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[bookmark: _Toc113307495]1.0 Overview of the business 
Walmart is one of the leading retail supermarket chains all over the world. The headquarter of the company is situated in Bentonville in the United States. Almost 2.3 million employees work in this company all over the world among which 1.6 million employees are from the United States. Walmart operates almost 10,500 stores all over the world in different regions (Corporate. Walmart, 2022). The company earned a great profit of almost 567.76 million US dollars at the end of January the year 2022 that shows the huge profitability of the company (Statista, 2022). The huge range of products of the company is associated with varieties of food products, which are associated with different types of grocery items and frozen foods. 
The company sells hygienic packagedfood, which is also very good in quality. The company is also famous for its fast food products. This global company has spread its business to almost 24 countries all over the world. The brand image of the company is very high. The mission and vision of the company are associated with providing healthy foods to people all over the world. The main core values of the company are associated with respect, integrity, service, and excellence. The demand for the food products of Walmart in the global market is very high as the company never compromises with its quality of the products. The company earns maximum revenue from its food and grocery products (Statista, 2022). Therefore, the food products of Walmart have been chose to conduct this study, as their demand is very high in the current competitive market.
[image: https://lh5.googleusercontent.com/5YniXCDTDBU0g0fhPpvVZa_nofk_PHLaPvOLGb8HjQRh9bYXFgxd_2elR_Hktp6a_PunFIRNDQZ5vbkmH_mAGlr694czdf-knrihe8cJ4r8TnHVITTqXUA3Zg_dfbOe8geP2FkUorNhf4YUOo3_VRaE]
Figure 1: Revenue of the Walmart
(Source: Statista, 2022)
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Figure 2: Net sales share of Walmart
(Source: Statista, 2022)
[bookmark: _Toc113307496]2.0 Identification of demand and market equilibrium 
[bookmark: _Toc113307497]Price of substitutes
The main competitors of Walmart are Amazon, Tesco, Target, Costco, and others. They also sell substitute food which can affect the business of Walmart. The substitute product is mainly associated with the replaceable characteristics that can easily replace similar kinds of products in the market. The demand for the products in the market can also be affected by substitute products. The price of plant-based sausage is almost 4.65 pounds in Walmart (Walmart, 2022), whereas the same product price in Tesco is almost 3 pounds (Tesco, 2022). Therefore, the price of the product of Walmart is higher than the same product of Tesco. The products are almost the same. Therefore, there is a chance of reduced sales of this product for Walmart which in turn can reduce the profitability of the company in terms of this particular product. The demand for plant-based sausage in the market can be negatively affected as the price of the substitute product is lower than this. Therefore, Walmart can develop some relevant strategies to keep the price of the product low, which can be effective to enhance the business of the company.
[bookmark: _Toc113307498]Price of complements
Compliments for a product or service are generally the feedback of the customers. It helps to understand the development of the products and services of Walmart. Complimentary products are generally a product, which comes with more than one item like milk and cereal here milk, is complimentary with the cereal. One of the great approaches to marketing these types of complimentary products is the cross-selling process (Kovalet al., 2018). It helps to improve the value of the products and services to the consumers. Compliments help to increase the price of the products, as the complimentary products also need the same amount of ingredients and effort as well.            
Compliments and complimentary services help to boost business productivity in the competitive market. It also helps to improve the sustainability of the business in the competitive market. The complimentary services help to increase the demand for the products and services in the competitive market. It also helps to improve the production capability and the customer base in the market with attractive offerings by complimentary items.     
[bookmark: _Toc113307499]Consumer Income
The income of the consumer is rigid it does not decrease or not even increase further in the competitive market. However, the income has been noticed to decrease slightly than the demand for the products and services. The income has great importance in the case of improving the demand in the competitive market. A decrease in income affects the demand the demand goes down with the lower income of the consumers. 
