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Introduction
This essay will consider some important things about sustainable hospitality and tourism management. One assessment component will cover how Marriott Hotel implements a circular economy. It is an international brand and full-service hotel and resort. Sustainable hospitality and tourism management refer to good quality practices in the tourism industry (Inkson and Minnaert, 2018). This essay will analyse what is the circular economy and how this adjusts to CSR. Here will evaluate CSR policy and give some real industry examples of Marriott company demonstrating a circular economy. 

It is an economic system whose main focus is to control waste and create the most resources. The linear economy makes a product, and final stage these products are disposed of as waste. Marriott uses a very effective recycling program to reduce plastic use and compost organic waste. This hotel also identifies good partnerships with the local community. The key principle of circular economy design for longevity is service and product design that are repairable (Cooper, 2021). The waste management system is very important it includes recycling materials for one-time usage such as shampoo, and soap bars The practice of energy consumption can add renewable energy sources, and efficient technologies for e-energy and quickly adopt eco-friendly habits. For example, they are turning off lights and equipment when not needed. in this business water is a very sustainable element. The water management practice decreases water costs through reuse systems. The circular economy can give support to the local economy by providing standard and loyal services. This process can balance the footprint aligned with transportation. The Marriott hotels and resorts easily adopt circular designs during construction. For example, shaping for durability, and end-of-life cycle. The proper knowledge about educating visitors and influencing them to attend eco-friendly activities. Influence for use of sustainable transportation options such as bicycles, and electric transportation, and give information about public transportation. It can give more articulate approaches to tourism. The specific example for Marriott this company invests in high quality, durability lines, and wash cycles without compromising quality. Regular maintenance and repairs would be conducted life these textiles. 
In sustainable hospitality and tourism management, the circular economy is associated very deeply. Corporate social responsibility is also part of this circular economy. CSR indicates independent actions and it can handle any social and environmental issues (Haski-Leventhal, 2018). Some strategies are fit for CSR, this portion will try to clear the concept. The first process is environmental stewardship here circular economy exercises some important things such as waste contraction, and renewable energy. The process of environmental stewardship gives solid commitment to minimising resource consumption and recovering negative environmental impact on the tourism sector. Marriott contributes to visitor well-being the comfortable accommodations such as quality bedding and amenities. Marriott can provide safety protocols including cleaning procedures, and promote social distancing which is the main aim of corporate social responsibility (Sloan et al., 2017). Stewardship engages in natural resources and ignores unnecessary waste. It has main aim is to protect and promote biodiversity by handling accommodation. The recycling initiative is the main purpose of this process and recovery of single-use plastics that help to explore innovative ways of waste minimisation. The hotel Marriott uses this because it can control carbon footprint and handle climate change. It can also prevent pollution of air, water, and soil and minimise adverse pollution. Another way is to raise awareness of environmental issues which is a very important appearance of stewardship (Management Association, 2018). So, Marriott arranged an educational program offering a workshop and seminars conducted by experts and covering topics such as responsible travel, conservation efforts, and eco-friendly practices. that gives proper knowledge about sustainable practices. The farming method, protecting soil conditions, and avoiding deforestation practice also part of stewardship. In corporate operations, this system ensures overall business strategy and measures environmental impact. The stewardship also obeys environmental law which can increase sincerity about the environment. Marriott collaborates with various stakeholders example, government, private, and local communities. It can help to give sustainable effort for hospitality and tourism management. 
