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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the usability of the website loads in about 2.8 to 4.2 seconds, scoring 75/100 on googles performance scale. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the website contains 5 sub-pages which displays the main aspects of their services such as introduction,services,gallery,faQs,contact. They would navigate by reading the sub pages listed from the homepage which has a clear layout directing them to what they would like to see.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: the customer cannot make a full booking directly through the website, instead the webpage offers “a request a quote” or a “contact” option.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: firstly, they could improve the booking system by allowing clients to book services through the websiting,as this would make the process faster. Another improvement that could be made to the website is applying a streamline navigation bar as the current navigation is clear but could benefit from the dropdown menus under the “services” if they have multiple offerings.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the webpage looks very clean,proffesional and modern, matching the image of a high quality brand.mixed with simple and elegant dark tones and clear vehicle pictures. Yes there are some differences, on a computer the website looks well-structured with full width images and all text easily readable(as on a mobile phone the width of the images are adjusted to fit in smaller screens.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:the site uses high-quality, ptofessional photos of luxury cars,images are central to the design creating a strong first impression of sophistication and premium service.for the videos,no obvious video content is embedded on the main  pages the site focuses on  static images instead of video to showcase services.the colour pallette is elegant mainly black and dark grey is used for the backrounds to make a sleek feel.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:no the website does not appear to have an online chat tool. The inquiring about services are fairly effective but has room for improvements.


	Question 2d – How effective are the social media links on the website?


	Answer: the social media links are present but have room for improvements in terms of visibility and effectiveness.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:suitedcars.com effectively communicates the services it offers to customers.the current methods for communicating services are dedicated services page including various car customization options like full car wrap.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:the website does not prominently feature customer reviews on its main  pages which means there is limited visibility for customers . one ot the current approach to customer reviews are by social media,gallery page.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: suited cars present its services as high quality through a combination of visuals.messaging,and design elements that convey luxury and professionalism.might choose to recommed the services because they offer a lot of services such as expertise and specialization,proffesional and premium service and quality results


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:no the prices are not clearly displayed on the site.i think they might have not included the prices as the prices can vary significantly depending on the specific needs and preferences of each customer.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.luxury car wraps

	
	2.custom car customization

	
	3. Vehicle dechroming services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: no it does not appear in the top ten.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes,websites still have significant relevance in modern uk for several reasons,first impression matter its online presence is often the first point of contact between a business and potenial customers,credibility and trust , 24/7 availibility websites provide customers with access to information about products and services at any time of the day.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would choose to integrate clear pricing information or a pricing estimator tool for their services. I think this because many customers might like to make them self an idea of the prices for their service to let them know if the prices are affordable for them and if it fits in their budget. I would also provide clearer understanding to them and may book the service directly .
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