


Task 2- Presentation 

Introduction 
[image: ]
The marketing strategy of this research is to establish an effective marketing plan for creating awareness of the wedding packages offered at Vivian Hall – a prospect venue inside the Dylan Thomas Centre at Swansea. The highlighted fields include market analysis, target customers identification, and the strengths, weaknesses, opportunities, and threats analysis, major strategies, which are social media marketing, video marketing, giveaways with influencers, and marketing promotions, which are major approaches to getting the attention of potential clients.






About Vivian Hall


[image: ]Vivian Hall is self-contained and part of the Dylan Thomas Centre in the Maritime Quarter of Swansea which is a historic building while fully equipped for the 21st century event facilities. Paying homage to the length of its design and relation to the great poet and writer Dylan Thomas, this hall is a Grade II building which offers nearly 200 sqm of space. It is equipped with a personal bar, the mezzanine floor, and can easily be adjusted according to the specific event, from the wedding-only ceremonies to the many guests (Vivian Hall, 2024).
The location of the venue is advantageous because it is near the city centre, Swansea train and bus stations. Facilities like Vivian Hall with both historical architectural features and a flexible configuration, as well as onsite parking, help accommodate both personal and commercial events such as weddings and business or cultural meetings. This signifies that catering services can also provide extra event services making Vivian Hall a go to venue for meaningful professional events in Swansea (Gower holidays, 2018).


Creating the social media marketing content strategy
[image: ]Content Theme and Storytelling 
All the wedding packages at Vivian Hall starting from the Fern Hill Package to the Rhapsody of Love will be presented through content that embodies poetry and more specifically that of Dylan Thomas whose works form part of the literature published and presented at the venue. All posts made to social media accounts will prioritise selling the beauty and authenticity of Vivian Hall as a unique wedding venue.
Reels/Stories: To reach new clients, the services of Instagram and Facebook should be used to show live setup of the wedding arrangements which are part of the packages such as floral centrepieces, tables and chairs décor and a DJ service among others. These will interest the audiences as they will get to see part of the preparations that go into making a wedding (Thorgren et al., 2024).
Seasonal and Thematic Campaigns
“Literary Love” Campaign: For the entire month of February with Valentine’s Day approaching, organise a special Valentine promotion along with quotes from famous literatures with the photos of the setup of the Vivian Hall wedding. Promote a promotion for any reservation made during this month only.
“Wedding Package Wednesday”: Probably once a week, you should provide details about one of the wedding packages you offer while providing pictures or short videos to encourage people to be interested in booking your services (Yost et al., 2021).
Using the lens of Audience Engagement Strategies
Polls and Q&As: You can also poll your followers or use the question sticker in Instagram stories, and quiz your followers on their wedding style, favourite part of wedding planning, and dream guest list size. Such findings can help to customise the subsequent advertising strategies.
Testimonials: Engaging with clients through media distribution, posting quotes and photos of happy couples who got married at Vivian Hall and proving that the venue works in creating perfect weddings.
Video-Based Content- Here is the link for my reels.
https://www.instagram.com/p/DDXe9W5IRLYTA11IKoi7KdD9lgXbRJnce6Gtvk0/+-

Virtual Venue Walkthrough
Produce a more comprehensive video (2-3 minutes) giving insight into the specifics of and the opportunities offered at Vivian Hall, the venue’s interiors and exteriors. For the couples who plan their weddings at a distance they can give a realistic outlook of the place to the couples to inspire them to physically go and have a feel of the place by asking them to visit.

“Wedding Inspiration” Series
A short series of 30-second videos, each centred on different aspects of Vivian Hall weddings:
Decor Ideas: Exhibit table arrangements for reception and styling of flowers, flowers at the centre of the round table and bouquets.
Behind the Scenes: Point out the measures made by the working team, cooks, and disco-operators emphasising the joy of making a wonderful wedding day.
Testimonials from Newlyweds: Gather short interviews with couples to learn more about their experiences at Vivian Hall, which will engage customers more (Juanna et al., 2024).



Influencer Marketing Strategy
[image: ]Local Influencers and Wedding Planners:
Collaborate with wedding bloggers and organisers of events in Swansea and South Wales. Encourage them to come over to a special showcase at Vivian Hall where they will take the opportunity to tour the venue and share the experience on the social media platforms using stories, pictures and videos.
“Wedding Package Review” Series with Influencers:
Engage the influencers to tour every wedding package through, capture different services offered, ornaments, and arrangement of halls. It may be inspiring to fans or followers or bring a boost to the benighted member’s credibility while compelling inquiries.
Giveaways and Contests:
Organise a competition on social media with the help of an influencer and offer the couple who will win the main prize a free engagement photoshoot or a percentage discount on the Fern Hill Package. This will increase visitors’ interaction, coverage and popularity and attract the attention of intending wedding couples.

[image: A screenshot of a wedding invitation

Description automatically generated]Conclusion 
[image: ]Using influencer collaborations as well as using the concept of giveaways and contests, Vivian Hall can increase engagement and attract couples through word-of-mouth. Wedding planners and influencers in a particular region the venue wishes to market itself will benefit the venue by increasing its visibility, credibility, and, eventually, its bookings.
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Introduction

® The goal of this study is to
develop a successful marketing
strategy that will raise awareness
of the wedding packages that
Vivian Hall offers.

@ Market analysis, target customer
identification, strengths,
‘weaknesses, opportunities, and
threats analysis, as well as key
‘methods including social media
‘marketing, video marketing, and
giveaways, are among the
highlighted areas.
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About Vivian Hall

o Part of the historic Dylan Thomas
Centre in Swansea's Maritime
Quarter, Vivian Hall is self-
contained and completely
furnished for events in the twenty-
first century.

 The venue's proximity to Swansea
train and bus stations, as well as
the city centre, makes it a prime
position.

Swansea. The Guildhall
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Creating the social
media marketing
content strategy

©  Poetry-Inspired Storytelling: Demonstrate
how Vivian Hall wedding packages,
including Fern Hill and Rhapsody of
Love, should be marketed using material
from Dylan Thomas® poetry because the
place has a rich history.

®  Visual Content and Engagement: Make
individual short video tours, Instagram
stories, or posts that are encouraging,
which uses themes, decorations, and live
views of weddings (Thorgren ef al., 2024).
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Influencer o TInfluencer Collaborations: Involve local influencer and wedding planners
M k ﬁ to the Vivian Hall and create Success Stories with photos and videos.
arketing o Giveaways and Contests: Contest with influencers, proposing discounts or

Strategy free engagement photos shootings that will attract couples excited to share.




image7.png
w@vwe&&wf

Video chosen for attracting

customers and marketing
the business.

JUSTIFICATIONS

WWW.WEHEARTWEDDINGS.COM :

The pictures are
significative for the Vivian
Hall offers, and represent

their face, brand and
services.

HERE COMES THE BLOG!

The melody is romantic
and accompanies perfectly
the reel creating a
significant direction to love
and for life union

Instagram is now the most
popular online way to
share and market content
and it is suitable and used
by people of different age.
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e Vivian Hall can boost engagement through influencer partnerships and the
idea of prizes and competitions.

. o Inalocation where the venue wants to promote itsclf, wedding planners
Conclusion and influencers will help the venue by boosting its reputation, exposure,
and eventually bookings.
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