Adopting circular economy involvement with the local community and supporting the local business, especially hospitality and tourism business. The engagement of the community aligns with social responsibility. This engagement is a dynamic process and building a relationship, collaborating, and working with an individual. The main goal is to address common problems and empower to employees participate decision-making process (Wickham et al., 2021). This primary target is to understand the demands that are also basic concepts. Take some surveys, interviews, and focus groups and ensure that the engagement process is accessible for everyone. Community engagement prefers open communication. This benefit of every team member can share their thought, and constructive feedback this is called a way communication system. Always remember that the engagement process is inclusive and equal for every employee. The staff can participate in a decision-making process where they can share ideas. Marriott emphasises employee facilities, the specific example for Marriott always gives free wifi service, and regular communication with employees increases engagement. For example, Marriott makes an identification program where employees get rewards based on their capacity. The company provides rewards for good performance, it also increases the productivity of the company.   Evaluate the diversity of the population including different cultural backgrounds, and languages. The training opportunities and educational programs are parts of empowerment (Jauhari, 2021). The collaborative steps leverage the strength and resources of various assets. The tourism business often engages with local communities and addresses social concerns. Utilise technology, social media, and online platforms to facilitate communication in the context of remote cooperation. Identify conflict within the hotel, effective conflict resolution is very important for positive relationships. Measure the long-term initiatives in community engagement. Marriott establishes a process of evaluation where an employee can identify their gaps such as communication, and collaboration gaps with visitors. The community engagement strategy employed depends on exceptional traits. Marriott always gives priority to local sourcing and fair trade practices and gives the social and ethical size of CSR. With the help of this tourism industry can get benefits. Communicating transparency and good practice is an essential part of corporate social responsibility. The Marriott Hotel uses a circular economy and should share information about its plan, progress, and output. In the above discussion, it is very clear that a circular economy properly-suited to CSR 
The policy of marketing such as advertising the services of Marriott Hotel on the social media platform, and offline postering. These kinds of policies increase the publicity of Marriott. The training program can contribute to the social responsibility of the hospitality and tourism business. Marriott always gives respect to local culture and wants to preserve the reality of heritage destinations. A specific example of a heritage destination is the local people guide the tourists and give them information about their traditions. Like the City of Bath, Blenheim Place is the heritage people, Be specific and give examples and Marriott local employees control this area very carefully. This company maintains its cultural integrity by conserving historical sites. Merriott also collaborates with non-government NGOs and addresses social and environmental issues. CSR policy in the circular economy can solve negative environmental impacts and also advertise good tourism. This can contribute to the total well-being of Marriott hotels and resorts. 
The Marriott is an international hospitality hotel and this company's CSR plays a very crucial role. This review will find out Marriot's CSR effective steps and analyse their weakness, and strengths. The CSR policy of Marriott is huge and it reflects company objectives (Costa and Costa, 2022). The main strength of CSR is its emphasis on environmental stability and reducing environmental difficulties. Another aim is to decrease the cost of energy and water. The company makes efforts with energy-efficient technologies, a waste reduction program, and an initiative for water maintenance. The main core aspect of Marriott's CSR strategy that dedication to community engagement. The company directly supports the domestic community through many kinds of undertakings such as Marriot Bonvoy Good Travel. This program's main aim is to detect international issues like poverty, and inequality. The company also supports diversity, equity, and inclusion in CSR initiatives. The company feels the importance of a diverse workforce and creating an inclusive environment (Korstanje et al., 2020.). The event of inclusion program also promotes equity which means Marriott wants to give equal priority and opportunity to every employee. Despite these strengths, Marriott has some areas that need to increase such as global expansion which means being ready to enter a new market and identify cities where Marriott can establish their new properties. The most effective aspect is flexibility and communication. When Marriott gives any information about CSR on their website that is why employees and clients can get updated information about packages. Clear communication can increase accountability and permit stakeholders to access the potentiality of Marriott’s CSR efforts. 
