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1. Part A

1.1 Introduction 
A degree alone is not enough. Employers are looking for more than just technical skills and knowledge of a degree discipline. They particularly value skills such as communication, team-working and problem solving (Jones, 2004) The paper will identify the benefits and opportunities for personal and professional development with regards to my academic studies. It will consider a range of industry opportunities in order to apply and secure a relevant position within the Business sector. The professional placement module is an opportunity for students to gain work experience and a set of key skills for their desired sector. As a second-year Business Management student at UWTSD, I was faced with the option to undertake a placement that meets the requirements of my chosen programme pathway. As a Business Management student, my main interest and focus is in the marketing sector.  The following paper will consider the range of placement opportunities and benefits, with a rationale for my chosen organisation to complete my placement. The report will demonstrate my key skills and attributes that I can offer to the placement provider. Whilst identifying gaps in knowledge and skill improvements that I wish to address during the duration of my placement. This includes a critical review and reflection of my pre-placement challenges and overall experience. 

1.2 Placement Benefits 
 Learning is the process whereby knowledge is created through the transformation of experience (Kolb, 1984) A professional placement can bring students a range of positive impacts and future opportunities. Undertaking a placement in your field of study gives students a chance to improve their skills and knowledge, whilst understanding the specific requirements and competencies needed for their desired role. A university work placement scheme is seen as a way of making graduates more employable after graduation by developing workplace skills sets, complementing academic learning and providing valuable exposure to the working environment (Poulter and Smith, 2015) The placement I have chosen is as a Fashion Marketing Internship at Brand Lab Fashion, situated in Cardiff. My interests lay within the world of fashion promotion and merchandising. Therefore, I believe this placement will be the most beneficial for me to develop the skills needed to be successful and gain direction in my future career. The evolution of technology has played a massive part in the way Brand Lab operate and connect with stakeholders. My aims and objectives for under-going the placement with Brand Lab Fashion is to gain a key understanding of the digital working environment.  ‘Our virtual showrooms are a Worlds first in the fashion industry. We are able to recreate the physical showroom and turn it into a virtual asset, allowing buyers to browse the showroom as well as facilitating live buying appointments over instant voice chat’ (O’Connell, 2020) 

1.3 Placement Rationale 
Marketing is a fast growing and highly competitive field. My chosen placement provider will enable me to boost my career prospects and gain the relevant skills to break into this field of work. During the research process for my placement, common key skills desired for the marketing industry were, Communication, Teamwork, Personal Skills and Task Management. All of which are a driving factor for undertaking a professional marketing placement. According to The Chartered Institute of Marketing, Marketing Executive, Johnston (2009) states ‘To start your marketing career, it helps to have a mix of two things; qualifications and experience’. When deciding on my placement, I adapted Hollands’ Theory of Career Choice (RIASEC). This theory explores how an individual is more likely to succeed in a working environment that matches their personality. According to Hollands’ Theory there are six basic types of work environments, these include, ‘Realistic, Investigative, Artistic, Social, Enterprising, Conventional’ (Holland, 1996). As an extrovert, it was evident with my creative nature I was going to work best in an artistic workforce. This has reflected on my chosen placement provider, Brand Lab Fashion. The relationship between learning styles and personality types has influenced my reason and overall decision behind my placement. In correlation to Hollands Theory is Kolbs’ learning style model (1984). This model illustrates four distinctive learning styles, which are based on a four-stage cycle. Kolb states that certain individuals prefer a certain learning style, in which are influenced by various factors such as social, educational and personal experiences. In relation to my decision on choosing a marketing internship, it has been influenced by my key interests and hobbies. 
1.4 Placement Opportunities 
To optimise my future graduate employment, finding the right placement is essential in meeting my aims and objectives. According to Grad Touch (2019) ‘It’s not just experience you need in the 2019 graduate job market to get ahead, it’s relevant industry experience gained from placement’. Furthermore, when researching and considering various placement providers, I had to consider the suitability and relevance to my chosen career.  The three placement providers that were considered came from all sectors, including Leisure, Public and Private. The first opportunity was as a Sales and Marketing Intern at the LC Leisure Centre situated in Swansea. The Centre offers a range of facilities to the public from a waterpark, gym, play area and health suite. ‘The LC are pleased to announce that we have topped the pole of the Best Paid for Visitor Attraction in Wales for the 6th year running, following the publication of a tourism report by Visit Wales’. (Batsford,2020). This placement is an opportunity to work alongside marketing manager, Lyndsey Batsford. This will include assisting in content management for the website and creating marketing campaigns for a variety of social media platforms. This is a great opportunity to work with a well-established tourism hotspot in Swansea. However, having previously worked in the leisure industry, I do not see myself fulfilling my career in this industry. The second placement opportunity is situated at Neath Port Talbot Hospital as a Marketing and Communications Intern. This internship will help me gain an insight into the organisations social media channels, ensuring all information displayed to the public has been fully researched and delivered correctly. Furthermore, the diverse audience will enhance key skills and boost my ability to handle with a wide customer base. Despite this internship being a great opportunity, relating back to Hollands’ Theory of Career Choice, it was evident another placement would be more suited. That being said, my third placement opportunity is a fashion global solution, Brand Lab fashion. The company are situated in Cardiff Bay and are offering a Fashion Marketing Internship. The benefits of undertaking this internship would be to gain an insight into the digital future of fashion. The company offer 3D digital showrooms for designers to showcase their items. On a personal level, my interests have always been in the fashion industry. Overall, having considered all three placement opportunities for my professional placement module, I have chosen to undertake the Fashion Marketing internship at Brand Lab Fashion. My key objectives for this placement will be to gain experience and knowledge in the fashion industry, discover the future of virtual reality showrooms and network with co-workers and organisations. 

