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INTRODUCTION


Marketing is defined as business procedure of satisfying consumers and creating good connection with them. Marketing is the process of introducing services or products of company that helps to aware people about product and its quality. Good Marketing garb the attention sof consumers and make them able to purchase things. It is an activity of promotion of organization goods and services to target customers (Ashmarina and Zotova, 2016). Many companies used marketing as effective tool that helps to grab the attention of clients and increase profitability of business more than before. The present study is based on marketing information system and explain its importance and effectiveness within hospitality and tourism industry. Furthermore, this report justifies MKIS as tool of marketing, communication and information gathering within industry. 
TASK
Importance of marketing information system


Marketing information system is management information program, it designed to helps or support marketing decision making. It is one of the best programs in which company marketing data is stored, formally collected, analysed to managers of firms in accordance with its informational requirement on normal basis. MKIS define as system that assesses and analysed marketing data, collected continuously from sources outside and inside the company or store. In addition, marketing information system refers to as fix structure of methods and process for regular, analysis, planned collection and presentation of data for use in taking marketing decisions. 


It is exceedingly essential as strength of economies within UK rely on facilities and to better understand particular needs of consumers. Marketing information system is very important for business as it helps to gather information in context of market, procedure to gather, evaluate, sort, analyse, timely, distribute needed and accurate data of marketing decision makers (Ekman, Erixon and Thilenius, 2015). For organizations, MKIS is very important it supports to analyse past sales and also help to interpreted cost data which contribute to evaluate performance and give useful facts for future marketing plans. All these rely on marketing data and rigorous marketing investigation procedure to produce insights managers will act and trust on. Marketing information system is combination of technologies, people and procedures for managing and organizing marketing information, it is important for businesses or specific sector to manage their marketing after getting outcomes through MKIS. 


As it helps to monitor marketing environment as whole within market that support manager to take their decision in context of marketing services or products. MKIS program is important and to be capable to differentiate and define value proposition that one company provides with respect to other as well as define competitive benefits (Laudon and Laudon, 2016). In short marketing information system is very important as like other program of firm, it helps to understand customer wants and needs and also support to monitor marketing activities and market current trends. It gives all the basic detail about market and activities running under it which is quite beneficial for businesses as they can be able to take effective judgement. It consists as analyse and equipment that help management to take actions related to marketing.  MKIS is related to market research procedure that support to gather information and helps to grab competitive advantages. Benefits of marketing information system is to combine market monitoring programs with strategic implementation and strategy development of procedures and policies that help to capture and react on consumer management application with marketing judgement help systems. The importance of MKIS is to gather data about current needs in market. 

Effectiveness of marketing information system within Hospitality and tourism industry 

Marketing information system is very effective and beneficial for hospitality and tourism industry. It is the continuing and interacting future oriented structure of process which designed or make to generate information flow that can aid business executive in management of its marketing programmes. Competition in market is raise more and more, in hospitality and tourism sector many organizations will enter into new market and try to beat existing firm at this moment MKIS system helps a lot.
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 It helps to formulate marketing and strategic development plans. It facilities coordination of actions within marketing department of hospitality and tourism sector. The main effectiveness of marketing information systems is to provide relevant data about customer’s needs, current environment in marketplace and also help to analyse previous information of selling products or services (Macintyre, J.W. and et.al., 2014). Hospitality and tourism sector used this system that helps to reduce wastage and save time or money by eliminating wastage. With the help to this program industry will be able to identify current marketing trends and also find out the better opportunities in marketplace. It supports managers to analyse and evaluate previous costs of products or services which helps to make decision for future marketing. 


There are the four components of marketing information system that is quite beneficial and effective in way. 


Internal records- With the help of MKIS system hospitality and tourism industry can collect data through its internal records comprising customer database, financial data, sales data, product database and operational data. It is the primary function of marketing information system that helps to strengthen sector and make able to increase profitability better than before. It is effective tool that support firm working under this sector to maintain many databases such as consumer database etc. 

Marketing decision support system- It is the second stage or component of MKIS that provides information about current activities in market such as data related to marketing environment which is outside to hospitality and tourism industry. Changes in market trends, change in customer preferences and tastes and competitors’ price on products are the basic information which industry will get with the helps to marketing information system. In order to have effective MKIS, organizations in hospitality and tourism industry work aggressively to develop and improve marketing intelligence program by taking few steps.


Marketing research- Market research is the main component of this system that helps to provide accurate information about market current trends and competitors position, which helps management to take their actions. It is one of the best ways to analyse current market environment and systematic gather information about it. Market research helps to interpreted and analyse secondary or primary data to find out solutions to marketing issues.  

Marketing intelligence system- It is the last element of marketing information system, that is effective in way and give many benefits to hospitality and tourism industry and firm working under it (Novikova, 2015). Marketing intelligence system includes various software systems or programs that is useful for marketers to analyse information, collect data, to take good and proper marketing decisions. After gathering data it is easy to take decision and action in context of marketing. 


Marketing information system play role as marketing tool that helps to gather, information and communication within hospitality and tourism industry. With the helps to MKIS  it is easy to gather more details about market trends, customers needs and expectation towards hospitality and tourism industry organizations. This system contribute to know more about people preferences which can be changes based on situation and current trends in market, it helps to take decisions and increase profit margin as better than before. Marketing information system gather data which used by manager or management of marketing department for making their plans and take decision in context of marketing. Marketing is one of the most essential part of business growth and success. With the helps to MKIS system marketers can be able to serve its best and accordance to people needs and expectations.


Marketing information system helps to gather information based on competitors strategies which helps hospitality and tourism industry to grab the advantages. It makes firms able to provide their services or products in according to clients which support to satisfy all of them and increase productivity and profitability (Sulaiman, Hes and Kandakov, 2015). Competition in market place and competitive strategies of business rivals can be analysed through marketing information system that bring many advantages and chance of raising high position. 


It also plays role as communication tool that support to communicate with sector or organizations with its customers. MKIS also play vital role in planning procedure, consider planning process needed information. 

CONCLUSION 


From the above report is has been concluded that marketing information system play essential role in business through collecting data about market. It is very effective for hospitality and tourism sector and provide relevant sources to them about market trend and competitive advantages. This study discussed about MKIS as the best tool for marketing which helps to collect data. Marketing information system is tool of communication and information gathering which support sector to work according to trends and achieve high competitive benefits as compare to other sector. Furthermore, MKIS system provide many advantages to organizations like organized data collection, planning and analysis market environment etc. 
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