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 INTRODUCTION
A multinational corporation word refers to a company that operates a business culture in more than one country except from the originated country. Multinational Corporations are having a great economic impact on the countries where they operate (Panos, and Wilson, 2020). The report will analyze the financial management situation and different approaches used in appraising the organizations. The report will describe the market hypothesis theory and its importance in the daily operation market.
Importance of financial management
Financial management refers to the systematic planning, organizing, and implementing of the approaches that can be used in undertaking financial management in organizations. It is important for Unilever to have great knowledge of the financial management system and have a greater return policy and optimum use of funds in the organization. The international financial management corporation in Unilever has the main aim to maximize profit, ensure great possibility in the business, and help in managing great relationships. The scope of the financial management at Unilever is to have better capital budgeting capital structure and financial decisions. 
Challenges Unilever having in the international financial market:
Various International Corporations are having better financial management with the support of high-end supporting elements in the organizations, there is a possibility that this management can harm the financial market. Due to money exchange risk and laws, fluctuation in the international exchange rate could impact the risk in terms of profit.
Regulatory marketing: Unilever needs to hire experts to operate in one financial market to remain clear from any lawsuits. Companies also have to stick to the same financial services and accounting management to remain competitive in reshaping the financial market.
Foreign exchange risk: It is the risk factor that is associated with the multinational company’s position in the market. The financial market is impacted due to continuously changing exchange rates due to market instability. A better stable economic situation helps organizations with better foreign exchange rate options.
Political risks: The next one among the challenges while working in the international finance market is the loss and gain in the economy due to government and regulations changes. To mitigate the financial challenges, organizations can spread it in the stable region.  
Unilever corporation dividend distribution theory: In financial management, the company focuses on two options that can help make the company grow by paying dividends to the shareholders and profit owners.  Dividend distribution theory is the wealth management options that have been given to organizations to manage practice and price growth. Unilever is using the interim dividend policy out of two types for the distribution. Interim dividend is declared by the board of directors and two annual general meetings are considered appropriate. Normally in interim dividend, the board members declare the amount after financial market growth in the quarterly statement (Kwilinski,  2019). The dividend policy in Unilever has the objective of enhancing the company value and maintaining shareholder positions after balancing the requirements and layout for growth and future profit. Declaration of dividend is decided in policy based on the profit the company getting after per year growth and paid out to clear previous loss and depreciation of the past years. Before transferring the dividend company needs to ensure their reserve having that a percentage of the emergency amount profit is reserved for consideration by the board. Circumstance and dividend-paying policy depends on a lot of internal and external factors. Board members and shareholders of Unilever while declaring dividends include the following parameters based on external factors. The economic scenario comes in to retain a larger portion of profit to build better cash and economic situation. Apart from that, the board always revised the internal company structure that included financial profit per year, present and future expenses of the company, and brand acquisitions (Chen, and Lee,  2020). Cash flow and adequate amounts need to be calculated, remain tight, and save the organization from continuous obligations. Past performances and dividend history provide a better realization of their annual potential and current year profit that comes after analyzing situations.
Efficient Market Hypothesis Theory: Efficiency market hypothesis theory is the situation in which price and information are to be shared. In this, there is no window given to provide excess return. Significant investment can be earned by investing more and taking risks to earn profits. Unilever operates in the daily goods and product segment that are highly in demand. To understand the Market hypothesis theory there are three weak variations of the hypothesis, semi-strong and strong. The weak form of the EMT model focuses on the past product prices and security reflected in the Past performances. Semi-strong: It suggests that current prices reflect prices and all available information to disclose the financial statement. Strong form in this is the current prices reflecting all the information that can be significant for future growth Important of EMT: for Unilever, the theory breaks into account and considers the social cases and can provide information compared with the old and latest prices. This theory has provided a great example asserting that the information and investors are unbiased. Due to EMT and its implications have significant development in the following ways: Cleary assessment of the growth and development of the organizations (Meghna, Suresh, and Usha, 2020). Market hypothesis theory explains that in this all investors see and analyze the data in the same way which leads the investor to look for better planning. It helps the investors and shareholders to think rationally and with practical information. Assumptions are made that are visible to cause greed and purchase to better stick to sell stocks of the company. The valuation of the share and price of the dividend clearly describe how to earn the money from the direct investment in the business. Without higher risk investors do not ought to earn a consistent market to increase their practices to track market and to beat practices. The efficient hypothesis played a great role in regulating insider trading in the business. It may fail the market investor of Unilever how much volatility defines the success of the business. Investors accessing the information the same way potential process occasion predicting the market growth and expansion of Unilever (Al Daas, Ahmad,  and Mohammad, 2020).
Multinational corporation methods of appraising projects
Project appraisal methodology used to assess the proposed business success of validity is used to check the fund and approve project validity. Great projects are worth getting analyzed based on the maximum wealth and shareholder positions.  Unilever’s methods of project appraisal are explained in the following way:
Economic analysis: Under economic analysis, the project approaches depend on the available raw material and level of capacity that includes better participant’s materials and probable profits. Project approaches methods used in Unilever form better approaches that enlist the demand considering better feasibility of the project. Business should be ascertained in improving the profit, determining better economic positions that participants the better profit. The project management team finalizing the analytical team predicted the projects to have better expansion in the international market also included in it.
Market analysis: Before any project production starts Unilever considers the possibility of market success and conducts possible outcomes concerning products to be sold in the market. One of the common methods used in the project appraisal by Unilever: is life cycle segmentation analysis: it is the stage in the project that starts with the initial project growth that explains the maturity of the business. Project out to be more successful if its product lifecycle is divided into the stages defining human product growth and sales. The market analysis project and its profit in the international market have been explained in it (KANAKRIYAH 2020). The project lifecycle and demand of the product and participants of forecasting and project feasibility are explained in it.
Financial analysis: This type of project appraisal is used by the company to identify its fixed capital and capital required to have financial viability in the market. In this, the fixed capital of Unilever is described as the tangible and intangible ingredients that include investment and cost of operation requirements in the fixed capital of the company.
Technical feasibility: It is the technical aspects of the project that are being evaluated and proposed in the plant to produce proscribed norms. Business significant progress and procurement of the project are analyzed in it. In this the technical team progress and their research significance and approaches that are used in it to evaluate collaborating quality and quantity and the communication faculties explained in it.
CONCLUSION
The report has explained the importance of financial management and its importance in multinational corporation company operations in the intentional market. The report has described overall implementations in the financial management market and analyses the challenges companies have in the financial market. Out of all, the best dividend policy that has been used by Unilever in the international market and local markets to give certain dividends to the stock owners is explained in it. Market hypothesis theory has explained great marketing operations and efficient market research that is being used in market operations. Multinational corporations Company had challenges in financial management and different finance markets. The international financial market is explained in it.
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