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PART 1
1.1 Understanding Literature Reviews
A literature review systematically analyzes previous studies and academic sources related to a given research area (Fink, 2019; Jesson et al., 2011). It serves as both a process and an outcome, helping researchers gather, assess, and summarize relevant literature while outlining the state of current knowledge (Lambert, 2012). In doctoral research, literature reviews play a fundamental role—they position new studies within existing discussions, highlight gaps in knowledge, and justify research direction (Fink, A., 2019). Beyond summarizing prior work, a strong literature review engages in critical assessment, evaluates theoretical approaches, and synthesizes empirical findings (Booth et al., 2021). Additionally, it clarifies definitions, conceptual themes, and how key academic debates have evolved over time.
1.2 Purpose of a Literature Review
A literature review plays a crucial role in understanding the experiences of Indian food entrepreneurs in London by synthesising existing knowledge, identifying research gaps, demonstrating the significance of new research, and preventing redundancy. By bringing together insights from studies on migrant entrepreneurship, food industry trends, and the specific challenges encountered by Indian entrepreneurs, the literature review provides a comprehensive foundation for further investigation (Thornton,; Falcão, R.P., et al 2024). It also highlights areas that require deeper exploration, such as the complex interplay between cultural identity and business strategy, and the effects of racial biases in commercial settings (Ram, M., 2022). Furthermore, the literature review demonstrates the economic, social, and cultural relevance of studying Indian food entrepreneurship in London (Shukla, S., 2022). By mapping what is already known and where gaps remain, it ensures that new research addresses unexplored questions and offers fresh perspectives, rather than duplicating previous studies (Okoli, C., 2015) To identify the key challenges (e.g., financial, regulatory, cultural) faced by Indian migrant entrepreneurs in the London food sector.

1.3 Aims and Objectives
Aim:
This study aims to explore the multifaceted challenges faced by Indian migrant entrepreneurs operating in the food sector in London, focusing on the socio-cultural, economic, and institutional factors that shape their business experiences.
Objectives:
To identify the primary challenges encountered by Indian food entrepreneurs in London.
To analyse the influence of cultural identity and heritage on business practices.
To evaluate the impact of government policies, regulations, and institutional support.
To examine the role of community networks and social capital in entrepreneurial success.
To investigate the effects of racial and ethnic discrimination on business operation.
1.4 Importance of Literature Review
A literature review is crucial in understanding Indian migrant entrepreneurship, as it provides:
The literature on Indian food entrepreneurship in the UK provides a rich historical and analytical context that informs current research. Tracing the journey of Indian business owners, the narrative begins with the establishment of the Hindoostane Coffee House in London in 1810 by Sake Dean Mahomed, marking the first Indian restaurant in the British Isles and laying the foundation for the vibrant Indian food sector that exists today (Thornton,; Panayi, 2008; Gough, R., 2020.). Over time, Indian food enterprises have evolved significantly, adapting to changing social and economic landscapes, and reflecting broader patterns of migration and multicultural exchange.
Critical analysis within the literature evaluates t2he diverse business models and adaptation strategies employed by Indian entrepreneurs, as well as the support systems available to them. Despite their successes, ongoing challenges such as discrimination, regulatory hurdles, and market competition remain prevalent (Ram, M., 2022; Basu, 2011). Theoretical frameworks used in this field often draw on migration and entrepreneurship studies, with an emphasis on multicultural dynamics and interpretivist perspectives that centre the lived experiences of entrepreneurs (Alharahsheh & Pius, 2020).
Policy and practical insights from the literature highlight systemic issues, including limited access to financial resources, barriers to market entry, and the profound influence of cultural identity on business practices (Shukla, S., 2022; Solano, G.,, 2023). Finally, the literature review demonstrates the researcher’s ability to critically engage with existing studies and contribute new insights, thereby enriching academic understanding of migrant entrepreneurship in the context of London’s Indian food sector (LACHI Aya, T.A., 2024).
Studies indicate that migrant entrepreneurs play a vital role in London’s economy, with over 40% of businesses owned by immigrants (Shukla, S., 2022). However, these entrepreneurs continue to face discrimination and structural barriers (Ram, M., 2022). A literature review not only contextualizes these issues but also emphasizes their relevance in shaping future policies and research.
1.5 Structure of a Literature Review
A well-rounded literature review typically includes:
The literature on Indian food entrepreneurship in London encompasses several key themes, including migration trends, entrepreneurship theories, socio-economic influences, and the processes of cultural adaptation (Basu, 2011; Falcão, R.P., et al 2024). Empirical studies in this area have employed a range of methodologies to explore the lived experiences of Indian entrepreneurs, with findings highlighting both the successes and challenges faced by this community. However, these studies also present certain limitations, such as restricted sample sizes or a focus on specific localities, which suggest the need for broader and more nuanced research (Basu, 2011; Falcão, R.P., et al 2024). A notable research gap is the underexplored role of food in fostering community development among migrants, indicating an area ripe for further investigation (Panghal, et al 2024). Theoretical perspectives in the literature vary, with comparisons drawn between positivist and interpretivist paradigms, each offering distinct insights into the complexities of migrant entrepreneurship (Alharahsheh & Pius, 2020). In addition to academic research, industry reports and policy studies—often referred to as grey literature—provide valuable context on business trends, regulatory environments, and the broader economic contributions of Indian food businesses in the UK (Thornton,; Solano, G.,  2023).
Recent advances in digital scholarship have encouraged bibliometric analysis and visual mapping tools to identify patterns in existing research (Moral-Munoz et al 2019; Donthu et al., 2021).
1.5.1 Literature Review Methods
Different approaches to literature reviews exist, each offering distinct advantages and drawbacks. The choice of method depends on research goals and philosophical orientation (Moral-Munoz et al 2019; Booth et al., 2021).
	Method
	Description
	Strengths
	Limitations
	Best Use