On the other hand, the supply chain sustainability effort is another scope of Marriott. Under this Marriott invests in sustainable building practices and eco-friendly design and minimizes environmental impact During the implementation of company evaluation to detect environmental concerns. The CSR policy gives more sustainable operations for Marriott. Responsible sourcing comes from collaborating with the supplier and practising ethical labour standards. This represents a holistic CSR strategy (Edgell, 2020.). Additionally, the improvement of technology and the hospitality industry gives new challenges and opportunities for CSR. Marriott can make innovative solutions for modern technology and the gig economy. This ongoing technology provides the right law about worker rights in the hospitality sector. Marriott's CSR policy indicates a commitment to a sustainable environment, community involvement, diversity, and inclusion (Sustainable Tourism Breakthroughs in Research and Practice, 2019). With the help of ethical practice, the company aligns business operations. However, there is an opportunity to improve transparency, and supply chain sustainability, and adapt the critical challenges very quickly. By exploring this area Marriott can increase CSR policy and be dynamic in the tourism industry. The company's good reputation depends on positive reviews. Overall, the discussion helped to make the easy decision that Marriott's CSR policy works for the company's well-being. Highlight key performance indicators used to measure social and environmental impact. The mechanism of regular review, assessment, and adaption of CSR initiatives. 

The circular economy is an economic process whose main focus is eliminating waste and marketing the use of resources through recycling. Some companies embody a circular economy (Batabyal, 2018). Tesco Plc is a multinational grocery retailer company. It was the third-largest organisation evaluated by gross revenue. The success of this company reason is they give facilities to their customer such as exchange guaranty, free services, and return the money. This company promotes exchange opportunities for every customer that also a positive aspect for Tesco Plc. Another example is Wayfair Stores Ltd which works to become effective and balance the business environment. In recent times this company has invested in recycling and reusing materials because of exploring sustainable materials. They also design products but consider a recycling process. Currently, this company offers 14 million items and serves more than 11,000 suppliers (New governance and management in touristic destinations, 2022). Trade Flooring Company is known for providing wood and laminate flooring suppliers in the UK and with the help of this flooring company gained huge profit. The most famous products are Belgravia, Bayswater, and Convent Garden. Auston Martin is a British manufacturer of luxury sports car company. It explores circular economics and this company tries to work with recycled vehicles. They are using recycled materials in manufacturing and improving electric vehicles to control natural disasters. An example of an electric car are mid-engine supercar, Valhalla. The main benefit is these kinds of cars reduce oil prices. 
The Asco light is especially in commercial and residential lighting design and is situated in Manchester. This company not only sells a light but also provides lighting services. This also encourages product durability, repairer ability, and reuse. This light company also collects raw materials for recycling (www.greenglobe.com, 2024). Texaport tries to use recycle system and store reused electronic materials. For the production process, this company committed to using recycled and strong materials and generating huge margin revenue. They develop their business with the help of skilled and gain client satisfaction. Barr Britvic Soft Drinks invests in recycling and moves forward to a circular economy. The packaging, and identify exceptional solutions like plant-based bottles (www.wto.org, 2024). The final example is Marriott. This company uses solar panels, energy-efficient lights, energy bulbs, and balanced energy expenditure (tourism4sdgs, 2024). Water is a very precious resource and this company appliance water savings technologies these are low-flow faucets, and the reuse of treated water. The Marriott Hotel often works to decrease waste by arranging a recycling program that adds paper, plastic, and glass that are used in daily operations. All the examples are very crucial and illustrate circular economy properly. Patagonia a well-known outdoor clothing and gear company has been a leader in promotingsustainability. They use recycled materials in their manufacturing process. Interface flooring industry a global carpet tile manufacturer has a mission to become a restorative enterprise. The creating product is easily recyclable and achieves zero net emissions and zero waste. 

Conclusion
This circle economy essay was evaluated successfully. Every piece of information was gained from legal sources. Properly discussed every topic. The Marriott is the best example for this essay. They use this method and provide a sustainable environment that is very essential for any country. CSR policy is comprehensive and Marriott used some strategies such as environmental stewardship. economy engagement and many others. This essay also reviewed CSR policy and evaluated it perfectly. The most important point explored that was CSR policy's main aim was to control the consumption of products and services. Every industrial example is associated with the circular economy. The Mariott innovation, customer-centric program CBA better assesses competitive positions in the hospitality industry. The guest experience enhancement and technological advancement can offer valuable insights. The Mariott leading the field against others such as Hyatt, and Hilton, but they are behind the Marriott. 
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