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Marketing, Sales and Customer Behaviour
[bookmark: _Toc243686484]Overview
Sonic Shine, cleaning and home maintenance services
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Sonic Shine and home maintenance is an emerging independent business based in Bristol. It developed through independent cleaning work and word-of-mouth recommendations from existing clients. The founder brings experience from the cleaning industry, including area supervisor at Total Support Services, management cover at the former at National Assembly of Wales, Supervisor role with Crystal group and student accommodation cleaning.
Sonic Shine offers regular domestic cleaning, deep cleaning, end-of-tenancy cleaning and minor home maintenance. Its approach is flexible and personalised services because customers have different schedules and services requirements. Although the business also has experience of serving small commercial customers, its immediate marketing priority is residential households in Bristol.
This portfolio examines market segmentation, target customers, buyer behaviour, customer journeys and opportunities to develop long-term relationships. The primary research comprises 13 consenting potential-customers responses and seven consenting existing-customers responses (Sonic Shine Cleaning, 2026a, 2026b). Secondary research from official Bristol datasets and academic marketing literature support the analysis. The findings are used to assess customer needs, identify appropriate channels and recommend realistic marketing improvements. 
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Market segmentation divides a broad market into a smaller group with related needs or purchasing behaviour (Smith, 1956). Kotler and Keller (2021) explain that segment selection helps a business focus its resources on customers whose needs it can meet.
Sonic Shine operates in Bristol’s market for households cleaning and small home maintenance tasks. The City of Bristol Local Housing Needs Assessment recorded 191,638 households at the 2021 Census, including 26.4% in private rented accommodation (Bristol City Council, 2023). The office for National Statistics (2023) also reports differences in housing tenure across Bristol. These statistics provide demographic context, but they do not show how many households would pay for cleaning. Bristol’s ward-level housing dataset could support more detailed geographic targeting once demand has been assessed locally (Bristol City Council, n.d.).

Table 1. Segmentation variables applied to Sonic Shine
	Variable
	Survey or market evidence
	Implication

	Geographic
	Bristol and nearby serviceable neighborhoods
	Prioritise a manageable travel area and assess demand by location

	Demographic
	Six homeowners and six tenants in the potential survey; nine respondents reported full-time work
	Reach working adults without assuming a fixed income or household type

	Psychographic
	Trust, Price, quality and timesaving appear frequently in responses
	Communicate reliability, fair pricing and personal service.

	Behavioural
	Six preferred occasional booking and three booked only when needed
	Offering one-off cleans alongside recurring appointments


 Source: Sonic Shine Cleaning (2026b).

The potential customer survey indicates interest in both occasional and repeat services. Nine of thirteen respondents selected deep cleaning and six selected regular domestic cleaning. Among the seven consenting existing customers, six had used regular domestic cleaning and six used deep cleaning (Sonic Shine Cleaning, 2026a; 2026b). These service types can overlap: a customer who books regular cleaning may also request seasonal deep cleaning.
The findings remain exploratory. The survey used small, non-random samples, and some respondents selected more options than instructed. One additional existing customer record not give the consent and was excluded. These limitations prevent the results for being treated as representative of Bristol households.
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Targeting involves evaluating segments and choosing those that fit the business’s capabilities. Dibb and Simkin (2010) recommend examining segment measurability and practical effectiveness rather than relaying on demographic description on its own. Sonic Shine’s proposed primary target is time pressed adults in Bristol who want trustworthy, reliable and flexible domestic cleaning whether they own or rent their home.
There is direct survey support for the need to save time. Nine of thirteen potential customers respondents selected lack of time as a reason for using a service, and all seven existing customers respondents selected it. Six of seven existing   customers had used recurring domestic cleaning, supporting the relevance of repeat visits. Wider research comparing Britain and France also places paid domestic cleaning within changing work and households’ arrangements, although its policy focus and age limit its direct application to Bristol in 2026 (Windebank, 2009).
This segment is accessible through existing referrals: six of seven existing respondents discovered Sonic Shine through friends or family. Six of thirteen potential customers, respondents selected search engines as a place they would look for a provider. This suggests that customer reviews and basic online presence could complement word-to-mouth, while remining proportionate a small business (Sonic Shine Cleaning, 2026a; 2026b).
The business can act on these needs through clear booking arrangements, consistent service quality and flexible appointment options. Financial attractiveness is less certain because the surveys do not establish market size, acquisition costs or actual booking conversion. Pricing evidence is also mixed: eleven of thirteen potential customers’ respondents said they would pay £22 per hour, while eleven selected lower prices as a factor when comparing similar providers. 
Sonic Shine’s proposed positioning is a trusted local cleaning provider offering reliable, personalised household service with optional minor maintenance. This remains a proposed position until competitor research tests how distinct customers perceive the offer. Small offices, landlords and short-let operators could be considered for later development, while residential households remain the immediate focus.
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The customer persona, Joshua Stevens, is a composite illustration of one part of the target market, not a real survey participant. Joshua represents a busy Bristol resident who wants more time for other activities while keeping a clean home. His priorities are trust, reliability, straightforward communication and fair price.
The persona draws on measured behaviours. Four of seven existing customers respondents were aged 35-44, six first booked by text/ WhatsApp, and six had discovered Sonic Shine by recommendations. All seven agreed that having the same person matters, although the strength of agreement varied. These results suggest that continuity, simple contact and personal referrals may influence purchase and repeat booking decisions (Sonic Shine, 2026a: 2026b).
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Survey 2026 - Cleaning and home maintenance services (1-13).xlsx
Sheet1

