Comparison between the economic impacts on local events and mega events within host cities
The purpose of this essay is to compare and contrast two different articles in which the chosen ones were: 
Article 1: Economic impacts on local events which is a case study of four swimming events (Wilson, R 2010)
Article 5: Sport tourism and mega-events impact on host cities which is a case study of the 2010 FIFA World Cup in Port Elizabeth
A clarification of both the similarities and differences that each article contains will be presented throughout the essay and the key themes will be discussed from both of the chosen articles.  

Sport tourism and mega events impacts on host cities 
Article 5 is about the FIFA World Cup that took place in South Africa in 2010. It is believed that sport tourism has made a huge impact and has increased the growth of tourism in all areas. Due to the FIFA World Cup taking place in different destinations it gives the place a chance to shine, also lots of money goes in to infrastructure trying to make it a better city to attract more people and so that it can accommodate the number of visitors. Not only did it offer huge benefits not the visitors coming in but also to the residents as better transport was added and development on the roads. Andrews, K (2010) stated that “The exposure to international media and their audiences will have significant impact on the tourism industry and will contribute to increase growth and job creation, transformation and alleviation of poverty.” It allowed the locals to gain jobs and experience so that the locals were able to earn money which can then provide for the families. The local businesses and economy gain from mega events that occur as “Mega events such as FIFA World Cup where there is global recognition of the sports event symbols on the retailed products, result in a billions of dollars of sales”, stated by P, Stephen & C, Joanne. (2012). 
Due to the FIFA World Cup being one of the biggest event in the world it “receives a widespread free media coverage which generates visibility and investors to the hosting destination”, (Rein, I. & Shields, B. (2007). Everyone knows about the FIFA World Cup which means the word is spread around very quickly, although it is advertised on the TV to promote and to persuade people to buy tickets for the games. More people visit the city as its one of the biggest event either to see FIFA or the infrastructure that is made due to the event and investors come in looking to spend and hopefully make money.  It is said that the overall objective of FIFA World Cup 2010 was to exploit tourism value and to ensure the maximum benefits from the opportunity of branding South Africa. The expected number of international tourists to visit the South Africa due to the FIFA World Cup were “between 430 000 and 460 000”


Economic impacts on local events 
Article 1 is about 4 swimming events that happen locally within cities. In 2004 the event amateur swimming association designates that there would be 255 events staged throughout the UK. Events must therefore generate some level of economic impact which will be shown in primary research. UK sport (2010) state that the number of spectators has a significant impact on the levels of additional expenditure attributable to an event. Here is a breakdown of economic impact for spectators by Wilson
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Gratton et al. (2000) use the word ‘major’ to show the importance of sporting results rather than the economic importance. Major sports events can bring in big business, which will lead to a higher demand in sport events such as football events and armature swimming competitions to local areas throughout the UK. Food and beverages are a large part of spending while local events and major events are taking place. This can help to bring in money to the local economies. By a swimming event like this taking place it brings economic and social benefits that major events can highly produce in a host community.
There are 4 different types of swimming events that can happen which includes: 
· Type A swimming event is an international event producing major economic activity and media interest.  An example of this is the Olympic Games.
· Type B is a major observer events, also making significant economic activity, media interest and it is part of a yearly local round of sport events. An example of this is the FA Cup. 
· Type C is usually a one-off, major global observer/competitor events producing limited economic activity. An example of this is the World and European Championships. 
· Type D is a major competitor events producing limited economic activity and part of a yearly local cycle of sport events. An example of this is the National Championships. 

Similarities 
Visitors that are from overseas are more likely to contribute to the local economy rather that the local/domestic participants as it’s something new to the visitors and may want to buy souvenirs to take home. Also if staying there money will have to spent on accommodations, transport and the local restaurants/bars. 
Recognition is brought to host cities with both events: FIFA World Cup and amateur swimming competitions. Although the swimming competitions are a smaller event than the FIFA World Cup, it still bring visitors into the city and people enjoy watching swimming just as much as football. 
Both amateur swimming competitions and FIFA World Cup influence not just the younger generation but the older as well to take part in many more sports as people want to become fit and not become superstars like the competitors. 
When an event is taking place in the city you live in it makes you feel proud and pride within the community because there are athletes in your own city and people from the city and all around the world in the FIFA World Cup case to see the event. 

Differences 
FIFA World cup is a mega event which is much bigger than the amateur swimming competition and brings in visitors from all around the world. Much more money is spent throughout the city of where the FIFA World Cup is taking place and it’s over a period of time. 
Swimming competitors is a local event that involves volunteers volunteering for the event to occur as they need people to help out and it’s within the community so people are willing to take part and help. However because the FIFA World Cup is such a big event it requires a lot of staff and is a paid job. 
The FIFA World Cup is promoted throughout the world and is widely spread which means that lots of people talk about the event so it can be done free whereas the swimming completion is usually advertised in the newspapers as the event is not as big/ mega. 


Conclusion 
In conclusion, I believe that the FIFA World Cup is much bigger event that the swimming completion as many more people know about FIFA as it’s such a big event rather than the swimming completion, in which I think the swimming completion needs to be promoted more and its more towards the community supporting. Many tourists were brought into South Africa when the FIFA World Cup which involved them spending money in the local economy as they had to buy food and beverages in the local restaurants, bars and shops, pay for an accommodation so that people can stay near the stadium and transport so that the tourists/ visitors were able to explore and go to whether they want. Recognition is brought into cities from the two events although it’s more likely for the visitors to go back to the place with most attractions. After the event takes place within a place the community feels very proud as they live there and many people have come to see an event that’s occurring on their own city which is also an economic impact as due to the amount of visitors it may mean more hotels and restaurants will be opening which means more jobs for the locals so then they’ll be able to earn money that they wouldn’t have. It’s a huge opportunity as its beneficial to everyone around although due to the amount of visitors it may cause congestion which can put others off. 
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