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Art in Motion
The Future of the Supercar 



Context
Performance and elegance have been the pillars of the success of the past and present-day supercar. Leading brands need to innovate, disrupt and push the boundaries of possibilities and perception. 
As lifestyles change with the developing world, the supercar owners of today and tomorrow seek new concepts of luxury, social values and performance.

McLaren
McLaren has a heritage of outstanding performance - Iconic champions, world-class teamwork, pioneering products, which are awesome to see, incredible to experience. McLaren pride themselves in blending unprecedented levels of technology and innovation with unforgettable pieces of automotive art to create some of the most breathtaking performing products on the planet.
For a brand that continuously pushes the boundaries of what is possible, the changing times of markets, society and user expectations offer new and exciting challenges and opportunities never seen before.
The modern-day supercar is much more than it once was. With many new questions being asked of powertrain packages, materials and social practicalities - The answers must be pioneering, innovative and more exciting than ever before.


Your Mission
Following the McLaren design pillars and principles, you will anticipate the changing world of performance vehicles and provide the vision of what is to come by creating breathtaking products that tell the visual story of their function.

· Automation vs Engagement
How does the visceral experience of a high-performance McLaren remain relevant in a world of autonomy? 
	Investigate how the experience of a modern-day supercar be amplified with a fully electric platform and how can an autonomous or semi-autonomous McLaren lead the way for this type of vehicle. How can the future GT experience be enhanced and expanded beyond expectation? – Focus on Proportion, User Experience and Packaging. 

· Manual vs Digital
What is a McLaren in terms of future mobility?
Investigate car use in cities and suburbia; consider transport needs – explore likely changes in technology, social behaviour and regulation. What would a McLaren be in this type of environment and explore how it would blur the boundaries of manual and digital experiences in an intuitive way. – Focus on User Experience, Proportion and Practicality.

· Future Frontier
Where does McLaren dare to go next?
McLaren have always been brave pioneers of new materials and technologies. With this mindset, what area would a revolutionary McLaren product explore next and what would be its purpose? Explore a new era of function and engagement. – Focus on Function, Materials and Experience.




Define the specific ecosystem for these products and understand the lifestyles, journeys and needs of your customers for each proposal. Develop logical yet innovative concepts for your proposed user and journeys, taking McLaren into new markets, complimenting brand values and enhancing appeal whilst maintaining a clear and fresh brand identity.
Understand.			Explore.	     	       Create.

Objectives
Understanding the meaning and essence of the brand, defining new standards of innovation and performance, appreciating changing mobility and technology - applying those to an innovative future of the brand and into markets for a new era.
· Concepts: 
The year is 2050 – provide clear justification for each concept. 

· Presentation: 
Verbal and visual presentations of environments, user lifestyles and journeys.

· 2D/3D Output: 
High quality 2D visuals, as well as professional 3D physical and digital representations.

· Teamwork: 
Work professionally in a team to a level which is worthy of both your University and McLaren’s standards.


Project Schedule
· Project Launch – February (MTC)
· Individual Concept Development – Feb/March
· Interim Review/Team Selection – March/April
· Team Final Development – April/May
· Final Presentation – May (Swansea)
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