		ID		Start time		Completion time		Email		Name		Last modified time		Do you confirm that you are aged 18 or over, have read the information above and agree to take part?		What age group are you in?		What best describes your current situation? Select all that apply		Which of the following best describes your relationship with the property? Select all that apply		Have your ever used a professional cleaning or small home maintenance service?		Which of the following service would you be most likely to use?		What would most likely make you need this type of service?		Which services would you be interested in?		How often would you be likely to use your preferred service?		If you required regular cleaning, How many hours would you typically book per visit?		Where would you normally look for a cleaning or home maintenance service?		Which factors would be most important when choosing a provider? Please choose up three		How important would trust be when allowing a service provider into your home?		Which of these would make you trust a provider more?		What would you prefer?		When comparing two similar providers, what would influence your final choice most?		Would you be willing to pay £22/per hour for a professional cleaning service?		Trust		Quality		Price		Reliability		Flexibility		Communication		Convenience		Privacy		What would stop you from booking a service that offers both cleaning and home maintenance tasks?		What would make you feel comfortable trusting someone to work inside your home?		What would make a service cleaning and home maintenance service more attractive or useful to you?		Do you have any suggestion or additional comments?

		1		10/20/26 11:48:53		10/20/26 11:51:28		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		25-34		Employed Full-Time;		Homeowner;		Yes		Cleaning and maintenance services		Lack of time;Work commiments;Difficulty doing the task myself;Regular home maintenance;Preparing for visitors or an event;		Regular domestic cleaning;Deep cleaning;Handyman services;Painting & decorating;Furniture assembly;Property maintenance;Combining cleaning & handyman services;		Ocasionally		1-2 hours		Social Media (Facebook,Instagram, Tik Tok, etc.);Online reviews;Friends or family;		Trust;Price;Quality;Reliability;Reviews;Availability;Convenience;Range of services;Professionalism;		5		Positive customer reviews;Personal recommendations;Insurance;Clear pricing;Flexible scheduling;Quality of work;Eco-friendly products;Combined cleaning and handyman services;		Local independent business		Better reviews;Greater trust;Better availability;Wider range of services;More professional communication;Recommendation;		Yes		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Longer process 		Their behaviour and how they present themselves first time around. The way they’re communicating their services. The way they look and behave 		Can’t think now 		No. Thank you! 

