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Executive Summary
This report is a document that details my findings and processes during the work I’ve completed as part of external commissions and live briefs, as well as my ‘creative venture’ project. The report is underpinned with extensive research that fuels my creative interest to design for connective spaces through shape, colour, material exploration and process. 















Review of research methods and communication 
Inspired by architecture, my research has lead me to study living and working environments and how these are designed within a space as a whole. Through research I began to understand the importance of our surrounding spaces and what impact they have. As touched upon in my ‘Research Methods and Communication’ report; New Brutalism revolves around connective space and materials and textures within the architecture of the building. Functionality is also a predominant part of the Brutalist style. The ‘typical’ building perception is challenged with various modern design applications, focusing on the internal and external space. 

Using tactility within design to build emotion and functionality is a fundamental factor that I wanted to continue through my work. Tactility allows experiences and sensations to be received or felt through touch (Collins Dictionary, 2018).  Building a user experience when installing or using an object creates a connection, that is not often considered in my field of design. “Funology” (Khalid, 2016:197) is built through emotional design, enabling the user to connect and feel positive emotions when using product. This is a concept that I am interested in putting my mark on, in terms of design. A connection between a user and an object must be functional and fun; an element that I consider to be missing from many commercial spaces. Continuing to connect aesthetic and functionality using ‘Funology’ would create the chance for the user to interact and play with design in a personal way. 

From watching the BBC 2 documentary ‘IKEA, Flat Pack Empire’ I discovered that architect, turned product designer Hanna-Kaarina, supports elements of ‘Funology’; stating “millennials’ want the choice to customise their spaces to enjoy their unique living experience” (BBC 2, 2018). I see this as the future of design, creating products with endless limitations giving the item longevity and continued excitement through its life. Commercial spaces that I researched often use material and pattern to serve a purpose or to evoke an emotion. Creating ‘social spaces’ through these factors enabling the users to feel the intentions of the space. This is where I aimed to challenge what materials and processes can provide a functional and adaptable environment, while also involving the user. 

Through visiting locations such as the Avon Gorge Hotel in Bristol and Rotterdam’s Central Train Station, I began to observe the materials and designs used, and how they could effect the emotion of the user. The Avon Gorge Hotel is a historical hotel, providing luxury accommodation with views of the Clifton Bridge. This hotel is furnished with chandeliers, and opulent classic furniture with modern, patterned upholstery bringing 2018 into this wonderful late 1800’s building. (Avon Gorge Website, 2018) The use of soft yet durable materials, large scale patterns and historical wood mix, gives the hotel a rich feeling of importance and comfort. In contrast, Rotterdam Central Train Station utilises different materials and design choices as it serves a contrasting purpose. The architectural cladding on the interior and exterior of the station creates a sense of structure and direction through its linear design. Architecturally hefty and strong, this building emits a sense of presence while incorporating a small scale textured pattern on the wood panelling, to soften its regimented design, making people at ease with the comfort of such a homely material such as wood. 
Image Ref 1: Rotterdam Central Station – Taken by Jannes Linders, featured on Spoorbleed.nl (22/4/2015)
 
Image Ref 2: Avon Gorge Hotel, Bristol, Reception area – Taken by Jess Hill (30/3/ 2018)




Through new material exploration and research regarding space evoking emotions, I furthered my concept of wanting to design patterns that may also serve a function. An example may be; acoustic cladding, notice boards and privacy screening. 

Moving forward with my ideas and research, I wanted to include some softer materials alongside hard materials that I am more familiar with, to bring a complete interior collection together, showing that my designs can be applied to a range of materials with different uses and properties.












Review of creative enterprise
During my creative enterprise I have been developing a diverse portfolio of work through several live briefs which include Utility House and SA1 Acoustic Brief, as well as building my personal practice and online promotional development. Along side these projects I have been refining my personal pitching and communication skills with real clients. Through these qualities, I intend for my workings to promote me as a confident designer with a diverse knowledge of materials and processes. 

Live Brief - Utility House 
Utility House is a company that rent work spaces for creatives’ within their building located in the heart of Bristol. The collaborative commission was to enhance their social areas and meeting room with artwork for privacy and signage. During the meetings with myself, my collaborative partner and the client, I kept minutes and a sketchbook for each conversation we had, documenting the process and the feedback from each meeting. This then enabled us to refer to the notes taken to ensure that we were working towards the client’s requirements. 

