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1. Executive summary: 
This report explores the future of the hospitality industry with a focus on the profitability of adopting environmentally sustainable practices. It critically examines the concept that the social responsibility of an organisation is to increase profits, in the context of a changing world where environmental concerns are gaining importance. The report discusses whether this concept is still relevant, the balance between finance and environmental responsibility, and whether businesses are responsible for being environmentally sound or it is Driven by consumer preferences or by the need of changing. It also provides future recommendations for the hospitality industry, addresses the feasibility of the industry becoming truly green, and the importance of financial resilience for long-term sustainability. The report uses online websites, and industry examples whether to confirm or deny its arguments.
2. Introduction 
The hospitality industry stands as a foundation of the global economy, catering to millions of customers across the world. (Stone, 2021). Its importance cannot be overstated, not only for the revenue it generates but also for the profound impact it has on people's lives and the planet. However, in recent years, the sector has found itself at a crossroads, navigating the complex terrain where the pursuit of financial profitability converges with an ever-growing concern for social and environmental responsibility.
In an era marked by climate change, resource scarcity, and an expanding awareness of the impact of human activity on the environment, the hospitality industry is facing a unique set of challenges. (Hotel Business, 2019) On one hand, it must continue to thrive in a competitive global market, maximising profits to ensure economic sustainability. (Statista, 2022) on the other hand, it must recognise and respond to an increasingly urgent call for environmental preservation and social responsibility. (Taylor & Francis online, 2022) This report delves into the intricate relationship between these elements, evaluating how the industry is adapting to an evolving landscape and scrutinising whether the traditional concept that the primary responsibility of an organisation is to increase profits remains relevant in this context.
3. Hospitality and sustainability Overview 
The global hospitality industry is vast and diverse, encompassing hotels, restaurants, cruise lines, airlines, and various other segments. In 2021, the COVID-19 pandemic significantly impacted the industry, Resulting to massive losses in revenue, layoffs, and business closures. (Office for National Statistics, 2021). However, there was a gradual recovery with many businesses adapting to new health, safety, and environmental protocols. (Forbes, 2021). The pandemic served as a wake-up call, highlighting the vulnerability of the industry to global disruptions and the need for resilience and adaptability. In this context, sustainability practices are seen as a way to make the industry more robust in the face of future challenges while also contributing to the broader global goals of environmental protection and social equity. (OECD, 2020)
Sustainability is a concept that encompasses a wide range of practices and principles aimed at addressing environmental, social, and economic challenges to ensure the well-being of current and future generations. (Browne, 2022) It is often described as the ability to meet the needs of the present without compromising the ability of future generations to meet their own needs.
4. The Social Responsibility of an Organisation is to Increase its Profits.?
The relevance of Friedman's statement is a subject of ongoing debate. Some argue that in today's global business environment, where social and environmental concerns are increasingly important to customers, employees, and investors, his perspective may seem outdated. (Curry, 2020). Many businesses now recognise the importance of corporate social responsibility and sustainability, and they take actions that go beyond simply maximising profits. (Forbes, 2020) However, others still subscribe to the view that a corporation's primary duty is to its shareholders and that pursuing profit can indirectly benefit society by creating jobs, fostering economic growth, and generating tax revenue. (McKinsey & company, 2020). Shareholders are the true owners of a company. They invest their money with the hope of receiving returns from the profit of the business.
In practice, many businesses today adopt a balanced approach, striving to generate profits while also addressing social and environmental concerns. (The Guardian, 2014)." They engage in CSR activities, reduce their environmental impact, and support their communities to align with the changing expectations of various stakeholders. Through a balance of People, Planet, and Profit, (three pillars of triple bottom line), the hospitality industry aims to provide value to society, minimise its environmental impact, and remain economically sustainable in a rapidly changing world. (ICAEW Insights, 2021)."
5. Making Profit or Becoming Greener? 
This question is a crucial one, and it touches upon the ongoing debate regarding the social responsibility of corporations. (Research Gate, 2015). While financial stability is undoubtedly essential for any business, it should not come at the expense of environmental degradation or social harm. 