Whereasthe increasing income the demand again goes up in the market It can state from the fact that the income of the consumers has a great impact on the demand for the products and services of Walmart and it also affects the same. One of the great approaches to marketing these types of complimentary products is the cross-selling process (Zhang et al., 2021). It helps to improve the value of the products and services to the consumers. Compliments help to increase the price of the products as the complimentary products also need the same amount of ingredients and effort as well (Nithyaet el., 2022). The fluctuation affects the productivity of Walmart in the income capacity of the consumers. The economic condition can help to determine the choices and preferences in the case of products and services.   
[bookmark: _Toc113307500]Consumer tastes & preferences 
The tastes and preferences of the customers are one of the most important factors that have a great impact on the overall demands of the products. The products for which the preferences and tastes of the consumers are greater have increasing demand in the market Klaiman et al. (2016). On the other hand, if the products do not match the taste and preferences of the customers can lose their demands in the market and the business can face a great loss because of this reason. With the changing trends, the tastes and preferences of the customers change continuously and therefore, the demand for a particular product can continuously change. 
The tastes and preferences of the consumers change with the changing trend of the market and also with the increase and decrease in their income. In this context, in this post-pandemic situation, people have become more health conscious and are currently buyimg food that is healthy and organic. Therefore, in the case of Walmart, the demand for food products that are more organic is continuously increasing in the current market situation and the demand for products with low nutritious value is decreasing slowly (Pandey et al., 2021). On the other hand, in the post-pandemic situation, the income of people has faced a significant decrease because of the economic losses and because of this reason the demand of products that are less pricey has increased. Therefore, in this way, the demand for the various products of Walmart is continuously changing with the customer's tastes and preferences. 
[bookmark: _Toc113307501]Consumer expectations of price 
The consumer expectation of price is another important factor that has a great impact on the increase and or decrease of the demand for the products. As per the observation of the study by Baumeister and Kilian (2016), consumers always keep track of the price changes of the products by obtaining information from various sources and their purchasing decision change accordingly. This way the purchasing decisions of the consumers can change according to their expectations of price. For example, it can be said that if the customers can purchase a similar or substitute product at less price from other sources, they expect that the price of that particular product will decrease. In this context, if the price of that product does not decrease, then the demand for the product can face a rapid decrease because of this expectation of price. 
As discussed before, it has been seen that in Walmart, the price of plant-based sausage is greater than in Tesco and because of this reason the demand for plant-based sausage in Walmart can decrease greatly. Therefore, it can be said that the demand for the products greatly depends on consumers’ price expectations. 
[bookmark: _Toc113307502]Demographics 
Walmart is one of the leading retail companies in the UK. It has a great impact on the selling rate and the productivity of the organisations. According to Attara et al. (2019), an increase in the consumer number helps to increase the productivity and selling rate and a decrease or downfall of the consumer rate helps to lower the productivity of the organisation in the competitive market. According to Sony (2020), it also helps to understand that the consumer rate is interrelated with the profitability of an organisation. 
From a Reuters report, it can be seen that the monthly visit of consumers to Walmart has increased since the start of 2022 and the average increase of the customer visit in this context is 4.9% (Reuters, 2022). The increase in the customer visit will help in increasing the popularity of the products in the current market and therefore, the demand will increase as well.    
[bookmark: _Toc113307503]3.0 Income effects on the performance of the organisation
[bookmark: _Toc113307504]Income Percentage
Purchasing goods or services affects the income percentage of customers, but it depends on the product or service and how much it can affect the income percentage. For example, if a customer buys food, and grocery products from the company, then a large portion of the income will be debited from the income of the customer. As per the research findings obtained from “USDA Economic Research Service (2022)”, the households of income with higher income spend more money on buying foods, and groceries, whereas, households with lower income spend an average amount of money which is approximately 27% of the income. 
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Figure 3: Expense rate of US households on food (2020)
(Source: “USDA Economic Research Service, 2022”)
