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[bookmark: _Toc101883420]1 Introduction 
International Financial Management is typically the study that revolves around the proactive management of finance, particularly in the international business environment, and plays the leading role. Throughout the whole study, Coca-Cola has been chosen for proceeding with the concept and their integrated operation that performs in the leading segments. The organization is there to connect with overseas business operations and is actively associated with the customers, partners, lenders, suppliers to serve the leading phenomena. The present brand value of Coca-Cola is typically estimated at around $87.6 US billion and has the majority of the customer's likeability is strongly associated with it which plays the ultimate role (Statista, 2021). The market size of the company is increased to 43.7% and has strong formations towards the leading market and is best suitable among the customers at large (Statista, 2019). Financial management has been active there to incorporate various divisions of taxes, financial ratios, and leading accounts that majorly play a crucial role in the broader spectrum. 
[bookmark: _Toc101883421]2 Critical Discussion
[bookmark: _Toc101883422]2.1 Analysis and Evaluation of Dividend distribution policy
Coca-Cola is one of the leading renowned multinational brands headed in the global beverage industry. It has typically been focused on strategizing fundamental ideas regarding the dividend policy that enhances the level of potential demand and has been increased in active dividend policy that is relatively higher in the leading sector. From the initial beginning, it has been evidenced that Coca-Cola has continuously enhanced its level of growth and that certainly plays a huge role in the entire functional mechanism. The company pays the proposition of dividends on the net annual income and the fundamental profitability that are being incorporated by the company. 
Although, the company has been actively evidenced that the company is more likely to pay dividends among the shareholders and has played a crucial role, particularly in the positive aspects of the company at large (Young and Legistar, 2018). The company should be intricate on the key fundamentals and the market liquidity is also literally strong that serves the effectiveness of the growth of the company in a wider span. The company should need to vitalize certain aspects related to negative and positive which majorly play the leading role. Coca-Cola has been typically there to enhance the leading demand that vitally adopts the level of integrating growth on the whole (Coca-Cola, 2022). Based on the analysis of the company, it has been evidenced that the company is relatively higher typically in terms of growth and productivity. 
The adoption of increasing the dividend policy is typically there to increase the level of ultimate formations on the leading whole. The company should need to function on the same segments that are active there to inherit which concerns the leading development that generates the shareholder's wealth on to the leading run. The stock of Coca-Cola typically has a strong ingenious potential which can retain their functional growth on to the leading run. From the initial beginning, the company should need to vitalize and focus more on the level of potential growth that enhances the vital trend as well. The rate of dividend is 2.67% and has been typically shared by the shareholders of holds that share typically for a longer period (Martin et al. 2018). Moreover, Coca-Cola tends to initiate certain strategies that appraise the potential competitive advantage which serves the leading growth in future times as well.
[bookmark: _Toc101883423]2.2 Analysis of efficient market hypothesis theory in Coca Cola’s operation
Coca-Cola is strategically one of the significant companies that have enabled the key growth by selling active cold beverages in more than 200 countries across the globe (Robinson, 2020). The product has brought the subsistent standard and is more likely to initiate certain forms of key things that majorly play a crucial role. The internal and external approach has typically been one of the most effective which enables the core potentiality onto the leading run. The company has actively initiated certain forms of core strategies and initiated the controllable measures that vitally play a crucial role. The strategic market positioning can vitally be there to initiate core forms of significance that are active there to bring the best role typically in handling the active operations. 
Coca-Cola's operations are actively headed under the control of bottles, vital net operations, and authorization of lead concentrates. The company should need to vitalize and operate on the key consumers that are vitally there to connect the consumers around the world (Jones, 2021) The operations of the company have expanded the wide market potentiality and that certainly enables the core growth and raising the integrated growth on to the leading term. The company emphasizes the potential level of strategy that significantly enables the quality integration of the company and are typically there to serve a wide role in the leading phenomena. 
The company focuses on the quality strategy that is actively there to raise the sharp growth and is active there to form the leading exchange on the whole. The company has been widely focused on the fundamental level of unification that enables the outsourcing of the capital and has typically led to the formation of the ultimate globalization (Coca-Cola Company, 2018). The global ventures have raised the international level of standard and have been widely emphasized on the key growth that functions on the overall phenomena. The company typically operates the IR framework actively there to initiate certain things that raise the leading elements on to the whole. The concept has emancipated the vital approaches that help to serve the wide role (Syroid et al. 2019). The company has been actively emancipating the core opportunities that serve as the leading mechanism to the leading run.
[bookmark: _Toc101883424]2.3 Critical Analysis and evaluation of Coca Cola’s method of appraising project
Based on the analysis, Coca-Cola has typically focused on the core growth from the very earliest level. Marketing mix enables various forms of factors that typically inherits certain forms of factors which commonly helps to establish the leading fundamentals that brought the leading establishment on to the whole. The approach of the analysis has been actively brought under the best formations on which it serves a wide role. The company has adopted the method of leading operational activities that vitally there which enhances the level of potential growth onto the leading run (Burtonshaw-Gunn et al. 2017). The company has been signified on core strategies and the fundamental methods that can virtually serve the wild level of help and are to serve the integrating functions onto the leading run. 
Taking of the project and handling according to the base of leading strategies that vitally are initiated under it which serves the wide role. The company has emphasized various forms of methods such as comparative methods, absolute methods, goal setting, and direct indices. Under the comparative method, there are certain forms of elements that are associated with it that collectively perform various HRM functions that lead to measuring the leading marketing success (Malo-Alain et al. 2021). The company had been firmly accessed on conducting the core approvals and the fundamental methods that boost the overall performance growth of the company in the broader spectrum. 
The company has typically formulated the major form of methods that enables a sustainable position. Under the core methods, Coca-Cola has raised the fundamental level of performance which enables the core growth and the leading success on the whole. According to Madura (2020), absolute methods are the most effective methods that are adopted to serve the prototypical function. The company has initiated the core form of strategies that can help to develop the leading performance on the whole. The company has also been typically focused on the process of active branding which serves a wide level of functions on the whole (Lane and Milesi-Ferretti, 2018). Moreover, the absolute method is relatively there to enhance the target audience on to the leading run. 
[bookmark: _Toc101883425]3 Conclusion
Considering all things, it has been vividly stated that Coca-Cola is one of the leading companies that has been there in the market for the last many years. The company has successfully made its brand by initiating the key stages that fundamentally help to generate the leading growth. The company has formulated the leading marketing strategy that utilizes the rate of leading growth on their whole. Marketing mix enables various forms of factors that typically inherits certain forms of factors which commonly helps to establish the leading fundamentals that brought the leading establishment on to the whole. The company actively focused on certain forms of core elementary factors related to the absolute method that helps to bring growth and fundamental effectiveness as well. The company should be able to enhance the typical growth as well. The company has initiated different forms of key strategies that functionalized the integrative gr0wth onto the leading run that serves the fiscal benefits on the leading run. 
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