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[bookmark: _Toc100325782]Introduction 
International business communication has defined the communication between the nation that develops representativeness in government development. Each country and each natural culture bring communication challenges to businesses. Good development of international business communication also helps to maintain business deals. And the bad communication system is the cause of loss of businesses in international tension among all countries. By definition, business communication is the process of sharing information between people outside of a company. Communication ineffective business also manages a base interacting concept on organization goals that is improving the organization practices as well as reducing errors. In the study, it has been stated that the United Kingdom develops a joint venture with a foreign company in China. Where the joint venture is usually required with the interaction of both parties in order to establish as well as maintain a successful partnership.
It also helps to develop the decision-making process by identifying the challenges of a culture that has been experienced by a British company in  China. The study also presents a successful establishment of communication to develop a base partnership with a new partner of Chinese. The study is also supported by developing applications and the relevant intellectual communication of theories as well as an example from different kinds of sources. Identification of cultural challenges, as well as difficulties, also helps to provide a recommendation and communication solution to develop the partnership with Chinese joint ventures.

[bookmark: _Toc100325783]Different types of cultural challenges which is experienced by china
Cultural difference is developed by the cause of the behavior and the personality like the body language, mindset, manners, and communication which leads to miscommunication. The cultural challenges also affected the workplace in different ways which can effectively affect the company by identifying issues miscommunication, creation of barriers, and this functional adaptation of behaviors (Bennie, 2021). This impact on the workplace of China, a negative effect of loss of productivity, faces difficulties to achieve the group settings. As per the development of joint ventures in foreign China, there are different cultural challenges faced by this company. Some challenges are developed by language, laws, and contracts.
Language
The national language of China is Mandarin which also exists in several dialects that are spoken alongside regional dialects. In order to develop a joint venture with the United Kingdom, China faces difficulties with the language. Raising the number of different speakers of Chinese languages also grew this population. During the everyday life of a business, it is developed as a big obstacle to the Chinese development of business (Brunzel and von der Oelsnitz, 2021). The language of English skills also allows them to negotiate however most of the time the business as well as the authorities hardly meet with the older Chinese. It is usually developing a critical situation to make the final decision. The entrepreneurs are also supposed to manage their time with the translator of business terminology in western thinking.
Laws and contracts
Here and there the different cases are becoming public where the company, as well as the institution, also stick to the existing contracts as well as arrange the time also delivers an altered consultation. Some of the problems are certainly referring to the understanding of laws and contracts with diversity, the mentioned reason for intercultural difficulties. The general development of the Chinese is increased by the commitment to the collaboration that is developed by low contracts (Bekimbetova et al., 2021). The Chinese businessman also sees the contract that has progressed in the business by developing the relationship by pre-condition. It is negotiable and adaptable for the course of the market which is necessary. The flexible handling of contracts with the European understanding is a legal matter on the intangible binding. The Chinese partner is generally quiet in fulfilling their duties that are deferring on the participation of different contracts in the UK and China. The new venture also places a high value on the law and contracts that are based on the brief principle of truth (Bekimbetova et al., 2021).
[bookmark: _Toc100325784]Successful communication for the Chinese partners 
The development of Chinese protocol for the business meeting developed a based experience for the business person to make a positive impression with high nonverbal communication.
Chinese business card
Exchanging the business card that beards a lot of important development with new ventures and partners in the culture of Chinese business. It is important to achieve the Chinese business to develop the best start of the partnership (Bedford et al., 2021). It is a consideration to adopt the Chinese business format that is ideally developed by professional business cards.
[bookmark: _Toc100325785]Develop the Chinese business language for getting and meeting people 
The communication norms also help to develop the partnership in a joint venture identifying by the direct and indirect communication system and small talk. Before turning to the serious talk on the negotiation it is customary to start with small talk (Czinkota et al., 2021). The business partners also ask for the journey of China and the experience. In order to develop direct and indirect communication that is highly dependent on the context of Chinese people to develop business communication.
Personal Space: The Chinese are used to sitting at the range of about an arm's distance from each other that gap would be larger when meeting strangers.
Physical Contact: If it is necessary, the Chinese avoid contacting others. Best friends or folks of the same gender, on either hand, could sit upright near each other or stroll in linked arms (Ghauri et al., 2021). It would only contact a close relative, a close personal friend, or even a spouse throughout a conversation.
Eye contact is preferable over oblique physical contact in most cases. It is regarded as a sign of respect. 
Dropping one personal neck to reduce one's sight while conversing with just an unfamiliar elder is indeed a great idea. 
[bookmark: _Toc100325786]Application of relevant intellectual communication theories and examples 
Intercultural communication theories
Different types of intercultural communication theories and types are important to developing the best partnership (Osnovin et al. 2021).
