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1. Executive Summary
The purpose of this report is to critically analyse the principles of sustainable tourism in Spain, using Butler’s lifecycle model and Doxey’s irridex model to indicate what chosen destination has been through/is at.
Furthermore, the three pillars of sustainability are presented, and the types of tourism used in Spain, including tourists. 
Recommendation and further references have been provided in order to sustain the study.
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2. Introduction
In terms of defining sustainability, Kuhlman (2010) argues that the concept is an issue of different types of resources – natural resources, quality of environment and capital – that we inherited. 
The chosen destination selected for this report – Spain – is critically evaluated as being unsustainable, according to Brebbia et.al (2011), due to the number of houses built between 1997-2007. 
The aim is to evaluate and analyse how tourism affected Spain, discussing about the 3 pillars of sustainability – the economic impact of tourism, the environmental one – how this affects people, what can be the sources of pollution, and socio-cultural – how individuals (both native and foreign) are affected by social and cultural gaps and what are the relationships that can influence the improvement and consequences between them.
3. The three pillars of sustainability 
Considering the three pillars of sustainability – economic, environment and socio-cultural, the economic impact of Spain is generated by the huge amount of its GDP which is about 1.000 bilion euros, and its expansive cycle began in 1997, while the financial global problems start around 2007 and marked the end of expansive cycle. Local people were forced to accept the new reality of urban expansion even if was a shock for them, which leads us to the thought that this situation created the situation of unsustainability (which happens because sustainability meet the needs of community in terms of improving the environment and life) which, by definition, has an end date. (Brebbia, 2011)

a. Economic impact
[image: Table

Description automatically generated]
(Ivanov et.al, 2007)
According to Ivanov et.al (2007) the data provided in these 2 tables show the contribution of tourism to economic growth in hotels and restaurants “in constant prices shows less volatility than the results based on growth in per capita GDP in tourism in constant prices.” (Ivanov et.al, 2007)
Concerning the question of what impact has the economy in Spain, Balaguer et.al (2002) claims that tourism expansion over time the earnings from foreign tourism had a positive impact on Spain’s economic growth. Moreover, the author argued that the impact of economy in Spain explains the “necessity of public intervention aimed” on the one side, at increasing and encouraging foreign tourism demand and on the other side “providing and fostering the development of tourism supply.” (Balaguer et.al, 2002) 
b. Environmental impact 
According to Hein (2007) data from the table below, it is shown that the annual average temperature in Spanish cities would increase between 4.4 and 5.6 Celsius degrees, which explains the fact that Spain summer temperature will be too high for the tourists to feel relaxed. Thus, spring and autumn are the ideal seasons for tourist attractiveness.  
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(Hein, 2007)
Also, Gallego (2005) mentioned that Spanish firms report information that affects sustainable development as shown in reports such as: “paper  consumption  in  tonnes,  consumption  of  recycled  paper,energy consumption, total energy employed, renewable energy sources, water consumption, insulation of dishes and adjustment of facilities to avoid electrocution of birds, installation of equipment to reduce noise and vibration, financing of very different biomass projects which share the common advantage of a substantial and beneficial impact on the environment, protection of fauna and avifauna, preservation of the environment and protection of nature reserves, initiatives designed to reduce atmospheric emissions and investment in projects to protect and improve the environment, among others.” (Gallego, 2005)
Another crucial aspect to be mentioned why the tourism affects the environment in Spain is the pollution: air pollution, water, food waste etc. Most of the tourists are travelling in Spain cities and islands by airplane which cause air pollution, but also by sea, on cruise ships which can cause water pollution due to the ships fuel consumption. Because of nationalities diversity and age group, food waste can be a big issue for environment sustainability. 
Likewise, Dr. Stainton (2021) mentioned through some environmental negative impacts such as: 
· Depletion of natural resources: using resources in some areas where are already low such as water resources, land degradation and other local resources. 
· Animals can be affected especially when their homes are destroyed or when they are disturbed. 
· Forests are affected by deforestation caused by fuel wood collection and land clearing. 

