Marketing plays an enormous role in shaping the organisations success, marketing plays both a strategic and operational function that will connect a business with their customers, the core of marketing is identifying a customer's needs, creating values and fostering long-term relationships, these relationships will drive profitability and growth within the business .Research  suggests that digital content marketing is a strategic priority for vendors, it also follows on to explain that using these marketing strategies will achieve its full potential in making sure that businesses are engaging with customers ensuring sales (Terho et al., 2022).  Effective marketing strategies contribute directly to an organisation's goals, this will include focusing on a business's strength and will help provide a superior value which is essential for a sustainable growth. When an organisation is seeking to improve its revenue they often need to expand their viewers and in doing so will reach out into marketing strategies, some strategies that marketing will provide for an organisation are understanding their customers base as marketing will often focus on thru a study of an consumer and market behaviour, the purpose will analyse how a business can attract, acquire and keep customers by satisfying their wants and needs. As marketing plays a key role within bettering a business it is important to outline what marketing will need to know about your business some of the things including that they will focus on are what products the company is selling, what channels are the best suited to market your business, the price points of what your business provides and the promotion that they can put out to sellers. As there are many types of strategic marketing techniques it started of very differently to where it is in the market in this day of age. Through researching it shows that the evolution of marketing has grown a lot through history, in ancient India it provides a marketing practise that shows that seals on goods symbolized authenticity and quality, this is a form of proto-branding which is another way of marketing as trends grow marketing will follow it as in this day of age marketing has improved their strategies a lot more than how ancient India would promote their products. Following on from the older marketing strategies there have been brands that changed the marketing world forever research shows that there are numerous brands that transformed modern marketing one being apple, apple has been shown to master the art of marketing as they provided storytelling and following through the trends, in 1984 they produced a super bowl ad with this it provided a cultural moment as people felt connected to a brand like no other (Staff,C.2025). Marketing will use a pestle analysis this framework will provide the political, economic, social, technology, legal and environment factors when making these decisions, through researching about pestle this framework shows they use these six categories to better understand the environment the business will operate in, marketing will use this strategy and will look into the political accepts of the environment this will include looking into the government policies, regulations, trade restrictions ,taxation and political stability, another being the economic this category looks upon the interest rates, inflation ,unemployment and overall economic growth, following on it goes on to look into the social aspect this looks upon the demographics ,cultural trends, lifestyle changed and consumers attitudes ,next they will look into the technological this techique will look upon the innovation, automation digital changes.This includes the development availability that can influence how a product is made, how services are delivered and how the business competes in the market against other businesses. As technological changes can improve efficiency, reduce costs and create new opportunities in a business so using this technique can improve a business by a large amount. This followers on to the legal factor this factor will include employment law, health and safety regulations ,consumer protection laws, data protection ,equality legislation and industry specific regulations this will be a failure in a company if they do not comply with these legal requirements resulting in this can be fines, legal actions ,reputational damage or leads to closure. Lastly the factor they will look in to is the environment factor this investigates the climate change, pollution, waste management, recycling, carbon emission, use of renewable energy and environmental laws (Marmol, 2021) (Griffiths and Wall, 2011) . Business may need to adapt their operations to reduce environmental damage, meet regulations and respond to consumer demand for the eco-friendly and sustainable practices. Through researching the pestle factors, it is apparent many different businesses got affected by a large political impact of covid-19 this introduced lockdowns, travel restrictions and emergency legislations, the effects this had marketing implications include closure of physical stores and this made a shift onto online marketing needing to grow their techniques in the marketing for businesses. In a report it shows covid has dramatically accelerated the direction of travel towards digital and time, this provides details that businesses can leapt years in the space of weeks when it came to the adaptation of technology states that everyone that can has developed or fast tracked their capacity to show their experiences and sell online (Armstrong, Kotler and Balasubramanian, 2023) (Baker, 2012)  . A diagram shows that 77% of people have developed doing everyone more digitally and 17% of people have had no change during covid. This shows the positivity of covid as it shows people have had more time to grow their ideas in forming new business from their home, but this then follows on to the negatives of the effect that covid has had on businesses as it led to a large fall in sales as it show's between April and June 2020 businesses estimated that their sales were around 30% lower than they otherwise would've been (Weirmann, 2021) (Riegelman, 2020) (Alicia and Bernardo, 2023) . This shows the impact covid had on businesses, small businesses would have gone through a large crisis trying to survive through this time, this is where online marketing became a large technique on how to create more businesses to a company (Clarke, 1973). This follows on to the marketing in the digital age; the rise of social media has had a large impact on how businesses do their marketing techniques, following the rise of this marketing platform it has progressed the changed consumer behaviour, brand communication and engagement strategies, as digital transformations has fundamentally reshaped how organisations market their product and services the advancements in digital technologies particularly social media platforms , these platforms include Instagram ,TikTok ,Facebook and LindIn these have become the central for modern marketing strategies, unlike the other most common marketing strategies such as communication channels e.g. television, magazines and radio (Honigman, 2020) (Chaffey and Ellis-Chadwick, 2022) (Ryan, 2016) (Parks, 2018)  . Most social media platforms will offer cost-effective access to large and high targeted audiences this is found through algorithms and data analytics, an organisation can segment audiences based on demographics ,interests and behaviours this will allow more personalized marketing campaigns allowing consumers to feel connected to a business, this will lead to more sales and growth within a business (Tuten and Solomon, 2014) (Yusuf Balarabe Abdullahi, 2021) (Adams, 2021)   . In conclusion it shows marketing provides a large growth for businesses and without having up to date marketing techniques the growth in businesses will be hard to expand on due to consumers finding businesses online other than in adverts, magazines and other untraditional ways of marketing (Reynolds and Lancaster, 2005). Additionally, it shows the growth content has become more visual and interactive with short from videos, live streams, polls and stories that dominate engagement metrics, this then requires organisations to invest in create content that will develop an organisation. As discussed, trends change quickly so it is extremely important that businesses keep up to date with these trends to make sure their business is engaging with these different likes and interest's consumers may have from these trends (Kathryn Rudie Harrigan, 1980). Organisations that successfully integrate with social media trends into their marketing strategies and remain responsive to digital trends are more likely to build strong customers relationships and achieve the long-term competitive advantage to other businesses.