The traditional view emphasises that a corporation's primary goal is to maximise profit for its shareholders. However, in today's world, there is a growing recognition that businesses have broader responsibilities to society and the environment. (Selffa, 2019). Balancing financial goals with social and environmental responsibility is increasingly seen as a sustainable and ethical approach. (Selffa, 2019). but, prioritising financial stability alone, without considering the long-term implications of environmental and social practices, can be unsafe to the business itself in long term. Environmental degradation and social harm can lead to long-term financial risks. (ResearchGate, 2018) For instance, resource depletion, climate change, and damage to an organisation's reputation can result in increased costs, legal liabilities, and diminished market value. From this concept, Today’s consumers are more conscious of the ethical and environmental practices of the companies they support. (World economic forum, 2021). Businesses that prioritise social and environmental responsibility can build stronger reputations and customer loyalty. Neglecting these concerns may result in consumer reaction, declining sales, and brand damage. (Yu et al, 2021). 
6. It is The Business Responsibility to be sustainable or It Is Driven by Changing in Consumer preferences? 
Consumer preferences play a decisive role in influencing the hospitality industry. (Hospitality Net, 2022) As consumers become more environmentally conscious and socially responsible, their choices in travel and accommodations reflect these values. Many travellers now seek out eco-friendly and sustainable options, and they are willing to support businesses that align with their values. (Mckensey& company,2022) This shift in consumer preferences has led businesses to respond to these demands by implementing more sustainable practices. Also, public pressure is driving the community-first trend. For example: the COVID-19 crisis has increased demand for locally sourced products, with 57% of UK consumers more likely to make future purchases from companies that actively support their communities. (Mauer, 2021). However, while changing consumer preferences is a powerful motivator, businesses in the hospitality industry also have a responsibility to adopt sustainable practices. This responsibility goes beyond simply responding to consumer demand. for instance, Airbnb’s "Green Travel " initiative allows users to find and book eco-friendly accommodations globally such as Northland in New Zealand, Smoky Mountains in USA, Nord Sjaelland in Danmark and much more. these reflecting a response to consumer demand and preference for environmentally responsible options. (Airbnb, 2018). 
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Furthermore, Government regulations, as well as industry standards and certifications, are also influencing business responsibility in the hospitality sector. (Gov.uk, 2020) These standards often require businesses to adhere to specific sustainability and environmental practices. Companies may choose to meet or exceed these standards not only to comply with regulations but also to demonstrate their commitment to sustainability to consumers. This related to the framework Triple Bottom Line which focus on one of the three pillars, “people” and community engagement. (Moodle, 2023). for instance, A prime illustration is Hilton Worldwide, which runs the "Travel with Purpose" program, focusing on people, community engagement, youth employment, and sustainable sourcing. (Hilton,2021)
7. Achieving a gen green hospitality industry
While achieving a completely green hospitality industry is a formidable task, it is possible only with a commitment from all stakeholders, consumers, policy makers and a step-by-step approach. The industry has made progress in adopting sustainable practices and green technologies, and with continued efforts and innovation, it can become increasingly eco-friendly. (Les Roches, 2020) The example of hotels such as The Ritz-Carlton achieving green building standards through programs like LEED demonstrates the potential for the hospitality industry to reduce its ecological footprint and promote sustainability. (Hasek, 2010).
8.  Financial Resilience Enhancing Sustainability: 
Financial stability provides the necessary foundation for businesses to make long-term commitments to sustainability. (Taylor & Francis online, 2021) In turn, sustainability can help organisations mitigate risks, reduce costs, attract responsible investors, and enhance their long-term financial health. (Harvard business school, 2019). Achieving sustainability is not only about environmental and social responsibility but also about ensuring the financial resilience necessary to support and maintain these goals over time. To understand more on how financial resilience and sustainability are interdependent, let’s explore examples from the hospitality industry: 
many hotels chain allocates funds to upgrade its lighting systems to energy-efficient LED fixtures. (Good light, 2019). DoubleTree by Hilton and the first Premier Inn in Germany both upgraded their old lighting to long-lasting, energy-efficient LED filament lamps. Another individual example of a LED installation is at the world’s tallest Novotel in London’s Canary Wharf. According to Louisa Daxer-Robbins, Operations Manager at Novotel, "The LED filament lamps not only contribute to the desired ambience we were aiming for, perfectly complementing the unique design of each area in the hotel, but they also deliver significant energy savings of up to 75%, which fulfil our sustainability objectives". (Good light, 2019). 
