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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is a very well-presented website it takes less than average time.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes it does however its very explained and it does have many ways of telling you how to book a spa day and other things such as where they are located and their social media, many customers will find their way around the website since it’s a well-presented website and its very well explained.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the page does have a button that says (visit us) if the individual will press that it will automatically get them to contact the spa employees however it doesn’t have a booking button which would have automatically get them a booking day however contacting the team might be a better idea. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I personally think that the website has been presented very well it has everything you need there like the location prices etc, however it could help others understand if it’s a good business if they put other customers reviews down since they don’t have any on their website it also needs some improving in the fonts they are hard to read for some individuals the fonts can be so much harder for them to understand so that needs to improve, and the booking system could also improve so that the website itself can have more attention and be easier for customers to book. Adding more videos and picture to their website can help them get more attention and more customers.  

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is a good colour it suits the name and the business and it’s a good way of attracting customers completely different on a mobile since the screen is much smaller and the options are in a section put together however they are still all very self-explained and will definitely be great for customers to still use on computer or mobile.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website does have a few pictures to represent the website itself the colour matches the pictures and it gives you a calm vibe when you look at the pictures and colours, however it doesn’t really have any videos on there since it isn’t a very big website however they should overall use some videos to help their company look nice and present it good.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website does indeed have some contacts like email and phone number so customers will be able to contact the company and make a booking online and via email or phone number I recommend phone number since you will be able to have a conversation with the staff and get yourself a quick booking. 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media is effective since they used twitter and Facebook, and a lot of information is used on them apps however it would be beneficial if they used other social media to attract others that don’t use the social media they have mentioned on their website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are quite clear it gives the custumers an idea of the price and what is it for and all the information that you are looking for is in Bold Fonts, so you can understand and know what to look for.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website doesn’t have any reviews that are up to date or any old ones however it would be helpful for them if they did. That would be a good and eye-catching part for the customers to keep coming back if they had reviews, they will get more customers to explore their website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I would highly recommend Eden spa in Harborne for its exceptional services and relaxing atmosphere. 
It is conveniently located and offers a wide range of treatments like Facials, Manicure, Pedicure, massages and waxing. Eden spa is a very professional and nice experience for customers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are very good for customers and are made very clear since they have it underneath everything you would look for, The prices are very affordable for the area, and they aren’t as confusing to find because they are on the website.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa Treatment

	
	2. Spas in Harborne 

	
	      3. Massage/Pedicure 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes however for some other individuals might be different since it might not be accurate, you might have to type their name up for the website to even pop up.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, it helps expand business to get more customers and reviews to grow their business also it helps because in the modern world is more digital and easier to book stuff online such as treatment, Others are focused a lot on social media not websites which can make it harder for business to get more noticed however they are great for showing products or sharing information and connecting with costumers this is a good way of finding information on websites.
Instagram has a few good things about it and its very explained on how to use reels on Instagram to make business get popular Did you know that 2 billion people watch Instagram Reels every month on Instagram. Instagram Reels are a popular and creative way for your business to share content and increase your social media following. This can help you and your business ( Business Guide for Instagram PDF )


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would like Eden Spa Harborne to update their website since there is an error with the map and it does just stay on the screen, and it won’t move and it can irritate some custumers The website was last updated in 2014so that would help if the website was updated to date. however, it can simply be fixed and more pictures and maybe videos can also help their website be more popular. However I do also think Jays modern guest house is a good spa company and it has a lot of self-explained and it’s easy to go around and check the website and book a spa treatment the website it self is very easy to find , Eden spa is a good company but there is a lot of helpful information on other websites to make theirs better.  
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