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The analysis of the importance of relationship building in IBC
Introduction
With the rapid development of global economy in recent several decades, the commercial activities have been becoming increasingly frequent in the global context. Whether enabling to recognize the importance of international business communication and cultivate effective communication skills or not seems to be vital for the development and even survival of the enterprises (Victor, D. A., 1992; Hooker, J., 2008). Without doubt, effective international business communication represents excellent relations of cooperation and the steady income of interests. This report contributes to explore the importance of several skills, including cultural communication skill, language skills and trust building skill, for the relationship building in the international business communication. 
Literature review
International business communication & relationship building
International business communication refers to the process of the business organizations send the business related information to its business partners in order to successfully operate as well as develop and require the feedbacks to promote support and cooperation (Hymes, D., 1976; Chastain, K., 1988; Lambert, R. D., & Freed, B. F., 1982; Victor, D. A., 1992). There is no doubt that the relationship building is one of the most crucial processes in the international business communication, which means that the ability to establish and maintain harmonious relationships with business partners, stakeholders and employees, in order words, relationships building is the capability to establish the relationship networks, develop resources, concern customers. 

[bookmark: OLE_LINK8][bookmark: OLE_LINK9]Cultural communication skill
Basing on the definition of Hall, E. T (1959), the cultural communication activities is the communication of people with diverse cultural background, which is a comprehensive as well as multi-directional concept. Therefore, cultural communication skill is the capability enabling to accomplish the task in the cross-cultural context basing on the appropriate communication as well as produce effectiveness in the specific contexts using the cultural differences as the resources (Chen, G. M., & Starosta, W. J., 1996; Lustig, M. W., & Koester, J., 2003; Ting-Toomey, S., & Chung, L. C., 2005).  

Language skill
According to Hymes, D (1972), the linguistic competence refers to the knowledge of language, which not only means the ability of language users to distinguish sentence from grammar, but the capability to judge the suitability of sentences in the communication environment also. There are several aspects among the concept of linguistic competence, consisting of the formal grammatical nature, the appropriate meaning, the appropriateness in the context and the operability in reality, which also demonstrates that language ability is the capability to accept, learn, understand the knowledge related to language and utilizes it in the practical communication (Hymes, D., 1976; Chastain, K., 1988; Lambert, R. D., & Freed, B. F., 1982; Hafiz, F. M., & Tudor, I., 1989). 
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Language skill
[bookmark: _GoBack]There is no doubt that English has already become a common language of international communication, in other words, it is crucial for international business communications professionals to cultivate solid English language capability in order to improve the ability of international business communication (Chastain, K., 1988; Marschan, R., Welch, D., & Welch, L., 1997). According to Dunkel (1991), language capability means that accepting, learning and understanding the meaning of language and using it to communicate, which not only represents the simple language ability, but responses the language utilization level also. It is normal that the language ability being similar as appearance as well as temperament is the first impression in the relationships building. 

It is common to be found in the international business and other social activities that the failure of communications due to the various languages (Dunkel, P., 1991; Kassim, H., & Ali, F., 2010). It is true that a Chinese businessman who cannot speak and understand English feels confused and struggling in the international business communication with an American businessman who is unable to understand Chinese. Moreover, non-native speakers frequently find that it is tough to fully and completely express their genuinely intentions by using the non-native language, and the native speakers might experience the sense of frustration when they communicate with the foreigners who are unable to speak proficient and correct, which is undoubtedly detrimental for the international business co-operations as well as the international relationships building (Yashima, T., Zenuk‐Nishide, L., & Shimizu, K., 2004; Chastain, K., 1988). 

