Contribution
The task in hand;
In groups, students must present a case study of one specific country in depth (TBC) illustrating the importance of cultural background on the tourist experience and how it is a major determinant in repeat visitation.

Group participants;
Nina, Courtney, Mircea.
We were tasked to research a country in depth, in particular tourism and it’s repeat tourism visitation, our initial aim was to establish a country that we all felt comfortable with that we believed had a strong culture, that we could research in depth and discover reputable information on. We collectively decided on China, however, as China is a diverse country with a large mass, we particularly focused solely on the city of Shanghai.
We discussed in a group, which categories we would focus on. Nina was tasked at developing the introduction of the presentation, whilst also researching its history, business tourism and expatriate community and general safety in Shanghai. Courtney was tasked at researching the languages spoken in Shanghai, the food that was prevalent in that region and also the tourism events which were held in the city. Mircea was tasked at researching the religion in Shanghai, the technology and the overall tourism experience such as weather and transportation.
With our chosen categories, we were able to work autonomously on researching our own components of the task, and we would regroup to discuss our findings. We researched, and found information via articles, journals, books, websites and some media sources.
Once we had discovered sufficient evidence on our topics, we then grouped together to discuss the layout of the presentation and added the information accordingly we did this as a group but also set up a google slides document so we could work on the presentation according to our individual schedules.
We also developed a script to rely on for guidance for our presentation, again we did this as a group and on a sole basis, when we felt we were happy with the completion of the task in hand.
Challenges;
The only challenges we experienced was finding reputable statistics to support our repeat visitation findings, which would have given an overall better understanding of the topic we researched, however, we were able to find additional information and supporting evidence for an overview and in-depth insight into Shanghai as a city.
Overall experience;
We have found that working in a group with our team mates has worked smoothly with little to no problem due to everyone having their own sections to complete and we would help each other if we required any further assistance or second opinions, we wanted to have a sense of consensus when completing the task, so were ensured we communicated effectively on our views and opinions. We implemented a group chat and also google slides which allowed us to communicate and work together and contribute to the presentation, this allowed us to all contribute equally to the task in hand and also allowed us to oversee our fellow participants work and advise with any feedback.
Due to our effective planning, discussions and resources, we were each able to work via our own individual strengths and were able to complete the task with relative ease, we each contributed equally as active participants and enjoyed the overall task.
We have included our references to support the evidence found in our presentation and to show the resources we used to assist us with completion of this task.
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Nina individual contribution
Shanghai also known as HU, is the largest city in China the name Shanghai literally translates to “the city on the sea”. Being an urban area, and from a report released by WTTC President & CEO Gloria Guevara, “54 percent of the world’s population are living in urban areas, cities have become global economic hubs, driving growth and innovation. They attract huge quantities of people who travel to experience their culture, do business, and live. This growth has also resulted in a rise in city tourism – a trend which is forecasted to maintain momentum (WTTC). It is a main port city, financial capital, and international hub. It plays a crucial role in China’s economy. It was a destination part of the historic and infamous Silk road, because of this and due to its proximity to the sea and benefitting from a port, which is “the world’s largest shipping throughput” this has dominated the culture and role of the city.
Also, historically due to outside influence from countries such as Britain, France, America and Japan along with other countries, it is regarded as a cosmopolitan city with both East and West influences. These influences have formed a culture which is known as “Hai Pai” also known as “Shanghai style” and translates to “Ocean culture” which means the “ocean absorbing the flow of a hundred rivers” and is the representation of external influences on the city (Shanghai.gov.cn, 2020).
Shanghai is a migrant city, in fact almost 40% of the population are migrants, and due to low fertility rates in Shanghai, population growth is largely due to migration. The largest group of overseas migrants were Japanese, followed by Americans, then South Koreans. This lends itself to the cosmopolitan brand;
Shanghai’s cosmopolitan brand becomes equated with a certain look or style comprising various key aspects: to be cosmopolitan is to appear elegant and fashionable, to be clean and civilised, and to display the presence of high-end foreign products and an international global elite, without marginalising the centrality of Chinese national culture to the city’s identity (De Giorgi 2017, 117), (Harte, 2017).
So, for example, there are over 600 Starbucks locations in Shanghai, making it the city with the largest number of outlets, there are also high street fashion stores such as Zara and H+M, and international cuisine outlets are everywhere, making it a destination which can cater to all nationalities.
Shanghai is China’s busiest hub for corporate travel and now also benefits from being a “free trade zone” which has a positive impact on the city and allows visitors to do business and tourism in the city, visa free for a 72-144 hour period, this operates in various parts of China but was first implemented in Shanghai, in the mainland of China (Gill, 2020) The Mayor of Shanghai Ying Yong, said that they would allow high end industries to play an important role in driving the local economy and would facilitate foreign investment (South China Morning Post, 2020).
According to research by the World Travel and Tourism Council (WTTC, 2020), the value of business travel to China is already forecast to reach US$300 billion in 2023, up from an estimated US$145 billion in 2013 (Travel Agent Central, 2020). In terms of importance to travel and tourism overall, Shanghai went from being the 8th largest city in 2007, to being the largest most important city in 2017 in terms of volume and is expected to maintain this until 2027, It is also one of the top ten cities in terms of job creation. (WTTC, 2020)
Business travel, foreign investment and foreign companies making home here, has led to many expats living in the area on a temporary to permanent basis to study and work, in 2015 it was recorded that there were 170,000 expats in Shanghai and despite management being undertaken by many westerner’s, it is important to understand the working style deep-rooted in Chinese culture, the associate professor of Shanghai business school stated “The criteria should be based not on performance but on personality,”, “Humble personalities work; abrasive personalities fail in China.” “On the face of it, Shanghai looks like a modern, even western city. But step into a Shanghai office and western expatriates immediately realise just how far they are from home. With more and more expatriates joining local companies, understanding China on China’s terms will have growing importance for foreign business people” (Tae-Yeol Kim, 2019)
Shanghai, it can seem like constant flux; the very impermanence of things has become the city’s greatest defining characteristic, while simultaneously this state of rapid, ongoing change is frequently seized on as a “return” to an earlier form—a reawakening of the “old Shanghai”, frenetic once again after decades trapped in a communism-induced “coma” (Harper, Pitts, and Mayhew 2006, 7).
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