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[bookmark: _Toc120899864]Introduction
This essay has been conducted in order to achieve a better idea regarding the commonwealth games that has been held in Birmingham in 2022. The community engagement process has been discussed in this study can be helpful for understanding the strategies that have been followed in the games. The impact of using the social media platform in order to achieve a better engagement of the stakeholders for the commonwealth games has also been discussed in this essay, which can be effective in providing a brief idea regarding the social and economic development of the games. Community development and inclusion have also been discussed in the study, which can be able to provide a better understanding of the impact of the game. 
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[bookmark: _Toc120899866]Stakeholder’s participation
From July 28 to August 8, 2022, Birmingham, England hosted the “XXII Commonwealth Games”, which is also known as Birmingham 2022, a worldwide multi-sport competition for competitors from the Commonwealth of Nations. On December 21, 2017, Birmingham was chosen to serve as the event's host city (Anggraeni, Gupta and Verrest, 2019). The games were held in England for the third time. The Games were the largest ever held, with more than 1.3 million tickets sold and 72 participant nations. Due to the concurrent para competition, this was the first tournament when there were more events geared toward women than toward men. The West Midlands also hosted a number of commercial events and a cultural festival throughout the Games. Additionally, there was an esports event. Then, impacted marketers and merchants may request authorization from the organizing committee for free. Each request for authorization to advertise or conduct business will be considered separately. After being informed of the regulations and the specifics of the approval process in early December 2021, advertisers and merchants will be able to submit requests for authorization beginning in January 2022. Where and when these measures will go into effect are shown in the table below. These restrictions are only in place for a short while. The 2022 Commonwealth Games were held in Birmingham in July and August (Ma et al. 2020). It was the biggest multisport event ever hosted in the West Midlands and the biggest event in England since the Olympic and Paralympic Games in London in 2012. The 14,000 volunteers—often referred to as the "Commonwealth Collective"—became known as unsung heroes and were recognized as being essential to the great Games' success. The 14,000 volunteers in Birmingham outnumbered the thousands of exceptional athletes who competed in front of more than 1.5 million spectators due to the COVID-19 pandemic.
[bookmark: _Toc120899867]Engagement Principle
The conditions for planning and carrying out 2022 were incredibly unusual. It was extremely difficult to locate, hire, retain, and educate the 50,000 personnel required to stage the Games due to the ongoing destruction. We might have been cut off from society at its worst by the epidemic. We were motivated by Birmingham 2022's potential to develop a volunteer initiative that would use sport to unite thousands of people while also assembling a team that could compete on a global level. Birmingham The 2022 Games were never meant to be a two-week competition; rather, they were meant to be open to everybody (Gelmon, Holland and Spring, 2018). We were required to perform unpaid work in order to represent all host communities. Diversity, inclusion, and equality In 2022, host the Olympics in a location that truly encompasses the entire earth. 
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Attract, employ, train, and provide the right number of volunteers at the right time to meet the needs of the Games. By utilizing ideas from B2022, we can assist tens of thousands of people in getting closer to education and employment. Our preferred method for managing employees, was used to launch the Volunteer Program. 14 months before the beginning of the Games (Keles, McCrae and Grealish, 2020). It was crucial to set the tone and criteria by which the organizing committee would deliver the Games because it was the first time the Games concept had been made public. After a successful regional and national marketing campaign, months of prepared public interaction with local governments, educational institutions, Games partners, and hundreds of community organizations and forums, the volunteer registration process attracted 41,686 people (Keles McCrae and Grealish, 2020). An international online orientation that brought together all volunteers remotely and was televised live introduced the general public and media to the Games uniform. To help forge the crucial links between venue staff, volunteers, and organizing committee staff, a new training program was created for all employees. Additionally, vital preparation techniques were given (recognizing that for so long, so many have worked remotely from home). Over 200,000 volunteer housing units will acquire their uniforms for the Games right now. When paired with the orientation broadcast, this resulted in time and money savings by preventing the need for each volunteer to make two trips to Birmingham. The Commonwealth Games' most comprehensive contractor integration program ever emphasized the importance of working together as a unified team and included contractors in the "recognition" program. These all were part of effective measures that made sure 40,000 residents had access to employment and educational opportunities (Duz Tan and Tas, 2021). Many more businesses will be prepared to capitalize on the enthusiasm and upbeat atmosphere surrounding the 2017 Commonwealth Games in Birmingham in order to promote the event and fortify ties with both current and new clients. 
