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Introduction
In this report I will be discussing the iconic Glastonbury festival, giving an overview of the event and how the tourism industry has had an influence on the destination and the event. Throughout the report I will be including references including Harvard referencing. I will also discuss overtourism and how it has impacted Glastonbury as a destination and other factors liken locals and how they are struggling. The report will also include modes of transport, aims and objectives and long and short-term impacts. I will also be explaining tourism theories and how they link to Glastonbury as an event and destination for example, push and pull and Maslow's hierarchy of needs. I will discuss how this links with the festival and the meaning of tourist behaviours. I will also include other activities in the festival like workshops and cultural events.

Destination and Event Overview
This report is about one of the most iconic festivals in the UK, Glastonbury is an annual festival that attracts more than 200,000 people each year with a capacity of 210,000 people. Glastonbury festival is located at Worthy Farm in Pilton, Somerset, England. Glastonbury is known as a music festival but also features, performing arts, theatre, circus, comedy, poetry and visual arts. What makes Glastonbury one of the world's most popular festivals is the outstanding lineups each year. Fans of Glastonbury are never disappointed at who will be performing every year which is what makes Glastonbury’s great reputation. Eavis (2025) “That’s probably what’s kept me going” Micheal Eavis the founder of Glastonbury festival himself states on the BBC news website how proud he is of the festival that has been running since 1970, Micheal is so pleased with the outcome of the festival that he would not be able to live without it. 
The Glastonbury Festival is usually held around the same time each year which is around the end of June. It is a five day event leading to travellers camping on the field or staying in accommodations that are near the festival. Glastonbury is also known for having a spiritual side. People often see Glastonbury as an event for healing. The festival also includes workshop's, sustainability and crafts. As a destination Glastonbury gives off an alternative vibe which is what attracts most tourists. Glastonbury’s main attractions include, A steep hill topped with St. Michael’s Tower and panoramic views of the Somerset Levels etc. Despite being a popular tourist attraction Glastonbury does not offer any trains. Tourists must result in using alternative stations like Bristol Temple Meads (25 miles from Glastonbury). From their tourists may have to take buses and other modes of transport to get to their actual destination. 

Impacts Of the Event 
As the festival continues to grow and gain new tourists the destination itself faces several different impacts including both positive and negative. For an economic example The Insider media website (2024) states, “Attracting an audience from around the world, Glastonbury also saw festival-goers spending an estimated £1.6m in the wider Somerset community, where a quarter went to businesses providing food and drink.” This gives us a rough estimate of how much tourists are spending during their time at Glastonbury festival. This can be seen as a negative economic impact as tourists are more focused on having easy access to food and drink etc. This impacts local businesses greatly. Multiple pubs, restaurants and shops experience a huge decrease in customers when Glastonbury is in action as most people are at the festival. This leads to dents in profits being made and causes more pressure for the owners to attract more attention. 

Each year Glastonbury suffers with more waste due to the amount of people attending the festival. Camping gear and tents are being left on the field as well as vehicle pollution. Birch (2025) “By making it easy and rewarding to bring tents back, we’re not only reducing waste across all camping activities, but also creating a vital supply chain for our Second Life program” These issues are causing damage to local ecosystems and the environment overall. Due to this Glastonbury takes a break known as a “fallow year”, this is where the festival does not take place for a year to give the environment time to recover from footpath erosion and other issues impacting the environment. This takes place every five years. 
Social impacts related with Glastonbury include supporting multiple charities such as Oxfam, Wateraid and Greenpeace. Oxfam raises awareness for issues like poverty and justice. The festival has helped these charities raise millions over the years and continues to grow. However, Glastonbury experiences disruption to the local community. Locals have been suffering with noise pollution, traffic congestion and restricted facilities. This links to Doxey’s irridex, this is a theory from tourism that studies attitudes towards tourism. This describes the stages in an event which includes, euphoria, apathy, irritation and antagonism. The Irridex model indicates that residents’ attitudes toward tourism would change over time within a predictable one-way sequence. It suggests that residents’ attitudes and reactions toward tourism contain a sense of homogeneity (Mason et al. 2000). This helps plan future events to ensure that they are ran smoothly without any issues. This also helps decrease overtourism and other tourism issues.