Depending on the customer income, and the preferences of customers, the income percentage influences a lot. For example, if a customer’s income is high, then the preferences for products will be quite higher range. On the other hand, if the customer;’s income is low, then that person cannot buy a high-range food product in spite of the expectations. Therefore, income plays a vital part in terms of balancing the demand, and expectations of a customer. Food and grocery items are daily useful essentials, so it is quite natural that the spending will be on the higher side, but it depends on person to person how much the person can spend on these fields (Fan et al. 20210. Income is related to the customers' expectations because sometimes, customer expectations are not equal to their pockets. 
For example, if a customer’s income is high, but that person is not so high earner, then that person cannot afford a high price product because of the income (Charm et al. 2020). Sometimes, the customers are not responsible for spending a large portion of their income on food, and groceries because the increasing price of the products is making changes in household expenditures. However, as per the data of "USDA Economic Research Service (2022)", the higher income people do not spend a huge amount of their income because they believe in restoring, whereas, the lower income group spends their income's 27% on food items which is a huge amount. Customer demand is not elastic because it keeps changing, but the pricing of products is also inelastic. Based on the pricing, the income percentage keeps changing. 
The populations of a particular country influence the demand for a product or service because earlier when the population was low, the nature of demand was elastic in comparison to present times. On the other hand, the increasing population can make demand inelastic because of their changing preferences. 
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Figure 4: Price Index Changes (2017-2021)
(Source: “USDA Economic Research Service, 2022”)
The Price index of the US describes that the expenditure on housing is comparatively high than other sectors of the economy. As per the research findings obtained from "The USDA Economic Research Service, (2022)", the expenditure on food items is below 11.7%, which is a moderate amount of a person's income. In the other fields, the rate of expense is higher, but this sector also contributes a moderate amount of income from a person's salary. 
The income elasticity in the case of demand indicates the changes in sensitivity in consumer income. This is relative to the number of products that are decided by the consumers. In the case of highly elastic goods, the changes in the income of the population result in changes in demand. The positive elasticity of income in demand is related to normal products. The rise in income leads to an increase in the quality of products that have been demanded (Bilbiieet al., 2022). The product is necessary if its income elasticity of demand for commodities is fewer than 1. However, if the elasticity of the demand value is more than 1, the product is a luxury or a superior good. Income impacts the demand directly as in the case of normal products, the demand, as well as the income, are directly related to the product demand. This implies that the increase in the income of an individual can lead to an increased demand for products. On the other hand, the decree in the income and finances leads to the failure of the demand for products (Özmenet al., 2019). This factor directly indicates the demand is elastic. It is observed that inelastic demand is observed when the changes in the quantity of the demand are due to small price changes. The demand is elastic, as the formula created gives a value that is greater than the value 1. 
The companies can use policies such as price elasticity as well as optimal pricing policy of demand for the services and products in order to set the pricing policies (Özmenet al., 2019). The elasticity of price implies the customer's sensitivity to the products and the services. The business companies, therefore, understand and incorporate the policies regarding price elasticity as the business companies measure this customer buying behaviour. The price elasticity demonstrates how the changes that have been observed in the prices influence the buying behaviour and mindset of the customers. The use of price elasticity is done by the business companies for understanding how much content they can stretch or increase the prices of products before the price elasticity is impacting the product prices. The business companies like Walmart can also employ tariff policies for the price elasticity concept. It is observed that the demand for the protected goods is elastic; resulting in reduced sales along with a rise in product prices (Ashraf et al., 2018). On the other hand, less elastic demand will result in the people facing a burden of increased prices due to the tariff policy. The consumer income as well as the price expectation of customers is hence impacted directly through the inclusion of the policies that will be employed by Walmart. It is important as the increase in the tariff rate shifts results in the rise of the export supply curve in addition to the import of the demand curve. The business can implement the policy as this increases its ability to increase the product price.