 While the initial investment may be significant, it expects long-term cost savings on electricity bills. By reducing energy consumption and operating costs, the hotels chain enhances its financial resilience. Simultaneously, it contributes to sustainability by lowering its carbon footprint and aligning with energy conservation goals. Another good example, it has seen many restaurants with a focus on sustainability actively sources ingredients from local farmers and suppliers. This reduces transportation costs, supports the local economy, and strengthens supply chain resilience. (Cash Management, 2022). Soneva Fushi, in Maldives is known for its commitment to sustainability. They have an on-site organic garden and source local seafood and produce from nearby islands. They also have initiatives to reduce plastic waste and promote sustainability in the Maldives. (Medium, 2021). By supporting local businesses and reducing its carbon footprint, the restaurant chain aligns with sustainability goals and enhances its reputation. It also fosters long-term relationships with local suppliers, contributing to supply chain sustainability. 
One of the most important lessons that the pandemic has taught us is the fundamental importance of supply chain resilience. In 2020 wildfires in California and Australia, the world’s 7th, and 11th largest economies respectively, indicate the potentially massive fall-out from a worldwide environmental crisis. Some businesses were caught out by supply chain disruptions without even knowing they had connections to businesses operating in California or Australia. (Mauer, 2021).
Sustainable supply chains are more resilient supply chains, which can help offset these risks. They require improved data collection which can enhance risk sensing. They also call for closer partnerships with suppliers, which enable collaborative strategies. Furthermore, they drive towards investing in local suppliers, improving resilience, and minimising the threat of disruption while creating shared value in the community and boosting the local economy. (Mauer, 2021). 
9. Recommendations: 
The hospitality industry should adopt a balanced approach that prioritises both financial profitability and sustainability. Businesses should recognise that environmental and social responsibility can be drivers of long-term financial health. To achieve this balance, they can invest in energy-efficient technologies, waste reduction, and sustainable sourcing, thereby reducing operational costs while supporting responsible practices. Also, businesses should continue to respond to changing consumer preferences for eco-friendly and socially responsible options. Furthermore, Businesses should not only meet governmental regulations and industry standards requirements but also exceed them to demonstrate their commitment to environmental responsibility. This proactive stance can enhance reputation and attract responsible investors. Lastly, businesses should consider long-term investments in renewable energy sources, such as solar panels. These investments reduce dependence on fossil fuels, provide energy cost stability, and align with sustainability goals. Solar installations, for example, offer a tangible way to enhance financial resilience and reduce environmental impact.
10.  Conclusion:
the future of the hospitality industry is undeniably intertwined with the pursuit of sustainability. As the world grapples with pressing environmental and social challenges, the traditional notion that an organisation's sole responsibility is to increase profits is being reshaped to encompass a broader spectrum of ethical and ecological considerations. This change in thinking is underpinned by the realisation that the hospitality industry, like all sectors, carries a multifaceted responsibility to society, the environment, and economic viability.
The debate regarding whether "the social responsibility of an organisation is to increase profits" remains relevant is ongoing. While some maintain that profitability should be the primary goal, the prevailing sentiment now acknowledges that businesses must strike a balance between financial stability and environmental and social responsibility. In today's interconnected and ecologically conscious world, prioritising financial stability without considering the long-term implications of environmental and social practices can be unsafe to the business, Sustainable practices not only mitigate risks but also enhance reputations and build customer loyalty.
Consumer preferences are a significant driver in this transformative journey, with travellers increasingly seeking eco-friendly and socially responsible options in the hospitality sector. Businesses are responding to these demands by adopting sustainable practices, which, in turn, influence regulations and industry standards. The ultimate aim is to create a genuinely green hospitality industry. While this is a formidable task, the industry has made progress by embracing sustainable practices, renewable energy sources, and responsible sourcing. The journey toward sustainability aligns with societal and environmental responsibilities while simultaneously providing a competitive edge and strengthening financial resilience, which is indeed a key element of sustainability. 
In the hospitality industry, as in many other sectors, the future hinges on its ability to strike a harmonious balance between financial profitability, environmental stewardship, and social considerations. The integration of sustainability principles within core operations will define its success and its contribution to a more sustainable and profitable global future.
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