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Marketing Information System and Its Components
 	A set of plans that collects information and data from the concerned sources analyze the data and at last stores it. All of the factors are analyzed by this system, which is concerned in the decision making in all the marketing activities of the organization. Marketing Information System is a stepwise mechanism which promotes general gathering, executing, and storage of information. Due to its intelligent programming, it is one of the most reliable tools of the present day when it comes to marketing. The summary of the steps is as follows: The data at first is gathered by all means, which is followed by an analysis and saving of the information for future use. The help of MIS principles also develops new plans which are to be implemented soon. Major components of MIS are User Interface link, Execution software, A Database to manage and store data, and assisting support system (francis, 2011). When all the components of MIS are run accurately, they produce preferable results in a shorter period of time.
User-Interface links help both management and employees. The Marketing Information system is designed accordingly with the needs and preferences of management and purchasers. The execution software is like for every federation. Building up of this software is based on the entire needs of customer and management. Alterations can be made anytime in this software when necessary. Already designed marketing software are present today, which are user-friendly and easy to use — for instance, Sistrade and Embraced Asset Management. The third component called the database act as storing the device for various types of data. A group of personnel who support and run all the operations is the last component.
Hospitality Company
Many globally known industries are using the principles of marketing information systems to help grow their business. This is because MIS is the only effective tool for storing, collecting, interpreting, analyzing, and concluding the data. Marriott International Hospitality Company is an example of such an MIS operated system. It is a luxurious chain of hotels situated in the USA. It was founded by J. William Marriott. The company is to be called the biggest hospitality company in the World as the chains of this hotel is located in almost 130 countries of the World. The headquarters, however, is located in Maryland and Bethesda, USA. Hotels are using MIS for various purposes. They use them for bookings in which consumer’s data is gathered. The data is further used for the provision of services to the customers. Marriott International specifically apply Sistrade software to solve their marketing problems. They collect and analyze the data by the aid of Sistrade. Sistrade is one of the highly rated marketing application (Manjunatha, 2016). The application benefits the administration a lot in terms of providing facilities to customers and choosing services.
How Marriott International is using principles of MIS?
The marketing companies highly recommend Sistrade as being user-friendly. Because of the same reasons, Marriott International has chosen it to resolve their marketing issues efficiently. Moreover, it is easy to use for marketing administration. The data of the customers are categorized as entered according to the hotel needs. The data mainly comprise of Customer’s name and complete residential address along with the National Identity card number. In addition to the personal information, private information regarding the hotel is also entered such as room number and type reserved for the customer, services which are to be provided by the organization and the deposit manner (Ewuola, 2013). All of this information helps the management a lot for interpretation of the information for further marketing procedures. Firstly, information is stored in the database store, where previous and present data is stored. The stored information is in both orders: Raw or Arranged. The raw information is the information which is enrolled at the time when it is collected. In other words, it is the information gathered by the clients on the reception table of the Marriott International hotels. At that time, the data is not categorized at all. The sequence of entered data is also the same as the receptionist recorded it. 
            Marriott International is practicing cloud storage data save mechanism. Association of all the data storing devices such as hotel’s private data and buyer’s information is included in cloud storage data save mechanism. The information, including the governmental levy, booking rates, and other instructions. All the customers have separate ID information. So whenever the ID numeral filed, the customer specs are shown to the manager because of the direct linkage of USA's Security database with the application software. The cloud storage acts for the organization of the raw data. 
It gathers the raw information, and the sequentially generate an organized set of information. For instance, the buyer’s data is arranged in alphabetic order. Another big advantage provided to the Marriott International management by this software is that the information entered by any of the individuals cannot be changed until or unless the password assigned by the software is not entered. This helps in security purposes with easy usage techniques. The directors further use the information that is stored in the database. Consequently, not all the information is required at a time rather only a small set of information is needed (Akazue, 2016). The information which is to be needed may be the facilities a customer opts. It may be visitor suggestion data too as new suggestions are provided to the management schemes a new plan. For example, Marriott International management design new services and facilities for the customers. These services are marketed by social media and advertisements etc. 
           Furthermore, MIS acts as a connecting device between the customer and the organization. Marriott International entertains both types of customers. One which chose to stay in any of the Marriott branch and others who are there for various purposes. Marriott, by its strategic marketing techniques, amends their facility services as well as interact with its customers.
Effectiveness of Marketing Information System of Marriott International
As discussed earlier Sistrade is the software opt by Marriott International to resolve marketing issues. The issues may relate to communication, collection of data, or its storing. Sistrade is specifically prepared for federations like Marriott. Information collection domains of the software are separately categorized. The total number of categories is 15 out of which some are used Marriott International hotels. Moreover, it provides facilities such as the customer's data is listed alphabetically and is stored spontaneously whenever entered. Because of this individual effort and labor cost is decreased to a great extent. 
        Cloud storage data storing mechanism also makes the data long-lived. That means whenever data is entered; it will not be deleted unless any individual deletes it. The stored information is helpful as it is used to examine what further steps should be made to improve the system. It also determines the customer interests. The information is also saved online, which is also a program of the cloud storage system (Arokia, 2013). As manual handling of data is difficult as well as time taking the task. Risk of mistakes would also get increased. For this purpose, an online cloud storage system is a very efficient program. It not only lessens the time needed to enter the data but also lowers the number of labor and ultimately cost. So, whenever the managers are busy in their duties or in homes, official operations are done on their own skilfully. 
Conclusion
MIS, as discussed earlier, is a program of collecting, storage, and processing of information. Furthermore, the cloud storage data saving system enhances the authenticity, efficiency, and other features. A cut-throat competition exists between various organizations today. To cope up with the increased global race, MIS is a dynamic and potent operating device (Vankudre, 2018). Same competition exists between hospitality industries. Another big advantage of Marketing Information system is that companies get information regarding their competitor hospitality companies, the upcoming services provided by them and other facilities. This information also helps to redesign existing strategies of marketing constantly. Because there is a constant change in this modern World. Hundreds of other software are also available in the market which can alter according to the customers or managers need. They are helpful as they are easy to use and less time-consuming. On these marketing strategies and by the correct application of Marketing Information System, Marriott International has become an internationally recognized luxury hotel chain. They own almost 4500 Chains throughout the World; that is, the chain of the company is present in almost every big city. It is said that Marriott International hotels apply one of the best marketing principles of technology in hospitality companies.
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