The approach of social science
This model also focused on the overserving behavior of the person from a different culture to describe the other cultures. It also examines the best way to develop an individual adjustment in communication with others in a different situation (Montiel et al., 2021). As an example, develop some business concepts in a partnership where this approach is important to identify the person's behavior.
Interpretive approach
This theory also focuses on the accumulation of knowledge in culture through the communication of shared business plans based on the subjective. The main focus of this intercultural communication is to use a particular community where the enterography places an important role to develop the context of this model (Mardiana and Annisarizki, 2021).
Dialectical approach
This method also examines the aspects of intercultural communication from the type of six dichotomies namely individual vs cultural, present vs future, privilege vs disadvantage. This dielectric approach also helps to think about the intercultural communication that developed a complex way to categorize the adaptation of a brand approach.
Critical approach
This approach also helps to examine the culture according to the comparison differences. The approach is critical for multifaceted and complex development which leads to an understanding of intercultural communication (Mardiana and Annisarizki, 2021).
[bookmark: _Toc100325787]Recommendation for cultural challenges 
In order to mitigate the language periods in international business settings, it is important to develop some effective international communication processes. It is also focused on developing the communication process with others to maintain a good partnership in Business development processes (Mardiana and Annisarizki, 2021).
· Speak clearly and slowly which is also focused on clearly showing the speech that it often takes time and doesn't develop any miscommunication as well as misunderstanding.
· Define the basic business solution by using the term punctuality and success that is developed in early communication to define in the business context with avoiding miscommunication.
· Frequently changing the understanding also develops a reflective practice of listening and also develops true understanding.
· Providing information through the multiple challenges also helps to summarize the developed presentation of business that is familiar with the languages (Buckley and Casson, 2021).
· To be patient was cross-cultural communication also takes more timing than is initially occurred by communicating with others with their own cultures.
In order to improve the challenges in law and regulation of China to develop the partnership in joint ventures, it is more important to legislate the improvement on the protection of minority stakeholders as well as make the preparation for setting the center of investor protection.
· It is important to adopt international rules in accounting (Bryndin et al., 2021).
· State in the requirement of disclosure.
· Develop the corporate governance guidelines including SSE.
A very well diverse and inclusive strategy has been at the heart of any successful partnership. It extends to everyone in the majority of the workforce through administration, its board members, as well as the senior management team in control of a JV's day-to-day activities (Bryndin et al., 2021). Based on whether each partnership sees its role as a pragmatic one or maybe as being more similar to business endeavors, various JV models may structure leadership accordingly. Set every partner's hopes high upfront, define a shared goal, then work to build a JV leadership group that is inclusive and diverse. It should be diverse in gender, background, geography, and skillset, and also calibrated to reflect the JV's general interests instead of the interest of different partners.
[bookmark: _Toc100325788]Develop business communication solutions to enable the partnerships 
In international businesses, the failure of understanding cultural differences also developed serious consequences. In fact, in this time the whole component also pulled off the lack of serious research on cultural awareness. Intercultural communication is the studies that developed across different cultures and social groups which also develop a communication process related to the cultural backgrounds (Bryndin et al., 2021). The process of sharing information among people inside or outside a company is referred to as business communications. 
Management and staff interact properly to accomplish organization objectives via effective communication. Its goal is to improve organizational practices as well as dramatically cut down on errors. Communicating helps to explain to others whatever is going through in the relationship. Communicating not just helps in fulfilling personal needs, but also aids with maintaining people linked in the marriage.

Develop the convenience of communication
· Enable a quick decision-making process through effective communication between the team members.
· The skill of communication needs according to the growth of the organization.
· Increase productivity with the skill of smart communication (Bryndin, 2021).
Develop the workforce collaboration and the responsiveness
· Increasing the employee responsiveness towards the customers by communicating over the voice.
· Employee collaboration also leads to improved business operations and increased efficiency.
Providing communication control and the personalization
· It is healthy to drive the user to multiple locations to develop a real-time communication process.
· Availability of the user-developed a high willingness in order to participate in a communication session (Bryndin, 2021).
[bookmark: _Toc100325789]Conclusion 
The fundamental development of the study is mainly developed by a present and effective understanding of the international communication process. The study highlights the business concept of the United Kingdom which contemplates a joint venture with a foreign company. In order to develop an understanding of the foreign company it is also based in China which developed a supportive application of the relevant intercultural communication theories to develop a different understanding of the study. Identification of cultural challenges is also required to provide a base recommendation on the business communication solutions to develop the development of successful communication with Chinese partners presenting a communication process that is helpful for those who developed their specific knowledge in the international communication process. The developing application in the intellectual communication example and theories present the best approach to identify the plan of partnership. The recommendation is provided as per the challenges of cultural development in communication which is important to present the solution for the partnership. The use of communication approaches also helps to develop a better plan in the future by empowering the partners to develop their knowledge. The communication process in international also helps to identify the business concern to develop the objective and action plan.
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