	Systematic Review
	A structured, replicable process with clear criteria (L Moral-Munoz et al 2019; Booth et al., 2021).
	Reduces bias, ensures transparency
	Time-intensive, less adaptable
	Suitable for analyzing broad trends

	Meta-Analysis
	Statistical evaluation of multiple studies (Moral-Munoz et al 2019).
	Objective, data-driven insights
	Requires comparable quantitative data, not ideal for qualitative studies
	Limited applicability in qualitative research

	Narrative Review
	Interpretive approach emphasizing key themes (Moral-Munoz et al 2019).
	Flexible, provides deep conceptual analysis
	Potential for bias, harder to replicate
	Ideal for qualitative, interpretivist studies

	Scoping Review
	Broad overview identifying research gaps (Moral-Munoz et al 2019).
	Helps outline key areas needing further study
	Less detailed synthesis
	Best for mapping emerging research topics

	Mapping Review
	Uses visual methods to illustrate trends (Moral-Munoz et al 2019).
	Simplifies complex data
	Lacks depth
	Useful in early-stage research



A systematic review follows a structured, replicable process with clear criteria, which reduces bias and ensures transparency, but it is time-intensive and less adaptable, making it suitable for analyzing broad trends. Meta-analysis involves the statistical evaluation of multiple studies, offering objective, data-driven insights; however, it requires comparable quantitative data and is not ideal for qualitative studies, so its applicability is limited in qualitative research. A narrative review uses an interpretive approach to emphasize key themes, providing flexibility and deep conceptual analysis, but it has the potential for bias and is harder to replicate, making it ideal for qualitative, interpretivist studies. A scoping review provides a broad overview to identify research gaps, helping to outline key areas needing further study, though it offers a less detailed synthesis and is best for mapping emerging research topics. Finally, a mapping review uses visual methods to illustrate trends, simplifying complex data but lacking depth, and is most useful in early-stage research.
Given the interpretivist orientation of this study, a narrative review is the most appropriate approach. It allows for an in-depth exploration of the personal and social contexts shaping migrant entrepreneurship (Moral-Munoz et al 2019; Alharahsheh & Pius, 2020). Combining narrative and scoping reviews can provide both conceptual depth and a broad overview, making it particularly effective for emerging research areas (Booth et al., 2021).
1.5.2 Conducting a Literature Review: Key Steps
For doctoral research exploring Indian migrant entrepreneurship in London's food sector, conducting a thorough literature review involves several essential steps:
The process of conducting a literature review on Indian migrant entrepreneurs in London’s food industry begins by clearly defining the research question, such as: “What are the primary challenges faced by Indian migrant entrepreneurs in London’s food industry, and how do they navigate these obstacles?” (Thornton,). A narrative review is particularly suitable for this type of interpretivist, qualitative research, as it allows for a deep exploration of lived experiences and nuanced themes (Moral-Munoz et al 2019). The next step involves gathering relevant sources, which includes searching established academic databases like Scopus and Web of Science, as well as consulting grey literature, industry insights, and policy documents related to migrant entrepreneurship and the Indian food market (Basu, 2011; Falcão, R.P., et al 2024; Solano, G., 2023).
Selection criteria are then established, such as focusing on studies published between 2020 and 2025, ensuring relevance to Indian migrant entrepreneurship, and maintaining a London-specific focus (Panghal, et al 2024). The quality of the chosen studies is evaluated for methodological robustness and theoretical coherence, ensuring the review is well-supported and credible (Jesson et al., 2011; Booth et al., 2021). Key findings are synthesised by organising the review around central themes, such as major challenges, entrepreneurial adaptation strategies, and gaps in existing research(Falcão, R.P., et al 2024). The review is structured to present these findings in a coherent narrative, integrating critical analysis and establishing connections between theoretical perspectives and empirical insights (Lambert, 2012). Finally, the review concludes by highlighting research gaps and suggesting directions for future inquiry, ensuring the research remains relevant and forward-looking (Moral-Munoz et al 2019).
1.6 Conclusion
A well-structured literature review is critical for doctoral research on the experiences of Indian migrant entrepreneurs in London's food sector. A narrative review, combined with interpretivist methodologies, offers the best approach to examine the complexities of migrant entrepreneurship (Alharahsheh & Pius, 2020; Moral-Munoz et al 2019).
By synthesizing diverse sources and critically evaluating existing research, the literature review provides a clear foundation, identifies knowledge gaps, and informs policy and future academic inquiry (Thornton,; Shukla, S., 2022; Falcão, R.P., et al 2024). Additionally, it enhances academic rigor, reinforces methodological transparency, and strengthens the overall credibility of doctoral research.
As London's food sector continues to evolve, ongoing literature reviews will remain essential for tracking new trends, policy changes, and the shifting realities of migrant entrepreneurs (Solano, G., 2023).
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Part 2
	Sr.no
	Author
	Type 
	Title
	Aims/Objectives
( RO1,RO2,RO3) 
	Summary/Main findings(RO4,RO5)
	Keywords

	1
	S. Ram, T. Jones, P. Edwards 
(2023)
	Journal Article
	Ethnic Minority Businesses in the UK: Past, Present and Future
	To assess the influence of UK government policies, regulatory changes, and institutional support mechanisms on the growth and resilience of Indian food businesses, and to identify key areas where further research and policy development are needed to address their evolving needs.
	Highlights policy responses, generational dynamics, and research gaps related to the role of community networks, social capital, and the impact of racial and ethnic discrimination on entrepreneurial success."
	ethnic minority, business, UK, policy