Through working with Utility House my presentation and communication skills have been advancing. Verbally presenting my ideas has not always been a strong point of mine, but working with my collaborative partner, Stacey Mead, and Utility House, I have learnt to present work with more direction and clarity. It has increased my confidence to tackle a commission solo rather than as a collective. Through continual and ongoing discussions around working contracts, set requirements and budgeting, I have developed a better understanding of the elements required for business commissions.

Challenges occurred as a result of miscommunication during a verbal meeting about what design they wanted to move forward with. Communication is fundamental during a project, through this experience I have learned that regular updates with the client should be in place, allowing the client and myself to review ongoing work to ensure that we are working to their needs. 

While working on this commission, I researched companies to out-source our materials and manufacturing. In order to adhere to costing limitations set by Utility House. These are all valuable things that can benefit my personal practice. If said companies are reputable, I may even source future requirements from them, establishing reliable contacts. I would like to stay in touch with Utility House and work with them on future projects if permitted. There most certainly have been difficulties during this project, understanding that the client may not always know exactly what they w
ant during a project, has demonstrated that creating a positive dialogue with them, is extremely important in order to extract the qualities they are looking for. 

Listed below is a table detailing a SWOT analysis of the project at this current point. These elements I can apply to future freelance or Commission briefs. 
[image: ]

Object 
Object is an exhibition, located in Rotterdam and is a platform for limited edition works from well-known and up and coming designers from different design disciplines. Exhibiting in Object was a valuable learning experience, upon reflection, it was not the most suitable platform for my work. The exhibition was predominately based around the sale of work and products rather than an opportunity to network and meet potential employers.   Looking back on this experience even though there were many positives, I should have researched the exhibition more before agreeing to exhibit. This means that I could have tailored my work to better suit the event. In hindsight I would have created an additional collection of work, alongside mine that would be more commercially viable and to bring more attention to the stand. Selling items would help develop my industry presence alongside funding future works through sales. At Object, I learned how to curate my own work into a display that intrigued visitors to approach the stand, developing my ability to articulate my design ethos and principles.

When reviewing my findings from my interactional exhibition, (visitors were asked to play with a singular, modular shape reproduced in different materials and colours) I found that some visitors became very creative with the tessellated designs they made, and in contrast, some created rather structured and simple patterns.Image Ref 3 & 4: Jess Hill – Object, Rotterdam, Interactional Exhibit. (11/2/2018)


It was extremely interesting to witness the infectious curiosity of partakers. I was unable to suggest any definitive reason as to why people chose to approach the interaction this way other than personal curiosity. This being a prime example of my fascination with allowing the consumers to partake in the creative process. This research has fuelled my creative venture in regards to applying the notion of allowing the consumer an interactive experience within the creation process and application of my work. 


Live Brief – SA1 Library Acoustics 
Through the University, I had the opportunity to enter a competition for a submitted pattern/artwork to be printed on Kavart sound dampening material, used for application onto four large acoustic panels, which were to be installed in the new UWTSD library located in Swansea, SA1. After reading through the brief, concept narratives and key words to describe the ideal space, I started work on my design. I picked up on two key words which sparked for me which were ‘circle’ and ‘connectivity’. These key words took inspiration from around the docks, surrounding the area that the new university building would be built, and the idea that their space is about bringing all courses together in one space. I conceptualised a design surrounding these key words and wanted to create a repeat pattern that depicted visual representation of ‘links’ (another key word taken from the concept narrative) while making the design look contemporary with splashes of colour. 

Submission for the competition required participants to send designs and inspiration as a digital mood board, so it was important for me to include all the vital information that I could not relay in person to the client. From here I gathered appropriate imagery while also researching existing acoustic panel companies that I was familiar with and included personal photos as inspiration. This included circuit boards, a visualisation taken from the courses that will be taught in the new campus, waves from the surrounding sea and a sculpture located alongside the River Tawe, which runs along side the new development. Taking these inspirational images and starting to design my circle pattern, I played with interlocking the circles with colours from their concept narratives adding further detail with overlaid contrasting coloured lines. Image Ref 5: Jess Hill Designs 1st submission board for SA1 Library Acoustics Brief - Research and inspiration board. (12/3/2018)


Influenced by other designers and local architecture, the Research and Inspiration board allowed me to collate my ideas into one coherent concept, highlighting key words and colour palettes. I adapted my professional practice from Utility House to my own portfolio work, branding my boards and titling them when submitting to clients. This way they can clearly see my work from others and know the brief I am targeting. This is something that continued onto major project portfolio boards.

