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	Student Number
	2433438
	Student Name
	Mohammed Aman

	

	Website Chosen 
	Suited cars

	Insert hyperlink to website
	https://www.suitedcars.com/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Upon timing how quickly does this website open, It was timed that it takes less than 5 seconds to open up this web page. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website contains 5 subpages. Prospective customer can navigate this web page with easy because its all in the top right-hand corner. And its easily visible  

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Customers can make a booking through the website, if a customer scrolls down there is two options one to make a call or to request a quote which would then lead to a booking. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I would improve this website by adding virtual videos to showcase what services I provide. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks very professional and sleek, its easy to navigate through. The layout on a phone and computer is still the same the only difference is it is just better suited depending on what device you use. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: This website has no videos however it does have images; this draws the consumers attention as it gives the consumer a visual of what they will receive from their booking. The colours they use are very appealing and aesthetically pleasing, the colours complement each other well and would make me as a consumer to continue to explore the website. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: You can chat to the consumer via WhatsApp. And fill in a enquire form on their website. They also have links to their social media pages where you can also contact staff. Its effective as you can talk to someone as soon as via WhatsApp and email. 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media platforms are on the bottom of the page, they have Facebook and Instagram as well as what’s app. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are made very clear to the consumer as the service link is visible as soon as you open the webpage. Within the service section it tells you about the services provided such as car wrapping, roof wrapping, Dechroming, Head light tinting and many more.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Reviews are made very clear, and the website also directs you to their google reviews. These are up to date as the last review was given 2 months ago.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The revies speak for them selves and would instantly make me want to inquire and recommend to family and friends. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not given; however you can inquire for a quote, via whatsapp or email. I think the company have chosen to not put the prices on their page as different cars would require different costs, so each cost is depending on individual customer needs. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrapping

	
	2.wrapping service

	
	3. car wraps

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes they appear 6th in the list when car wrapping was typed into google.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I believe that websites still have significant relevance’s in today’s digital marketing era, this is because having a website builds credibility and trustworthiness as reviews on websites help. Having a well-designed website provides business with a professional online presence that builds credibility. Websites provide a space for customer service tools such as chats, FAQ’s or email service which provide essential customer support for consumers. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend user focused content, for example with each car there should be a detailed page with photos, features and pricing. I would also recommend adding 360-degree view or virtual tour of the car to make it more interactive. I would also before and after images and videos. 
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