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[bookmark: _Toc127378778]Introduction
The hospitality industry refers to a huge category in which there are several services including food and drink, event planning and management, travel and tourism, restaurants, and others (Schmidgall, 2016). On the other hand, financial management refers to different types of financial activities like planning and directing to utilise the funds of the company to make a better output. In the financial management process, the company needs to apply different principles related to the financial resources of the company or organisation. The objective of financial management is to ensure the proper and regular supply of the fund as well as ensure the returns to the shareholders according to the market demand and price (Baum, 2011). 
Financial management also helps to ensure the safety and lower the risk of investment and in this process, the stakeholder needs to consider the management of cash, utilise the funds, reduce the expenses, revenue, growth potential, make investments, sources of funds, and others (Johnson and Melicher, 2017). This paper shares the purpose of providing a detailed analysis of two different hospitality companies Hilton Hotels international and Hyatt hotel. This analysis is aimed to identify the strategy of the companies and forecast their future based on their strategic decisions and also discusses their survival rate in this highly competitive business environment.


[bookmark: _Toc127378779]Comparison of financial management between Hilton hotel International and Hyatt hotel
[bookmark: _Toc127378780]Hilton hotel international
Hilton hotel international or Hilton Worldwide is an American-based multinational company that was founded by Conrad Hilton in 1919. The headquarter of Hilton hotel international is in Virginia and according to research conducted on June 30, 2020, this company owns 6215 properties and those consist of 983,465 rooms in 118 countries all over the world. Almost 159,000 people work in the company around the world. The company generated $8.77 billion in revenue in 2022 and its net income was $1.26 billion in the same year holding total assets of $15.51 billion in 2022.
Hilton hotel international is considered one of the leading hospitality industries holding the second position after Marriot international. According to the data, the company has a great size and global presence that helps to generate more profit and revenue.
This company offers different products according to the price and service provided and this thing has created a diversified corporate portfolio. According to the data, this company shares 7 different types of the product brands the Hilton, Waldorf Astoria Collection, Conrad hotels and resorts, Embassy suites, Hilton Grand Vacations, Hilton Garden Inn, Hampton Inn and Suites, the Doubletree and Homewood Suites by Hilton. These different types of brands share different services in different ranges that attract customers in a large way (Baum, 2011).
Again, the company implemented a strategy for the development of the company that helps them to create new market demand as well as enter into brand new markets for the company. A growth strategy is a strategy adopted by an organization to face the challenges of a company to reach its target (Vouk, 2018). And Hilton hotel international has adopted the growth strategy to grow in every place of the world according to the market demand to expand the company. This company also shares and aims to make the dynamic and booming hotel as well as enhance the travel and tourism industry in the world markets like China and India. In the progress of this growth plan the company intended to build more than 300 outlets of the company in south Asia.
The company has also established a loyalty program named Hilton honours and this is considered one of the main strengths of this company because this program has brought more recognition of the company around the world, especially in the tourism industry (Czyżewska, 2020). As the consequence, the company extended its loyalty program which included extra rewards for experience and others. This extended program aims to provide 17 million customers with experience drive options as a matter of appreciation, reward, or motivation. According to several research, any kind of loyalty program helps to motivate its customer as well as affects their consuming behaviour, and also creates brand loyalty among customers who are new to the company. This process is an effective method to generate revenue for the company.
[bookmark: _Toc127378781]Total Revenue
Revenue refers to the amount of money that a company receives or generates from its customers and consumers in exchange for the services they provide. And according to the reports, Hilton worldwide had revenue of $2.444B in the quarter ending on December 31, 2022. And this revenue is a 33.12% increase over the year (Macrotrends.net, 2011). And in addition, this company holds a revenue for the whole year of 2022, and the amount of revenue was $8.773B and the amount indicates an increase of 51.57%. while analysing the past years, the company had annual revenue of $8.773B in 2022 and which is an increase of 51.57% from the previous year. The company revenue also increased in 2021 but decreased in 2019 as the amount was $5.788B and $4.307B accordingly. Though the company has faced a rough time in 2020 as the revenue rate decreased by 54.43% 2020 but gradually increased in later years (Roberts, 2022).
[bookmark: _Toc127378782]Market Position
Market positioning shares the concept of the ability through which a company can influence the perception of the consumers about a brand compared to other brands. It is the process of creating brand identity among customers (Gowthorpe, 2018). This term also shares the acceptance of the company among its company.
According to several reports, this hotel company has the highest global market share by room and the percentage is -5%. Though the company used to focus on the local market, it has now started growing internationally. This company has a higher market share in the US holding a share of 9% and has the least share in Africa as well as in the middle east as the market share is 3% there and 1% in Europe, -1% in the Asia Pacific region.
In the local market of the US, this Hilton Company holds -58% of the market share and this company has also part of at least 20 exchange traded funds (Dudovskiy, 2016).
[bookmark: _Toc127378783]Growth Potential
Growth potential is a business term that refers to the future ability of a company or organisation can generate increased profit or revenue, develops its productive workforce as well as increase production. The company celebrates 2021 as a year of growth and according to the report they have hotels over 6800 the company consists of 18 brands in 122 countries of the world (McWilliams et al., 2019). According to the report, they are opening at least 1 new hotel every day and the hotel has 67100 rooms. The report shares that the current growth rate of the company is 5.6%. they have also created a new resolution of creating 408,000 rooms. 
[bookmark: _Toc127378784]Financial Commitment to CSR
Financial commitment to CSR refers to corporate social responsibility in finance and this is a process aiming to adapt or accept the responsibility for the actions that the company has taken and the impact of the step on the environment, customers, consumers as well as on stakeholders and employees (Vogel, 2015).
Hilton hotels have also taken CSR actions including education, awareness, funds, and donations. As a CSR action, they have decided to help 1 million people so that they can reach their goal by utilising their potential (McWilliams et al., 2019). They also intended to introduce people to new cultures and people while introducing them to the supply chain of Hilton international. They have also introduced careers@hiltonlive, bright blue futures, apprenticeship programs, school partnerships, programs for professional development, and different soft skills programs as CSR actions (Information Resources Management Association, 2021).