c. Socio-cultural impact
According to Saara (2018) the consequences of socio-cultural consequences can be divided in three categories. 
· Tourists – who bring the diversity in aspects as cultural, linguistic and wealth and the exposure leads to the change of the individual as well as their own society. 
· Hosts – local people who provide unique experiences for tourists in their own environment and interact directly with guests.
· Relationship between tourists and hosts – the interaction helps with connection between cultures with long term consequences when they interact. 
Also, the author – Saara (2018) argues that the socio-cultural aspect can be influenced by numerous situations where contact can occur between host and tourist. 
· A discussion that can happen face-to-face between host and guest.
· An accidental meeting (on a shop, at the beach, on the street) between host and tourist that can occur where discussions can take places – either good or disturbing.
· Or situations where a face-to-face meeting is not happening between host and guest, but host can feel affected. 
Thus, according to Dr. Stainton (2021) tourism can cause a lot of harm regarding socio cultural impact such as:
· People can stop speaking their native language and the way they dress. (traditional clothes/style)
· To change/destroy culture and heritage.
· To encourage people to bad habits: crime, gambling, and drugs.

4. Tourism in Spain 
Two of the most popular types of tourism in Spain are the following:

4.1. Rural tourism
This particular type of tourism attracts tourists that desire to enjoy the countryside, nature and to explore the nature and its magic all in specific areas. 
According to Molera et.al (2005) usually, the needs of tourists who prefer rural areas for visiting ae highlighted by the feeling of freedom, need for space and peaceful, but also, they look for authenticity and tradition, the possibility of visiting places in a nice, kind, calm atmosphere. The activities that can take place in rural areas are usually unplanned and informal such as: visiting historical parks, fishing, riding, hiking, visiting architectural buildings. 
The age group of most of the tourist who are visiting rural areas are young – between 25 and 45 years old – who live in urban areas, and they seek for peaceful, visit relatives and connect with nature. (Molera et.al, 2005)
4.2. Coastal Tourism
According to Semeoshenkova et al (2015) Spain is ranked on the 4th position of 140 countries included in the index of Travel and Tourism Competitiveness from 2013 and its beaches are diverse and free to public. In addition, temperatures are attractive for tourists most of the time, and that is the reason why coastal tourism is popular within Spain. 
Thus, being so popular can lead to degradation of beaches and “building of infrastructure, construction of hotels and private property close to the beach, human activities in the river construction, coastal engineering and massive tourism” (Semeoshenkova et al, 2015) are the main reasons of coastal and beaches deterioration. 












5. Butler’s model of tourism lifecycle 
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Considering figure 1 and according to Butler (1980), as visitors are increasing, local people feel responsible in providing facilities especially for guests and that lead to a first stage named ‘involvement stage’. Overtime, this stage progresses and some of the locals that are involved in the tourism might get used with creating special facilities for guests and also they are expecting seasonal visitors, which leads to second stage, named ‘development stage’. This stage “reflects a well-defined tourist market area, shaped in part by heavy advertising in tourist-generating areas.” (Butler, 1980) 
As second stage progresses some of the local facilities must have had dissappeared as local people are trying to update them specifically for visitors “and these original attractions will be supplemented by man-made imported facilities.” (Butler, 1980) 
Then the third stage – ‘consolidation stage’ appears the number of visitors will decline. Thought, the amount of visitors will still be higher than residents. Most of everything is resumming now at tourism: marketing and advertising, franchises and chains, but because of the volume of tourist and attention provided for them some of the residents that are not involved in tourism might feel neglected, and results in restrictions in their ordinary activities. 
The number of visitors will be reached in the forth stage, named ‘stagnation stage’, where the capacity is reached, or even exceeded and that results to economic, social and environmental problems. In this stage autentic, natural, local attractions will be replaced by borrowed facilities and the place itself won’t belong any more to its geographical environment. That leads to the final stage – ‘decline stage’ – where the name itself suggest the end. Nothing new is to offer, therefore the number of visitors remain the same or declines, spacially and numberically. Because of reduced number of visitors, most of the facilies proposed particularly for them in the first stage, will dissappear and residents will have reduced facilities to offer for tourists. Consequently, the area will most probably loose the tourists completely. 
Having this in mind, must be remembered that tourism and number of visitors are not permanent and infinite. Therefore, if a place/resort will not value the autenticity, the natural facilities, will not be fashionable shortly, and that is also mentioned by Butler (1980) and named it ‘rejuvenation’ or declining. 
6. Doxey’s Irridex Model
According to Pupuzo (2021), Doxey notified a several emotions and reactions that residence must endure when the tourists number increase and he identified four essential stages between residents/host community and visitors. 
Pavlic et al (2015) mentioned that the phases established by Doxey are the consequence of tourism development economically and environmentally. Doxey’s 4 stages are:
· Euphoria
· Apathy
· Irritation
· Antagonism 
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In the first stage – euphoria – the residents are excited about welcoming tourists as their number is small and term of ‘tourism’ is not yet establish. 
In the second stage – apathy – number of tourists increased, and the relatonship between them and residents becomes more formalized.
As the second stage progresses, the third stage appears – irritation – when the number of tourists raise or even exceed the number or residents and the latter are worried about competition for resources, due to significant growth of visitors.
Considering Doxey’s Irridex, Spain is situated between stage 2 and 3, as tourism happens for many years, residents are constantly receiving tourists, but somehow Spain islands are suffocated by visitors, especially from cold countries, because of warm temperatures any time of the year. 
The last stage – antagonism – tourists are seen as the ‘issue’ for everything bad that happen in the local community. (Pavlic et al, 2015)
As a contradiction, even most of local people nowadays are not born in that place (either city, island or village) which means that they can be immigrants from another country or they have parents/relatives with multiple nationalities. Therefore, the concern about loyal tourists that may desire to live there longer periods is not justified. 