[image: ]
Figure 1: Impact of Commonwealth games 2022
(Source: Tian and Tung, 2022 )
Sponsors may have pledged to cover the cost of the event for a week, a month, or perhaps the entire year (Muninger, Hammedi and Mahr, 2019). But there are rules that specify what companies in this sector can and cannot do. Here, we review the issues and offer guidance on the key "does and don'ts." Similar to the Olympic Games, local governments are permitted to submit bids to host the Commonwealth Games, but only if rules are in place that provides the Games administration the authority to restrict misuse of official terminology and insignia, particularly those associated with the Games. To safeguard the value and exclusivity of sponsorship for official Games partners, this is done. The complex rules for the 2022 Commonwealth Games are laid out in the Birmingham Commonwealth Games Act 2020 (Bhati and McDonnell, 2020). Dealers are generally forbidden from "making any representation (of any type) in a manner likely to convey to the public that there is a relationship between the Games."
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The commonwealth games have a high effect on community development that includes the process to follow proper maintenance of the rules and regulations. In order to achieve a better understanding of discrimination in the local area, I have used the research and development process, which can be effective in maintaining the sustainability of the environment (Verhoef et al. 2021). Although neither term is defined in the act, the terms "representation" and "association" are frequently used interchangeably. "Association" includes sponsorships and other items that show a financial link with the game organizers. "Representation" refers to everything done to advertise goods or services. The Act offers the Games Organising Committee a lot of legal leeways to take legal action against behavior that violates the rules because it is unclear what, in terms of language or content, constitutes a "representation." There are a few acknowledged exceptions, such as reporting on an event that takes place during the Games or sharing information about the Games, but they are rare and do not apply when such acts are reported by the media to promote something other than the Games (Mansournia et al. 2021). Therefore, the exclusions may still be applied if a company uses a report on the Games to sell its goods or services. The Birmingham 2022 Commonwealth Games Organising Committee will be in charge of putting the limits into action, so how they interpret the rules and deal with different proposals will have a significant impact on how they are actually enforced. They have provided guidance on this. This serves as a reminder that using terms like "Birmingham 2022," "B2022," and "United by Birmingham 2022" that are protected by the Birmingham 2022 trademark is Illegal. 
Unless they have permission, traders should avoid using this terminology. Gowling WLG has enjoyed serving as the official legal counsel for the Birmingham 2022 Commonwealth Games. Last year, I so gladly agreed to take a job as a brand protection manager for nine months. The post required tight collaboration with many teams within the organizing committee. So whether it's to develop, exploit, and protect the Games' brand assets and marketing rights or to offer guidance on a variety of advertising law-related issues, Therefore, it is necessary to find solutions for Perry, the mascot, the start of the ticketing campaign, the OC's desired sustainable message, as well as other legal issues with advertising (Van Timmeren et al. 2020). The Birmingham Commonwealth Games Advertising and Trading Regulations 2021, a piece of particular purpose secondary legislation, was another idea I completely endorsed for the government. These limitations maintain the joyous ambiance in the city center and all other Games areas while safeguarding the OC brand and the sponsors' property rights. Due to the way the law is being applied, there are restrictions on who may advertise and conduct business in the areas surrounding the Games, at the competition sites, in the neighborhoods where athletes live, and even within Birmingham City Centre. During consultations with local governments and other interested parties as part of the process of creating the regulations, the government specifically addressed the planned actions that would be covered by the law. I also spent a lot of time in the athlete villages, which served as the venues for the Games competitions.
The environmental concern has been considered by me in order to achieve a better process to maintain the carbon footprint of the game, along with the practice to maintain the ethics of the stakeholders during the commonwealth games held in Birmingham. I made a significant contribution to the rules' formulation, which also included the exclusions from the restrictions outlined in these laws. Additionally, I made rough maps that show precisely where these chores will be completed. Along with helping with the larger clearance process, I actually guided them through the clearing procedure both inside and outside the organizing committee (Plikusiene et al. 2021). Since they are intended to protect and enhance both the Games brand and the exclusive rights of the sponsors, these restrictions had to be established before the Games ever started. I doubt I'll get the chance to work on the Commonwealth Games again anytime soon, but taking a break from my routine to reflect on it has been helpful. Because of this, I've treasured the chance to work on it this time, and I anticipate doing so this summer.
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It can be summarized from the above essay that the commonwealth games held has effect community consultation, along with the consideration of the environmental concern. In order to achieve a better understanding regarding the impact of the commonwealth games 2022, the approaches have been clustered in the above study that has proved effective for understanding the discrimination of the game. The participation of the social media platform in order to engage the audience, along with the process to increase the effectiveness of the game has also been discussed in this study. The engagement principles of the game have been discussed which can be helpful for understanding the multi-culturalism of the event. In order to achieve a better idea regarding the community development of the games, a reflection part has been provided that can be effective for analyzing the influence of the event on community engagement. The diversity of the event has also been discussed in this essay, which can be able to provide a better understanding regarding the outreach support of social media. The impact of using social media as one of the important marketing strategies has helped the event to increase its audience.
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