Visitor Typologies and Experiences
Visitor typologies and experiences refer to the motivational theories and visitor behaviours. These factors discuss how tourists behave and make decisions about visiting events like Glastonbury festival. For example, Maslow's hierarchy of needs describes in sections what a tourist's desires are when travelling. Tourists going to Glastonbury would need basic needs like food and water as well as health and safety during their time at the festival. Tourists will also sit in the love and belonging category as it is a festival that brings people together and builds connections between people. Push and pull methods are a big part of reasons why travellers go to festivals. 
“They are therefore related to the needs and wants of the traveller such as the desire to escape, and the desire for prestige, relaxation and rest, fitness and health or social interaction.” (Gómez-Borja et al. 2010.) This explains push factors which is what catches the consumers attention of the event. People decide to go to festivals for a break from their everyday lives and escape from routines. Pull factors include the appeal of the festival. This is when tourists do their research on the event and conclude that they believe it is for them. A pull factor for Glastonbury festival can be the music and the lineup. This usually pulls people in as their favourite artists are performing. Glastonbury is known as being one of the most popular festivals in the UK, this can be called a pull factor as it makes people more intrigued to see why it is so famous. 
Visitor behaviour is another aspect that pulls people into the event. Visitor behaviour includes socialising, acting on sustainability during the festival and the consumption of music and the Glastonbury experience overall. “A study published in the European Journal of Public Health (2024) found that participation in community festivals improved overall mood and reduced self-reported anxiety among more than 1,000 adults across five cities.” Looking at the festival at a deeper perspective, this study shows that Glastonbury not only provides a good time but also helps mental health struggles. Many people are looking forward to Glastonbury being around the corner every year. Glastonbury brings people together as everyone is in the same boat and are there for the same reasons, this is how anxiety decreases. 

Contemporary Trends and Challenges
Contemporary trends and challenges refer to the struggles actively occurring because of the festival. For example, overtourism, tourism levy, experiential wellness and sustainability issues. Due to the hype of the festival more people are going to Glastonbury as it is advertised on social media platforms it is becoming more of a goal for people to experience. This is great for the festival however overtourism in Glastonbury is getting worse each year. “Crowd management has become pretty much our biggest priority and the thing we spend most time on,” This quote was stated by Emily Eavis Glastonbury’s organiser on the Guardian website. Emily makes it clear that she is aware of the overcrowding issue and is actively working to decrease this problem. 
Murray (2024) “This year festivalgoers have been left frustrated by overcrowding at smaller stages Overcrowding” Murray raises the concern of overcrowding leading to smaller stages and groups however it can cause more chaos. has been affecting Glastonbury as the stage stays the same size, but the crows get bigger. This leads to frustrated tourists with little to no space, difficulty in getting in and out of the crowd and even injuries caused by mosh pits. Overcrowding also causes the show to not reach its full potential. Tourists have been turned away from a Sugababes set due to the area being too full and dangerous for people at the festival. This can also lead to the festival having negative reviews and can end up having a bad reputation. Tanja M (2020) “the acceleration and growth of tourism supply and demand, the use of tourism destinations' natural ecological goods, the destruction of their cultural attractions, and negative impacts on their social and economic environments.” Tanja states clearly how overtourism is an issue in all departments not just social and environmental. It is important to raise these concerns because it opens the publics eyes and will encourage more people to be more sustainable when attending Glastonbury. 
Conclusions and Recommendations
Overall, Glastonbury remains as an iconic festival and will always attract thousands of tourists each year. However, the festival still faces environmental challenges. The festival could also consider setting an education system, explaining the importance of sustainability and the consequences of not taking part in it for example, the festival taking longer breaks or even coming to an end. Although the festival supports multiple charities and helps raise awareness, socially locals are still struggling to live their everyday lives due to the high numbers of people. Glastonbury can work to prevent the occurring issues by introducing rules like leave no trace for single use items like camping gear. They could also increase funding to help small businesses get included with the festival to stop locals struggling with loss of profit. Overcrowding can be solved by lowering the capacity of people or setting up a system that allows people to travel around the festival without any chaos.  
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Tanja M (2020) “the acceleration and growth of tourism supply and demand, the use of tourism destinations' natural ecological goods, the destruction of their cultural attractions, and negative impacts on their social and economic environments.”  Sciencedirect.com Conceptualising overtourism: A sustainability approach 3rd paragraph.
Huan Sun (2019) focuses on tourist interactions and discussing the importance of rising issues impacting sustainability or the social aspects of festivals.
Cohen, E. (1979) “Travelling for pleasure' is the most commonly evoked dimension of the phenomenon” bullet point 2. This describes how the majority of tourists travel mainly for pleasure as an escape from daily routine. 
Travel without leaving a trace – how to tackle overtourism — UNESCO Joseph (2019) “The impact of these policies remains to be seen, but one thing is certain: a balance needs to be struck, as overtourism is not going to disappear.”
Maslow's hierarchy of needs — WebMD Lori (2024) “we are capable of living a meaningful life by meeting all of those needs.” 



