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Introduction
As the new technological innovations flourishing peoples’ day to day lives, it’s important for all kinds of organization to welcome these new technologies to gain competitive advantage. Organizations need to keep in mind these technological development has a great impact on the flow of information. Nowadays, information is considered as power. It can be resolved that without a proper set of skills for utilizing the modern technologies, the organization won’t be able to stand in front of the present fierce competition. For these reasons, organizations must ensure training for employees on digital skills, which will benefit the organization in the long run (Maund, Schriek, and Tinkler, 2017).
Using technologies help organizations to conduct research online in amore effective way. However, before conducting research, it is very important to choose appropriate research method. That research method would more suitable covers the most of the target market. With the help of technology, an organization can easily collect data and get results after foolproof analysis. This report is solely focused on the importance of digital skills and research methods.
Effective& Efficient Use of Modern Technologies
As proper utilization of modern technologies is essential for organization, proper digital knowledge, and skills of employees are a must. Digital literacy is being able to search for information, evaluate those, extract needed data, create new contents and share those with the help of modern technologies and Internet, especially social media and email (Morgan, 2016).
Automation
Introducing automation in the workplace will represent an effective and efficient use of modern technologies. If any organization introduces automation for its day to day activities, it will reduce organizations monetary and time cost. However, this will be possible only when all employees are equally skilled in handling technologies. In every organization, having lots of computers is a common scenario. Computers help organization work more easily with help of the Internet. Not to mention, social media (Facebook, LinkedIn, Tweeter) are essential. Production based organizations would get many benefits from this approach (Maund, Schriek, and Tinkler, 2017).
No Paper Policy 
Technologies help the organization to reduce the cost in several ways. Reduction of paper use is one of them. The organizationneeds to keep documents as proof their activities. If organization use computer, this need for paper will disappear in the blink of an eye. It will be like a magic touch to store all important documents in a more organized way. Also, searching and finding any old documents will be a matter of minutes or seconds. In this case, an organization can use MS office applications for both computer and smartphones (Morgan, 2016).
Reduction of Costs
Introducing new technologies may require heavy investments from the organization. However, in the long run, these investments will reduce expenses of the organization in several ways. Truth to be told, the organization will new technologies need less space and need less time to complete a job. Employees feel up-to-date with the current world. New technologies make employees more efficient. With the help of technology, it’s also easy to evaluate the performance of employees. This helps the employers to find out the best employees and give them proper motivations for more outputs (Beckingham, 2014).
Social Media as Marketing Tool
 (
Figure 
1
: Social Media (Sheffield 
Hallam
 University, 2014)
)[image: ]In present business world, social media marketing is a buzzword with lots of considerable benefits. It is mainly using the social media like- Facebook, LinkedIn, Tweeter, Pinterest, Instagram, etc. as a marketing tool to promote ideas, people, products or organizations. Also, an organization can conduct market research through social media in amore cost-effective way. The organization can easily target the unreachable market through social media and get to know about their needs or conduct a market research to find out a way to reach them (Cottrell, 2011).
Increase Organization’s Recognition
Proper utilization of social media may ensure organization’s recognition of its targeted market as well as the potential market. Posting useful contents on social media sites helps to build a positive image on customers mind. Simultaneous visibility on social media will attract new customers and make a reminder for the old customers(Morgan, 2016).
More Opportunities to Connect
Sometimes it is impossible to connect the target market through other marketing tools. However, it has been proved that marketer can approach most of the target through social media because of its coverage (Maund, Schriek, and Tinkler, 2017). 
Higher Rate of Conversion
As through social media, only target markets are approached, the conversion rate to actual sales is higher than any other marketing tools. In other marketing media, target market can’t be approached properly (Cottrell, 2011).
Higher Control of Brand Exposure
While organization promoting through social media, it enjoys higher control of brand exposure. The organization can choose in which area its advertisements will be shown, which age group will be able to watch its advertisements, which demographic people will be exposed to its advertisements (MathsIsFun, 2016).
Growth of Inbound Traffic
Research conducted through social media helps the organization to get correct information from the target market at amuch lower price with little effort. This collected information helps the organization offer products exactly in the way target customers want. This approach ultimately results in higher inbound traffic (Beckingham, 2014).

Reduction of Overall Marketing Cost
Promoting products to the target market is not the only job of marketing. The aim of marketing is help products be sold on their own. The activities of marketing starts from the production level of products, as one of the marketing activities, are to make information available. Social media is a very cheap marketing tool. It can be easily used to connect customers as well as employees with the organization. From targeting to capturing customers value, marketing is a must. With the help of social media, it becomes inexpensive and convenient (Hoechsmann, 2012).
Social Media as Information Collecting Tool
As mentioned earlier, information is key to success. Without proper information, it’s quite impossible to serve the market properly. Promoting products through social media is not enough to become competitive. With the help of google forms, Facebook, Tweeter analytics and other online application, it is just a matter of little time to collect authentic data from the real market. Also, to sustain in a competitive marketplace it’s important to have deep knowledge about the key competitors, their activities as well as their offerings (Beckingham, 2014).
· Monitoring target market, competitors, and current trends through social media, helps the organization to gain valuable insights. There are a number of analyticsites available online, which can help the organization to reach decisions, make plan & strategy to serve customers (Bell, 2005). 
· Data collected from Facebook, Pinterest, and tweeter helps the organization to understand the customers’ perception towards the brand, customers’ buying behavior, and customers’ preferences. Whereas data collected from LinkedIn helps the organization to get an idea about the perception of skilled workforce about the organization as an employer. Both types of information are essential to estimate the situation where the organization is standing (Cottrell, 2011).