I submitted three designs in two different colour ways to exhibit the potentiality of my designs. From the experience with Utility House I have learned to give a client three or four design options, allowing them to have a range of choices, but not overwhelming them with work. As the designs were to be sent digitally, and there was no opportunity to discuss the designs face-to-face, it was important to include a title with each design. After encountering a miscommunication about which design to move forward with in the Utility House commission, I wanted to implement the design titles to be able to distinguish between the designs easily. This streamlines the process between the client and the designer, making it a much simpler task to understand which designs they are referring to.  Specifically, these SA1 design names further described my concept of bringing students together. 
Image Ref 6: Jess Hill Designs 2nd submission board for SA1 Library Acoustics Brief – Designs and colours board (12/3/2018)


The final board that I was to submit for the competition was a visualisation board. Space mapping my three designs onto an existing visualisation of the building provided an insight into what the designs would look like in situ. The scale of the design was difficult to see on the visualisation image, so I created a scaled panel visualisation showing the client the size of the repeat tile in comparison of the width of the panel. 

[image: ]Image Ref 7: Jess Hill Designs 3rd submission board for SA1 Library Acoustics Brief – Space mapping, visualisation board (12/3/2018)


After the boards had been presented to the SA1 clients, I received an email stating that I had been successful in being shortlisted to the second round of judging, which required some colour changes to be made to the designs. In addition to these changes, a mission statement explaining who I am as a designer and a short description about how and why I created my designs was necessary. When writing this, I found it very beneficial to my current and future Creative Venture work as it required me to really consider my designs and how best to articulate it to potential clients. 

 Image Ref 8: Jess Hill Designs – Mission Statement for SA1 Library Acoustics Brief. (20/3/2018)

Image Ref 9: Jess Hill Designs – ‘Current’ Design in new colour ways - SA1 Library Acoustics Brief. (20/3/2018)


Image Ref 11: Jess Hill Designs – ‘Conductor’ Design in new colour ways - SA1 Library Acoustics Brief. (20/3/2018)


Image Ref 10: Jess Hill Designs – ‘Connection’ Design in new colour ways - SA1 Library Acoustics Brief. (20/3/2018)

Image Ref 12: Jess Hill Designs - Winning Design ‘Current’ - SA1 Library Acoustics Brief. (20/3/2018)



My work was successfully chosen as the winner of the SA1 Acoustics brief. Following this announcement, I was asked to attend a meeting to discuss the insulation and time scale of the project. During this meeting the client and staff members of the new building requested to have more than one of my designs applied to the panels. This is where I suggested that the designs ‘Connection’ in colour way 3 (see img ref 10) and ‘Conductor” in colour way 1 (see img ref 11) could be alternated between the four panels that were being installed. Creating a family of adaptable designs that work well alongside each other was an advantage during this commission as this idea was met with great success; it was agreed that two of my designs would be put into production, to be printed on the Kavart material. Developing my pitching and presenting confidence from Utility House I was able to present some other fabric tests that I had printed through the company Contrado on a Chenille, suited for upholstery. They were excited by the quality and texture of the Chenille and inquired if they could apply the design on this fabric to create accent cushions to add to the library space too. This was not part of the original brief but through this meeting I was able to successfully obtain another element to the project.

