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The automotive industry is a sector that deals with various organizations that include design, innovation, development, production, modification, sales, marketing, etc. of various vehicles and engines. It is an industry with a wide range of activities that the organization carries out in terms of marketing cars and vehicles (Stubbs, 2015). The report aims to highlight how industrial activities were affected during the COVID-19 epidemic and to examine the impact of the pandemic on the UK economy and the world. I will try to describe various factors for the success of this industry so that aspects of survival can be easily identified.

[bookmark: _Toc90826612]Impact of the pandemic on the automobile industry
The UK automobile industry
The automotive industry is a very influential sector for economic development all over the world. In the UK, it is one of the strongest parts of its economy. It is renowned for its contribution to the sports car compartment and recognised for its premium car collections as well. About £82 billion turnovers are created through this particular industry in the UK. As an outcome of it, more than 85,000 people get involved in this industry and its activities. Statistics show that eight out of ten cars manufactured by the country are dominating the global market. Other statistics depict the fact that more than 150 countries import cars from the UK. The country provides more than 30 producers all over the planet which made it possible to develop 70 vehicle models. Due to the hit of the pandemic, the UK automotive industry had to go through a difficult phase. In this particular momentum, the UK automotive industry has to slow its production of cars. Its car manufacture declined by 29.3% in this particular period. This is the lowest possible production in the country after 1984. Moreover, its overseas market has seen a drop of 30.4% in production and 29.1% in sales in 2020 (Pearson, 2021). All these are caused due to the wave of the pandemic. Let’s look at the statistic of UK automotive sector during the epidemic.
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Figure 1: UK Automotive Industry during the Pandemic
Source: (John and Mike, 2021)
According to the analysis of the conditions of Aston Martin, a few points are obvious. First of all, the pandemic hit has brought a halt to the regular production capacity of the automobile industry. The cost of labour and operational expenses in this regard have seen an increase. Secondly, the industry is facing a great problem in terms of foreign business as due to the epidemic, different countries have adopted different laws which have become quite strict to various organisations. Thirdly, many organisations in this industry have been focusing on cost efficiency so that they can adjust to the following trend of industrial crisis. 
The global automobile industry
The global automotive industry has also been affected because of it. The approximate market size of this lucrative industry in 2020 was 85.32 million units. The biggest automobile market is in the US, the UK, Japan and many European countries (Teresa, 2021). These markets have seen production and sales drop during the pandemic. The following chart will be highlighting the global automobile market from 2005 to 2020. 
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Figure 2: Global Automotive Market Size from 2011 to 2020
Source: (Covid-19’s impact on the automotive industry worldwide, 2021)
The following graphic shows that the size of the car market tends to decline by the end of 2020 due to the negative effects of the pandemic. This was caused because the production process had been delayed in many countries due to the epidemic and also the people’s demand for buying cars had also declined. These reasons altogether caused the global automobile sector size to get decreased. It is predicted that this industry will grow to 122.83 million units by the end of 2030. At that time, the estimated growth CAGR will be 3.71% which is quite good in number (IBISWorld - Industry Market Research, Reports, and Statistics, 2021). However, the growth will be certain only if the global automotive industry can develop by eliminating the negative stances created by the pandemic. 
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For the automobile industry, the main success factors will be quality, innovation, and reliability. The positive image built by an organisation in this sector enables it to grow. Moreover, a strong distribution network and healthy cash flow can also make the success works in this particular industry easier. Besides, compliance with a range of local and foreign rules and regulations enable an organisation to succeed in such a competitive industry. Though the industry is going through ups and downs due to the rues, it tends to follow a variety of successful opportunities (Stephan and Joseph, 2021). 
Due to the hit of the COVID-19, the automobile industry must cope up with the megatrends of this sector. These trends will help the industry to go ahead with its activities with new potential that will also fight against the odds created by the pandemic hit. It is also expected that if the industry follows these survival measures following the trends. 
Research and development: As the automobile sector involves activities associated with projects that involve creativity and innovation, this industry require lots of research and development. This type of activity is highly encouraged by customers as they can get more new and unique products. The organisations in the automotive industry should be conscious enough to invest more in their research and development. If they can bring out new things, it will be creating hype among customers which will decline the negativity created by the pandemic as well. If the automobile industry can innovate new things that will be giving protection against the pandemic, it will be another good thing for the industry. Because it will not only make the whole industry lively but also bring a rapid upward shift in their sales. It is predicted that Aston martin has invested 5% more in this segment than before (Jonas, 2021). 