		2		10/20/26 11:51:41		10/20/26 11:52:58		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		25-34		Employed Full-Time;		Tenant;		No		Maintenance service		Moving house/ end of tenancy;		Deep cleaning;		Monthly		5-6 hours		Search engine (Google, Bing, etc);		Trust;		5		Positive customer reviews;		Large cleaning company		Better reviews;		Yes		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important

		3		10/20/26 11:48:48		10/20/26 11:53:08		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		25-34		Employed Full-Time;		Homeowner;		Yes		Cleaning service		Lack of time;		Deep cleaning;		Ocasionally		1-2 hours		Search engine (Google, Bing, etc);		Trust;Price;Quality;Reviews;		5		Positive customer reviews;Personal recommendations;Clear pricing;		Large cleaning company		Lower price;Better reviews;		Yes		Extremely Important		Extremely Important		Extremely Important		Moderately Important		Moderately Important		Extremely Important		Moderately Important		Extremely Important				Yes		yes

		4		10/20/26 11:55:14		10/20/26 11:57:54		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		45-54		Employed Full-Time;		Tenant;		No		None of the above		Moving house/ end of tenancy;		Deep cleaning;		Only when needed		1-2 hours		Friends or family;		Trust;Price;Quality;Reliability;Reviews;Recommendation from someone I know;Availability;Convenience;Range of services;Professionalism;		5		Clear pricing;Personal recommendations;Positive customer reviews;Flexible scheduling;Quality of work;		Local independent business		Lower price;Better reviews;Greater trust;Better availability;Wider range of services;More professional communication;Recommendation;		No		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Nothing 		Nothing 		Nothing 		Nothing 

		5		10/20/26 12:12:14		10/20/26 12:13:44		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		45-54		Employed Full-Time;		Homeowner;		Yes		Cleaning service		Lack of time;		Regular domestic cleaning;		Every two weeks		1-2 hours		AI tools (ChatGPT, Copilot, etc.);		Trust;Price;Quality;Reliability;		5		Positive customer reviews;		No preference		Lower price;		Yes		Very Important		Very Important		Very Important		Very Important		Very Important		Very Important		Very Important		Very Important		Tryst

		6		10/20/26 12:03:15		10/20/26 12:16:49		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		25-34		Student;		Tenant;		No		Cleaning service		Regular home maintenance;		Deep cleaning;		Ocasionally		1-2 hours		Social Media (Facebook,Instagram, Tik Tok, etc.);Search engine (Google, Bing, etc);		Price;Quality;Availability;Range of services;Professionalism;		5		Positive customer reviews;DBS/background checks;Insurance;Professional website/ social media;		Local independent business		Lower price;Better availability;		Yes		Extremely Important		Very Important		Extremely Important		Very Important		Extremely Important		Moderately Important		Extremely Important		Very Important

		7		10/20/26 12:54:22		10/20/26 13:02:22		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		45-54		Student;		Homeowner;		Yes		Cleaning service		Lack of time;Difficulty doing the task myself;Regular home maintenance;		Regular domestic cleaning;End of tenancy cleaning;Property maintenance;		Every two weeks		3-4 hours		Friends or family;Online reviews;Previous experience;		Quality;Price;Trust;		1		Positive customer reviews;Personal recommendations;DBS/background checks;Flexible scheduling;Quality of work;		Local independent business		Greater trust;Lower price;Better availability;		Yes		Extremely Important		Extremely Important		Very Important		Very Important		Moderately Important		Very Important		Very Important		Extremely Important		It depends on the quality and pricing.		BDS documents,  reviews and professional communications 		When reliable, flexible with good quality work. I would use it when build a trust relationship beside offers and discounts 		Need to offer a good price for extra jobs when it comes down with added work at the same time. 

		8		10/20/26 18:27:21		10/20/26 18:29:52		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		45-54		Employed Full-Time;		Homeowner;		No		Cleaning service		Lack of time;Work commiments;		Regular domestic cleaning;		Ocasionally		3-4 hours		Local Advertising;		Quality;Price;Trust;Reliability;		5		Positive customer reviews;		Local independent business		Greater trust;Lower price;Better reviews;		Yes		Extremely Important		Moderately Important		Extremely Important		Extremely Important		Slightly Important		Slightly Important		Slightly Important		Extremely Important		Bad reviews 		Trust		Price

