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Abstract



Currently the global pandemic has become the biggest challenge for the hospitality industry. This has impacted several hotelliers.  
The health and well-being of travelers is one of the biggest contemporary problem facing the Tourism Industry.
Whether it is sustainability or employment in the field, it takes a lot of courage, organization, involvement and passion.
Not all organizations in the Tourism Industry field will survive this challenge. They will need to have a team with certain qualities and abilities to be able to explore current issues in tourism, important and notable issues such as sustainability, pandemic, global warming and more.




















Table of Contents



1. Introduction.......................................................................................................................3
2. Aims..................................................................................................................................
3. Literacy Review....................................................................
4. Sustainable Tourism Industry and hospitality development......................................
5. The impact of the global pandemic on the hospitability industry................................
6. Health Issues faced by the Hospitality Industry.....................

7. Health and wellbeing in Tourism Industry...............................................
8.  Conclusion........................................................................................................................9
9.  Reference List.................................................................................................................10





1. Introduction


Health is the complete state of well-being from a physical, mental and social point of view.(Quora, 2020)
Recent researche has shown a multitude of connections between tourism and well-being concept. These include the health benefits of visiting tourist destinations, a product focus on health and maintaining good health. It also shows that tourism can influence the psychological emotional and spiritual dimensions of well-being,  for tourists and people from the destination. This research paper studies the benefits that can be obtained in the Hospitality Industry with an emphasis on health and well-being. The key perspectives are analyzed, the community of the destination, the tourist, and the destination location. 




2. Aims


The purpose of this research is to analyze issues, policies or management issues and requirements for the Hospitality Industry. A contemporary theme related to the sustainable development of hospitality will also be investigated.
The aim of the paper is to critically analyze the different concepts of well-being and health. The benefits of travel for people with health problems are examined - medical tourism but also the maintenance of physical and mental health through tourism - wellness tourism.

3. Literacy Review


To investigate key topics in the literature on the health and well-being of tourists, databases and health journals from the last 50 years, from 1965 to the present, have been used. The requested databases were: Scopus and Science Direct. It can be seen that, in this field, the actual research appears later, only in the articles of the late 1980s with an upward trend since 2009. In this research, three important themes are distinguished: well-being, health, and quality. life, not only of tourists but also of local communities and tourist destinations.
The literature on the sustainable development of hospitality has been researched.
Lu and Nepal (2009) observed that the concept of sustainable tourism is different for different interest groups and has individual characteristics: culture, education, environment, as well as organizational or political affiliation. Several definitions have been given for sustainable tourism and sustainable development in tourism, but it seems that the most conclusive is the concept created by UNWTO-UNEP (2005: 12); "Sustainable tourism is one that takes full account of its economic, environmental and social impact, for the present and for the future, which addresses the needs of tourists, the hospitality industry, local communities and the environment”

Debates about the sustainability of tourism and the hospitality industry in general have become more important in recent decades. These debates are increasingly due, among other things, to the fact that governments and all decision-makers as well as ordinary people have become increasingly aware that natural and cultural resources will not last indefinitely if they are not protected. It is also necessary to consider the negative impact that uncontrolled tourism, without taking appropriate measures, can have on society, the environment and, in general, on humanity. (Amado et al., 2017).


4. Sustainable Tourism Industry and hospitality development

The tourism industry is one of the most important industries in the world. It produces 2 trillion dollars and creates, every year, jobs for 15% of the world's population (Martínez et al., 2013). Tourism must be used responsibly. Thus it can determine economic growth and success (Dodds and Kuehnel, 2010). The hospital industry has the power to create jobs, create opportunities in many areas and bring revenue to local communities, provide infrastructure and contribute to maintaining the local environment and the well-being of local communities. However, if tourism is used irresponsibly, tourism becomes a source of losses, seasonal jobs, financial instability and environmental destruction, local population migration, inflation and culture deterioration (Agarwal, 2002). Thus, sustainability has gained ground in the hospitality industry.
The concept of sustainable tourism began in the 1970s and 1980s. At first it was a reaction to the rapid growth of tourism (in terms of growth and geographical expansion) in the post-war period.
Sustainable development in tourism refers to:
- Economical problems,
- social problems,
- environmental issues and
- cultural issues.
Thus, many hotels are concentrated in large cities, usually near cultural heritage sites and attract an increasing number of travelers, who leave their mark on cultural resources. Social relations between tourists and local communities are just as important. Tourism can help spread and promote the cultural values ​​of the destinations they visit (Bohdanowicz and Zientara, 2008).
According to some authors, sustainability issues are related to: work,  the market, the environment and the community.

5. The impact of the global pandemic on the hospitability industry

2020 is the year of catastrophe for the tourism industry. It is by far the worst crisis in history. Governments around the world have imposed travel restrictions and social distance measures, trying to stop the spread of coronavirus. This has affected and still severely affects global tourism, as well as small organizations as well as hotel chains or large tourism and hospitality operators. 2020 is a catastrophic year especially for the hospitality industry, which is currently going through the biggest crisis in its history, according to a CNN analysis. (2020)
Tourism in Europe loses 1 billion euros a month because of Covid-19
According to the World Travel and Tourism Council, the tourism and hospitality industry currently contributes to 10% of GDP overall, while one in 10 trades in the world is related to this field.
Countries whose economies are largely based on tourism are also the hardest hit by the economic crisis caused by the coronavirus pandemic: the British Virgin Islands, Aruba, Maldives, Seychelles, Macao, Antigua and Barbuda or the Bahamas.
Restarting the tourism industry is proving to be a more complicated task than it seems at first glance. Because this economic sector depends on the adoption of delicate measures during this period, such as the reopening of borders or the relaxation of border control measures.
The European Commission has proposed lifting travel restrictions between member states that have managed to control the spread of the coronavirus.
But as long as the coronavirus exists, the journey from one country to another will not be without risks.
Airports and hotels are trying to attract tourists by promising them medical check-ups and increased hygiene and disinfection measures.
But the big problem remains air flights. Air fleets have shrunk considerably, as people have traveled much less during this period.
According to World Travel and Toursim Council estimates, globally, the tourism industry could decline by 80% compared to 2019. Comparatively, during the economic crisis of 2009, the decrease was 4%.