Digitalisation: The current ecosystem is interconnected with cars due to digitalisation. As the use of mobile and other devices have become quite high, it will help the automobile industry to easily get connected with various car systems. By adopting this kind of facility, the industry can easily gain more customers which will be increasing the sales growth rate. Aston Martin focused on various digitalisation processes only to ensure a high-quality interaction among customers. 
Connectivity: To ensure connectivity, many major organisations in the automobile industry are adopting two features which are- artificial intelligence and autonomous driving. Autonomous driving is the most important part of this issue. If vehicles with autonomous driving facilities can be introduced in this sector, many related issues can be solved easily. First of all, it will ensure the use of less manpower which will be giving the opportunities of making the expenses lower. Besides, it will enhance the use of different sensors and more use of various functionalities. It provides with the opportunity of hand comfort and fewer costings. It will also help the customers to get in touch with fewer people which will eliminate the risk of COVID-19 spread as well. This kind of fully autonomous driving experience can be a great development opportunity for the industry and it will also work as a good way of amplifying the total sales of the organisations working in this sector (Warren, 2021). In the case of Aston Martin, it has also adopted technologies that use artificial intelligence. Altair is a company working on global technology that has gone for a partnership agreement with Aston Martin. The agreement took place between Altair and Aston Martin Cognizant Formula One team members. Due to this agreement, the company could bring out the most amazing sports car series in the 2021 season (Jonas, 2021).
Sustainability: In the present automobile industry, apart from the threats of the pandemic, there is another serious issue that is global warming. The whole world is getting more conscious day by day only to ensure the sustainability of the environment. This issue has been creating buzz among people and so they are always alert while using any vehicle. The use of combustion engines is getting lower due to the unwillingness of people to accept them. As an outcome of it, many automobile companies are adopting substitute measures so that they can decline pollution and ensure sustainability (Teresa, 2021).  If the industry develops more products with safety measures for the environment, the customers will be purchasing them more. It will increase the pace of worldwide sales of vehicles and decline the losses made due to the pandemic. To ensure such changes, the organisations operating in this industry must be alert enough to create vehicle architecture along with charging infrastructure. This type of activity will help the industry to occupy a strong standing in sustainable development and also attract customers in the long run.
Multi-faceted business model: Due to various aspects of digitalisation, many industries are applying platforms with multi-faceted business models. It helps to ensure the overall development of organisations working within the automobile industry. If the automobile industry can use such models, it can easily exchange information which will help them to make quick development in terms of providing customer-oriented services (Stephan and Joseph, 2021). During the pandemic outbreak, the expectations and demands of customers have drastically changed and to keep pace with their changing habits and tastes, many industries are working hard and the automobile industry is not an exception in this regard. The automobile industry can have development in its activities and products based on what people like and by the application of a multi-faceted business model, this job becomes easier.
Social dynamics: At present, the social dynamics are related to people choice and their preferences. In the case of the automobile industry, the products offered by them are not only necessary for some people but also luxury and symbol status for many. In the age of smartphones, many prefer products that will bring comfort and some prefers things with luxury. Due to the social dynamics, many organisations tend to invest more in their organisational structures only to ensure that they can meet the people’s expectations. Now they can look for strategies to attract people based on their social standings (Stubbs, 2015). Aston Martin is a brand that has always been sincere about social dynamics and so it is still focusing on this matter even after the hit of the epidemic. Its approach has always been to the people who love to use premium products and so it mobilises its activities accordingly.
Smart-phone based technologies: In this era of smartphones, people are fully devoted and accustomed to using them. So it is expected that the new customised vehicles can have features of controlling various functions of the cars by the use of their smartphones. It will not only increase the interest of the people but also encourage innovative approaches to be taken place even more. Due to the pandemic, people are more interested in using products associated with mobile phones. So their main purpose involves attracting all those kinds of customers who are frequently using smartphones than others in the society. 
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[bookmark: _Hlk93084354]The report showed various aspects of the automobile industry both in the domestic and global business environment. Its purpose is to ensure a good knowledge of different perspectives and information related to the automobile industry and the influence created by the COVID-19 outbreak on it. The report summarised the fact that the pandemic had a great negative effect on the industry and so they had to adopt various strategic and survival means to overcome it. It also forecasts all the probable successful opportunities of coming out of all the hindrance created by the pandemic hit. It concluded with all the factual representation of information regarding successful methods of getting out of such odd consequences.
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