		9		10/20/26 19:21:55		10/20/26 19:25:10		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		25-34		Employed Full-Time;		Property manager;		Yes		Cleaning and maintenance services		Lack of time;Work commiments;		Handyman services;Regular domestic cleaning;Deep cleaning;Furniture assembly;Combining cleaning & handyman services;		Only when needed		1-2 hours		Search engine (Google, Bing, etc);Social Media (Facebook,Instagram, Tik Tok, etc.);Friends or family;Online reviews;Local Advertising;Previous experience;		Price;Quality;Reliability;Reviews;Availability;		3		Insurance;Quality of work;Flexible scheduling;Positive customer reviews;Clear pricing;		No preference		More professional communication;Lower price;Recommendation;Better reviews;		Yes		Moderately Important		Very Important		Very Important		Moderately Important		Moderately Important		Moderately Important		Slightly Important		Moderately Important

		10		10/20/26 20:34:49		10/20/26 20:42:22		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		35-44		Self-Employed;		Homeowner;		No		Cleaning and maintenance services		Lack of time;Regular home maintenance;		Painting & decorating;		Ocasionally		3-4 hours		Search engine (Google, Bing, etc);Social Media (Facebook,Instagram, Tik Tok, etc.);		Trust;Price;Quality;		5		Positive customer reviews;Quality of work;		Local independent business		Lower price;More professional communication;		Yes		Extremely Important		Extremely Important		Very Important		Very Important		Very Important		Very Important		Very Important		Extremely Important		For high pricing.		Trustworthy		Honesty and affordability		No

		11		10/20/26 20:44:30		10/20/26 20:47:20		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		45-54		Employed Full-Time;		Tenant;		No		None of the above		Moving house/ end of tenancy;		Deep cleaning;		Only when needed		5-6 hours		Friends or family;		Trust;Price;Quality;Recommendation from someone I know;Reliability;Availability;Convenience;Range of services;Professionalism;Reviews;		3		Positive customer reviews;Personal recommendations;DBS/background checks;Insurance;Clear pricing;Professional website/ social media;Initial consultation or home visit before booking;Flexible scheduling;Quality of work;Combined cleaning and handyman services;Eco-friendly products;		Local independent business		Lower price;Greater trust;Better availability;Wider range of services;More professional communication;Recommendation;Better reviews;		Yes		Moderately Important		Moderately Important		Moderately Important		Moderately Important		Moderately Important		Moderately Important		Moderately Important		Moderately Important		Don’t need one 		Recommend by friend 		Don’t need one 		No

		12		10/20/26 21:21:16		10/20/26 21:25:14		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		35-44		Employed Full-Time;Student;		Tenant;		Yes		Cleaning service		Lack of time;Difficulty doing the task myself;Moving house/ end of tenancy;		Deep cleaning;End of tenancy cleaning;		Ocasionally		5-6 hours		Search engine (Google, Bing, etc);Social Media (Facebook,Instagram, Tik Tok, etc.);		Trust;Price;Quality;Reliability;Reviews;Availability;Convenience;Professionalism;		5		Positive customer reviews;Personal recommendations;DBS/background checks;		Local independent business		Lower price;Better reviews;Recommendation;		No		Extremely Important		Extremely Important		Extremely Important		Extremely Important		Very Important		Very Important		Very Important		Extremely Important		Non		Reputation 		Quality 		No

		13		10/23/26 18:23:14		10/23/26 18:28:33		anonymous						Yes, I am over 18 or over, have read the information above, and agree to take part.		25-34		Student;Employed Part-Time;		Tenant;		Yes		Cleaning service		Lack of time;Difficulty doing the task myself;		Regular domestic cleaning;Deep cleaning;End of tenancy cleaning;Combining cleaning & handyman services;		Monthly		3-4 hours		Friends or family;Online reviews;Local Advertising;		Price;Quality;Availability;		5		Positive customer reviews;Personal recommendations;DBS/background checks;Clear pricing;Initial consultation or home visit before booking;Flexible scheduling;Quality of work;Eco-friendly products;		Local independent business		Lower price;Better reviews;Greater trust;		Yes		Extremely Important		Very Important		Extremely Important		Very Important		Very Important		Very Important		Very Important		Extremely Important				Meeting the person first, and build the trust or already I have good recommendations or good reviews		The flexibility with the days and hours
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Customer persona.pdf
Joshua
Stevens