7. Conclusion
As an equivalent definition of this paper introduction, according to Grønflaten (2020) tourism is the action that people do when they visit a place outside their usual environment. As stated in the research it is an economic, socio-cultural and environmental phenomenon that happens international. 
For tourism to be sustainable must be paid attention to many other aspects, but above everything, tourists and residents are the key factors who can mentain the environmentally peace. Tourists must understand that visiting a place is equally with value it, admire and helping to its improvements and not distroying, and residents must hold their autenticity, traditions and must stay unique, otherwise the place will lose its magic and they will be too common to be attractive. 
Considering all the aspects discussed in the study, even if tourists helped in Spain economic situation, residents must do a constant effort in maintaining country’s environment and socio-cultural habits.
Also, visitors must pay an extra attention to the way they are travelling without harming the environment. 
Having said all that, sustainable tourism is a complex phenomen that must be understood by both ides – residents and tourists – and understood that without protecting the environment it will not be any more places to visit, due to over pollution and environment distroying. 

8. Recommendation

Considering the written report and alaysing all the majour aspects regarding sustainable tourism, the recommendations would be the following:

· Residents must understand how important it is to keep their natural and autentic culture and heritage, their behaviour and attitude.
· Tourists are guests that usually visit a place for unique and new experiences, but they should not forget how important is to protect the environment because without fresh air, healthy forests and animals, clean oceans and seas etc., it would not be any other holiday. 
· Moreover, tourists must understand that the fastest travel transport is not necessarly the healthiest for environment, so, whenever would be possible to select a kind touch for environment. 
· Would be also recommended for tourist to try something innovative in the next holiday by heping residents in collecting waste from beaches or natural reservations. 
· In the cities/areas where is happening over tourism might be a good idea to invest in ecological transport/electric transport.
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Table 1a. Contribution of tourism to economic growth — Spain (Gross Domestic Product).

SPAIN 1999 2000 2001 2002

Growth of GDP per capita in constant 1995 prices —g, 3.39%  3.23%  114%  030%
Growth of GDP in tourism per capita in constant

1995 prices 568% 347%  130% -3.70%
Contribution of tourism to cconomic growth = ¢ 063% 039%  0.15% -042%

Table Ib. Contribution of tourism to economic growth — Spain (Gross Value Added).

SPAIN 1999 2000 2001 2002

Growth of GVA per capita in constant 1995 prices —g, 3.11%  3.18%  123% 023%
Growth of GVA in hotels and restaurants per capita in

constant 1995 prices 366% 132% -169% —0.55%
Contribution of tourism to cconomic growth — ¢ 027%  0.10% —0.12% -0.04%
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FiGure 1. Hypothetical evolution of a tourist area. (For explanation of A~E see ‘Implications.’)