	2
	D. Smallbone, M. Kitching
(2022)
	Research Paper
	Migrant Entrepreneurship and UK Economic Resilience
	To examine how Indian food entrepreneurs leverage their cultural heritage and community ties to adapt business models, foster local economic stability, and innovate in response to adversity and change.
	Demonstrates how migrant entrepreneurs use community networks to support local economic resilience amid discrimination.
	migrant entrepreneurship, resilience, UK

	3
	S. Basu
(2011)
	Journal Article
	From ‘Break Out’ to ‘Breakthrough’: Indian Entrepreneurs in the UK
	To explore the challenges Indian food entrepreneurs face when expanding their businesses beyond ethnic markets, including barriers to accessing broader consumer bases, marketing limitations, and competitive pressures in the mainstream UK food industry.
	Explores strategies leveraging community support and overcoming discrimination for business growth.
	Indian entrepreneurs, mainstream, UK

	4
	F. Carter, S. Ram 
(2021)
	Journal Article
	The Role of Social Capital in Migrant Food Businesses
	To investigate how Indian and other migrant food entrepreneurs overcome operational, financial, and market obstacles in London through their social networks and community ties, and how these relationships influence business survival and expansion.
	Shows strong community ties support entrepreneurial success and resilience.
	social capital, migrant, food, UK

	5
	J. Webb, S. Dana
(2022) 
	Research Paper
	The Influence of Culture on Migrant Food Entrepreneurship
	To examine how cultural heritage shapes the core offerings, branding, and customer engagement practices of Indian food entrepreneurs in London, and how these elements are adjusted to address the expectations of the mainstream market.
	Examines how entrepreneurs adapt offerings and branding through community influence and cultural identity.
	culture, food entrepreneurship, adaptation

	6
	A. Patel, R. Singh (2024)
	Journal Article
	Navigating Regulation: Indian Restaurants in the UK
	To assess how the structure and enforcement of UK government regulations—such as food safety, employment eligibility, and restaurant registration—affect the viability of Indian restaurants, and to analyse the effectiveness of available institutional support in helping these businesses maintain compliance
	Highlights how entrepreneurs navigate regulatory barriers through community support and in response to discrimination.
	regulation, Indian restaurants, UK

	7
	T. Jones, M. Ram (2019)
	Journal Article
	The Dynamics of Ethnic Food Business in London
	To investigate the barriers Indian food businesses in London face related to competition with other cuisines, changing consumer preferences, and securing prime locations in a crowded and expensive hospitality market
	Examines how community ties and discrimination shape competition, location, and customer reach.
	ethnic food, business, London

	8
	M. Hussain (2023)
	Research Paper
	Digital Marketing in South Asian Food Startups
	To explore how Indian food entrepreneurs integrate cultural storytelling and authenticity into their digital marketing strategies—leveraging online platforms to both preserve and promote their heritage, while adapting their branding for wider appeal
	Shows social media and delivery apps are crucial tools for building community networks and driving entrepreneurial growth amid discrimination.
	digital marketing, South Asian, startups, UK

	9
	S. Mehta (2022)
	Journal Article
	Gendered Experiences in Indian Food Entrepreneurship
	To assess the effectiveness of available support mechanisms, industry initiatives, and regulatory frameworks in addressing the specific needs of women entrepreneurs in Indian food businesses, and to examine where policy, institutional support, and advocacy can further reduce gender disparities and empower more women in the sector
	Highlights role of digital tools in community-building and business growth despite discrimination.

	gender, Indian food, entrepreneurship, UK

	10
	P. Joshi (2023)
	Research Paper
	Sustainability in London’s Indian Restaurants
	To investigate the obstacles Indian restaurants face in implementing sustainable practices in sourcing, waste reduction, and customer engagement, within the broader context of sector-wide challenges such as resource constraints, regulatory pressures, and changing expectations for environmental responsibility
	Examines how community ties and discrimination influence sourcing, waste practices, and customer engagement.
	sustainability, Indian restaurants, London

	11
	K. Sharma (2024)
	Journal Article
	Second-Generation Indian Entrepreneurs in the UK Food Sector
	To explore how the motivations and innovation strategies of second-generation Indian entrepreneurs are shaped by their dual cultural heritage, and how these factors compare to the approaches of first-generation business owners in the London food sector
	Identifies how generational shifts affect risk-taking and innovation in relation to community networks
	second-generation, Indian, food, UK

	12
	S. Ahmed 
(2021)
	Journal Article
	Coping with Brexit: Migrant Food Entrepreneurs in London
	To assess how changes in UK regulatory frameworks, immigration policies, and new trade agreements have affected Indian food business operations post-Brexit, and to evaluate the effectiveness of emerging adaptation strategies and institutional support mechanisms available to these entrepreneurs
	Highlights how community support helps entrepreneurs adapt to uncertainty and supply chain challenges, especially amid discrimination.
	Brexit, migrant entrepreneurs, food, London

	13
	T. Singh, A. 
Kapoor 
(2022)
	Research Paper
	Family Business Succession in Indian Restaurants
	To investigate the key obstacles faced by Indian family-run restaurants in planning for business succession, including generational interest gaps, operational transitions, and external threats such as lease insecurity and market pressures that jeopardize continuity
	Explores how community ties and generational differences affect business continuity.
	family business, succession, Indian, UK