After this meeting, I was eager to be as involved with the project as possible. At this early stage, this meant checking the printed Kavart samples to ensure that the colours had printed correctly, and if any adjustments would need to be made. As the commission is ongoing, I am still awaiting a contract with specific details to be provided. I have been advised that this may not be until the test samples have been approved. This is something that has been common with my other commission, which leads me to believe that this may be something that will potentiality occur in future commissions. The indented installation date is in late July as the new building is due to open in September 2018; 


Freelance Work
While this freelance work does not relate directly to other projects or my own personal practice in terms of design, invaluable experience and knowledge has been gained around marketing and professional development. 
Through ongoing freelance web design work, I have learned how to manage my time and how to work efficiently depending on what task had been set by the client. These ongoing projects require me to maintain and update two public websites; for Oaktree Parc Clinic, Swansea and Little Things Crafts. The clients often contact me when they have new products, treatments to be listed or if they want a seasonal decoration on their websites. Once the client has agreed to the designs and time frame I begin the work, recording my hours worked. I send the client an email to approve the designs before an invoice for my time is processed. Creating a professional invoice is a very important thing as a freelance designer, as it enables you and the client to keep track of your hours worked on projects. This is something that I intend to undertake in my personal field of work; as invoices are important for keeping track of time worked, payment and tax purposes.

Followed, is an invoice that I created for The Oaktree Parc Clinic Swansea listing hours worked and payment rates. 
Image Ref 13: JessHillDesigns Invoice for Oak Tree Parc Clinic Swansea (12/4/2018)

This job has enabled me develop website promotion skills that can be applied to my own online presence. Understanding the importance of pushing your work on social platforms to create conversations and interest from potential future employers. 
Personal Promotion and Portfolio
Branding, portfolio templates and online presence through web design and social media has always been an interest of mine and applying it to my own work has proven to be an exciting challenge. Having gathered experience in branding companies through past jobs and commissions such as Utility House and The Oaktree Parc Clinic, I know what is needed to make a company or business stand out. After a lecture with Liam Mee, I learned that it is beneficial to have a portfolio template when laying out mood boards and displaying work. Branding mood boards with titles and a logo is a modern and professional way of distinguishing your work and enables a viewer to understand project breaks. Further following Mee’s branding advice from his companies’ website, understanding that an “effective brand strategy can give you a major edge over other companies… differentiating a brand from other competitors is important in an increasingly competitive market” (Mee Creative Design Agency, 2015). This is something that I created during the collaboration with Utility House and I have brought through into my personal practice as I found it to be a significant part of creating a professional portfolio.

While creating my portfolio templates I was considering the branding and layout of my website and social media so they would all maintain consistency. This is where I decided to create all (where possible) of my portfolio pages digitally, meaning that relevant pages can be sent easily via email or as a download from my website for potential employers.

An aspect of digital media that I learned during my week spent in Life Design, June 2017 is that the majority of businesses’ research is done online. As online and digital promotion for businesses is on the high, I wanted to make this a key feature in my personal promotion. Emails and websites are often viewed on laptops or portable devices. Statistics confirming this from Eventbrite and SocialMediaToday.com claim that “email open rates on mobile devices have grown 180% in the last three years” (Booker, 2017). This is where I realised that creating a digital portfolio to fit and adapt to these screen sizes would allow my work to reach people in a more accessible way.  Developing this from my SA1 submissions I understood that the digital portfolio would have to be laid out in a clear and concise manner while still holding an aesthetic design value, to enable the viewer to gather as much information as possible through a single page.

Alongside these promotional features I am still aware that press packs containing a CV and physical samples of my work are still a very important part of grabbing a potential employer’s attention to exhibit the tactility of my work. Being able to translate the materiality of my pieces to intrigue the person beholding the work, creating a user experience is something that my design ethos is built around.














Critical appraisal of the final proposition;
I am a materialist.
As a materialist, I find joy in the tactile qualities of materials, hard or soft as they can emit different qualities for individual users. Feeling the quality and strength of a material, seeing how it flows and works with other materials surrounding it, is an important aspect for myself as a designer. Creating a dynamic and creative experience for a user through sensory material interaction, is a concept that I have personally researched and want to apply to commercial based projects.

The aim of my creative venture was to explore materials and learn new processes and techniques to build materials together. Following my artist and material research during the Research Methods and Communication module, I wanted to create a material and process exploration that mimicked the way I draw pattern; drawings laid over each other and within the parameters of a square using clean lines with a structured appearance.