[bookmark: _Toc127378785]Hyatt hotel
Hyatt hotels and Resorts Corporation was established on September 27, 1957, by Hyatt Robert von dehn. It is also a multinational company and the corporation consists of luxury and business hotels, resorts as well as different properties used for vacation. This company has its headquarters in the riverside plaza area of Chicago and the business is run by Pritzker family. According to the reports, this company is the owner of 1350 hotels which are consisted of 350,200 rooms. The report also shows that the revenue of the company is $3.02 billion in 2021 with is an increasing amount compared to the previous year. The company has assets of $12.60 billion according to the report 2021 and almost 160,000 people work in this company around the world. The company has introduced different brands under this company and is also categorised into 3 types named as timeless portfolio, boundless portfolio, and independent collections. The first type of category refers to classic products or brands like Hyatt palace, Hyatt house, and others. The second category focuses on lifestyle brands like Andaz, Hyatt-centric, Miraval and the third one concerns soft-branded independent properties like destination by Hyatt (Burrow and Becraft, 2017).
[bookmark: _Toc127378786]Total Revenue
Revenue refers to the amount of money that a company receives or generates from its customers and consumers in exchange for the services they provide. Hyatt hotel generated a revenue of $1.541B for the quarter ending of September 2022 which indicates an increase of the percentage of 81.08% compared to the previous year (www.macrotrends.net, n.d.). This company generated $5.3798B in 2022 and which is 126.39% more than in past years. Though there was a decline in generating revenue in 2020 as it has generated $2.066B which was 58.84% less than in 2019 (Sigala et al., 2022). 
[bookmark: _Toc127378787]Market Position
Market positioning shares the concept of the ability through which a company can influence the perception of the consumers about a brand compared to other brands. It is the process of creating brand identity among customers (Betsy Bender Stringam, 2020). This term also shares the acceptance of the company among its company. 
According to the report, Hyatt hotels' market cap is $11.9B in February 2023. Though the market cap was $9.94B on 19 December. 2022 and it was the lowest on 30th march, 2020 as the market cap was 4.04B. In the local market of the US, the Hyatt company holds a share of -2%.
[bookmark: _Toc127378788]Growth Potential
According to the report, the company Hyatt hotel is facing losses in the few past years. As per the report, the Hyatt hotels generated a net income of $0.028 B on September 30, 2022, which is a 76.7% decrease from last year. The Hyatt hotels generated $132M, $-0.222B, $-0.703B, and $0.766B in 2021,2020, and 2019 accordingly. This report shows that the company faced losses as the revenue of 2021 was 68.42% less than in 2020 and the net income in 2020 was 191.78% less than in 2019. But research also shows that the company is generating growth of approximately 6% and they are intended to make a record pipeline of 117,000 rooms worldwide and others (Hayes, 2022).
[bookmark: _Toc127378789]Financial Commitment to CSR
As a renowned hospitality company, Hyatt hotel has a responsibility towards society's people and in this process, they have introduced a ‘world of care’ where the Hyatt hotel shares a new commitment related to diversity, equity, inclusion, and responsible business practices. The focus of Hyatt company is to give care t the people so that they can reveal themselves and do their best. This company is also concerned about human trafficking and shares opportunities with the youth (Abel, n.d.).
[bookmark: _Toc127378790]Hilton hotel international Opportunities for Growth 
Hilton hotel is more focused on the domestic market of the US and they hold a large market in the US but they can expand their business to Asia pacific and the middle east as there is a great opportunity for the tourism business.
[bookmark: _Toc127378791]Hyatt hotel Opportunities for Growth 
Hyatt hotel can grow more by generating revenue and creating new opportunities as it has a great market value or brand value. It can also work on the variation of the products because they are in great demand. 
 