· Data collected from social media are very easy to analyze as they are already in digital form. Data collected from other sourceslike- conversation, survey etc. need to be digitalized before further analysis. That requires time. Data collection through social media saves time, energy, manpower as well as money (Poynter, 2010).
The organization must seek for cost-efficient ways to conduct needed activities as to make the organization more profitable. In that scenario, social media is the best way of gathering information (Sheffield Hallam University, 2014).
Social Media as Communication Tool within the Workplace
There are several types of communication tools used by every organization, like- telephone, mobile, email, letters, etc. All of these tools have their own benefits. Same goes for social media marketing. Using social media as a communication tool within the workplace has its own unique benefits (Poynter, 2010).
Improves Employees’ Engagements
When all employee has a good relationshipwith them, they start to consider the company as a family. They think themselves as an essential member of the company. That ultimately results in improved employee engagements (Hoechsmann, 2012).
Improves Employees’ Productivity
Through social media, communication becomes more easy and convenient. For employers, it’s become easy follow-up all employees individually. If employees share strong bonds among themselves that ultimately results in highly productive employees (Beckingham, 2014).
Reduction of Communication Cost
Compared to other communication tools, maintaining social media accounts costs less than other. Because it only requires an Internet connection which is already available to all. So, the organization doesn’t need to make more investments to make an internal communication system. Also, online communication considered as the safest mode of communication. Ensuring proper use of social media will make the organization more effective and efficient in several activities (Maund, Schriek, and Tinkler, 2017).


Innovation through Crowd sourcing
 (
Figure 
2
: 
Crowdsourcing
 (
Beckingham
, 2014)
)[image: ]Sometimes management of organization may face problems and can’t find any possible solutions. Company managers can share these problems with employees and ask for suggestions. Using social media as communicating tool gives the opportunity every employee to share their ideas and thoughts. With the help of social media communication tool, managers can open the gate for idea crowd sourcing. Through crowdsourcing, managers may find ideas that they never thought before (Cottrell, 2011).
All-Time Connected
In case of other communication tools, there may occur disruption. However, in case of social media, it’s quite impossible. The message will be in the chat box or wall for a lifetime. Through the help of social media, employees can stay connected 24/7 (Sheffield Hallam University, 2014). 
The organization must seek for cost-efficient ways to conduct needed activities as to make the organization more profitable. In that scenario, social media is the best way to stay connected with employees as well as the target customers (Poynter, 2010).
Social Media as Tool for Creating Online Presence
 (
Figure 
3
: Creating Online Presence (
Beckingham
, 2014)
)[image: ]Social media marketing also helps the organization to build a unique image in the mind of customers to ensure profit for the organization. Different types of social media sites are available. Each of them provides some unique benefits. The organization must choose wisely and approach properly. Otherwise, this may backfire, which is really unwanted. It can be concluded that social media is a marketing tool that directly and indirectly affecting the profit margin of every organization (Hoechsmann, 2012).
Informing Target Customers
Nowadays, most of the people enjoy Internet connection and maintain several social media accounts on several social media sites. It will be very beneficiary for the organization to maintain social media account. In those accounts, anorganization can publish contents about organization’s offerings, other business activities, and some CRM activities. It’s become a trend that before buying anything people search for related information online. That is why it is essential for an organization to maintain several social media accounts on several social media sites (Maund, Schriek, and Tinkler, 2017). 
Creating Brand Image
As mentioned earlier, there are several types of social media sites are available to satisfy different types of needs. Here, the organization must choose wisely among the social media websites and maintain those accounts properly. 
[image: ]
For example- promotional activities can run on the Facebook page, and on YouTube organization can demonstrate how to use the product. However, on LinkedIn page organization can’t promote its products but promote itself. The LinkedIn account is maintained to attract fresh graduates or skilled employees for the organization. Whereas, the main purpose of maintaining Facebook, YouTube, Pinterest, Instagram accounts to make sales and increase profit (Bell, 2005).
Search Engine Optimization
SEO or search engine optimization is an appealing strategy to use. Because of SEO’s authenticity, most customers refer links and names that are on top of the search results list. Though to gain SEO for organizations website, there are several things to be done. The organization must maintain proper and relevant contents on its website, use proper keywords. There are several tools available online that may help in this kind of situations. There is AdWords from Google. That application helps companies maintain all online promotional activities by mobile phone (Beckingham, 2014).
Develop Positive Perception
To sustain in a competitive market, the organization must provide online services. This online service helps both the organization and the customers. Through the complaint, organization comes to know about its faults and look for a solution so that this ascended situation never repeats. As for the customer, the organization pays the compensation. Handling situation with patience and care will help the organization to develop appositive image in the mind of customers(Emory, and Cooper, 1991).
[image: ] (
Figure 
4
: People's Top Choice for Customer Care (Morgan, 2016)
)Digital Customer Experience
Informing customers about products and services through online gives customers a digital experience. Answering customers’ questions online make them feel that company care about its customers. Also, unlike any other communication tools, social media comes with two extra benefits. One of them is two-way communication, simultaneously. Another one is one-to-one communication. These two benefits help the organization to build a digital experience for the customers (Morgan, 2016).
Conclusion
People are becoming more digital day by day. So without hesitation, it can be concluded that digital skill sets are must both in personal life and career. As for organization to sustain the fiercely competitive market accepting innovation with digital skill is indispensable. To get great outcome organization must mix technologies with the research methods. This will help the organization in a number of ways. One of them is getting updated results (Beckingham, 2014). As it’s known that conducting research requires much time and effort. The required amount of time usually encouraged the managers to avoid necessary research activities, which most of the time caused a great loss for the organization. However, with the help of technologies, months-research could be done in days or in hours. To ensure organization’s prosperity and sustainability, managers must not avoid research activities.
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