Cultural communication skill
[bookmark: OLE_LINK17][bookmark: OLE_LINK18]Although the language seems to the most basic skills demanded in the international business communication, it is also easy to be overcome owing to the reason that there are a great number of methods to solve the language problems, relying on the translators, for example, can be an effective strategy in the international business communications. However, apart from the language barrier, the cultural factors also strongly affect the international business relationship building (Phatak, A. V., & Habib, M. M., 1996; Hooker, J., 2008). People might be extremely various in several aspects, comprising commercial senses, consumers’ psychology and operation strategies, for they have different countries with various cultural backgrounds, political as well as economic environments, which inevitably bring about the conflicts of cultural differences in the international business communication and relationships building. 

[bookmark: OLE_LINK19][bookmark: OLE_LINK20]Various cultural environments enable to result in the different ways of thinking and behaviors, similarly, there is also diverse in the modes of language communication so that it is common in the intercultural communication to make misunderstanding of language. According to Miller (1974), the misunderstanding in the communication is not merely related to words meaning as well as sentence structures, but peoples from various contexts are unable to understand the underlying meaning of language (Tomalin, B., & Nicks, M., 2007). Thus, to build the relationships successfully in the international business, it is necessary to IBC professionals to be familiar with the national culture, social modes and speaking habits. 

[bookmark: OLE_LINK30][bookmark: OLE_LINK31][bookmark: OLE_LINK32][bookmark: OLE_LINK33]In addition, different cultures, nations and countries might have various level of individualism or collectivism, which means that there may be strong sense of individualism in some countries and also be more concentrated collectivism in several other countries (Oyserman, D., Coon, H. M., & Kemmelmeier, M., 2002; Hui, C. H., 1988). Wagner (1995) has demonstrated that the economically developed countries seem to have stronger individualistic concepts, while economically underdeveloped countries frequently have much intensive sense of collectivism, which shows the differences between western and eastern countries (Kim at al., 1994; Wagner, J. A., 1995). Thus, the form of international business communication undoubtedly needs to be considered regarding the various individualistic or collectivism concepts. 

As international business communication is a crucial process of international business, which is not only the cross-border activity, but the negotiation in terms of common willingness of business partners according to the commercial issues also, it is essential for international business communications professionals to be familiar with the cultural diverse according to the commercial activities owing to the reason that the business partners from various cultural background might have different modes of communication, values and ways of thinking in the business communication (Ghauri, P. N., & Usunier, J. C., 2003). 

Build trust
[bookmark: OLE_LINK34][bookmark: OLE_LINK35]Without doubt, building trust is the key point in the international business communication relationships building, which enables to promote a long-term cooperation between the two business partners from diverse context (Flores, F., & Solomon, R. C., 1998; Lewicki, R. J., & Bunker, B. B., 1996). Honesty is extremely essential in the international business communication for building the trust. It is essential for international business communications professionals to promise cautiously and honor every commitment made by them (Peppers, D., & Rogers, M., 2016). 

In terms of punctuality, it is true that maintaining punctuality is one of the most vital skills demanded by international business communications professionals due to the fact that it is the foundation of credibility and morality establishment as well as the commitment and responsibility in the relationships building. It is true that there are quite different for the time concept of eastern and western countries’ people. For western people, they recognize that time is extremely essential so that they are willing to maximize the profits and fully use the time due the influence of advanced technology and economy. Otherwise, eastern countries’ people concentrate on the form and etiquette, which means that they are willing to spend time on the etiquette form rather than fully take the time on the practical work like western people (Phatak, A. V., & Habib, M. M., 1996; Hooker, J., 2008). Therefore, it is also essential for international business communications professionals to have the capability to fully understand the cultural diverse of time and practice it in the business communication. 
Conclusion
Consequently, this report has indicated that the importance regarding several skills of the relationships building in the international business communication, comprising language skills, cultural communication skills and trust building skills. As various business partners from different countries with different language, the ability to communicate with foreign business partners using various language is extremely. Moreover, cultural problems frequently hugely affect the cooperation of international business, which are also demanded to be concentrated on. Building trust is one of the most essential processes of relationship building so that the capability to building trust in the international business is vital for international business communication professional. 
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