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[bookmark: _Toc106890931]Introduction
Cultural awareness is defined as the understanding of differences between two individuals and tends to increase the cultural competence of person (Alvesson and Sveningsson, 2018). In this assignment, the hotel handbook is prepared, which outlines the behavioural orientation of the hotel staff members by strictly mentioning the list of activities which are to be done and not done. In addition to this, the hotel handbook also identifies specific international countries and, therefore, identifies the key aspect of cultural differences while outlining the customs as well as behaviour practised in these countries. 
[bookmark: _Toc106890932]List of international countries and their key cultural differences
The list of international countries is as follows, from where there is an enhanced chance of visitor arrival into the hotel: 
· United States of America
· Ireland
· France
· Spain
· India
· Germany
The cultural aspects in the USA are based on friendliness, which is developed due to the more casual approach of the people. In addition to this, they are more optimistic in nature, thus different from the UK people, who are more pragmatic in approach. 
The Irish people have a cultural difference as they tend to value art and artistry more than others, which is seen in their choice of words while speaking (Woods, 2018). In this context, the visitors from Ireland are more focused on building effective relationships rather than causal friendships, differentiating from the UK’s cultures. 
In France, the value of art and craft is subsequently higher, and this leads to the inclusion of finesse in cultural perspectives, thus influenced by the overall attitude towards others (Al-Alawi and Alkhodari, 2016). In addition to this, in French culture, conversation and sociability are of high context, which is different from the UK being a low context society, where the culture supports straightforwardness. 



In the case of Spain, the culture supports extensive family bonds and hereby impacts the decisions taken in the situation of stress (Gopalkrishnan, 2019). In this perspective, it has been subsequently observed that the cultural perspective of the country is leaned toward the collective approach. The individualism perspective is significantly lower in the country.  
The main difference in the case between India and UK is the level of individualism. In south-east Asian countries, the level of individualism is significantly higher, and in India, family-oriented decisions are taken, which is opposite to that the cultural aspect in the UK. 
In German culture, the approaches involving a direct attitude and a straightforward approach are valued, which is not in British culture. In the case of Germany, diligence and directness are the effective components of the culture. Whereas contrary to this, the UK culture supports more politeness in attitude and is highly influenced by Western European cultures. 
[bookmark: _Toc106890933]Differences in customs and behaviour in chosen international countries
The hotel handbook provides an overall idea of the cultural etiquette and customs which influences the overall behaviour of the guests. In this perspective, in the case of the USA, the overall friendliness in behaviour influences the relations (Rodríguez-Pose and Hardy, 2018). But, in the case of customs related to their religious practices, it has been evaluated that the citizens of the USA are diligent and duly respectful. This, overall, differs from the behaviour of the UK people, and their friendliness is also considerably lower than that of US people. 
In contrast to this, the people of Ireland value their traditions and cultural observations, which therefore determines the overall potential for the attitude. In case of the Irish dining, the more carbohydrate containing food is consumed first, different from the table manners of the UK (Gay, 2018). The primary difference between the French and British are the value of their culture and conventions, such as the workplace culture being stricter and casual behaviour being seen as a misfit. The personal space, as well as the addressable adjectives, differ greatly from that of the UK and France, with the following particular etiquettes. 
In the case of Spanish culture, which is influenced by Western European culture, the customs and behaviour are highly influenced by the cultural outcomes of individualism. In addition to this, the influence of folklores and cultural-historical stories have a greater influence on the customs, leading to the adoption of the local practices (Gopalkrishnan, 2019). In addition to this, the punctuality attitude is greater in the UK and more formal as compared to the Spanish culture. 


The case of Indian culture is influenced by the historically rich cultures and effective approaches taken in modern conditions. In the case of the British culture, there is a lack of collective approach, but this custom is well established in India. Moreover, there are differences in the overall table manners change in the Indian and UK cultures. The Germans, on the other hand, are very punctual and well-mannered, which is slightly different from the British culture (Perso and Hayward, 2020). The raising of voice and losing the cool brain is considered to be rude in German customs. In addition to this, the Germans have a high sense of hierarchy which needs to be one of the most important factors for their customary traditions. 
[bookmark: _Toc106890934]Table of Do’s and Don’ts
The hotel handbook has the following Do’s and Don’ts list as follows: 
	Sl. No.
	Do’s
	Don’ts

	1
	Greeting with a smile 
	Fold your arms

	2
	Be Attentive
	Keep hand in pockets

	3
	Ensure positive body language
	Use Chewing gums

	4
	Be understanding and maintain cool
	Argue

	5
	Tactful and courteous 
	Over-friendly

	6
	Stand upright and maintain a distance 
	Leaning on the counter

	7
	Maintain eye contact
	Avoid looking at indicative kinds of stuff

	8
	Make the guest feel comfortable
	Discussion about religion and politics

	9
	Sympathetic interest is required
	Trouble guests with personal issues

	10
	Great knowledge about products
	Fumble while speaking about products










[bookmark: _Toc106890935]Conclusion
It has been concluded that the guests are of ultimate importance in the hotel industry, and their comfort levels need to be maintained. Furthermore, there is an important set of etiquette that needs to be followed in front of the guests. It has been further concluded that the behaviour and overall body positivity are considered to be the most important parameters for the hotel staff, along with sound knowledge regarding the cultural aspects. 
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