	14
	R. Ahmed
(2023) 
	Journal Article
	Racial Bias and Customer Perceptions in Ethnic Restaurants
	To explore how perceptions of cultural identity—both positive and negative—shape customer attitudes and engagement with Indian and other ethnic restaurants, and how these businesses adapt their offerings or branding in response to biased or stereotypical expectations
	Finds that bias, shaped by experiences of discrimination, negatively influences business reviews, customer recommendations, and repeat visits,
	racial bias, customer, ethnic restaurants, UK

	15
	D. Patel, N. Sharma 
(2024)
	Research Paper
	Technology Adoption Barriers in Indian Takeaways
	To assess how UK government policies, sector regulations, and available institutional resources or training schemes either enable or limit the digital transformation of Indian takeaway businesses, and to identify where additional support or reform is needed to close financial and skill-based gaps
	Identifies cost, digital skills, and generational gaps as key barriers to leveraging community support and overcoming discrimination.
	technology, barriers, Indian takeaway, UK

	16
	T. Barrett & S. Vershinina(2017)
	Journal Article
	Intersectionality of migrant entrepreneurship in the UK
	To investigate how the intersecting factors of race, gender, and class create distinct and overlapping challenges for migrant entrepreneurs in London’s food sector, influencing access to resources, opportunities, and long-term business sustainability.
	Highlights how community networks and discrimination shape challenges and opportunities for Indian and South Asian entrepreneurs.
	intersectionality, migrant, entrepreneurship

	17
	M. Ram & T. Jones
(2008)
	Journal Article
	Ethnic-minority businesses in the UK: A review
	To explore how the cultural backgrounds, values, and community networks of ethnic minority business owners shape their business models, entrepreneurial approaches, and adaptability within the UK’s diverse marketplace
	Details how policy, finance, and community networks impact food entrepreneurs facing discrimination.
	ethnic minority, business, UK, review

	18
	A. Kloosterman (2010)
	Journal Article
	Matching opportunities with resources: A framework for migrant entrepreneurship
	To outline how government policies, local regulations, and institutional supports interact with the resource mobilization strategies of Indian migrant entrepreneurs, influencing both the accessibility of key resources and the pathways to business opportunity exploitation and growth
	Framework analyses how community networks and experiences of discrimination influence business strategies of Indian food entrepreneurs in London.
	migrant entrepreneurship, resources, London

	19
	S. Basu & E. Altinay ( 2002)
	Journal Article
	The interaction between culture and entrepreneurship in London’s Indian restaurants
	To investigate how cultural beliefs, familial traditions, and community expectations shape business practices among Indian restaurant owners, influencing decisions related to customer service, staffing, branding, and cuisine authenticity.
	Finds cultural heritage, community ties, and discrimination shape menu, service, and marketing choices.
	culture, entrepreneurship, Indian, London

	20
	J. Rath 
(2007)
	Journal Article
	The transformation of ethnic restaurants in Europe
	To assess how changes in government regulations—such as food safety standards, environmental guidelines, and employment laws—affect ethnic restaurant operations, and to evaluate the role of institutional support in helping businesses adapt and remain competitive.
	Examines how Indian eateries in London navigate innovation, menu changes, and regulations through community support
	ethnic restaurants, adaptation, Europe

	21
	N. Edwards & A. Ram 
(2010)
	Research Paper
	Networking and migrant entrepreneurship in the UK food sector
	To investigate how access to and participation in formal and informal networks help Indian food entrepreneurs in London overcome obstacles such as supply chain disruptions, limited business resources, and market uncertainties, especially during crises such as Brexit and the COVID-19 pandemic
	Finds community networks key to accessing finance, suppliers, and customers amid discrimination.

	networking, migrant, food sector, UK

	22
	S. Dana & R. Morris 
(2007)
	Journal Article
	Ethnic minority entrepreneurship: The role of culture and opportunity
	To examine how Indian entrepreneurs’ cultural values, traditions, and social norms shape their business goals, decision-making, and operational strategies, highlighting how identity and heritage influence entrepreneurial pathways.
	Examines Indian and Bangladeshi food entrepreneurs through the lens of community ties
	ethnic minority, opportunity, UK

	23
	M. Hussain & S. Ahmed 
(2023)
	Journal Article
	COVID-19 and the resilience of South Asian food businesses in London
	To assess the role and effectiveness of government relief schemes, support policies, and sectoral initiatives in helping South Asian food businesses weather the effects of the pandemic, while also identifying ongoing concerns about the adequacy of institutional support for longer-term recovery and resilience
	Highlights role of adaptation, technology, and community ties in overcoming discrimination.

	COVID-19, resilience, South Asian, London

	24
	A. K. Goyal 
(2019)
	Research Article
	Women entrepreneurship in Indian food industry: Challenges and prospects
	To investigate the financial, social, and cultural barriers Indian women face in the UK food sector, such as limited access to capital, deeply ingrained societal norms, gender bias, lack of family and institutional support, and underrepresentation in decision-making roles
	Examines how gender, social norms, and support networks shape entrepreneurial experiences amid discrimination.
	women, entrepreneurship, Indian food

	25
	T. Jones, M. Ram, P. Edwards 
(2014)
	Journal Article
	Raising capital among ethnic minority businesses
	To explore how cultural backgrounds, community networks, and business practices shape the approaches ethnic minority entrepreneurs—including those in the Indian food sector—take when seeking access to finance, and how these cultural factors interact with lenders’ understanding of ethnic business contexts
	Finds informal lending and family support key to Indian food entrepreneurs' resilience amid discrimination.
	finance, ethnic minority, UK, food

	26
	E. Light & P. Bhachu 
(2018)
	Journal Article
	Migration, entrepreneurship and the family business
	To investigate how family involvement shapes both opportunities and obstacles for migrant entrepreneurs in the UK food sector, including challenges such as intergenerational conflict, labour reliance on relatives, issues of trust and delegation, and succession planning in sustaining business continuity
	Finds family-run businesses central to Indian restaurateurs' strategies amid discrimination.
	family business, migration, UK