2.1 Qualifications Audit 
My current qualifications include 11 GCSE’s which were achieved at my secondary school, Llangatwg Comprehensive. The results are graded from A*- C including English, Mathematics and Science. Following my secondary education, I went on to College to do my A Levels. The A levels I have achieved include, Sociology, Business Management and Travel and Tourism, all graded B. Achieving my A levels has led me to where I am today at UWTSD, studying a Business Managent degree specifying in Marketing. Alongside my educational studies, I have gained work experience in various customer service and sales-based roles. During my time in Tesco as a customer adviser, I qualified as a first aider. This qualification is beneficial as it can boost work opportunities for my future. 
2.2 Training Needs Analysis
To boost my career prospects when I have finished my degree at UWTSD, there are areas I want to develop my skills and knowledge. From undertaking a professional placement at Brand Lab Fashion, I am setting out to gain hands on experience in the desired skills needed to be a professional Marketer. These include, market planning, influencing and negotiation skills whilst becoming more IT literate. 

2.3 Pre-Placement Review
The process of finding a professional placement opportunity began with creating aims and objectives of what I want to gain from undertaking the placement module. Once I had set out a clear objective, I began to search for opportunities in the area that could fulfil these objectives. The journey on finding a professional placement was not difficult, due to the large variety of businesses in the South Wales area. However, finding a fashion-based business that offered marketing opportunities was proven difficult. Many large fashion organisations were based in Cities, such as, Birmingham, Manchester and London. This was not achievable due to transport and accommodation costs, however due to social links I had found a placement opportunity at Brand Lab Fashion in Cardiff. 
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        4.   Appendix

4.1 Personal Career Action Plan

Name: Kacey Mills                                                                                                Date: 12.12.2019
	OBJECTIVES 

	SUCCESS CRITERIA
	ACTIONS
	IMPLEMENTATION

	Undertake a professional placement in the marketing field
	Have I secured a placement with my chosen organisation.
 
	Hollands Theory of Career Choice – Choosing the right placement that my personality will flourish in. 
	Once I have completed 200 hours – Explore other ways to stay connected with the business. 

	Enhance and gain skills in a working environment 
	Can I complete tasks on the Brand Lab World Virtual Showrooms. 
	Kolb’s Learning Style Model – learning from individuals with the same interests will be beneficial to myself.
	Develop skills further – link what I have learnt to my educational studies

	Network with businesses to boost my chances of employability 
	Have I engaged with co-workers / engaged with them on Linkedin to build connections. 
	Building connections on Linkedin 
Creating an avator on Brand Lab World
	Stay connected with a range of co-workers and employers



4.2 Curriculum Vitae 
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4.3 Cover Letter
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BT Telecom — Swansea, Wales

Ttook part in Swansea's Apprentice as part of my work experience, this was based with BT Telecoms. I
developed my IT skills relevant for the world of work. I thoroughly cnjoyed my experience here as I was.
hands on allowing me to show my compefitive nature, expressing my ideas whilst working independently and
as part ofa team.