[image: ][image: ]





Image Ref 15: Jess Hill – Creative Venture material experimentations (24/3/2018)
Image Ref 14: Jess Hill – Creative Venture layered drawing (15/3/2018)

[image: ]
[image: ]Image Ref 16: Jess Hill – Design Experiment and Creative Venture pattern tiles (20/3/2018)

Image Ref 17: Jess Hill – Creative Venture tessellated tile collection (3/4/2018)


My curiosity began during the Design experiment, investigating a materials’ capabilities, which has driven my exploration into creating concepts for functionality with the use of material and pattern. Moving away from my main interest from the Creative Venture which was concrete; I found too many problems with this predominantly architectural based material, as the solid form disables me from manipulating the material further once cast. Time limitations and casting equipment faults also attributed to the decision to not continue using concrete during my Creative Venture. However, I continued with other hard materials such as: wood, veneers and acrylic, exploring felt and cork and even fabric. Focusing on this collection of materials that provide different functions whether that be decorative, or for acoustics or potentially privacy screening, for use in commercial spaces such as offices or unique and boutique hotel rooms and reception areas. Creating additions to a space that create a sense of involvement to the user, as; “being physically, emotionally and psychologically aware of spaces… could be described as having a sense of presence” (Goodwin quoted in Ursprung, 2014:36). Applying these materials to wall or floor, possibly further extending my exploration into small interior products, to showcase that my patterns and processes can be applied to a multitude of surfaces and objects. This will bring my designs into a more commercial view once applied to products, enabling my designs to reach more people with market potential, whether they are aesthetic or functional pieces.

Through my research in Creative Venture and Research Methods and Communication I have been interested in how a material can create a pattern while also providing a secondary ‘function’ as well as aesthetic qualities. Creating a user experience within my work has also become a main feature in my design manifesto. Building from my findings in Object Rotterdam, I applied a user interaction feature to my tile collection. Using simple shapes to create twenty-five different tile designs. Seeing endless possibilities within the shapes and patterned tiles I have developed; shapes that are never truly confined within the square border of its boundary, instead offering an open edge for its neighbour to create a new aesthetic flow and rhythm. These tiles are an extremely personal project and can be to any user choosing to create their own pattern from these tiles, building emotional connections through user experience. 

Through my project and commission experiences, I believe that I have developed a wide range of skills and material knowledge through my design experiment and my creative venture to apply to these varied materials making my skill set very strong. Through practice and successful material exploration, I feel confident using these skills in future projects. Even when introducing new materials to the latter stage of the project, I was still able to maximise my time in all areas of testing to discover the potential of the material. For example, digitally embroidering quilted felt was difficult to achieve the silk stitch finish that I was aiming for, but when opted for a straight stitch I understood the limitations of the material as this stitch type worked better. Furthering the development of my material explorations, I would choose to revisit this processes to improve the quality as I am not that experienced with fabrics. 
I would also attempt to research more materials suited for floor coverings as I feel like my tile concept could be bettered with extended material knowledge. I look to further these exciting aspects and develop my collection of tiles and samples for privacy screening and acoustics past the given deadline to enable my material insight to continue to grow. 










Future Trajectories
The next step that I would like to take with my work is exhibiting at week two of New Designers 2018. After learning from my past experience at exhibiting in New Designers week one, I feel that my work this year is better suited to week two. Within this week they list the title ‘Spatial Design and Interiors’ which I feel describes my work better than the title ‘Surface Pattern’. This experience will enable me to interact with established companies that I could potentially work with in the future, whether that be full time or freelance design work. If selected to exhibit, I intend to produce press packs containing information about myself in the form of a CV and include some small samples of my work. I would also like to create a catalogue of my material knowledge, illustrating my material and process knowledge through high quality photos of my work. This will also include brief descriptions, explaining the intention behind the piece and the process used; not to distract the attention away from the images of the work. 

Following this I intend to find a design job, working with materials or material sourcing to build a stepping stone into more design jobs further afield. I have applied for a position at Tenn LTD as they are a company that I have followed for many years and I think that I would enjoy the material sourcing and client building aspect of the job. Along side working for a design company I want to continue to enter live briefs and apply my designs and processes to a small product range to further my design work and keep the flow of work that I enjoy, as it drives me to explore new ways of thinking when applying designs. Creating work once I have left the universities facilities may be a challenge but I have always tried to make my work very diverse; enabling it to be applied to a multitude of surfaces, making it more commercially viable. I aim to maintain the creation of my own personal projects, seeking potential exhibitions my work may be applicable to.