	27
	S. Kloosterman & J. Rath 
(2018)
	Journal Article
	Mixed embeddedness and migrant entrepreneurship
	To explore how mixed embeddedness theory explains the ways Indian migrant food businesses draw upon cultural capital, ethnic networks, and transnational ties to develop unique business models and adapt their practices within a multicultural urban environment.
	Explains how regulation, networks, and opportunities—shaped by community ties and experiences of discrimination—impact business outcomes.
	mixed embeddedness, migrant, London

	28
	N. Sharma & S. Basu 
(2022)
	Research Article
	Social media and the growth of Indian food startups in the UK
	To investigate the barriers and opportunities Indian food startups experience when leveraging social media platforms for marketing and business growth, including challenges related to digital skills, resource constraints, and competition in London’s dynamic food sector.
	Finds Instagram and Facebook key for customer engagement and brand growth amid discrimination.
	social media, Indian food, startups, UK

	29
	S. Ram, T. Jones, P. Edwards 
(2017)
	Journal Article
	Policy support for ethnic minority businesses in the UK
	To explore how tailored government initiatives recognise and accommodate the diverse cultural backgrounds, networks, and business models of ethnic minority entrepreneurs, and to examine whether these efforts successfully engage and empower communities with distinct needs and aspirations
	Finds outreach and relevance gaps limit support for Indian food business owners facing discrimination.
	policy, support, ethnic minority, UK

	30
	M. Ram, T. Jones, P. Edwards 
(2021)
	Journal Article
	Ethnic Minority Businesses and the UK Economy
	To assess how public policy, targeted business support, and regulatory measures influence the capacity of ethnic minority businesses—including Indian food businesses—to maximise their economic potential and broader societal impact in the UK
	Highlights economic impact, job creation, and policy needs shaped by discrimination and community support.
	ethnic minority, business, UK, economy

	31
	S. Basu (2015)
	Journal Article
	Cultural Adaptation in Indian Food Businesses in London
	To explore how Indian food entrepreneurs creatively adapt traditional recipes, presentation styles, and service models while maintaining cultural authenticity and reflecting the diverse heritage that underpins their culinary identity in the UK context.
	Explores how menu, marketing, and customer preferences adapt through community ties and despite discrimination.
	cultural adaptation, Indian food, London

	32
	J. Rath, S. Kloosterman (2000)
	Journal Article
	Outsider Entrepreneurs: Migrant Entrepreneurship in the UK Food Sector
	To investigate how the perception and experience of being cultural or social "outsiders" impact the opportunities, obstacles, and market access Indian migrant entrepreneurs face within the UK food industry
	Explores barriers and opportunities shaped by community networks and discrimination.

	migrant entrepreneurship, outsider, food

	33
	R. Barrett, S. Vershinina (2017)
	Journal Article
	Intersectionality of Migrant Entrepreneurship in the UK
	To explore how intersecting identities—such as being a woman, working-class, or ethnically marginalised—shape the entrepreneurial strategies, roles within the business, and cultural expressions of Indian migrant entrepreneurs in the UK
	Examines challenges and support networks for Indian women food entrepreneurs amid discrimination
	intersectionality, migrant, UK, gender

	34
	S. Dana, R. Morris (2011)
	Journal Article
	Ethnic Entrepreneurship and the Role of Social Capital
	To assess how institutional frameworks and government-supported initiatives acknowledge and integrate the role of social capital in supporting the growth of ethnic food businesses, and to identify gaps where formal support could better complement existing informal networks.
	Examines UK-based Indian and Bangladeshi entrepreneurs through community and discrimination lenses.
	social capital, ethnic entrepreneurship, UK

	35
	A. Kloosterman (2010)
	Research Article
	Mixed Embeddedness and Migrant Food Businesses in London
	To explore how mixed embeddedness theory explains the role of cultural identity, social networks, and ethnic community links in shaping the entrepreneurial strategies, practices, and innovations of Indian food business owners in the UK context.
	Analyzes regulation, networks, and opportunities shaped by community and discrimination.
	mixed embeddedness, migrant, London

	36
	S. Ahmed (2022)
	Research Article
	Coping Strategies of Indian Food Entrepreneurs in London
	To assess how available policies and institutional support help Indian food businesses manage economic and social challenges, or where gaps remain.
	Highlights resilience, innovation, and family networks in overcoming discrimination.

	coping, Indian food, entrepreneurship, London

	37
	P. Joshi, N. Sharma (2023)
	Journal Article
	Technology Use in Indian Takeaways in the UK
	To examine the barriers Indian takeaway owners face in adopting digital tools, such as cost, digital skills, and platform competition.
	Explores barriers, generational gaps, and benefits shaped by community ties and discrimination.

	technology, Indian takeaway, UK

	38
	S. Mehta (2023)
	Research Article
	Sustainability Practices in Indian Restaurants in the UK
	To explore how cultural values and traditional methods influence sustainability choices in Indian restaurant operations.
	Examines waste practices, local sourcing, and customer education shaped by community and discrimination.
	sustainability, Indian restaurants, UK

	39
	D. Smallbone, M. Kitching (2022)
	Journal Article
	Migrant Entrepreneurship and Economic Resilience in the UK
	To assess how policy frameworks support or limit migrant entrepreneurs' ability to aid local recovery during economic shocks.
	Demonstrates migrant businesses bolster resilience in crises through adversity planning, adaptability, and leveraging community networks
	migrant entrepreneurship, resilience, UK

