutual trust or enter dialogue with them. Whole perspectives could potentially be flawed because of mishandling this. Seeing Anthropology’s intertwinement with fieldwork shows just how integral this is to Anthropology.  

The theory of response
As this is a survey of the people around me also, I shall now explore the relationship that they had to this medium. My parents are relatively unfamiliar to YouTube, so they found it an initially unusual concept. My Mum felt that it was a niche concept, generally aware of a predominance of ‘cat videos’ and ‘how to’ videos, but not aware that it extended itself to an entertainment system/provider. Dad had known of the instructional videos, one of which he had referred to before. His surprise with the availability of videos to deal with his specific request showcased to him just how varied YouTube was, broadening his mind. A themed channel along these lines was perhaps less of a surprise to him. They both interact with it positively; I think perhaps more down to the diverse characteristics of the channel. Their level of interaction with the videos surprised me, I perhaps misjudged how willing they were to ‘adopt’ this technology. Mum added that it is not something that she would have thought to watch, but it offered a “really lovely, fun and educational look at a part of the world that has been closed off, that we may never have got to see” she also added that “the narrowness of the world at the minute, because of the lockdown means that any glimpse of another part of the world, opens it up to us”. It engaged with them more so than a single figure sat in front of a webcam. There was an overlap in appreciation for its family-orientated content, demonstrated visibly in the presenter’s daughter being directly involved. For both parents, the inclusion of a toddler (Juno) meant that it automatically geared itself towards a child-friendly channel. This found favour with my parents with both following the ‘Juno in Korea’ series closely. Mum really liked Juno’s participation in the series, finding it interesting as she learnt more about her “perspectives as someone with no inhibitions” greatly appreciating her interactions with Korean children. To Mum it was an interesting dynamic, whereas for Dad it was something he felt more reassured by knowing that Juno’s presence brought a more ‘relaxed’ atmosphere. It has become “easy viewing” within our household. Both expressed an interest in its Korean ties too. The main presenter (Josh) is known for his developed love of Korea through living and studying there and his fluency in the language. The interconnectivity was a definite draw for both my parents. The fact that the majority of food eaten was Korean, the permanent subtitles were in Korean, and frequent visits to Korea opened an ‘Far Eastern’ window for my parents, became an ability to spread their wings at a time where they are so inhibited. We also started to find ourselves subliminally using Korean phrases, incorporating Korean foods into our diet exponentially. Mum attested that there was “a clear love for Korean amongst them, a passion for sharing”. Its effects on us have clearly not been wasted! Dad interestingly noted that it felt “more Korean than English” so presumably he liked that sense of communication with another country. There was appreciation for the ‘duality’ of the channel, that they felt that most viewers were Korean and there was clear ‘reciprocity’. They “get just as much out of it as we do”, through learning about each other’s cultures. I would argue that there are hints of ‘collective effervescence’ displayed in my parents. This was coined by Emile Durkheim in his dissection on religion and how it affected tribal communities.“… simultaneously communicate the same thought and participate in the same action…which excites individuals and serves to unify the group”.[2]. Their online presence is a way of protecting their thought globally. My informants felt a part of something so much bigger than themselves, a vast community propagated by the channels. Dad noted the effect this medium has on the Korean community. Mum soon understood the relationship that the presenters had with each other and took great interest in their lives, almost becoming a temporary member of their families. Mum notes that it was a way to reach out to Heegon (our Korean minister) therefore this channel took on a practical form as well. This perhaps was a driving force behind participation in this sense.  

The theory of art (revised for a digital age) 
This is an interesting factor to be considered, a theme I feel that is central when looking at any form of digital anthropology. Miller (2000) referring to Alfred Gell (1998) theorised that the internet’s methods, are specifically designed to entice and draw the viewer who may be passing, yet also immediately ‘puts off’ others. This is a clear theme in YouTube’s function (it bases itself around garnering views, ‘rewarding’ those with many ‘views’). This spawned a whole new term to be applied to YouTube; Merriam-Webster noted it as ‘clickbait’, defined as thus: “designed to make readers want to click on a hyperlink especially when the link leads to content of dubious value or interest”.[3]. ‘Clickbait’ is evident in this channel, using captions and quotations to captivate the viewers’ attention. Mum mentioned this was a slightly ‘childish’ element in the sense that they play on a particular situation perhaps to draw more attention to their channel; e.g. “Trying the World's Weirdest Alcohols… (Naga Chili Vodka!?)” [4]. but interestingly a maternal instinct kicked in, she wanted to intervene and take care of them, could this be linked to increased feelings of affinity with the presenters? Linked to this theory was the increased awareness of the “designers’ little choice but to follow trends created in consumption” [5]. Miller (2012). This is touched upon in Ritzer and Jurgenson (2010) but also noted by my parents, especially Dad, who questioned the “frivolity” of some of their videos. I would argue that there perhaps was before, more subliminal messaging, but because of a globalised society, advertising has become more pointed. An example of this would be in their video entitled: “SAMSUNG SENT US AN 82-INCH TV?!!?” [6]. at the end of which, they invite viewers to go to a local store and watch their promotional video for Samsung. I think that this was something that my parents were perhaps less enamoured by, as they saw it as an ‘innocent’ channel, something that was family-orientated and unnecessary. There is a fine balance between, the composed ideas of the presenters to engage with viewers, and the ideas that are formulated to draw, tout viewers.
 
Conclusion
In summary, I presented the ‘Korean Englishman/Jolly’ YouTube channels to my parents. They responded to the videos better than I anticipated and their relationship with this channel has been a consistent one, engaging with their videos on an almost daily basis. It has led to both informants expressing a wish to watch more of their videos following on from this. One point to note is that the appreciation of the videos was backed up partly by the imposition of the lockdown situation. From the earlier quotes, it is clear to see just how much the living situation at the minute fuelled the relation between the videos and my parents, that they saw it as a window into a part of the world not currently accessible. Accessibility was granted through Cultural Relavitism, a community in which they could unify. The surrounding family orientated values consequently offered comfort and relaxed environments. It made them feel more connected to the people around us, especially our Korean friends. Also, it resulted in using occasional phrases and incorporating Korean foods in our diets. Testament to their growing appreciation is the developed feelings they gained for the hosts and increased interest in their surroundings. Daniel Miller (2012) summarised this situation well, “everyday domestic consumption utilises commodities to facilitate meaningful relationships between persons”. [7]. The only negative is that occasionally they found it ‘childish/contrived’. It was the family friendly content that attracted them. It may have arisen out of a time of dire need, but the effects on us are permanent. It has ultimately redefined us as a family.
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