Furthering my aspiration to work within a design company, I would like to go on to a job where I can design throughout the entire company, having the ability to see a project through start to finish, as process is a large part of my design ethic. 
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	 	 	 	 	 	 	 	 Account	Number:	13430715	
		



Invoice	
	



	



Invoice	Date:	12/4/2018	



Invoice	Number:	005	



Client	Reference:	Website	and	URL		



creation	and	editing	



	










    	 	 	 J e s s H i l l D e s i g n s 	 O a k f i e l d 	 H o u s e , 	 W e r n 	 O l a u , 	 C i l f r e w , 	 N e a t h , 	 S A 1 0 	 8 L X . 	 	 	 T o : 	 C h r i s t i n e 	 P a r r y 	 O a k t r e e 	 P a r c 	 C l i n i c 	 S w a n s e a , 	 1 2 	 B i r c h g r o v e 	 R o a d , 	 S w a n s e a , 	 S A 7 	 9 J R 	 	

	 D a t e 	 	 D e s c r i p t i o n 	 N o . 	 O f 	 H o u r s 	 W o r k e d 	 	 P r i c e 	 p e r 	 H o u r 	 	 T o t a l 	

5 / 4 / 2 0 1 8 	 W e b s i t e 	 I n f o r m a t i o n 	 u p d a t e 	 2 	 H o u r s 	 £ 8 . 5 0 	 £ 1 7 	

7 / 4 / 2 0 1 8 	 N e w 	 p a g e s 	 a n d 	 in f o r m a t i o n 	 i n p u t 	 f o r 	 B e a u t y 	 d e p a r t m e n t 	 4 	 H o u r s 	 £ 8 . 5 0 	 £ 3 4 	

1 1 / 4 / 2 0 1 8 	 S E O 	 S e t t i n g s 	 a n d 	 D o m a i n 	 ( U R L ) 	 u p d a t e 	 1 	 H o u r 	 £ 8 . 5 0 	 £ 8 . 5 0 	

	

	 T o t a l 	 A m o u n t 		 7 	 H o u r s 		 £ 5 9 . 5 0 	

	 C o n t a c t 	 I n f o r m a t i o n 	 	 	 	 	 P a y m e n t 	 D e t a i l s 	 E m a i l : 	 J e s s H i l l D e s i g n s @ g m a i l . c o m 	 	 	 B a n k 	 N a m e : 	 B a r c l a y s 	 P h o n e : 	 0 7 8 7 8 9 7 3 5 0 5 	 	 	 	 	 S o r t 	 C o d e : 	 2 0 - 5 8 - 7 2 	 	 	 	 	 	 	 	 	 A c c o u n t 	 N u m b e r : 	 1 3 4 3 0 7 1 5 	 	 	

I n v o i c e 	 	

	 I n v o i c e 	 D a t e : 	 1 2 / 4 / 2 0 1 8 	 I n v o i c e 	 N u m b e r : 	 0 0 5 	 C l i e n t 	 R e f e r e n c e : 	 W e b s i t e 	 a n d 	 U R L 	 	 c r e a t i o n 	 a n d 	 e d i t i n g 	 	
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JessHillDesigns	
Oakfield	House,	
Wern	Olau,	
Cilfrew,	
Neath,	
SA10	8LX.	
	
	



To:	
Christine	Parry	
Oaktree	Parc	Clinic	Swansea,	
12	Birchgrove	Road,	
Swansea,	
SA7	9JR	
	



	
Date	



	
Description	



No.	Of	Hours	
Worked	



	
Price	per	Hour	



	
Total	



5/4/2018	 Website	Information	
update	



2	Hours	 £8.50	 £17	



7/4/2018	 New	pages	and	
information	input	for	
Beauty	department	



4	Hours	 £8.50	 £34	



11/4/2018	 SEO	Settings	and	
Domain	(URL)	update	



1	Hour	 £8.50	 £8.50	



	
	



Total	Amount	
	



7	Hours	
	



£59.50	



	
Contact	Information	 	 	 	 	 Payment	Details	
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