	40
	J. Webb, S. Dana (2022)
	Research Paper
	The Influence of Culture on Migrant Food Entrepreneurship
	To assess if support systems consider cultural factors in shaping business practices and outcomes.
	Explores adaptation and authenticity in menus and marketing shaped by community and discrimination.
	culture, food entrepreneurship, UK

	41
	F. Carter, S. Ram (2021)
	Journal Article
	The Role of Social Capital in Migrant Food Businesses
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Part 3
Introduction
Indian cuisine has become an integral part of Britain’s multicultural identity, particularly in London, where migrant entrepreneurs have shaped the city’s food industry since the 1960s (Buettner, E., 2008). From the establishment of the Hindoostane Coffee House to the emergence of contemporary fusion restaurants and family-run businesses, Indian food enterprises have played a significant role in economic development, job creation, and cultural exchange (Bomse, T.J., 2024 ). Despite their success, Indian migrant entrepreneurs encounter multiple challenges. These include navigating strict regulations, overcoming labour shortages, dealing with financial barriers, adapting socially and culturally, and innovating business models to remain competitive (Thompson, 2018; Chetty, N. and Sherefedin, A.J., 2018; Souleles, N., Ferreira et al 2020; Gaskarth, J., 2022). This review examines existing literature and data, critically evaluates foundational concepts, and pinpoints areas requiring further research. It concludes by proposing research questions to shape future studies in this field.

3.1. Overview of Migrant Entrepreneurship and the Indian Food Sector
3.1.1 Historical Development and Importance of the Sector
The acceptance and integration of Indian cuisine into British society reflect both culinary evolution and societal transformation. Since the 1960s, Indian restaurants have transitioned from serving a niche elite audience to becoming a widespread fixture on British high streets, mirroring changing societal attitudes toward multiculturalism and evolving British dining preferences (Buettner, E., 2008; Bomse, T.J., 2024). London, as the most culturally diverse city in the UK, has led this shift, with Indian food establishments playing a vital role in revitalising urban spaces, boosting local economies, and normalising cross-cultural interactions (Vaughan, 2015; Wessendorf, 2024). Entrepreneurs within this sector have introduced unique culinary experiences while fostering job creation, investment opportunities, and economic growth (Gaskarth, J., 2022; Nathan, M. and Lee, N., 2013.). Businesses in this industry vary from small family-operated takeaways to innovative restaurant chains such as Wrapchic, which combine traditional flavours with modern business strategies (Basu, A. and Altinay, E., 2002; Gaskarth, J., 2022).
Recent data show that Indian cuisine accounts for 16% of all restaurant types in the UK, with chicken, fish, lamb, and a variety of spices and vegetables dominating menus (Okumus, B., 2025). The average menu price for Indian cuisine in London has remained relatively stable, reflecting both competitive pressures and consumer demand for affordability (Okumus, B., 2025). The sector’s resilience is further demonstrated by the continued growth of Indian-owned companies in the UK, which increased by more than 23% in 2024–2025, with London remaining the preferred location for these businesses (Singh, G., 2023.).
3.1.2 London’s Demographics and Policy Influence
London's population is characterised by superdiversity, encompassing a wide range of migrant groups with differing legal statuses, linguistic backgrounds, and entrepreneurial aspirations (Sepulveda, Syrett & Lyon, 2011). Indian migrants represent a substantial portion of food sector business owners (Miles, W., 2025). However, recent economic shifts—including stricter immigration policies, rising living costs, and the relocation of migrants beyond traditional urban centres—are reshaping the entrepreneurial landscape (Fernández-Reino, M. and Rienzo, C., 2022; Ram, M. and Jones, T., 2008). The city’s evolving policy environment, including the UK-India Free Trade Agreement and government support for the food sector, has also influenced business opportunities and challenges (Singh, G., 2023.).

3.2. Examination of Major Challenges Faced by Indian Food Entrepreneurs
3.2.1 Navigating Regulations and Institutional Barriers
Indian food entrepreneurs often struggle with complex and changing regulations, including licensing requirements, food safety standards, and operational compliance mandates enforced by local councils (Thompson, 2018; Chetty, N. and Sherefedin, A.J., 2018; Polychronopoulos, D. et al 2024). Borough-specific differences in licensing fees and inspection procedures create inconsistent business environments, with some areas imposing stricter requirements and higher costs (Ram, M., Jones et al 2017). Immigration policies have further shaped the industry, particularly in the post-Brexit labour market. Restrictive work visa policies have reduced access to skilled and unskilled labour from overseas (Fernández-Reino, M. and Rienzo, C., 2022). The discontinuation of the Post-Study Work Visa has significantly impacted South Asian students who traditionally filled roles within the sector (Thompson, 2018; Ram, M. and Jones, T., 2008). Knowledge gaps surrounding business regulations—especially among newly arrived migrants—can lead to compliance issues and increased vulnerability to penalties or legal enforcement (Chetty, N. and Sherefedin, A.J., 2018; ; Polychronopoulos, D. et al 2024).