[bookmark: _Toc113307505]References
Ashraf, H., Hussain Khan, I., Javaid, A. and Awais, M., 2018. Price and income elasticities of crude oil demand: Cross country analysis. European Online Journal of Natural and Social Sciences: Proceedings, 7(1 (s)), pp.pp-122.
Attaran, M., Attaran, S. and Kirkland, D., 2019.The need for digital workplace: increasing workforce productivity in the information age.International Journal of Enterprise Information Systems (IJEIS), 15(1), pp.1-23.
Baumeister, C. and Kilian, L., 2016. Forty years of oil price fluctuations: Why the price of oil may still surprise us. Journal of Economic Perspectives, 30(1), pp.139-60.  
Bilbiie, F.O., Känzig, D.R. and Surico, P., 2022. Capital and income inequality: An aggregate-demand complementarity.Journal of Monetary Economics, 126, pp.154-169.
Charm, T., Coggins, B., Robinson, K. and Wilkie, J., 2020. The great consumer shift: Ten charts that show how US shopping behavior is changing. growth, 15, p.30.
Corporate.walmart.com. 2022. How many people work at Walmart?. [online] Available at: <https://corporate.walmart.com/askwalmart/how-many-people-work-at-walmart#:~:text=We%20employ%20approximately%202.3%20million,million%20in%20the%20U.S.%20alone.> [Accessed 27 August 2022].
Fan, L., Gundersen, C., Baylis, K. and Saksena, M., 2021.The use of charitable food assistance among low-income households in the United States. Journal of the Academy of Nutrition and Dietetics, 121(1), pp.27-35.
Klaiman, K., Ortega, D.L. and Garnache, C., 2016. Consumer preferences and demand for packaging material and recyclability. Resources, Conservation and Recycling, 115, pp.1-8. 
Koval, V., Polyezhayev, Y. and Bezkhlibna, A., 2018.Communicative competences in enhancing of regional competitiveness in the labour market.Baltic Journal of Economic Studies, 4(5), pp.105-113.
McLymore, A. and Venugopal, A., 2022. Walmart stores expected to post high shopper traffic amid deepening inflation pain. [online] Reuters.com. Available at: <https://www.reuters.com/business/retail-consumer/walmart-stores-expected-post-high-shopper-traffic-amid-deepening-inflation-pain-2022-05-16/#:~:text=Walmart%20has%20averaged%20a%204.9,make%20fewer%20grocery%20store%20trips.> [Accessed 27 August 2022]. 
Nithya, M., Sugapriya, C., Selvakumar, S., Jeganathan, K. and Harikrishnan, T., 2022. A MARKOVIANTWO COMMODITY QUEUEING–INVENTORY SYSTEM WITH COMPLIMENT ITEM AND CLASSICAL RETRIAL FACILITY. Ural Mathematical Journal, 8(1), pp.90-116.
Özmen, M.U., Kalafatcılar, M.K. and Yılmaz, E., 2019. The impact of income distribution on house prices.Central Bank Review, 19(2), pp.45-58.
Pandey, R., Dillip, D., Jayant, J., Vashishth, K., Nikhil, N., Qi, T.J., Kee, D.M.H., Mei, T.C., Xin, R.Y.K. and Qhi, L.Y., 2021. Factors Influencing Organization Success: A Case Study of Walmart. International journal of Tourism and hospitality in Asia Pasific (IJTHAP), 4(2), pp.112-123.
Sony, M., 2020.Pros and cons of implementing Industry 4.0 for the organizations: a review and synthesis of evidence.Production & Manufacturing Research, 8(1), pp.244-272.
Statista. 2022. Walmart U.S. sales share by product category 2022 | Statista. [online] Available at: <https://www.statista.com/statistics/252678/walmarts-net-sales-in-the-us-by-merchandise-unit/> [Accessed 27 August 2022].
Statista.2022. Walmart's net sales worldwide 2022 | Statista. [online] Available at: <https://www.statista.com/statistics/183399/walmarts-net-sales-worldwide-since-2006/> [Accessed 27 August 2022].
Tesco.com. 2022.plant-based-vegetarian. [online] Available at: <https://www.tesco.com/groceries/en-GB/buylists/plant-based-vegetarian/top-picks> [Accessed 27 August 2022].
USDA Economic Research Service .2022.Available at.Food Prices and Spending
usda.gov, 2022 data-products<https://www.ers.usda.gov/data-products/ag-and-food-statistics-charting-the-essentials/food-prices-and-spending/>. [Accessed: 25 August 2022]
Walmart.com. 2022.Tofurky-Plant-Based-Italian-Original-Sausage. [online] Available at: <https://www.walmart.com/ip/Tofurky-Plant-Based-Italian-Original-Sausage-14-oz/173896638> [Accessed 27 August 2022].
Zhang, L., Priestley, J., DeMaio, J., Ni, S. and Tian, X., 2021. Measuring customer similarity and identifying cross-selling products by community detection. Big Data, 9(2), pp.132-143.
11

image3.png
ommersx

Health and wellness 105%

General merchandise 2% Grocery 55.7%





image4.png
Food spending and share of income spent on food across
U.S. households, 2020

Average annual Percent of income
food spending, dollars spent on food

14,000 a0

12,000 mSpending (left axis)

10000 ‘Wishare (right axis)
8000
6000
4000

2,000

Lowest  Second  Middle  Fourth  Highest
Income quintile

‘Source: USDA, Economic Research Service using data from the U.S. Bureau of Labor
Statisics, Consumer Expenditure Survey, 2020.





image5.png
Price change for major CPI categories, 2017-2021

Percent change

Altems Tangoraton Housng  Food  Madesl Recrsion  Edvcaion  pporl
commimeaton

\\\‘

B
z
o
2
4
3

CP1 = Consumer Price Index.
Source: USDA, Economic Research Service using datafrom the US. Department of Labor,
Bureau of Labor Statsics, Consumer Prie Index data





image1.png
#% ] nfysgol Cymru
3N ¥ 0rindod Dewi Sant
\* University of Wales
Trinity Saint David




image2.png