Background

e Time- pressed adult seeking domestic
help

e All 7 existing clients cited lack of time

e 6 of 7 used regiular domestic cleaning

e 6 of 7 also used deep cleaning

Demographics

Age: 35-44: 4 of 7 existing respondents
Target location: Bristol households
Homeowner or tenant: 3 / 4 existing

Gender and income not measured

Goals/Metrics/Motivations

Free up time and maintain a clean
home

Trustworthy service and reliable results
Fair pricing without losing qualitty
All7 reated quality and price positively

Repeat use depends on good
experience

Communication/Schedule

6 of 7 first booked by text/ WhatsApp
6 of 7 discovered via friend/ family
Potential clients search Google (6/13)

Frequencu varies: weekly to occasional

Personality Traits

Trust led: values personal referrals
Practical: weighs price against quality
Appreciates flexible, simple booking

Likes continuity with the same cleaner





Joshua
Stevens

Challenges
(Customer perspective, 2026)

e Limited time: 7 of 7 existing clients

e Finding a person they trust in their
home

e Balancing affordability with quality

e Arranging occasional or extra jobs

e Checking reviews before committing

What can we do?

e Offer flexible regular and deep cleans

e Make enquiries simple via whatsApp/
text

e Give clear prices and confirm extra
tasks

e Maintain reliable, personalised service

o Use referrals, reviews and rebook
reminders

Common Objections

e Price: 11/13 would prefer a lower price
e Quality worries or unfavourable reviews

e Concvern about trust and access to
home

e May only need help occasionally

e 2/13 would not pay £22 per hour

Elevator Pitch/Bumper Sticker

Sonic Shine

Real Quotes

“Reliable, versatile and personalized”
“Flexibility, price and reliability”
“Personalised service”

(Existing customer survey, 2026)

Marketing Messaging

Trusted, local cleaning in Bristol

e Clear pricing, quality and reliability

e Flexible visits and tailored home help
e Easy contact by text or WhatsApp

o Build confidence with customer reviews

e Trusted cleaning, flexible home help. More time for what ,matters.

Based on 202026 surveys: exiting customer n=7 ; potential customers n=13
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Sonic Shine Customer Survey 2026 (Existing Customers)(1-8).xlsx
Sheet1

		ID		Start time		Completion time		Email		Name		Last modified time		Do you confirm that you are aged 18 or over, have read the informtaion above and agree to take part?		What age group are in?		Which best describes you when using Sonic Shine? Select all that apply.		Which Sonic Shine services have you used? Select all that apply.		How long have you used Sonic Shine?		How often do you book Sonic Shine?		How did you first hear about Sonic Shine?		What made you you look for a cleaner or handyman at the time? Select all that apply.		Did you compare other providers before choosing Sonic Shine?		What mattered most when you chose Sonic Shine? Please choose up to three		How did you book Sonic Shine the first time?		Sonic Shine is reliable and on time		The quality of work is good		The price is fair for what I get		It is easy to book and get in touch		Communication is clear		I trust the person working in my home/ business		Having the same person each time matters to me.		How did the first job compare with what you expected?		Have you ever had a problem with a Sonic Shine job?		After a job, what contact would you find useful? Select all that apply.		How likely are you to book Sonic Shine again?		How likely are you to recommend us to a friend or colleague?		Would a  discount for recommending a firend encourage you to recommend Sonic Shine?		Which three words would you use to describe Sonic Shine? Please do not include names, contact details or other personal information		What does Sonic Shine do well, and what could we improve? Please do not include personal information.

		1		10/18/26 19:29:52		10/18/26 19:30:15		2511447@student.uwtsd.ac.uk		Sara Lopez Delgado De Mendoza				No, I do not agree to take part

		2		10/21/26 18:05:52		10/21/26 18:18:09		anonymous						Yes, I am 18 or over, have read the information above, and agree to take part		35-44		Homeowner;		Regular domestic cleaning.;Deep cleaning;End of tenancy cleaning;		3-6 months		Every two weeks		Recommendation from a friend or family member		Lack of time;Work commiments;		Yes, I compared with other providers		Recommendation from someone I know;		Text or WhatsApp		Strongly agree		Strongly agree		Agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		About what I expected		No		A reminder to rebook;		3		9		Yes		Pleasant, clean, on time