[bookmark: _Toc127378792]Conclusion
Hilton hotel international is one of the leading hospitality companies in the world as it holds a large market in the hotel business industry. On the other hand, Hyatt hotel is a comparatively small company than Hilton hotel. Both of them are multinational companies and both companies are growing rapidly. The Hilton company generated $8.773B in revenue in 2022 and the Hyatt company generated $1.541B in the same year. This report shows the comparison between Hilton international and Hyatt hotels according to their income, revenue and growth, and market value.
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‌CzyżewskaB. (2020). The Story of Hilton Hotels : ‘Little Americas’. Volvercote, Oxford: Goodfellow Publishers Ltd.
‌Dudovskiy, J. (2016). Hilton Hotels Segmentation, Targeting and Positioning - Research-Methodology. [online] Research-Methodology. Available at: https://research-methodology.net/hilton-hotels-segmentation/ [Accessed 29 Sep. 2019].
‌Information Resources Management Association (2021). Research anthology on strategies for using social media as a service and tool in business. Hershey, Pa: Business Science Reference.‌
Johnson, R.W. and Melicher, R.W. (2017). Financial management. Boston: Allyn And Bacon.
‌Macrotrends.net. (2011). Hilton Worldwide Holdings Revenue 2011-2019 | HLT. [online] Available at: https://www.macrotrends.net/stocks/charts/HLT/hilton-worldwide-holdings/revenue [Accessed 8 Nov. 2019].
‌Schmidgall, R.S. (2016). Hospitality industry managerial accounting. Lansing, Michigan: Ahlei American Hotel & Lodging Educational Institute.
‌Vogel, H.L. (2015). Entertainment industry economics : a guide for financial analysis. New York: Cambridge University Press.
‌www.macrotrends.net. (n.d.). Hyatt Hotels Revenue 2009-2020 | H. [online] Available at: https://www.macrotrends.net/stocks/charts/H/hyatt-hotels/revenue.
Abel (n.d.). Corporate Social Responsibility. ESIC.

Flamholtz, E. and Randle, Y. (2020). Corporate Culture : The Ultimate Strategic Asset. Stanford, CA: Stanford University Press.
McWilliams, A., Rupp, D.E., Siegel, D.S., Stahl, G.K. and Waldman, D.A. (2019). The Oxford Handbook of Corporate Social Responsibility. Oxford University Press.
Sigala, M., Yeark, A., Presbury, R., Fang, M. and Smith, K.A. (2022). Case based research in tourism, travel, hospitality and events. Singapore: Springer.
Baum, T. (2011). Hospitality management. Los Angeles: Sage.
Walker, J.R. (2017). Introduction to hospitality management. Boston: Pearson.
Hayes, D.K. (2022). Revenue Management For The Hospitality Industry. S.L.: John Wiley & Sons.
‌ Roberts, D. (2022). Hotel Revenue Management. Business Expert Press.
Vouk, I. (2018). Revenue management made easy for midscale and limited-service hotels : the 6 strategic steps for becoming the most valuable person at your property. San Diego, Ca: Ira Vouk Revenue Management Services.



‌

11 | Page

image3.png
N Prifysgol Cymru
3N ¥ Drindod Dewi Sant
S University of Wales

Trinity Saint David




image4.png




image1.png
N Prifysgol Cymru
3N ¥ Drindod Dewi Sant
S University of Wales

Trinity Saint David




image2.png