Education

Secondary Education Exam: 2017
NPTC Group Of Colleges - Neath
ALevel Grades:

Travel Leisure and Tourism - B
Hiaving being awarded Enterainment Manager, | planned a Residentialvisit to Amsterdam as part of my
course. This led me to use a number of skill sand ensure 2l sims and objectives were met throughout the
project. This included aranging suppliers, contacting catering outlts and accommodation providers. Whilst
‘most importantly ensuring my customers were happy and le satisfied.

Business and Management - C
Ideveloped a broad understanding of business, gaining the ability to make decisions and apply appropriste
strategics to a variety of situations.

Soclology - B
‘Throughout my course I learnt about social change, past present and future. Whilst encouraging politcal and
social engagement with contemporary social issucs.
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Kacey Mills

Contact 07453291097 Emait kssoymills@outlook cor

To SiriMadam,

My name is Kacey Mills and | am  second-year student a Usiversty of Wales Trinity Saint David.

Lo studying Business Mansgermens,specifying in Marketing. | s writing o capress my interest in the world

of wholosale fashion, | would ike o apply fo the Fashion Marketing and Communications intrmship at your
“ardiff Bay branch.

My degeec has cnabled me o build up knowledae on brand management and marketing data analytics o the
Swansea campus. Alongside my cducational studics, | have buill up five years of work exprience in customer
Sorvice and eustomer focused roles.

Graphic deigner, Scott Church of the Cardiffbay branch has referred me to this positon. To me, Brand Lab
represents the fuure of fashion wholesale and it was unquestionable 1 apply for s opportuity. L look
forward to discusing the posiion furher and hov | can conirbute o the feam.

Thask you foryous time and consideraton,

Sincerely,

Kacey Mills
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‘Community Support Worker - Volunteer 0672017 to Current
Haven Home Care - Swansca, Wales
Providing carc and support to children to enhance their wellbeing and independence. 1 help assist completing.
daily records and amranging cducational visit within the community. Building relationships with the children,
their families and other professionals.

Customer Service Assistant 0612015 t0 092017
Tesco — Swansea, Wales
During my A Level Educational studics I worked on a parttime basis as a customer assistant. | gained hands

on experience in a customer based role. This position has helped me improve my confidence in my own
abilites in dealing with people from all walks of lif.
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GCSE:
Liangatwg Comprehensive School - Neath
10 GCSE'S A*- C INCLUDING:

Mathematics - B
English Literature - A*
English Language - A*
Science - C

Religious Education - A*

History - A*
Physical Education - Merit
Geargaphy - C

Art-B

French-B

Welsh-C
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KACEY MILLS

96 burrows ros

skewen , Swansea

Professional summary

An enthusiastic, self-motivated 20 year old sccking s challenging role, who always srives to achieve a high
standard in all tasks. Being an extrovert, meeting new people, building relationships and creating 2 positive
atmosphere is what I love. I am currently studying at Swansea University and am secking to join a diverse:
company where I can develop my skills, mect new people and learn from the best.

Skills
* Customer service specialist  Calm under pressure

« Fluent in English « Decisive

« Approachable and Friendly « Encrgetic and cnthusiastic

* Flexible * Event Planning

* Time management * Childcare Experience

Work history

New Business Execuative 0972017 to Curent

Admiral Group - Swansea, Wales
My job role involves taking inbound calls from a varied customer base. Answering a high volume of phone.
calls and email inquiries, which includes problem solving and handling complaints. On a daily basis I am
driven my meeting targets and objectives by the company, what helps me stay motivated is the customers.
Each customer is different and that allows me to engage and adapt to cach customer whilst becoming more
approachable and diverse. Along with | maintain appropriste filing go personal documentation and ensure
cach customer is ully satisfied.