		3		10/21/26 21:00:45		10/21/26 21:05:36		anonymous						Yes, I am 18 or over, have read the information above, and agree to take part		45-54		Tenant;Small business owner;		Regular domestic cleaning.;End of tenancy cleaning;Deep cleaning;		7-12 months		Only when needed		Recommendation from a friend or family member		Lack of time;Work commiments;Moving house house/ end of tenancy;Regular home maintenance;		Yes, I compared with other providers		Trust;Price;Quality;		Text or WhatsApp		Agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Better than I expected		No		A thank you or check in message;A reminder to rebook;Before and after photos;		5		10		Yes		Trustful, good availability , quality of work		Personalised services 

		4		10/21/26 20:41:50		10/21/26 21:15:32		anonymous						Yes, I am 18 or over, have read the information above, and agree to take part		35-44		Tenant;		Deep cleaning;End of tenancy cleaning;		7-12 months		Only when needed		I already knew the owner personally		Lack of time;Work commiments;Difficulty doing the task myself;Moving house house/ end of tenancy;		Yes, I compared with other providers		Trust;Price;Quality;		In person		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Better than I expected		No		Before and after photos;A thank you or check in message;A reminder to rebook;		5		10		Yes		Quality, Trustworthy and Price. 		Quality job and they need to improve on marketing.

		5		10/23/26 8:59:55		10/23/26 9:03:44		anonymous						Yes, I am 18 or over, have read the information above, and agree to take part		35-44		Tenant;Small business owner;		Regular domestic cleaning.;Grouting, tilling or general maintenance;		More than 12 months		Weekly		Recommendation from a friend or family member		Lack of time;		NO, I went straight to Sonic Shine		Quality;Trust;Recommendation from someone I know;		Text or WhatsApp		Strongly agree		Strongly agree		Strongly agree				Strongly agree		Strongly agree		Strongly agree		Better than I expected		No		A reminder to rebook;		5		10		Not sure		Flexibility Quality Details 		Garden service!

		6		10/23/26 9:02:35		10/23/26 9:15:04		anonymous						Yes, I am 18 or over, have read the information above, and agree to take part		35-44		Homeowner;		Regular domestic cleaning.;Minor repairs/ handyman jobs;Painting and decorating touch-ups;Deep cleaning;		More than 12 months		Every two weeks		Recommendation from a friend or family member		Lack of time;Work commiments;Regular home maintenance;Preparing for visitors or an event;		Yes, I compared with other providers		Trust;Price;Quality;		Text or WhatsApp		Agree		Agree		Strongly agree		Agree		Strongly agree		Strongly agree		Agree		Better than I expected		No		A thank you or check in message;		5		10		Yes		Reliable, versatile and personalised		Good relationship with customer and quality of work

		7		10/23/26 9:15:31		10/23/26 9:19:02		anonymous						Yes, I am 18 or over, have read the information above, and agree to take part		55-64		Homeowner;Small business owner;		Office or small commercial cleaning;Regular domestic cleaning.;Deep cleaning;		More than 12 months		Seasonal		Recommendation from a friend or family member		Lack of time;Difficulty doing the task myself;Regular home maintenance;		Yes, I compared with other providers		Recommendation from someone I know;Convenience;Cleaning and handyman services from one person;		Text or WhatsApp		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Strongly agree		Better than I expected		No		A reminder to rebook;		5		10		Yes		A lovely, trustworthy person. 		Personalised service 

		8		10/23/26 18:19:09		10/23/26 18:22:33		anonymous						Yes, I am 18 or over, have read the information above, and agree to take part		25-34		Tenant;		Regular domestic cleaning.;Deep cleaning;End of tenancy cleaning;		7-12 months		Monthly		Recommendation from a friend or family member		Lack of time;Regular home maintenance;Moving house house/ end of tenancy;		Yes, I compared with other providers		Trust;Price;Cleaning and handyman services from one person;		Text or WhatsApp		Agree		Agree		Agree		Agree		Agree		Agree		Agree		Better than I expected		No		A reminder to rebook;		5		10		Yes		Flexibility, price and reliability		Amazing help and flexibility 






