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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, and it is easy to access, which makes a great first impression. Upon arrival, a welcoming photo of people on yoga mats, smiling at each other, immediately sets a friendly tone. There is an intuitive booking option that provides clear details about prices and upcoming events, making it simple for users to plan their visit. Overall, the site’s design and user experience are inviting and efficient, encouraging visitors to explore further and engage with the offerings.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website features numerous sub-pages and is exceptionally easy to navigate. Each sub-page leads directly to a specific section, offering valuable information. Yoga Reading Talk provides details on timetables, special events, courses, a clinic, and a shop. There is also an informative section about the company and its activities. The site demonstrates inclusivity, making visitors feel welcome and encouraging a sense of belonging within the community.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yoga Reading provides the option to book via the website or call to book. This gives a wider and more diverse option for everyone who either prefer option one or two. To make it even better they have a beginner course and an intro pass. Beginners have a fixed timetable whereas intro passes can book whatever days they feel like, again, giving everyone options so they are not stuck on one thing.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Yoga Reading website can improve usability by simplifying navigation, making menus more intuitive, and minimising page clutter. Clearer headings, consistent formatting, and larger call-to-action buttons will help users find information faster. Improving mobile responsiveness, increasing text contrast, and improving page load speed will boost accessibility and user satisfaction. Adding a prominent search function, clearer booking or contact options, and more streamlined content organisation will create a smoother, more user-friendly browsing experience.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Yoga Reading website has a clean, calming appearance that suits its wellness focus, using soft colours, readable fonts, and appealing imagery. Overall, the design feels welcoming and professional. On the mobile phones, the layout typically simplifies with stacked content and a collapsible navigation menu, making it easier to browse smaller screens. On computers, users benefit from wider layouts, larger images, and easier viewing of multiple sections simultaneously, improving overall navigation and readability. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Yoga Reading website uses calming imagery featuring yoga practice, peaceful environments, and welcoming instructors to reinforce its focus on wellbeing and relaxation. Soft, natural colours such as greens, blues, and neutral tones create a tranquil atmosphere that aligns with the brand. Images are used more prominently than video, helping break up text and maintain visual interest. The consistent colour palette and carefully selected visuals contribute to a professional, inviting experience for visitors.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Based on the website’s typical design, there does not appear to be a prominent online chat tool available for visitors. Instead, enquires are mainly handled through contact forms, email, or telephone details. While these methods are effective for non-urgent questions, a live chat feature could provide faster responses, improve customer engagement, and help potential clients receive immediate information about classes, bookings, pricing, and other services, enhancing the overall user experience. 


	Question 2d – How effective are the social media links on the website?


	Answer: The website’s social media links are effective because they connect visitors to platforms where they can learn more about classes, events, and the studio community. They help build trust by showing regular updates, photos, and customer interactions beyond the website itself. However, their effectiveness depends on how frequently the accounts are updated and whether links are clearly visible. Active, engaging social media profiles encourage enquiries, strengthen credibility, and support ongoing customer engagement and loyalty. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Yoga Reading website clearly presents its service through dedicated pages describing different yoga classes, workshops, private sessions, and wellness offerings. Each service includes helpful information about what to expect, who it is suitable for, and how to book. Clear headings, concise descriptions, and visible booking options make it easy for visitors to understand what is available. Supporting images and organised content further highlight the company’s services, helping customers make informed decisions with confidence. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available through a dedicated Testimonials page, where past participants share their experience of classes, workshops, teachers, and the overall studio. The reviews are detailed and generally positive, helping potential customers understand what to expect. However, many testimonials do not include visible publication dates, making it difficult to judge how current they are. More recent, dated reviews or links to regularly updated Google reviews would improve credibility and reassure prospective customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents its services as high quality by highlighting experienced instructors, detailed class information, positive customer testimonials, and a welcoming a welcoming atmosphere. Professional photography and clear descriptions reinforce trust and credibility. The variety of classes and workshops caters to different experience levels, making the service accessible to many people. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website provides pricing information for many of its classes, memberships, and workshops, making costs clear before customer’s book. Prices are presented in an organised way, helping visitors compare options and choose what suits their needs. The fees appear reasonable and reflect the quality of service shown, considering the experienced instructors, range of classes, and welcoming environment. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. Studio

	
	3.  Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The Yoga Reading website does appear within the top results, showing that it has good visibility for customers looking for local yoga services. This suggests the company has used effective search engine optimisation through relevant keywords and location-based information. However, rankings can change depending on location, search history, and competition.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: A professional website allows businesses to showcase their products or services, display prices, share customer reviews, and provide contact details at any time. Although social media platforms are increasingly popular, websites offer greater control over branding, content, and customer experience. For businesses such as Yoga Reading, a website helps attract new customers by improving online visibility and allowing people to learn about classes before making decisions. Websites also support digital marketing strategies, search engine rankings, and online bookings, making them as essential tool for many modern UK businesses competing in a digital marketplace.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:- My main recommendation for improving the Yoga Reading website is to introduce a more advanced online booking system with clearer availability, class schedules, and instant confirmation. This improvement would make the customer journey easier by allowing visitors to quickly find suitable classes and reserve a place without needing to contact the company separately. A smoother booking process could increase customer satisfaction, reduce confusion, and encourage more people to try the service. Although the website already provides useful information about classes and services, improving the booking experience would make it more convenient and professional. This change would also help the business manage customers more efficiently and create a stronger online experience that matches the quality of the yoga services offered. 
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