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	Student Number
	2513575
	Student Name
	Yousra Hameed

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website www.yogareading.co.uk loaded very smoothly and easily within 3-4 seconds. I did not face any issues whilst searching for this particular website. However, there are other factors which is impacted by server, large files, images, videos, hardware etc. 
These factors if they are not up to date then it can delay and slow down the performance.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does contain sub-pages. You click on Events and it will take you to the sub-page. On that page it clearly states the term and the name of the instructors (tutors),  which enables the customers to decide which term would be suitable for them and who would be leading the classes.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customers can make booking via the website. 
You need to stay on the home page then “Click” on “Events” and choose the term which suits you, it will take you to the booking page, where it will show the name of the class, timing, price, name of the instructor and the location of the class. 
At bottom it will say book now! Click on that and confirm your booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Main focus should be on core areas which are Speed, clear visual design as in the font, colours and brightness etc. the website had some weak points and positive points too.
This particular website was a bit blur when you first open the page and need to enlarge the image to read more clearly. Although it did have an icon which mentioned “Click on the image to enlarge” which helps the customer to click straight away without straining or squinting.  


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Website looks very pleasant and cheerful. I have not seen much of a difference in appearance on a mobile phone versus a computer, it’s exactly the same apart from the fact that the computer screen is large and can view the images more clearly. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Website standards for images and videos It should meet the website standards. Should have visual layouts, the colour schemes should be eye catching and have clear file names and modern formats for example JPG,PNG etc..
Also should follow legal website guidelines (GDPR).

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t have the online chat tool, which can be a negative part. If the website had the online chat tool it could have been very effective for a new customer to ask questions which can save time.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are reasonably effective they have the face book icon and Instagram icon, which makes it easier to follow the page to stay in link.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made very clear. They have mentioned the courses they teach along with the timetable and the terms. They have also mentioned the name of the instructors who will be teaching. When you login on to their website, they have 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website doesn’t have a customer reviews page available.
Customers reviews are very important for websites, that’s helps business generate sales, build customer trust. It helps customers to make decisions on buying a product online which gives customers the confidence to purchase also to understand the quality of the product.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The website have provided reasonable and relevant amount of information and have expanded on the services they provide, they have shared images and description on the courses they provide online and in their studio.
By just looking at the website I would recommend to friends and family purely based on the information provided.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are mentioned with each course which helps to decide if its within the customer’s budget.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga reading and Pilate classes

	
	2.yoga courses

	
	3. yoga classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When In Yoga reading and Pilate classes into google it does appear in the top ten websites.
But it doesn’t appear when I type the words yoga courses into google.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website is too congested, it contains a lot of writing which can put a negative impact on customers as they don’t like to read a lot. Customers usually like to see more images and visual aids.
1.The website needs to be up to date. Accuracy is very important.
2. The website should meet Audience needs.
3. The website should have clear layouts and easily navigated.
4. The performance well and have fast loading time.
5. The website should be secure.


 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  The timetable page takes longer to upload, Also the events page is too congested, and they need to add the customers reviews page.
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