[image: ]
• There were losses of over 950 million international tourists.
• There were losses of over $ 980 billion in tourism revenues.
• More than 100 million jobs are in danger (UNWTO, 2020)






6. Health Issues faced by the Hospitality Industry

· The reopening of hotels, restaurants, all attractions and the resumption of flights is an issue now facing the Hospitality Industry.
· Today, more attention is required than ever to hygiene and cleanliness.
· The higher cost of activities and preparations for welcoming tourists is another problem, additional disinfectants are required, a greater amount of soap, washing the premises more often. It is also necessary to install transparent screens between the customer and the serving staff and marking of waiting places at the reception, in restaurants, in elevators or in any other place where there could be congestion. (Pascu, 2020)
· Another issue would be the reluctance of tourists to go on vacation. Although the lockdown period has been very difficult for everyone and most can't wait to go on vacation, there are quite a few who are still scared or belong to vulnerable categories.
· Lack of staff. It should not be neglected that more staff is needed as new positions have emerged. Now the tourism units need additional staff to direct people and not to allow a larger number of tourists to enter any location at once. You also need more cleaners because the cleaning and disinfection process takes longer. All places that are frequently touched by tourists must be wiped and disinfected more often: doorknobs, switches, public toilets, hallways, stairs, elevators, etc.
· Venue staff must wear protective equipment such as face masks and gloves. This complicates the activity and generates costs.
· Marketing of a maximum of 85-90% of the venue capacity. There will be fewer tourists staying in hotels because this will avoid congestion at receptions. Also, in restaurants there will be fewer tables, placed at a greater distance between them.
· The Hospitality Industry is facing a drastic drop in prices. In order to attract tourists, most of the organizations in the field have dropped their prices massively and offer many facilities and benefits. Prices fell even by 50% compared to the same period last year.
· The units in the tourism field will need increased promotion, especially regarding the measures for the protection of the health of the tourists that they have implemented. People need to know that their health will not be endangered if they go on vacation.





7. Health and wellbeing in Tourism Industry


Health and Well-being has been a philosophical and sociological concern since the beginning of time.
Tourism studies have begun to focus on health and well-being through a wide range of terms partly inspired by philosophy and psychology, such as "life quality" and "life satisfaction."
The sustainable development of hospitality is concerned with the health and well-being of tourists in such a way that nature, culture, people in the destinations are protected. A trend in sustainable tourism is health tourism. This concept includes ideas both in terms of travel to cure diseases and maintain health. The journey to health and treatment can include activities as diverse as spas, various treatments, pilgrimages to sacred places for physical and spiritual healing (Bennet, King, & Milner, 2004), and trips for medical or surgical interventions (Connell, 2006).
Wellness tourism is the association of tourism with the need to maintain and improve a person's well-being. This definition obviously includes health tourism or spa tourism but also allows the extension of the concept of wellness to all tourist products that involve a stay, whether it is a business or leisure, so that this stay does not harm the daily balance of the traveler. , even to improve it.
A number of factors favor the growth in the wellness tourism sector: 
· Increasing the general concern of consumers towards their own health and physical and mental well-being,
· People work more intensely and the stress levels they are subjected to are increasing. 
· Increasing the level of information on wellness trips, as a separate category. 

Wellness favors above all a preventive attitude. At the same time, consumers are also increasingly sensitive and open to alternative medicines and more aware of the need to change their lifestyle in order to maintain their health. The development of wellness is an important trend worldwide.
Clients are becoming more and more eager to benefit from an intimate setting that is not oriented inwards, centered on the treatment itself, but opens to an outer space of calm and natural balance. They prefer the authenticity of nature and the ecological wellness hut, immersed in the forest, instead of the large infrastructures. In fact, this preference is in line with the more general tendency to seek natural peace. Thus, the destinations that can offer the “peace of nature” have a major competitive advantage that they capitalize on through communication. Finland has a tourism promotion campaign with the motto "Silence Please". 
Another example: 
The Fogo Island Inn on an isolated island in Newfoundland, Canada, focuses its offer and communication around the concept of self-discovery: "being given back to oneself." 
In Italy, Miramonte Boutique Hotel (Meran, South Tyrol) offers forest therapy treatments 
The Forsthofgut Hotel in the Alpine region of Austria has guided baths in the forest and bare walks on forest paths.


8. [bookmark: _Toc341883019]Conclusion


The multidimensional challenges facing the tourism sector around the world (globalization and market developments, the impact of tourism on the global economy, climate change, pandemics, etc.) require special attention from government agencies, oriented towards the development of tourism based on responsible practices. social. This requires a governmental approach that encourages and supports the sustainable development of tourism. The sustainable tourism industry must focus on creating a synergy between the pursuit of tourism goals and the protection of nature, landscapes and cultural heritage, the promotion of "environmentally friendly" transport for leisure activities. (Cozma, 2020) This essentially means an effort to investigate and discover best practices of social responsibility for sustainable development.
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