3.2.2 Market Competition and Evolving Consumer Demands
London’s Indian food sector is highly competitive, with an abundance of establishments vying for market share. The rise of fusion cuisine, increasing consumer expectations, and saturated markets have pushed entrepreneurs to differentiate themselves to maintain profitability (Chetty, N. and Sherefedin, A.J., 2018; Nathan, M et al 2013; Gaskarth, J., 2022). Consumer preferences continue to evolve, with growing interest in health-conscious menus, authenticity, and sustainability (Ajetunmobi, O.M., 2024; Schaltegger, et al 2016). The entry of non-Indian competitors offering Indian-inspired dishes has blurred the boundaries of traditional Indian cuisine, forcing entrepreneurs to strike a balance between cultural authenticity and broader market appeal (Chen, X., Bandara et al 2024; Vaughan, 2015).
3.2.3 Financial Barriers
Access to financial support remains a major obstacle for Indian food entrepreneurs. Many ethnic minority business owners depend on informal lending networks due to difficulties securing bank loans and business credit (Chen, X., Bandara et al 2024; Ram, M. and Jones, T., 2008; David, A. and Terstriep, J., 2025). Institutional bias, lack of collateral, and perceptions of riskiness contribute to higher loan rejection rates and increased insurance costs (Gaskarth, J., 2022; ; Nathan, M et al 2013 ). Informal financing solutions can hinder business expansion, reduce investments in innovation, and increase vulnerability during economic downturns (Ram, M. and Jones, T., 2008; Ram, M., Jones 2017). The financial instability of many migrant-owned businesses was further exposed during the COVID-19 pandemic, as many entrepreneurs were unable to access government relief programmes due to legal or financial constraints (Deakins, D., et al 2007).
3.2.4 Labour Shortages and Workforce Challenges
Finding and retaining workers has become increasingly difficult for Indian food businesses, particularly due to tightening immigration policies and competition from other industries (Fernández-Reino, M. and Rienzo, C., 2022; Kyyriäinen, A., 2024). Many establishments traditionally hired part-time workers from the South Asian student community, but changes in visa regulations have significantly reduced this labour pool (Thompson, 2018; Ram, M. and Jones, T., 2008). Additionally, the growth of the gig economy and higher wage expectations have made recruiting long-term employees more challenging (Ajetunmobi, O.M., 2024; Fernández-Reino, M. and Rienzo, C., 2022).
3.2.5 Social and Cultural Capital
Social networks play a crucial role in the success of Indian food entrepreneurs, offering access to suppliers, financial resources, and regulatory guidance (Barrett, McEvoy & Jones, 1996; Chen, X., Bandara et al 2024). However, excessive reliance on co-ethnic networks may limit innovation and market expansion (Ram, M. and Jones, T., 2008; Light & Gold, 2000). Transnational connections—such as sourcing ingredients from India and utilising family-run supply chains—can create competitive advantages while also introducing additional logistical challenges (Chen, X., Bandara et al 2024; Jones, Ram & Theodorakopoulos, 2010). Studies highlight that leveraging both local and international networks is critical to business success (Chen, X., Bandara et al 2024; Gaskarth, J., 2022).
3.2.6 Innovation and Adaptation in Business Models
For Indian food entrepreneurs, adapting and refining business models is essential for long-term survival and expansion (Foss, N.J. and Saebi, T., 2017; Spieth, Schneckenberg & Ricart, 2014; Anwar, M., 2018). Many are integrating digital tools for managing inventory, enhancing online promotion, and expanding delivery options (Korede, T.,et al 2023; Ajetunmobi, O.M., 2024). Businesses are also diversifying into areas like wholesale distribution, meal kit services, and cloud kitchens, reducing dependence on traditional brick-and-mortar restaurant operations (Gaskarth, J., 2022; Basu, A. and Altinay, E., 2002). There is growing emphasis on sustainability and circular economy principles, with entrepreneurs seeking to minimise waste, source locally, and improve environmental efficiency (Schaltegger, et al 2016; Geissdoerfer, et al 2020). Strategic tools such as SWOT and PESTEL analysis are becoming more prevalent among migrant entrepreneurs aiming to navigate complex and unpredictable market conditions (Yüksel, 2012; Poshdar, M., González et al 2016).
3.2.7 Navigating Cultural and Regulatory In-Between Spaces
Recent research has examined the concept of liminality, which refers to the feeling of being caught between different cultural, regulatory, and social identities—an experience common among migrant entrepreneurs (Elo, M., Ermolaeva et al, 2024; David, A. and Terstriep, J., 2025). The ability to take initiative and adapt strategically plays a crucial role in overcoming challenges and reshaping business environments (David, A. and Terstriep, J., 2025; Elo, M., Ermolaeva et al , 2024). Indian food entrepreneurs in London often foster empowerment, leadership, and micro-enterprise networks through cookery workshops, cultural food events, and spaces designed for intercultural exchange (Tran, T.D.T. and Murphy, C., 2025; Wessendorf, 2024). These initiatives help bridge cultural divides while strengthening economic and social positioning within the diverse urban landscape.
3.3. Theoretical and Empirical Insights
3.3.1 Embeddedness and Cultural Diversity in Entrepreneurship
The mixed embeddedness theory remains a key framework for understanding how Indian food entrepreneurs navigate market dynamics and institutional structures (Kloosterman & Rath, 2018; Ram, Theodorakopoulos & Jones, 2008). London’s superdiversity—where various migrant groups interact across different legal, linguistic, and business landscapes—creates both opportunities and complications (Sepulveda, Syrett & Lyon, 2011). Entrepreneurs must manage not only formal regulatory requirements but also the nuanced expectations within ethnic communities and broader society (Jones, T. and Ram, M., 2021).

