Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Abiodun Jacob (2538254)
Topic chosen: THE USE OF SOCIAL MEDIA TO PROMOTE BUSINESSES
Title of source: SOCIAL NETWORKS AS AN INTEGRAL PART OF BUSINESS PROMOTION
Author(s): Ishchenko Mykola
Year published: 2025
How did you find this source?

I found this source by filtering and searching using specific keywords on Google.

Why did you choose this source?
Is it relevant to the topic? 
Yes, it is relevant because the study identifies a strategy for promoting business and further information on the use of communication tools on social networks.
Is this a useful article? 
Yes, it is a useful article. The article provided research-based results and recommendations which can help business marketers across all social media platforms expand on their target audience.
Is this an academic source?
It is an academic source; it is published in the International Journal of Research in Commerce and Management Studies (IJRCMS) which is an international peer review and business journal.


When was it published? Is it recent enough? Why?
It was published in the year 2025. It is recent enough because it shows current trends across the world making it highly applicable for modern research.



Author Credibility
Who is the author? What are their qualifications or expertise?
The author is Ishchenko Mykola. A specialist in business marketing promotion and development.
(https://orcid.org/0009-0004-0054-6334)- This is his profile.



Reliability
Is the source reliable? Why?

This 2025 study by Ishchenko Mykola is reliable since it is a very current, peer-reviewed academic article published in the International Journal of Research in Commerce and Management Studies. It is relevant and useful because it provides an up-to-date, structured strategy map with specific metrics that directly explain how businesses can optimize social media marketing to derive growth.



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