3.3.2 Role of Social Networks and International Connections
Community ties and family networks play a dual role in supporting business success. While such connections can provide financial stability and market access, they may also limit innovation and expansion beyond ethnic markets (Barrett, McEvoy & Jones, 1996; Chen, X., Bandara et al 2024). Entrepreneurs who utilise transnational networks—drawing on supply chains and market knowledge from both India and the UK—can gain strategic advantages. However, cross-border dependencies also introduce additional risks and vulnerabilities (Chen, X., Bandara et al 2024; Jones, Ram & Theodorakopoulos, 2010). Studies suggest that maintaining transnational business relationships can foster resilience, especially during economic downturns, but also exposes enterprises to fluctuations in both domestic and international markets (Deakins, D., et al 2007).
3.3.3 Business Model Flexibility and Digital Transformation
Innovating business models is critical for maintaining competitiveness in the Indian food industry (Foss, N.J. and Saebi, T., 2017; Spieth, Schneckenberg & Ricart, 2014; Anwar, M., 2018). Entrepreneurs must continuously adapt to regulatory changes, evolving consumer preferences, and technological advancements (Chesbrough, 2020; Kodama, 1999; Gilsing et al., 2022). The COVID-19 pandemic underscored the importance of agile business strategies, with many businesses pivoting to food delivery services, meal kits, and online engagement to sustain operations during lockdowns (Chesbrough, 2020).
3.3.4 Environmental Responsibility and Sustainable Practices
Sustainability is becoming increasingly relevant, with pressure mounting for businesses to implement environmentally conscious strategies (Schaltegger, et al 2016; Geissdoerfer, et al 2020). Circular economy models—focused on waste reduction, resource efficiency, and ethical sourcing—offer potential benefits but require investment and support (Geissdoerfer, et al 2020; Yüksel, 2012). Indian food entrepreneurs are exploring sustainability-driven practices, yet challenges remain, including high costs, regulatory hurdles, and limited awareness of eco-friendly initiatives (Schaltegger, et al 2016).
3.3.5 Entrepreneurial Resilience in Transitioning Business Environments
Migrant entrepreneurs often operate in liminal spaces, navigating fluid identities shaped by cultural expectations, regulatory challenges, and shifting market demands (Elo, M., Ermolaeva et al, 2024; David, A. and Terstriep, J., 2025). Success in these environments depends on strategic agency—the ability to build networks, integrate new business strategies, and form alliances that promote long-term sustainability (David, A. and Terstriep, J., 2025). Spaces such as intercultural food hubs and community-led enterprises play a role in reinforcing leadership and adaptation strategies within London’s diverse food sector (Wessendorf, 2024; Tran, T.D.T. and Murphy, C., 2025).

3.4. Unexplored Research Areas
Although there is extensive research on migrant entrepreneurship, several gaps still exist:
Geographic Variations in Entrepreneurial Success: Existing studies primarily focus on central and East London, neglecting emerging food business clusters in outer boroughs and suburban areas (Vaughan, 2015;  Nathan, M et al 2013).
Intersectional Analysis: Limited research explores how gender, migration status, class, and generational shifts intersect to shape entrepreneurial experiences (Jones, T., Ram et al 2019; Aliaga-Isla & Rialp, 2013). Female and younger entrepreneurs, in particular, remain underrepresented in academic studies.
Post-Brexit and Post-Pandemic Business Recovery: Few studies comprehensively assess the combined impact of Brexit, the COVID-19 crisis, and rising operational costs on food sector entrepreneurs (Chesbrough, 2020; Fernández-Reino, M. and Rienzo, C., 2022). Long-term research is needed to evaluate lasting effects.
Adoption of Sustainable Business Practices: While sustainability is an emerging issue, research on how Indian food businesses adjust to new environmental regulations and shifting consumer expectations remains limited (Schaltegger, et al 2016; Geissdoerfer, et al 2020).
Effectiveness of Business Support Programmes: Further investigation is required into how government policies, funding access, and mentorship initiatives influence the success and expansion of migrant-owned food businesses (Ram, M. and Jones, T., 2008; Souleles, N., Ferreira et al 2020).

3.5. Proposed Research Questions
What are the primary challenges faced by Indian food entrepreneurs in London, and how do local regulatory differences affect their business stability and profitability?
(Barrett, Jones & McEvoy, 2020; Thompson, 2018)
In what ways does cultural identity and heritage influence the business practices and decision-making processes of Indian food entrepreneurs in London?
(Elo, M., Ermolaeva et al, 2024; Jones, T., Ram et al 2019)
How do government policies, local regulations, and institutional support shape the opportunities and constraints for Indian food entrepreneurs in the London food sector?
(Ram & Jones, 2021; Souleles, N., Ferreira et al 2020)
What role do community networks and social capital play in supporting or limiting the entrepreneurial success and business growth of Indian food entrepreneurs in London?
(Chen, X., Bandara et al 2024; Barrett, McEvoy & Jones, 1996)
How do experiences of racial and ethnic discrimination affect the operations, growth, and adaptation strategies of Indian food businesses in London?
(Jones, T., Ram et al 2019; Aliaga-Isla & Rialp, 2013)
3.6. The Role of the Literature Review in Mapping Knowledge and Research Gaps
A literature review plays a crucial role in understanding the experiences of Indian food entrepreneurs in London by synthesising existing knowledge, identifying research gaps, demonstrating the significance of new research, and preventing redundancy. By bringing together insights from studies on migrant entrepreneurship, food industry trends, and the specific challenges encountered by Indian entrepreneurs, the literature review provides a comprehensive foundation for further investigation (Gaskarth, J., 2022; Falcão et al., 2024). It also highlights areas that require deeper exploration, such as the complex interplay between cultural identity and business strategy, and the effects of racial biases in commercial settings (Kašperová, E., Roberts, R. and Ram, M., 2022). Furthermore, the literature review demonstrates the economic, social, and cultural relevance of studying Indian food entrepreneurship in London (Jones, T., Ram, et al 2010). By mapping what is already known and where gaps remain, it ensures that new research addresses unexplored questions and offers fresh perspectives, rather than duplicating previous studies (Okoli, 2015).
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